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Visiting  Fireman”  Sees  How 
I.  Y.  News  Desk  Handles  Copy 


Non-Metropolitan  Newspaperman  Fulfills 
Ambition  of  Sitting  In  on  New  York  Copy  Desk 
. . .  Emphasis  on  Quality  Not  Quantity 
By  WILLIAM  S.  HOWLAND 


ti  D  LIKE  TO  SEE  how  they  handle 

■  the  news  on  a  New  York  paper.” 

I  There’s  probably  no  newspaperman 
ut  in  the  sticks,  beyond  the  rim  of 
he  metropolitan  area,  with  soul  so 
•ai  that  to  himself  and  to  his  co- 
co.'kers  he  has  not  said  that  sentence 
r^y  times  during  those  bull  sessions 
?iien  the  fate  of  the  newspaper  busi¬ 
es!  is  settled  while  the  staff  waits  for 
he  presses  to  begin  rolling  on  the 
Lial  edition. 

For  most  of  us  out  in  the  hinterland 
•at  saying  is  as  far  as  the  desire  to 
ee  the  big-time  newspapering  goes, 
fccsuse  we  all  get  too  busy  getting 
«t  the  next  day’s  paper,  the  next 
esr’s  paper  and  so  on. 

Opperfunity  Knocks 
But  to  this  native  New  Yorker,  who 
ss  spent  16  years  working  on  new 
spers  in  four  Southern  states,  un- 
^i«ctedly,  at  Christmas  time,  came 
*  opportunity  of  sitting  in  for  a 
on  the  rim  of  one  of  the  world’s 
*^copy  desks  in  one  otthe  world’s 
iost  closely  edited  newspapers — the 
ffie  York  Daily  News. 
bickily,  the  opportunity  came  at 
'in>e  when  it  could  be  taken.  The 
*ult  was  for  this  newspaperman  a 
«k  of  eye-opening,  wit-sharpening 
i^that  always  will  remain  in  mem- 
7  as  one  of  the  most  interesting 
^ricnees  in  a  rather  varied  career. 
ViUiam  B.  Murphy,  the  tall  Yale 
wliiate  who  presides  over  the  News 
W  desk,  who  manages  to  maintain 
}  even  disposition  despite  the  job 
oeeting  some  of  the  world’s  hard- 
*  deadlines,  provided  the  oppor- 
for  a  few  days  workout  on  the 
^  and  one  day  recently  found  a 
;  her  nervous  visiting  fireman  taking 

desk  in  the  southwest  corner 
News  city  room. 

■  ^  first  thing  that  impressed  the 
B  V."®  fiternan  was  the  courtesy  and 
wmaiity  with  which  he  was  treated 

to  feel  at  home  on  the  desk, 
■^turally,  all  heads  were  strange, 
a  count  of  letters  and  in  treat - 
language.  To  furnish  the 
sailing  directions  on 
Murphy  put  himself 
time  for  at  least  half  an  hour 
■^aiaking  out  a  sample  schedule  of 
a<^  frequently  used  heads  and 
m  the  liberality  with  the  Eng- 
which  the  News  allows 

Sink  or  Swim 

ttie  copy  began  flowing  in. 
^corner  was  left  to  stew  in  his 
:  and  sink  or  swim. 

Would  like  to  em- 
■  that  he  would  have  gone  down 
j*  several  times  during 

tj-.i  if  other  members  of 

hadn’t  taken  time  out 


to  give  advice  and  help  on  the  News 
way  of  doing  things.  Here  again 
ideas  of  New  York  hardboiledness 
and  lack  of  interest  went  down  for  the 
count  of  ten. 

But  what  is  it  like  on  the  copy  desk 
of  the  New  York  Daily  News  by  com¬ 
parison  with  the  copy  desk  of  most 
of  the  smaller  city  papers? 

First  of  all,  the  thing  that  impressed 


William  S.  Howland 

this  visiting  fireman,  who  has  put  in 
plenty  of  time  on  smaller  copy  desks 
and  gotten  out  plenty  of  good  sized 
papers  with  very  little  help,  is  that 
the  quantity  of  work  handled  by  each 
man  on  the  Daily  News  desk  is  much 
less  than  on  the  average  small  city 
copy  desk  but  the  quality  of  work 
expected  of  him  is  immeasurably 
higher. 

Most  Desks  Undermanned 

And  by  that  I  don’t  mean  to  throw 
off  at  all  on  the  very  fine  work  done, 
often  under  very  heavy  handicaps,  on 
smaller  city  copy  desks.  I  have  seen 
heads  as  good  as  any  on  the  News 
written  by  men  on  desks  in  Nash¬ 
ville.  Atlanta,  Raleigh,  Winston- 
Salem  and  other  Southern  cities,  but 
they  are  the  exception  rather  than  the 
rule.  The  reason  for  this,  in  my  opin¬ 
ion.  is  that  most  smaller  city  desks 
are  undermanned,  with  one  or  two 
men  trying  to  keep  up  with  two  or 
three  wire  services,  write  heads, 
makeup  the  paper,  write  picture  cap¬ 
tions  and  what  have  you. 

First  of  all.  by  contrast,  the  Daily 
News  desk  is  adequately  manned,  with 
the  manpower  so  organized  by  Chief 
Bill  Murphy  that  it  is  there  to  do  the 
iob  when  it  needs  to  be  done,  smooth¬ 
ly.  efficiently.  And  there  weren’t 


many  periods  of  sitting  around, 
watching  the  clock,  during  the  week 
of  my  experience  on  that  desk. 

Before  sitting  in  on  the  rim,  it 
seemed  to  me  that  the  standard  week 
of  35  hours  was  a  mighty  short 
amount  of  time  to  put  in.  Time  was, 
back  in  the  receivership  days  of  the 
old  Nashville  Tennessean,  when  10 
hours  a  day,  six  days  a  week,  was  a 
pretty  light  week  in  the  opinion  of 
the  loyal  crew  that  got  that  paper  out. 

But  after  the  first  afternoon  and 
evening  on  the  Daily  News  rim,  that 
pre- conceived  idea  got  a  swift  kick 
where  it  did  the  most  good. 

Emphasis  on  Quality 
Those  35  hours  per  week  may  sound 
short,  but  they  are  not  when  the 
pressure  put  on  the  men  during  them 
is  considered.  Again,  the  emphasis 
is  on  quality,  not  quantity,  and  quality 
doesn’t  come  from  weary  wits.  Every 
hour  that  I  sat  on  the  rim  it  became 
more  apparent  to  me  that  the  Daily 
News  is  edited  on  the  idea  which  is 
maintained  in  far  too  few  news  rooms. 
That  idea  is  to  make  the  paper  easy 
for  the  reader  to  read  and  under¬ 
stand  by  means  of  smart,  provocative 
headlines  and,  boiled  down,  simpli¬ 
fied.  stories  in  language  that  John  Q. 
Public  and,  most  important  of  all, 
Mrs.  John  Q.  Public,  can  understand. 

Those  of  us  who  have  worked  on 
smaller  city  papers  (and  too  many 
bigger  city  papers)  have  come  to 
realize  too  painfully  that  one  thing 
wrong  with  the  readability  and  public 
acceptance  of  newspapers  is  that  too 
often  they  are  edited  for  other  news¬ 
paper  editors  rather  than  readers. 

Not  so  the  News,  as  this  visiting 
copy  reader  found  out  on  one  of  the 
first  heads  he  was  given  to  handle. 
Taught  long  ago  that  one  of  the  cardi¬ 
nal  sins  of  headwriting  was  to  leave 
a  preposition  on  the  end  of  a  line,  he 
was  struggling  to  fit  the  gist  of  an 
involved  war  story  into  a  three-line, 
12>2  unit  headline. 

Bill  Murphy  noticed  the  struggle. 

End  with  Prepositions 
“It’s  all  right  to  leave  a  preposition 
on  the  end  of  the  line,  Mr.  Howland,” 
he  said  with  a  grin.  “The  News  de¬ 
cided  long  ago  that  nobody  but  other 
newspapermen  and  printers  ever 
thought  about  such  things  and  that 
the  readers  don’t  care.” 

Again,  over  from  the  head  of  the 
desk  came  a  press  association  story 
under  a  Chattanooga  dateline,  with 
instructions  to  trim  it  and  put  a  dou¬ 
ble  column  head  on  it.  The  story  told 
of  a  double  killing.  A  detective  and 
a  bandit  suspect  had  been  killed  in 
a  minor  gun  battle.  That  was  the 
meat  of  the  story,  pretty  well  clut¬ 
tered  up  with  the  mess  of  needless 
detail  which  still  is  the  curse  of  the 


press  associations’  smaller  bureaus 
and  correspondents. 

Being  told  to  “trim,”  the  visiting 
fireman  went  to  town,  he  thought,  on 
the  copy.  He  cut  it  in  half,  took  out 
a  good  deal  of  the  verbiage  with  which 
the  story  twice  in  three  hundred 
words  had  been  told. 

He  passed  the  story  with  head  over 
to  the  slot  man.  There  it  seemed  to 
be  getting  some  sort  of  treatment.  A 
few  minutes  later,  the  result  was 
shown. 

Unnecessary  Stuff  Cut 

“When  we  say  trim,  we  mean  trim,” 
explained  Bob  McMillan,  filling  in  for 
Murphy  during  lunch  hour.  “We 
haven’t  room  for  a  lot  of  this  crap 
about  on  what  side  of  Chattanooga 
the  house  in  which  this  guy  was 
shot  is. 

“Cut  out  such  unnecessary  stuff.” 
Yes,  the  experience  on  the  rim  of 
the  Daily  News  was  beginning  to  be 
very  instructive. 

Taken  a  third  case  in  point.  Over 
from  the  slot  came  a  story  telling  of 
President  Roosevelt  addressing  a  col¬ 
lege  organization  which  had  been  sub¬ 
jected  to  some  comment  because  of 
alleged  communistic  tendencies.  In¬ 
structions  were  for  a  double  column 
head,  in  a  type  which  counts  only  17*/4 
units. 

As  usual,  the  President  had  put  a 
good  line  in  his  greeting  to  the  col¬ 
legians,  something  about  freedom  of 
education  being  the  need  of  youth — 
a  nice,  ponderous  line,  such  as  should 
be  used  in  a  with  due  gravity  in  a 
story  dealing  with  such  an  impor¬ 
tant  personage  as  the  President. 

So,  imbued  with  that  traditional 
idea  of  importance,  the  visiting  fire¬ 
man  knitted  his  brows,  wore  off  a 
good  deal  of  pencil  trying  to  get 
“Freedom  of  Education”  and  “Roose¬ 
velt”  all  in  171/2  units.  It  was  done, 
but  the  result  as  passed  back  to  Bill 
Murphy,  had  all  the  resilience  and 
bounce  of  an  8  by  8  oak  timber. 

Editing  for  the  Readers 
“Um,”  said  Mr.  Murphy,  “seems  to 
me  the  idea  of  this  group  being 
greeted  by  the  President  after  being 
called  Red  by  the  Dies  committee 
oughta  go  in  the  head.” 

So  the  head  was  rewritten  and  went 
in  the  paper;  “President  Greets 
Groups  Dubbed  Red  by  Dies.”  And. 
I  a.sk  you,  isn’t  that  better  “eye-bait” 
than  the  old,  wooden  head  “Freedom 
of  Education  Is  Emphasized  by  Pres¬ 
ident”? 

Again,  editing  the  paper  for  the 
readers — a  very  quaint  idea. 

Yes,  the  first  afternoon  upset  a  lot 
of  old  ideas  and  stirred  up  a  lot  of 
new  ones,  some  of  which  had  been 
realized  but  never  dared  before.  All 
through  those  first  four  hours,  the 
visiting  fireman  was  impressed  with 
the  emphasis  placed  on  making  the 
head — a  short,  punchy  head  without 
a  lot  of  decks — tell  the  story  in  such 
a  way  as  to  pull  the  reader’s  eye  to 
it  RIGHT  NOW.  Also  the  visiting 
fireman  was  impressed  with  the  em¬ 
phasis  on  making  the  head  tell  the 
story  but  NOT  MORE  THAN  THE 
STORY.  None  of  this  stretching  the 
head  more  than  the  story  justified 
would  get  by,  even  though  a  couple 
of  swell  heads  had  to  be  rewritten 
for  that  very  reason. 

The  result  of  all  this  emphasis  on 
quality  of  course  made  it  much  tougher 
(Continued  on  page  31) 
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Guild,  Press  Assn.  Denied 
Intervention  in  P-D  Case 

Oral  Arguments  Heard  on  Contempt  of 
Court  Citation  Against  St.  Louis 
Post-Dispatch  . . .  P-D  Denies  Charges 

ST.  LOUIS,  Mo.,  March  21— Legal  oral  contempt  charge,  in  their  opinion,  was 
arguments  began  this  morning  be-  a  violation  of  the  constitutional  right 
fore  Circuit  Judge  Thomas  J.  Rowe  of  freedom  of  the  press, 
on  the  citation  he  issued  last  week  Notice  of  similar  intention  to  in¬ 
charging  the  Post-Dispatch  and  three  tervene  was  given  the  P-D  Sunday 
members  of  its  staff  with  contempt  of  by  the  Missouri  Press  Association, 
court  because  of  publication  of  two  Inc.,  with  headquarters  at  Columbia, 
editorials  and  a  cartoon  about  him.  Mo.  The  association  is  composed  of 
Before  they  started.  Judge  Rowe  305  daily  and  weekly  newspapers  of 
summarily  denied  permission  to  the  which  the  P-D  is  one. 

St.  Louis  local  of  the  American  News-  In  handling  Monday’s  court  devel- 
paper  Guild  and  the  Missoxiri  Press  opments,  both  the  P-D  and  the  Star- 
Association  to  intervene  in  the  case.  Times  carried  the  story  on  column  1, 


“The  court  needs  no  amicus  curiae,' 
he  said. 

To  Be  No  Testimony 


■niere  wiU  be  no  testimony.  This  as  much  space  was  given  by  the  other 


was  made  possible  in  this  manner: 
The  P-D  filed  an  answer  of  denial 
Monday  when  appearance  was  made 


Star-Times  and  P-D,  has 

next  day  Circuit  Attorney  Franklin  Siven  it  a  consistent  front-page  play. 


Miller,  who  filed  the  information  seek¬ 
ing  contempt  at  direction  of  Judge 
Rowe,  made  a  motion  for  judgment 
on  the  pleadings  accepting  facts  in 
the  return  but  alleging  the  paper  still 
guilty  of  contempt. 


5S*I1.  D@lll@cL  EDITOR  &  PUBLISHER  Testiitiony  on 

I  April  1-2 — MacDonald  Want  PCipOlTS  SCElTf OCl 

I  4  Ad  Clinic,  Hotel  Sherman,  Chi-  «  _ tt  ,  • 

cago.  X  rom  ixGQnii^ 

on  Contempt  of  April  l-S— National  Consumer  ™  „  k  j  •  . 

Q,  J  •  Education  Conference,  second  Wage-ilour  Administrator 

Ot.  LOUIS  annual,  Stephens  College,  Co-  Soys  "No  Application  by 

lenies  Charges  ^o.  PubUshers  or  Employes" 

April  1-13 — Newspaper  Pho- 

.  ,  •  it.  •  tography  annual  short  course.  Washington,  D.  C.,  March 

ntempt  charge,  m  them  opinion,  w^  University  of  Oklahoma  School  cause  no  formal  application  has  be 

violation  of  the  constitutional  right  Journalism,  Norman.  made  by  publishers  or  their  emZ 

nSS""!  .SS^'SWntion  to  m-  3,-*-Ohlo  Circulation  » 

pvene  was  eiven  the  P-D  Sundav  Managers  Assn.,  convention,  ministratiye,  professional,  a  put 

tile  Mlso^rP^^L  ^SsocS  Hotel  Netherland-Plaza,  Cin-  heammg  Apnl  ^  Jo  detennke  « 

c.,  with  headquarters  at  Columbia,  u? J^-hLr  Tw  wHl  V 

0.  The  association  is  composed  of  April  8-9— P ennsylvania  rnnnv  bparincr  nnnn  tKo  n  * 

5  daily  and  weekly  newspapers  of  Newspaper  Publishers’  Assn.,  business  ^  ^ 

hich  the  P-D  is  one.  third  annual  mechanical  confer-  Administrator  Pbilin  P  Finn. 

In  handling  Monday’s  court  deyel-  ence  Penn-Harns  Hotel,  Har-  announced  the  heUng  date  at  a 

iments,  both  the  P-D  and  the  Star-  ^  ^  conference  today.  Asked  whether  a 

mes  earned  the  story  on  coW  l,  .April  12 -Press  Photogra-  emptions  for  w^kers  on  newspepe 

page  1.  The  P-D  devoted  six  of  eight  phers  Assn  of  New  York,  Inc..  ^ould  be  considered.  Col. 

columns  on  pap  3  to  the  a«»unj  nth  annual  dance  and  enter-  replied  that  none  had  been  soap 

breakmg  it  further  to  page  4.  Almost  tamment.  Hotel  A.stor.  New  through  the  medium  of  broaden 

much  space  was  given  by  the  other  York.  definitions 

The  morning  Globe-Democrat,  while  ANPA  Declaration" 

it  devoting  as  much  space  to  the  i  i  tt  Soon  after  enactment  of  the  Fii 

ory  as  the  Star-Times  and  P-D,  has  Admen  Told  to  Use  Labor  Standards  Act,  Elisha  HansoJ 
ven  it  a  consistent  front-page  play,  ipi  _  TXr.—— J  "C..— general  counsel  for  American  New 
^  1  lie  W  ora  r  OSlllOn  paper  Publishers’  Association,  plac« 

-  .  ,  r.  1  j  San  Francisco,  March  18  — Adver-  the  wage-hour  division  i 

londa  Crime  bolved  tisers  should  put  the  word  “fashion”  lengthy  bnef  in  which  the  pecuaai 

Ixr  to  work.  Miss  Lois  Ingalls  of  the  problems  of  the  business  were 

»y  neporier  b  nunen  House,  San  Francisco,  told  cussed  and  some  interpretations  wen 

A  two-month  old  Florida  murder  members  of  the  Northern  California  suggested.  More  recently,  ^erica: 


paper. 

The  morning  Globe-Democrat,  while 
not  devoting  as  much  space  to  the 
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.4pril  1-2 — MacDonald  Want 
Ad  Clinic,  Hotel  Sherman.  Chi¬ 
cago. 

April  1-3 — National  Consumer 
Education  Conference,  second 
annual,  Stephens  College,  Co¬ 
lumbia,  Mo. 

April  1-13 — Newspaper  Pho¬ 
tography  annual  short  course. 
University  of  Oklahoma  School 
of  Journalism,  Norman. 

April  3-4  —  Ohio  Circulation 
Managers’  Assn.,  convention. 
Hotel  Netherland-Plaza,  Cin¬ 
cinnati. 

April  8-9 — P ennsylvania 
Newspaper  Publishers’  Assn., 
third  annual  mechanical  confer¬ 
ence,  Penn-Harris  Hotel,  Har¬ 
risburg. 

.April  12  —  Press  Photogra¬ 
phers  Assn,  of  New  York,  Inc., 
11th  annual  dance  and  enter¬ 
tainment.  Hotel  Astor,  New 
York. 


Admen  Told  to  Use 
The  Word  "Fashion' 


Florida  Crime  Solved 
By  Reporter's  Hunch 


The  arguments  are  nreliminarv  to  mystery  may  be  solved  because  Man-  Advertising  Managers  Association  at  News^l^r  Guild  filed  its  “aiCTtr 


a  court  ruling  on  whether  the  Post- 
Dispatch  is  guilty.  A  fine  or  jail  sen- 


ning  Austin,  police  reporter  on  the  their  March  meeting. 


Chattanooga  News-Free  Press,  had  a 


tence  or  both  can  be  assessed.  Initial  hunch  and  played  it 


“Fashion  sells  more  than  anything 
else,”  Miss  Ingalls  explained.  “It 


to  ANPA  contentions. 

Because  the  publishers’  brief  ha 
been  cataloged  as  a  declaration  ra’iiei 


lence  or  ootn  can  oe  assessea.  inuiai  **v***w*  **■  .1  a  j  amp 

statements  were  made  by  MUler,  who  A  week  ago  Austin  covered  the  keeps  the  customer  dissatisfied,  and  than  a  request,  and  the  ANG  to 


still  was  speaking  at  noon.  Five  other  slaying  of  Charles  Oliver,  a  bandit,  at  that’s  the  only  reason  we  are  in  busi 

lawyers,  two  for  the  court  and  three  Etowah,  Term.  Oliver  made  a  dying  ness  at  all.” 

for  the  P-D,  yet  were  to  be  heard.  statement  he  was  wanted  at  Dade  Copywriters  should  remember  tha 

Monday  Joseph  Pulitzer,  president,  City,  Fla.,  for  the  killing  of  a  woman,  results  are  more  than  technique,  tha 


appeared  in  court  for  the  publishing  Police  authorities  made  an  investiga- 


that’s  the  only  reason  we  are  in  busi-  ment  does  not  ask  for  affimative  ac' 
ness  at  all.”  merely  suggests  that  exis*”.! 

Copywriters  should  remember  that  definitions  be  retained,  the  issue : 
results  are  more  than  technique,  that  regarded  as  before  the  wage-nf- 
it  is  foolish  to  promote  things  one  division,  consequently  is  not  com- 


appeareu  m  courv  lor  uie  puuiisnuig  •  — — ~  — — — — —  —  - o-  —  -  —  j  -  *  in  r- 

company  accompanied  by  the  three  found  no  such  case  on  record  can  t  back  up  and  that  incidentals  ered  germane  to  the  Apru  lu 


named  in  the  citation  Ben  H.  Reese, 
managing  editor,  Ralph  Coghlan,  edi- 


there.  They  dropped  the  matter, 


should  be  eliminated  and  things  cussions 


Austin  remembered  the  slaying  of  which  produce  results  should  be  pro- 


tor  of  the  editorial  page,  and  Daniel  Mrs.  Ethel  Wigington  at  Deland,  Fla.,  moted,  she  said. 


R.  Fitzpatrick,  cartoonist.  auuu*.  t*'"  jruui  uwn  &  pai-  -  ,  xu.  am 

After  a  brief  session  of  court  they  telephoned  Sports  Editor  E.  T.  Bales  ticular  strength.”  Miss  Ingalls  urged  Section  13  (a)  (1)  of  the  A  - 

stepped  into  the  hall  to  pose  for  staff  the  News-Free  Press,  in  Deland  as  an  essential  for  copywriters.  This  wage-hour  division  has  J- 

photographer  Gene  Hunter  and  a  ^i^h  the  Chattanooga  Baseball  Club,  information  can  be  gleaned  easier  in  professional  J"®®"'  .-..j 

photographer  from  the  rival  St.  Louis  '^ho  interested  authorities  there  in  the  salesrooms  than  behind  the  copy  thmgs,  one  who  has  had  ea 
Star-Times,  whose  editorial  support  investigating  OUver’s  statement.  desk,  she  advised.  ®  /  "TlSflO  i 

since  the  court  action  has  been  in  A  sample  of  the  dead  bandit’s  hair  “The  newspaper  is  the  go-between  or  knowledge  as  dis  ing 

support  of  the  P-D.  An  overflow  was  disclosed  to  match  hair  found  at  to  promote  the  most  reluctant  move  general  acadenuc  educa  w  ^ 


about  75  miles  from  Dade  City.  He  “Know  your  own  institution’s  par- 


Executives.  administrators  and  pr-j 
fessional  persons  are  exempted  fi^ 
the  wage  and  hour  standaids  u.-.*" 


crowd  that  had  taken  every  inch  of  the  scene  of  the  Florida  crime, 
space  in  the  courtroom  moved  out  to  Austin  has  been  a  police  i 
watch  the  picture  making.  on  the  News-Free  Press  for  the  last  declared. 

Deny  Contempt  three  years. 

The  answer  denies  any  contempt.  __ 

It  accuses  Judge  Rowe  of  “prejudg-  FIRM  CHANGES  NA 
mg  the  defendants  guilty  of  con-  Francisco,  March  21 — 1 

tempt  and  explains  that  ^o  editori-  ^  g^^  advertising  agency 
als  and  a  cartoon  relaUng  to  dismissal  ,  ^  changed  to  Brisache 

by  Judge  Rowe  without  trial  of  a  1  °  u 


e  scene  of  the  Florida  crime.  ,  known  to  civilization,  that  of  taking  fri  apprenticeship  and  trom 
Austin  has  been  a  police  reporter  the  hand  out  of  the  pocketbook,”  she  in  the  performance  of  routin 
1  the  News-Free  Press  for  the  last  declared.  manual,  mechanical,  P  ■ 

iree  years.  Improved  understanding  of  mer-  processes  in  accordance  ^  .  , 

■  chandising  can  be  obtained  by  the  viously  indicated  or  standarouM^ 


three  years. 

■ 

FffiM  CHANGES  NAME 

San  Francisco,  March  21 — Brisach 


Improved  understanding  of  mer-  processes  in  accordance  "  .  , 
chandising  can  be  obtained  by  the  viously  indicated  or  standar  ■, 
reading  of  Frank  E.  Fehlman’s  ar-  mula,  plan  or  procedure,  an 
tides  on  “How  Newspaper  Advertis-  does  no  substantial  amoim  o  _ 
ing  Works”  that  appear  in  Editor  &  of  the  same  nature  as  that  ^ 


er  &  Staff  advertising  agency’s  name  Publisher  and  by  a  study  of  a  pamph-  hy  non-exempt  employes  o  , 


has  been  changed  to  Brisacher,  Davis  let  on  merchandising  prepared  by  the  ployer.  This  has  been  tax 
and  Staff,  it  is  announced  by  Presi-  National  Cash  Register  Company,  it  the  graduate  of  a  school  oi  ]o 
dent  Emil  Brisacher.  Robert  J.  Davis,  was  pointed  out  by  Don  Hurd,  ad-  May  Be  Future  Meeti»9« 


T  T  T  •  *  CW  and  Staff,  it  is  announced  by  Presi-  National  Cash  Register  Company,  it 
dent  Emil  Brisacher.  Robert  J.  Davis,  was  pointed  out  by  Don  Hurd,  ad- 

“ur^ro  nrintoH  onH  v  1  vice-president,  has  been  in  charge  of  v'ertising  manager.  Redwood  City 

were  prmted  and  circulated  with  the  ..  t  *  -  i  in  mo-T  ri-oi  \  't-.-l-.-.x. 

intent  the  Los  Angcles  office  since  1927.  (Cal.)  Tribune. 


“were  printed  and  circulated  with  the 
intent  and  for  the  purpose  of  render¬ 
ing  a  public  service,  improving  and 
strengthening  public  confidence  in  and 
respect  for  the  courts  and  adminis¬ 
tration  of  justice  in  the  city  of  St. 
Louis.” 

In  the  19-page  return  the  consti¬ 
tutional  groimd  of  freedom  of  the 
press  is  raised,  the  jurisdiction  of  the 
court  is  questioned,  and  other  points 
of  law  mentioned.  In  a  separate  an¬ 
swer  for  Reese,  company  attorneys  ask 
that  the  citation  be  dismissed  as  to 
him  because  he  had  no  authority  over 
or  responsibility  for  the  editorial  page 
contents. 

Decision  for  the  action  of  the 
American  Newspaper  Guild  was 
reached  at  a  meeting  March  15  at 
which  many  members  made  the  argu¬ 
ment  that  the  guild,  as  the  represen¬ 
tative  of  newspaper  workers  and  as  a 
union,  should  intervene  because  the 
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Tlie  April  10  hearing  J* 
ducted  at  the  Washington  note*-  ^ 
plaining  the  narrowed 
cussion.  a  statement  from  Col-*-' 
ing's  office  says:  ^ 

“The  hearing  is  confined  to 
wholesale  distributive  _  trades  * 
those  are  the  only  interes 
have  petitioned  for  amendme 
hearing  on  the  definitions  in  Q 
Whether  there  will  oJ* 

ings  in  the  future,  applicable 
industries,  depends  primaruy  ^ 
whether  those  interests  requ 
action  and  show  reasons 
therefor.” 

■ 

BEREND  ON  COAST 

R.  A.  Berend.  until  recenfir'^''ii 
tising  manager  for  Pontiac,  ^ 
San  Francisco  »n»le5 

branches  there  and  in  Los 
McManus,  John  and  Adam  • 


OR  MARCH  23.  1940 


4.400.000  for  ’40  Ads  Oregon.  In  four  or  five  states,  two  McCleery  of  NEA 

^  departments  do  promotional  work,  j  ■  »  » 

1  1  J  OQ  example,  Alabama  has  its  State  JOIHS  iTalVLa  QS 

UdQStGQ  DV  Ow  OtQTGS  panning  Coinmission,  and  a  State  T?  i-. 

“  Bureau  of  Publicity  and  Information  f^lCtUir©  .tiCtltOlT 

...  ,  in  the  highway  department.  New  York 

NsWSpCipsrS  to  onciro  in  Appropnations  Ot  is  publicized  by  its  Bureau  of  State  j  p  Lg^jg  jq  Assist 

nn  oa  X  hj  _x*  TU*  v..—  Publicity,  in  the  Conservation  Depart - 

30  States  Advertising  Inis  Year  .  .  .  ment,  and  by  the  Bureau  of  Milk  Pub-  Managing  Editor  Lyon  .  .  . 

All  Except  Delaware  Doing  Promotion  IS^’and  M^keTs^"^"'^'"* 

HIRTY-NINE  states  will  spend  ginia.  At  present  about  two-thirds  of  Funds  for  financing  the  various  more  appointments  to  the 

anoroximately  S4.400,000  in  1940  on  the  state  governments  have  set  up  spe-  state  advertising  campaigns  were  ob-  executive  st^  of  P  M.,  Ralph  In- 

■  •  ’  ’  ---J-  -  J j,jgj  publicity  agencies  to  handle  their  tained  by  two  methods.  Twenty-six  gersoll  s  proje^ed  nickel  newspaper 

advertising  campaigns.  states  appropriated  all  the  money  New  York. 


leal  regional  and  nation-wide  adver-  cial  publicity  agencies  to  handle  their  tained  by  two  methods.  Twenty-six 

iLsag  through  newspapers,  magazines,  advertising  campaigns.  states  appropriated  all  the  money 

radio,  direct  mail,  motion  pictures  and  In  reporting  to  the  Council,  most  from  their  general  funds.  Ten  states 

.ier  media,  according  to  the  results  states  said  it  was  difficult  to  point  out  earmarked  sp^ific  tax  revenues  tor  „ 

of  a  survey  of  a  new  and  growing  tangible  results  of  their  advertising  advertising  The  other  three  states  wiiiiam  i. 


McCleery  of  NEA 
Joins  P.M.  as 
Picture  Editor 

J.  P.  Lewis  to  Assist 
Managing  Editor  Lyon  .  .  . 
Wesley  Price  City  Editor 
Four  more  appointments  to  the 


in  New  York. 


Governments. 

The  Council  announced  this  week 
that  it  found  that  all  states  but  one — 
Delaware— are  competing  through  ad¬ 
vertising  media  for  tourists,  markets, 
L'vestors  or  new  industries.  In  eight 
v.ates  which  have  no  appropriations 

finance  advertising  —  California, 
Georgia,  Iowa,  Missouri,  Oklahoma, 
south  Carolina.  Texas  and  Utah — 
municipal  or  semi-official  or  private 
‘ate-wide  organizations  are  doing 
-ailar  work. 

Newspapers  Used  in  30  States 


ever,  a  few  states,  which  started  in  The  eight  states  which  make  no 
1937,  reported  as  follows:  appropriations  say  they  are  pub- 

Arkansas--92  new  factories  built  licized  by  other  agencies.  California 
recently  in  the  state,  representing  a  is  amply  advertised  by  municipalities, 
total  investment  of  $2,600,000.  private  agencies,  and  organizations  of 

New  Jersey— a  substantial  increase  producers.  It  is  estimated  that  for 
in  the  number  of  tourists,  who  sjjent  the  1938-39  marketing  year  alone. 


William  T . 
McCleery,  for¬ 
merly  executive 
editor  of  the  As- 


Newspapers  are  being  used  by  30  of  ing  the  first  eight  months  of  1939. 
ie  39  states  which  have  made  ap-  Wisconsin — marked  increase  in 


|f.e!d-state  advertising  and  promo-  campaigns  because  they  were  not  appropriated  funds  by  both  methods.  JJ^ciee^  tor- 
l;;;n-made  by  the  Council  of  State  started  until  1937  and  1939.  How-  Local  Agencies  in  8  States  editor  of  the  As- 

ever,  a  few  states,  which  started  in  The  eight  states  which  make  no  sociated  Press 
1937,  reported  as  follows:  appropriations  say  they  are  pub-  Feature  Service 

Arkansas--92  new  factories  built  licized  by  other  agencies.  California  the 

recently  in  the  state,  representing  a  is  amply  advertised  by  municipalities,  staff  of  Life 
total  investment  of  $2,600,000.  private  agencies,  and  organizations  of  magazine,  will 

New  Jersey — a  substantial  increase  producers.  It  is  estimated  that  for  jgm  P.M.  April 
in  the  number  of  tourists,  who  spent  the  1938-39  marketing  year  alone,  g  gg  picture  edi- 
$167,000,000  in  1939,  and  an  increase  of  more  than  $800,000  was  spent  by  such  tor.  He  will  Wm.  T.  McCleery 
28%  in  the  value  of  the  state’s  branded  groups  in  promotion  of  California  work  with  Harry 

advertised  products.  peaches,  pears,  prunes,^  wines  and  b  (“Hap”)  Baker,  picture  manager, 

North  Carolina — an  “upward  swing”  olives.  North  Dakota  is  served  by  whose  resignation  as  editor  of  Inter¬ 
in  its  tourist  business  since  the  state  its  private  agency,  the  Greater  North  national  News  Photos  to  join  the  In- 

started  advertising,  and  the  construe-  Dakota  Association — composed  of  17  _ 

tion  of  51  new  industrial  plants  dur-  state  and  53  county  directors.  The 
ine  the  first  eight  months  of  1939.  Association’s  funds,  $50,000  a  year,  are 


Wm.  T.  McCleery 


started  advertising,  and  the  construc¬ 
tion  of  51  new  industrial  plants  dur- 


Wisconsin — marked  increase  in  the  obtained  from  memberships  and  con- 
number  of  tourists  visiting  the  state  tributions.  Iowa  and  Missouri  have 
since  its  advertising  program  was  designated  departments  to  answer  in- 


;ropriations  for  advertising  this  year,  number  of  tourists  visiting  the  state 
"e  survey  shows.  No  figimes  were  since  its  advertising  program  was 
"Munced  on  the  sums  spent  in  the  started  in  1936,  an  increase  in  gaso- 


irious  media.  Following  is  a  table  line  tax  receipts  from  $6,500,000  in 
;.‘.owing  in  detail  the  individual  state  1935,  to  $8,030,000  in  1939,  and  in  non- 
appropriations,  purposes  of  campaigns,  resident  fishing  licenses  from  65,157 
-e  media  used,  and  the  types  of  en-  to  112,185. 

uragements  given  to  industry:  It  is,  of  course,  uncertain  just  how 


Sitmt  tu  .Vtirai'l 


.\dvertif>liiK  Media 


1940 
1':  Kuik's 
MO.iKIO 
75.000 
'  75,000 

1  17,500 

.10,000 
■i  825,000 
■*  65,000 

125,000 
25,000 
60,000 
'  20,000 

-  125,000 

"“t  300,000 
'f-  46,000 

83,900 
'k  125,000 
50,000 
50,000 
•»'  60,000 
25,000 

7.500 
f  98,414 

:  I,  100,000 

,  135,000 

500,000 
I'-Y'  100.000 
50,000 
100,000 
100,000 
394,000 
'•  22,500 

-  0.  40,000 

50,000 

■  ^  20,000 
*•  45,000 

*• .  68,500 

186,000 
25,000 
“•  68,615 

32.500 


Indus-  .-Vgri- 


Tour-  MaKH-  News- 
ist...  jine  paper 


Kneouraeements 
to  Indnstr.v 


Tax  Con-  Plant 
cessions  Fiiril. 


quiries  about  the  state;  Texas  is  pub¬ 
licized  by  its  municipalities,  some  of 
which  conduct  nationwide  campaigns; 
Georgia  and  South  Carolina  partici¬ 
pate  in  the  joint  efforts  of  the  south¬ 
ern  states.  Oklahoma  is  considering 
plans  to  establish  a  new  agency  to 
take  the  place  of  the  repealed  State 
Travel  and  Tourist  Bureau. 


Wesley  Price 


An  analysis  of  answers  to  the  Coun¬ 
cil’s  questionnaire  shows  that  42  states  gersoll  organization  was  announced 


are  competing  for  the  tourist  trade — 
many  apropriations  being  made  ex¬ 
pressly  for  this  purpose.  Twenty-five 


last  week  (E.  &  P.,  March  16,  page  9) . 

Lewis  to  Assist  Lyon 

John  P.  Lewis,  at  present  managing 


states  encourage  new  industries,  and  editor  of  NEA  Service  at  Cleveland, 
25  publicize  home  products  in  efforts  v/ill  become  assistant  managing  edi- 
to  find  new  markets.  Only  seven  tor  of  P.M.  April  1. 
states— Florida,  Illinois,  Indiana.  New  editor  of  the  new  paper, 

Jersey,  North  Dakota,  Tennessee  and  scheduled  to  begin  publication  June  1, 
Washington  reported  advertising  vi'ill  be  Wesley  Price,  now  picture  edi- 
campaigns  designed  to  attract  new  joj.  of  American  Magazine  and  for- 
residents.  merly  assistant  city  editor  of  the  New 

The  Council  pointed  out  that  a  few  York  World-Telegram.  He  will  join 
large  sums  were  made  available  for  Mr.  Ingersoll  April  1. 


one  specific  product 


Kenneth  G.  Crawford,  president  of 


Florida  Citrus  Commission,  for  exam-  the  American  Newspaper  Guild,  has 
pie,  spends  about  $750,000  a  year  in  signed  a  year’s  contract  to  be  Wash¬ 
advertising  Florida  oranges,  grape-  jngton  correspondent  for  PM.  effective 
frxiit,  tangerines  and  canned  citrus  March  25.  He  has  relinquished  his 
products.  The  commission,  set  up  by  assignment  as  capital  writer  for  the 
the  legislature  in  1935,  obtains  adver-  Nation  and  for  the  New  York  Evening 
tising  funds  through  a  tax  of  1  cent  Post.  The  Post  will  close  its  Wash- 
per  box  on  oranges,  3  cents  on  grape-  ington  bureau  but  will  assign  writers 
fruit,  and  5  cents  on  tangerines!  Maine  to  Washington  from  time  to  time.  Mr. 
and  Idaho  spend  around  $100,000  and  Crawford  formerly  worked  as  political 
$65,000  a  year,  respectively,  to  adver-  writer  of  the  Buffalo  Times  when  Mr. 
tise  their  potatoes— raising  the  money  Lyon  was  its  editor. 


Tk 

®to  most  of  the  states  much  all  these  increases  were  caused 

®®''®''^*sing  and  promotional  directly  by  state  efforts,  it  was  said, 
least  or  hastened,  at  In  setting  out  on  promotional  cam- 


by  taxing  that  product. 

CURB  ON  LOAN  ADS 

The  Williamson  Bill  prohibiting  un- 


hv  hastened,  at  In  setting  out  on  promotional  cam-  ^he  Williamson  Bill  prohibiting  un- 

^•fiicated  n  t  survey  paigns,  23  states  deemed  it  advisable  misleading  advertisements 

'wemmpnf  establish  special  publicity  bureaus  relative  to  loans  or  interest  rates,  as 

~  Florida,  independent  of  existing  state  depart-  gg  f^rms  under  which  loans  will 

’’g-werp  Indiana  legislature,  ^jg^g,  has  been  passed  by  the  New 

•fpression  K  advertising.  The  for  example,  established  the  Division  York  State  Assembly  and  sent  March 

■'sout  for  ^  of  State  Publicity  and  appropriated  19  to  Governor  Lehman. 

;y  the  e  ^“'^rces  of  income,  and  $50,000  to  run  it  during  the  1940  and  , 

.  9*  1935  seven  more  states  1941  fiscal  v^ars.  Advertisine  and  ■r*. 


seven  more  states  1941  fiscal  y^ars.  Advertising  and  /-•TTim  -  — -  - - 

In  J93»  r^ks.  promotional  activities  for  the  other  Ar-LjrUlljlJ  OivjrlM  of  the  Buffalo  Times. 

'’f'al  stat  ^  of  19  addi-  17  states  were,  for  the  most  part,  A  one-year  contract  covering  ap-  Mr.  Lyon  told  Editor  &  Publisher 

'ate  adv  rt’  money  for  placed  in  the  hands  of  existing  state  proximately  200  editorial  employes  in  this  week  that  the  number  of  applica- 

legislat^*'^  ^  result  of  the  departments.  New  York  City  was  signed  March  19  tions  for  approximately  60  editorial 

“Ppropriated  ®®ssion,  money  was  The  Department  of  Finance  is  the  by  the  Associated  Press  with  the  staff  berths  now  totals  about  4,000.  He 
Kt  up  bv  •  advertising  bureaus  advertising  agency  for  Illinois;  the  American  Newspaper  Guild,  subject  said  P.M.  is  continuing  to  receive  them 
— Illinois,  Indi-  Conservation  Department  for  Ken-  to  approval  of  the  AP’s  Board  of  Di-  at  the  rate  of  20  or  25  a  day.  Inter- 

SouA  r  ^^.'Yland,  Nebraska,  tucky;  the  Department  of  Conserva-  rectors  which  will  meet  in  April.  (Edi-  viewing  of  applicants  will  start  the 

Carolina  and  West  Vir-  tion  and  Development  for  Vermont;  tor  &  Publisher,  March  16,  page  8.)  third  week  of  April. 


AP-GUUD  SIGN 


John  Thomas  McManus,  radio  edi¬ 
tor  of  Time  for  the  last  18  months, 
will  be  radio  editor  of  P.M.,  which 
will  devote  two  to  three  pages  to  this 
subject. 

Mr.  McCleery  began  newspaper 
work  as  a  reporter  on  the  Hastings 
(Neb.)  Daily  Tribune  in  1928.  His 
forte  is  picture  continuity. 

Mr.  Lewis  has  been  managing  edi¬ 
tor  of  NEA  for  eight  months.  From 
1936  to  1939  he  was  managing  editor 
of  the  Buffalo  Times. 

Mr.  Lyon  told  Editor  &  Publisher 


la,  ovokca — imnois,  inai-  conservation  uepariment  lor  ft.en-  to  approval  or  me  Ars  tjoara  or  ui 

South  r  ^f.'Yland,  Nebraska,  tucky;  the  Department  of  Conserva-  rectors  which  will  meet  in  April.  (Edi 
Carolina  and  West  Vir-  tion  and  Development  for  Vermont;  tor  &  Publisher,  March  16,  page  8.) 
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Journalism  Group 
Approves  La. 
Dailies'  Fight 

Southwestern  Congress  and 
Many  Speakers  Comment 
On  Press'  Campaign 

New  Orleans,  March  16 — Delegates 
attending  the  thirteenth  annual  meet¬ 
ing  of  the  Southwestern  Journalism 
Congress  here, 
with  T  u  1  a  n  e 
University  as 
host,  found  that 
political  and 
journalistic  situ¬ 
ations  in  Louisi¬ 
ana  have  under¬ 
gone  radical 
changes  since 
the  body  met  in 
the  spring  of 
1935  with  Louisi¬ 
ana  State  Uni¬ 
versity  at  Baton 
Rouge. 

The  fight  for  the  restoration  of  the 
government  to  the  people  led  by  the 
New  Orleans  dailies,  was  cordially 
approved  by  the  congress  both  in  the 
remarks  of  various  speakers  and  in 
the  form  of  resolutions  formally 
adopted. 

Rogge  Praises  Press 

O.  John  Rogge,  assistant  attorney 
general  of  the  United  States,  who  has 
led  in  the  federal  investigation  of 
various  alleged  criminal  acts  on  the 
part  of  men  high  in  the  political  life 
of  Louisiana,  not  only  praised  the 
campaigns  of  the  papers  of  the  state 
for  political  purity,  but  paid  high 
tribute  to  reporters  in  various  cities 
in  which  he  has  worked.  He  has  con¬ 
fided  in  the  men  of  the  press  freely, 
he  said,  and  up  until  the  present  no 
reporter  has  ever  thrown  him  down. 

Addressing  the  congress  on  “The 
Law  and  the  Press.”  Mr.  Rogge 
pleaded  for  the  continued  co-opera¬ 
tion  of  the  press  in  respecting  as  un¬ 
privileged  the  secret  proceedings  of 
grand  juries,  refraining  from  an  un¬ 
due  pre-trial  publicity  of  criminal 
cases,  and  that  in  the  matter  of  pre¬ 
serving  their  sources  of  information 
as  confidential,  the  newspapers  place 
the  interests  of  justice  above  every 
other  consideration. 

There  must  come  about  soon  a  very 
careful  revision  of  the  curricula  of 
schools  and  departments  of  journal¬ 
ism  with  a  view  to  giving  ample  recog¬ 
nition  to  both  the  technical  and  cul¬ 
tural  training  of  young  people  for 
journalistic  work,  in  the  opinion  of 
Herbert  M.  Davidson,  editor  of  the 
Daytona  Beach  News-Journal,  and 
chairman  of  the  Southern  Newspaper 
Publishers  Association  committee  on 
education  for  journalism. 

Too  Much  Routine  Training 

Too  much  of  the  training  for  jour¬ 
nalism  in  the  past,  Mr.  Davidson  be¬ 
lieves,  has  been  of  an  entirely  routine 
character.  Instead  of  training  re¬ 
porters  for  chronicling  routine  news 
stories  they  must  be  equipped  for 
interpreting  significant  stories  in  prac¬ 
tically  every  realm  of  life.  The  pro¬ 
fession  would  be  aided,  in  Mr.  Davi¬ 
son’s  estimation,  if  many  minor  de¬ 
partments  of  journalism  were  discon¬ 
tinued  and  if  the  better  institutions 
would  limit  the  number  of  students 
studying  journalism  by  weeding  out 
the  who'ly  inefficient  ones  and  direct¬ 
ing  others  without  the  necessary 
talents  for  journalism  into  fields  for 
which  their  qualifications  more  pro¬ 
perly  fit  them. 

One  over-looked  opportunity  for 
young  journalists  lies  in  the  small  town 


N.  Y,  NEWSPAPER  CARRIERS  PUT  UNDER  JOB  LAWS 

ALBANY,  N.  Y.,  March  14 — In  a  five-to-two  decision  the  Court  of  Appeals 
has  ruled  that  newspaper  “route  carriers”  in  New  York  state  come 
within  the  meaning  of  the  Unemployment  Insurance  Law  and  are  entitled 
to  its  benefits.  The  court  handed  down  its  decision  without  opinion.  Chief 
Judge  Lehman  and  Judge  Lewis  dissenting.  The  court  affirmed  the  findings 
of  the  Appellate  Division,  Third  Department,  in  the  appeal  of  the  Bronx 
Home  News  Publishing  Company  from  a  determination  of  the  appeal  board. 
The  action  raised  the  question  whether  a  “route  carrier”  is  an  employe  of  a 
newspaper  corporation  or  an  independent  contractor.  Frieda  S.  Miller, 
Industrial  Commissioner,  was  named  as  respondent  in  the  action  in  behalf 
of  Anthony  Scatola,  who  sought  benefits  and  who  had  previously  been  in 
the  employ  of  the  Bronx  Home  News.  The  Appeal  Board  ruled  that  Scatola 
was  under  the  control  of  the  newspaper  company  as  his  employer  and  that 
he  could  only  distribute  his  papers  to  a  specified  route;  that  he  could  not 
act  as  an  independent  agent,  as  does  the  newsboy  who  sells  papers  on  the 
street,  and,  further,  that  his  employment  could  be  terminated  by  the  news¬ 
paper  company. 

CHICAGO  TIMES  WINS  CIVIL  LIBERTIES  AWARD 

THE  Chicago  Times  won  the  annual  award  made  by  the  Chicago  Civil  Lib¬ 
erties  Committee.  The  award  was  made  last  week  at  a  meeting  at  which 
Mrs.  Eleanor  Roosevelt  was  the  principal  speaker.  In  presenting  the  certifi¬ 
cate  to  Editor  Richard  J.  Finnegan,  Dr.  John  A.  Lapp,  chairman  of  the 
committee,  said:  “The  Chicago  Daily  Times  has  not  failed  to  raise  its  voice 
in  defense  of  liberty  when  that  voice  was  needed.  It  has  not  raised  its  voice 
solely  in  support  of  the  strong,  but  in  defense  of  the  weak  and  unpopular. 
.  .  .  Defenders  of  civil  liberties  have  been  able  to  turn  at  all  times  with 
confidence  to  the  columns  of  the  Daily  Times  knowing  the  solid  base  upon 
which  the  paper  builds  its  opinions  and  knowing  that  it  holds  our  constitu¬ 
tional  liberties  as  its  guide.”  Mr.  Finnegan,  in  accepting  the  award,  explained 
that  the  “right  of  free  press  is  not  a  guarantee  to  publishers  and  editors. 
It  is  a  guarantee  to  the  readers  of  their  publications.”  , 

707  PAPERS  INCREASED  GENERAL  RATES  IN  1939 

A  TOTAL  of  101  newspapers  increased  their  general  or  national  advertising 
rates  in  1939  while  10  newspapers  decreased;  51  newspapers  changed 
from  a  flat  to  a  sliding  scale;  8  changed  from  a  sliding  scale  to  a  flat  rate 
basis,  according  to  a  Standard  Rate  and  Data  report  published  this  week  in  an 
American  Newspaper  Publishers’  Association  bulletin. 


field,  provided  they  are  trained  to  go 
out  and  find  new  revenues  for  the 
paper  as  well  as  new  bits  of  informa¬ 
tion,  according  to  Otis  A.  Brumby, 
publisher  the  Cobb  County  (Ga.) 
Times. 

Other  opportunities  for  capable 
young  journalists  still  exist  in  the 
fields  of  editorial  writing,  foreign  cor¬ 
respondence,  and  news  photography, 
according  to  such  speakers  as  Major 
James  E.  Crown,  editor  New  Orleans 
States,  Charles  P.  Nutter  of  the  New 
Orleans  Associated  Press  bureau,  and 
George  W.  Healy,  Jr.,  managing  edi¬ 
tor  New  Orleans  Times-Picayune. 

Prof.  Herschel  Schooley,  Hardin - 
Simmons  University,  Abilene,  Tex., 
was  elected  president  for  next  year 
and  the  body  will  meet  there  with  his 
school.  The  vice-president  is  Prof. 
Lester  Jordan,  Southern  Methodist 
University,  Dallas,  which  will  be  host 
in  1942,  while  Prof.  J.  Willard  Rid¬ 
ings,  T.C.U.,  Fort  Worth,  was  re¬ 
elected  secretary-treasurer. 

In  the  student  sections  of  the  con¬ 
gress  Robert  Murdock  of  Hardin- 
Simmons,  was  named  president  of  the 
editorial  group.  Jack  Dolph,  Univers¬ 
ity  of  Texas,  vice-president,  and  Miss 
Margaret  Jo  Cartwright,  Texas  State 
College  for  Women,  Denton,  secretary- 
treasurer.  The  business  managers 
chose  George  Musick,  University  of 
Texas,  president;  Miss  Emmy  Lou 
Miller,  Texas  State  College  for 
Women,  vice-president,  and  Payne 
Breazeale,  Jr.,  Louisiana  State  Uni¬ 
versity,  secretary-treasurer. 

The  student  editorial  group  voted 
to  establish  an  annual  award,  effective 
next  year,  for  the  best  daily,  weekly 
annual  and  humorous  publication 
published  by  any  of  the  member 
schools. 

BOOK  FESTIVAL 

Fourth  annual  Children’s  Spring 
Book  Festival,  sponsored  by  New  York 
Herald  Tribune,  will  be  celebrated 
nationally  the  week  of  May  5-12. 


E.  C.  Winger!  Joins 
Phila.  Bulletin 

Edward  L.  Wingert,  advertising 
manager  of  the  Philadelphia  Evening 
Ledger,  who  resigned  last  week,  has 
joined  the  advertising  staff  of  the 
Philadelphia  Evening  Bulletin.  The 
new  appointment  became  effective  on 
Monday. 

Meanwhile,  the  resignation  of  John 
C.  A.  Rigney,  cashier  at  the  Ledger 
since  1914,  was  announced  by  George 

F.  Kearney,  editor  and  president.  Mr. 
Rigney  left  to  become  manager  of  a 
Federal  Insured  Savings  and  Loan 
Association  and  will  be  associated  in 
business  with  William  H.  Shelmerdine, 
another  employe  of  cashier’s  depart¬ 
ment,  who  also  resigned. 

Mr.  Wingert  had  been  connected 
with  the  Ledger  since  1911.  He  started 
as  a  statistician  and  rose  steadily  from 
the  ranks.  He  served  in  many  capac¬ 
ities  in  the  advertising  departments 
of  both  the  Public  Ledger  and  the 
Evening  Ledger.  He  was  appointed 
advertising  director  of  the  Evening 
Ledger  in  1934. 

Advertising  employes  of  the  Ledger 
presented  Mr.  Wingert  with  a  watch 
and  scroll  on  March  15  in  apprecia¬ 
tion  of  his  long  association  with  the 
paper.  , 

TO  CONDUCT  SURVEY 

The  Washington  Newspaper  Adver¬ 
tising  Assn.,  at  its  recent  meeting  held 
at  the  Washington  Athletic  Club, 
Seattle,  voted  to  conduct  a  state-wide 
market  survey  on  markets  covered 
by  secondary  dailies  of  the  state  to 
combat  sales  efforts  on  the  part  of 
metropolitan  newspapers  and  radio 
stations  which  are  aimed  to  prove 
that  there  are  only  three  major  mar¬ 
kets  in  the  state  worth  cultivating. 
A  committee  consisting  of  A1  Gerritz, 
Ellensburg  Record:  C.  W.  Schrader, 
Longview  Daily  News,  and  George  L. 
Penrod,  Olympia  Olympian,  was  ap¬ 
pointed  to  develop  a  questionnaire. 


Guildsmen  Vote 
20%  of  Week's  Pay 
For  Strike  Aid 

Philadelphia  Group  Assesse: 
Members  Day's  Wage 
For  Chicago  Benefit 

Philadelphia,  March  18— All  mem¬ 
bers  of  the  Philadelphia  -  Camder 
Newspaper  Guild  will  be  obliged  to 
pay  one  day’s  wages  or  approximately 
20%  of  a  week’s  pay,  in  support  of  th 
guild’s  strike  in  Chicago  as  a  resul; 
of  a  proposal  approved  by  the  loci 
here  yesterday.  A  great  deal  of  op. 
position  to  the  assessment  was  ex¬ 
pressed  among  some  members  of  the 
guild,  although  the  vote  was  2  to  1  ir. 
favor  of  it.  The  following  statemen; 
on  the  action,  which  is  expected  to 
have  a  far  reaching  effect,  was  issued 
by  the  guild  office: 

“The  Philadelphia-Camden  Guild 
today  at  the  largest  general  member¬ 
ship  meeting  in  its  history,  voted  two 
to  one  for  an  assessment  of  one  day's 
pay  to  aid  the  Chicago  Newspaper 
Guild  strike  against  the  Hearst  Chi- 
cago  Herald  American. 

Unanimous  Vote 

“Upon  announcement  of  the  result, 
a  spokesman  for  the  opposing  forces 
moved  that  it  be  made  unanimous, 
which  was  done. 

“The  assessment  is  to  be  collected  in 
four  weekly  installments  in  the  next 
month  and  it  is  estimated  it  will  re¬ 
sult  in  a  total  collection  of  upwards 
of  $8,500.” 

The  vote  on  the  proposal  was  211 
to  107. 

Although  many  guild  members  ap¬ 
peared  to  be  in  favor  of  some  aid  to 
?  Chicago  strikers,  much  oppositior 
was  expressed  in  some  quarters  as  to 
the  methods  used  to  provide  this  as¬ 
sistance. 

Some  members  objected  to  the  fact 
that  the  meeting  was  called  on  Palm 
Sunday,  inconvenient  time  for  many 
people;  others  thought  that  the  iriitia- 
tive  on  the  assistance  to  the  Chicago 
strike  should  have  been  taken  by  the 
International  Executive  Board  and  not 
by  a  local  of  the  Guild.  Still  others 
did  not  think  it  proper  to  levy  a 
compulsory  assessment  after  volun¬ 
tary  contributions  of  nearly 
had  been  made  a  week  previous. 

■ 

Roosevelt  Attends 
Correspondents  Dinner 

Washington,  D.  C.,  March 
though  President  Roosevelt  ha.' 
sought  to  place  a  ban  on  third  term 
discussion  at  his  press  conferen^ 
the  White  House  Correspondents 
sociation  annual  dinner 
abundant  opportunity  to  the  Ctu 
Executive  to  hint  his  intentions,  b 
the  results,  as  usual,  were  negati''* 
The  President  was  guest  of  no^ 
and  speaker  at  the  function.  Otl» 
guests  included  most  of  his 
and  undeclared  rivals  for  the  Pr®® 
dency. 

Highlight  of  the  program  of  en 
tainment  was  a  motion  P**^^*^*^.^ 
duced  by  Paramount  Pictures, 
on  script  written  by 
correspondents  and  titled;  ‘  ^  . 

Stays  in  Washington  (Or  Does  ®;  j 
That  provocative  title  likewise 
to  bring  results. 

lOINS  PHILA.  BULLE^ 

Louis  Livingston,  former  c 
tion  promotion  manager  of 
York  Journal  -  American,  re^  ^ 
joined  the  promotion 
the  Philadelphia  Evening 
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Restyled  Eagle 
Due  in  Brooklyn 
On  March  25 

Designed  by  Gilbert  P. 
Farrar,  It  Will  Have 
Many  Innovations 

Restyled  for  greater  legibility  and 


NATIONAL  WANT  AD  WEEK.  APRIL  27-27 

NATIONAL  WANT  AD  WEEK,  sponsored  by  the  Association  of  Newspaper 
Classified  Advertising  Managers,  will  be  observed  April  21  to  April  27 
this  year.  While  the  official  promotion  campaign  and  the  official  emblem 
of  National  Want  Ad  Week  are  for  the  exclusive  use  of  ANCAM  members, 
newspapers  generally  are  invited  to  participate.  Additional  promotion 
material  is  prepared  by  the  following  newspaper  mat  services,  available  to 
their  subscribers:  Meyer  Both  Co.,  Metro  Associated  Services,  Chicago 
Tribune  Service  and  Vincent  Edwards  Co.  Others  who  are  co-operating  in 
the  promotion  of  National  Want  Ad  Week  are:  Harrison  C.  McDonald  Want 
Ad  Builder,  Elsquire  Feature,  Inc.;  Parish-Phillips,  Inc.;  Nebraska  Press 
Association,  Inc.,  and  Pennsylvania  Newspaper  Publishers’  Association. 
7"™' I  oea^g  many  interesting  innovations.  Members  of  the  ANCAM  compete  in  groups  for  two  prizes  in  each  of  four 

the  99-year-old  Brooklyn  (N.  Y.)  groups,  first  prize  an  engraved  silver  trophy  cup,  second  prize  an  engraved 

i" I  will  make  its  debut  March  25,  plaque.  J.  H.  Shelp,  classified  manager  of  the  Houston  Chronicle,  is  chair- 

Frank  D.  Schroth,  publisher,  an-  man  of  National  Want  Ad  Week  for  1940. 

nounced  this  week,  two  months  after 
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Mbert  P  Farrar  natmnany-known  i^qB/LE  LIBEL  SUIT  TAKEN  TO  SUPREME  COURT 


I  Moer  typography  and  makeup,  was  MOBILE.  ALA.,  March  20-Attorneys  for  the  Mobile  Daily  Newspapers, 
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ommissioned  to  do  the  project. 

The  new  Eagle  will  be  changed  from 
I  top  to  bottom  and  from  front  page  to 
last,  he  said,  even  to  a  new  design  of 
its  masthead.  The  new  masthead  is 
an  adaptation  of  a  type  face  designed 
by  Howard  Trafton,  instructor  of 
.odustrial  design  at  the  Art  Students 
[League  in  New  York  City. 

Folio  Line  Eliminated 
Another  development  in  the  new 
Eagle  makeup  will  be  the  elimination 
of  the  eight-column  folio  date  line  at 
•he  top  of  the  page.  In  the  new  make- 
sp  the  folio  date  line  is  set  in  two- 
.olumn  width  and  run  at  the  top  of 
he  first  two  or  more  columns  on 
even  pages  and  at  the  top  of  the  last 
wo  or  more  columns  on  odd  pages. 
The  other  columns  are  full  to  the  top 
si  the  page. 

With  one  exception,  column  rules 
»t11  be  retained  in  the  new  format, 
:et  three  points  more  have  been  added 
ii)  each  side  of  the  column  rules 
aough  the  medium  of  setting  the 
Xidy  text  picas  instead  of  12 

picas. 

The  editorial  page  of  the  new  Elagle 
vill  be  set  six  columns  to  the  page 
without  column  rules.  There  will 
se  sk  ISVa  pica  column?  with  one 
pica  between  columns. 

Eight-column  banners  will  be  elimi¬ 
nated  from  all  inside  pages  and  will 
I  *  restricted  to  only  one  on  the  first 
I  psge  and  this  one  when  the  importance 
f  news  warrants  its  use. 

All  heads  will  be  set  in  the  flush- 
•eft  style  just  as  they  were  in  the  for- 
nner  makeup  of  the  Eagle,  which  used 


Inc.,  publishers  of  the  Press  and  the  Register,  after  several  weeks’ 
preparation  have  filed  briefs  in  the  United  States  Supreme  Court  asking 
a  ruling  whether  an  allegedly  libelous  statement  was  libel  per  se  or  per  quo. 
The  suit,  for  $250,000,  was  brought  by  Albert  Miller  &  Co.,  of  Chicago,  against 
Mobile  Daily  Newspapers,  its  president,  R.  B.  Chandler,  and  the  partners 
in  A.  A.  Corte  &  Sons,  an  Alabama  produce  firm.  The  appeal  to  the  Supreme 
Court  by  the  defendants  follows  a  reversal  by  the  United  States  court  of 
appeals,  New  Orleans,  of  the  Mobile  federal  district  court’s  decision  finding 
for  the  defendants. 


;ht  ga« 
le  Chief 
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point  Memphis  Bold.  Shorts  and 
fillers  will  use  the  12-point  Memphis 
Bold  for  heads. 

Same  Body  Type  Used 
The  body  type  of  the  new  Eagle 
w'ill  be  7-point  Ionic  on  9-pt.  slug. 

On  the  old  Eagle  the  same  7-point 
was  set  on  an  8-point  slug. 

The  new  Eagle  will  not  use  any 
short  dashes  between  news  stories 
or  items.  Full-column  width  hairline 
rules  will  be  used  between  all  stories 
and  items.  This  applies  to  single 
column  as  well  as  multiple  col¬ 
umns. 

■ 

2  Mexican  Papers 
Suspend  for  Week 

Declared  to  be  unprecedented,  even 
in  Mexico,  was  the  suspension  of  pub¬ 
lication  during  Holy  Week  by  two 
afternoon  newspapers  in  Monterrey, 
according  to  advices  from  that  im¬ 
portant  North  Mexico  industrial  city. 
The  dailies  were  El  Tiempo  and  El 
Sol.  Leading  factors  in  the  decision 
to  suspend  throughout  the  week  were 
said  to  be  the  facts  that  industrial 

•Kii  Tj  j  •  ‘  - - -0—7  . — -  and  business  concerns  likewise  sus- 

family  of  type  faces,  pended  or  curtailed  operations  and 
fttK  ....11  u_  ._j  thousands  of  the  city’s  residents 

went  on  pre-Easter  vacations. 

Due  to  the  partial  business  shut¬ 
downs,  advertising  schedules  would 
have  been  curtailed  and.  Editor  Edu¬ 
ardo  Martinez  Celis  of  El  Tiempo  was 
quoted  as  having  said,  it  would  be 
more  expensive  to  print  than  to  sus¬ 
pend.  , 

Moreover,  said  the  statement  at¬ 
tributed  to  the  editor:  “It  will  give 
all  employes  a  vacation  at  the  same 
time,  rather  than  spreading  vacations 


Drops”  or  “decks”  will  be  indented. 
The  new  head  type  will  be  a  popu- 
-sr  advertising  type  face.  The  smaller 
jws  of  the  head  type  is  known  on  the 
Linotype  as  Spartan  Heavy.  For  the 
j^rger  heads,  which  will  be  set  by 
^d,  the  type  is  known  as  Twentieth 
Lentury  Bold  and  made  on  the  Mono- 
:>-pe. 


Heodx  to  Be  Combination 

Two  sizes  of  condensed  heading  type 
be  used  only  in  single  columns. 

Linotype  Erbar  _ _ _  _  _ ^ 

negativ*  I  There  will  be  no  top-line  throughout  the  year,  causing  the 

jf  honor  I  J*  in  the  new  Eagle.  The  usual  difficulties  in  obtaining  substi- 
I,  Other  IjQ  j  caption  will  be  set  in  ^yte  personnel;  it  will  reduce  book- 

declared  Metro  Black  caps  at  the  be-  keeping  by  clearing  the  books  of  va- 

Pr®'  I  Follim  •  °  ^  paragraph  under  the  cut.  cations  simultaneously.” 
owing  these  black  caps  in  the  same  _ 

be  the  usual  cut  lines  in  10- 
Metrolite  in  caps  and  lower  case, 
will*'^  ihe  heads  in  the  new  Eagle 
be  in  a  combination  of  caps  and 
.  ^  5^®-  but  there  will  be  a  slight 
,  F'^bng  of  all  cap  heads  through- 
the  paper. 
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AWARD  TO  PROF.  FUtH 

Professor  L.  N.  Flint,  head  of  the 
department  of  journalism  at  the  Uni¬ 
versity  of  Kansas,  was  among  six  re¬ 
cipients  of  gold  keys  cited  by  the 
...  .  -r--..  Columbia  Scholastic  Press  Association 

,  ef  the  department  and  feature  for  their  “outstanding  school  press 
Jtnn  ^  Lwo  col-  activities”  at  the  group’s  sixteenth  an- 

*ith  Erbar  Medium  Caps  used  nual  session  in  New  York  attended 

rule  panel — a  two-point  by  2,800  student  editors  and  re¬ 

nt  the  left  side  and  bottom  only,  porters  March  14-16.  Speakers  at  the 
on  the  women’s  page  and  session  included  William  E.  Ha.skell, 
»  P^Ses  will  be  set  in  several  assistant  to  the  president  of  the  New 
tEese  k  ®^®'^pbi.s  Medium.  Some  of  York  Herald  Tribune,  and  William  L. 
heads  will  have  “drops”  in  12-  Chenery,  editor  of  Collier’s. 


Victor  Murdock 


Long  Seeks  Contempt 
Citation  Against  States 

New  Orleans,  La.,  March  18— Gov¬ 
ernor  Earl  K.  Long  last  week  filed  a 
petition  with  the  state  supreme  court 
asking  that  the  Times-Picayune  Pub¬ 
lishing  Company  be  cited  for  contempt 
in  connection  with  publication  of 
headlines  and  a  new-s  article  in  an 
edition  of  the  New  Orleans  States 
March  11. 

Long’s  suit,  which  was  taken  under 
advisement  by  the  supreme  court, 
contends  that  a  headline  reading  in 
part,  “High  Court  Tosses  Long  Off,” 
and  the  news  story  below  the  head 
was  contemptuous  in  that  the  court 
at  that  time  had  under  advisement 
Long’s  suit  seeking  his  certification  as 
Democratic  nominee  for  secretary  of 
state  in  the  administration  of  Gover¬ 
nor-Designate  Sam  Houston  Jones. 

Shortly  after  Long’s  contempt  action 
was  filed,  the  supreme  court,  in  a 
unanimous  opinion,  threw  out  his  suit 
in  which  he  sought  to  become  secre¬ 
tary  of  state. 

60%  U.  S.  Pulp  Imports 
From  Scandinavia 

Washington,  D.  C.,  March  18— Im¬ 
ports  of  wood  pulp  into  the  United 
States  in  1939  totaled  2,025,504  tons 
and  exceeded  the  1938  total  by  18%, 
the  Department  of  Commerce  reports 
on  the  basis  of  preliminary  figures. 

The  Scandinavian  countries  ac¬ 
counted  for  approximately  60%  of  the 
aggregate  United  States  wood  pulp 
imports  in  the  last  calendar  year,  with 
Canada  supplying  the  bulk  of  the  re¬ 
mainder.  During  the  past  10  years, 
Canada  has  progressively  lost  ground 
to  Scandinavia  as  a  supplier  of  wood 
pulp  to  the  American  market,  the 
shift  being  about  10%.  Finland  has 
profited  by  this  change  almost  to  the 
full  percentage  of  displacement,  but 
the  effect  of  recent  international 
events  upon  that  source  are  not  yet 
appraised. 

Germany,  once  an  important  sup¬ 
plier,  is  now  almost  wholly  out  of  the 
market.  Rumania,  Estonia  and  Lat¬ 
via  appear  to  have  taken  Germany’s 
share  of  the  American  market. 

YOUNG  TRIAL  ENDS 

The  trial  of  James  R.  Young,  Inter¬ 
national  News  Service  Tokyo  corre¬ 
spondent,  for  allegedly  sending  out 
reports  damaging  to  Japan,  was  fin¬ 
ished  March  15  and  a  verdict  is  ex¬ 
pected  March  22. 


Victor  Murdock 
Honored  on 
69th  Birthday 

Veteran  Editor  of  Wichita 
Eagle  Receives  Rare 
Books  from  Staff 

Wichita,  Kan.,  March  18 — 'Victor 
Murdock,  editor-in-chief  of  the  Wi- 
chita  Eagle,  today  was  the  recipient 

of  a  cake  and  _ 

four  rare  books 
at  a  surprise 
party  staged  by 
editorial  em¬ 
ployes  of  the 
Eagle  on  the 
occasion  of  h  i  s 
69th  birthday. 

Mr.  Murdock, 
whose  daily  trips 
to  the  paper 
have  been 
almost  uninter¬ 
rupted  since 
1924  when  he 

resigned  as  a  member  of  the  Federal 
Trade  Commission  to  devote  his  time 
to  the  newspacier.  was  in  his  book- 
lined  study  when  30  editorial  de¬ 
partment  employes  filed  in. 

Executive  Editor  Burt  Doze,  an 
employe  of  the  Eagle  since  1901,  made 
a  brief  informal  presentation  of  the 
gifts,  purchased  through  subscription 
among  the  employes. 

An  "Apron”  Bible 

One  of  the  volumes  was  an  “Apron 
Bible,”  published  in  1623  and  the 
other  three  were  books  of  state  his¬ 
torical  value. 

“The  reporter  has  the  best  job  in 
the  world”  is  the  belief  of  the  veteran 
editor,  and  he  emphasizes  it  by  con¬ 
ducting  a  piersonal  interview  column 
which  appears  daily  on  the  front 
page  of  the  Evening  Eagle.  In  the 
past  eight  years  he  has  interviewed 
about  2,500  persons,  usually  selected 
at  random  from  a  particular  voca¬ 
tion  or  profession. 

Born  in  Burlingame,  Kan.,  in  1871. 
he  was  literally  reared  in  an  atmos¬ 
phere  of  printers’  ink.  His  father. 
Col.  Marsh  M.  Murdock,  established 
the  Wichita  Eagle  the  following  year 
and  Victor  Murdock  became  a  re¬ 
porter  while  still  in  his  ’teens.  'When 
his  father  refused  him  an  increase  in 
salary  he  quit,  and  went  to  Chicago 
where  he  was  a  reporter  on  the  Chi¬ 
cago  Inter-Ocean.  Returning  to  Wi¬ 
chita  a  few  years  later,  he  took  over 
the  editorial  reins  of  the  paper,  then 
was  elected  to  Congress  in  1903. 

He  represented  his  district  in  the 
house  of  representatives  until  1915. 
In  the  next  year  he  was  appointed  to 
the  Federal  Trade  Commission,  re¬ 
signing  that  post  in  1924  to  return  to 
the  Eagle  as  editor-in-chief. 

The  new.spaper  is  a  family  heritage, 
and  is  managed  by  Victor  Murdock 
and  his  younger  brother,  Marcellus, 
who  is  publisher. 

"SPECIALS"  APPOINTED 

The  Jefferson  City  (Mo.)  Capital 
News  and  Post-Tribune,  Carrollton 
(Mo.)  Democrat,  Booiiville  (Mo.) 
News  and  Chillicothe  (Mo.)  Consti¬ 
tution-Tribune  have  named  Bogner  & 
Martin  as  their  New  York  and  Chi¬ 
cago  repre-sentatives  and  Missouri 
A.ssociated  Dailies  to  represent  them 
in  St.  Louis,  Kansas  City  and  Colum¬ 
bia,  Mo.  The  Newton  (la.)  News. 
Carroll  (la.)  Herald  and  the  Perry 
(la.)  Chiej,  effective  April  1,  will  be 
represented  by  Inland  Newspaper 
Representatives.  The  Bangor  (Me.) 
Commercial  is  now  represented  by  the 
Charles  H.  Eddy  Co. 
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EDITOR  (S  PUBLISHE? 


REPORTERS  CAN'T  ACCOMPANY  CENSUS  TAKERS 

WASHINGTON,  March  21 — Census  area  managers  were  warned  today  by 
Director  W.  L.  Austin  that  the  law  will  be  violated  if  feature  writers 
for  newspajjers  are  permitted  to  accompany  enumerators  to  get  material  for 
stories  describing  the  work.  No  third  person,  not  a  member  of  the  respon¬ 
dent’s  family,  may  be  permitted  to  overhear  questions  and  answers,  even 
with  the  sanction  of  the  person  being  questioned,  it  was  reminded. 


Pictures  Rank 
Highest  in 
News  Interest 

No.  10  of  Continuing 
Study  Also  Shows 
Illustrations  Aid  Ads 

Pictures  ranked  highest  in  news 
interest,  and  illustrations  gave  adver¬ 
tising  a  higher-than-usual  chance  of 
attracting  the  reader’s  attention,  ac¬ 
cording  to  the  memoranda  of  C.  J. 
Nelson,  director  of  Publication  Re¬ 
search  Service,  Chicago,  released  this 
week  on  Study  No.  10  of  the  Con¬ 
tinuing  Study  of  Newspaper  Reading, 
based  upon  a  siurvey  of  the  Dec.  7 
editions  of  the  Omaha  (Neb.)  Eve¬ 
ning  World-Herald.  The  Continuing 
Study  is  being  conducted  by  the  Ad¬ 
vertising  Research  Foundation  of  the 
ANA  and  Four-A  for  the  Bureau  of 
Advertising,  ANPA. 

Higher  Ratio  of  Interest 

Of  the  209  men  and  220  women  in¬ 
terviewed  by  the  field  staff  of  Publi¬ 
cation  Research  Service,  from  84  to 
86%  of  the  men  and  from  76  to  90% 
of  the  women  saw  the  three  one-col¬ 
umn  cuts  above  the  fold  of  page  one, 
while  the  percentages  of  “reader  traf¬ 
fic  stops”  for  stories  ranged  between 
25  and  75%  for  men  and  between  16 
and  57%  for  women.  Below  the  fold 
a  one-column  cut  accompanying  a 
story  attracted  13%  more  of  the  men 
(52%  against  39%  for  the  text)  and 
14%  more  of  the  women  (62%  com¬ 
pared  with  48%  for  the  story). 

Throughout  the  34-page  issue  of  the 
World-Herald  the  higher  ratio  of  in¬ 
terest  in  pictures  is  maintained,  the 
analysis  shows.  Illustrated  stories  or 
pictures  with  captions  only,  whether 
they  accompanied  stories  or  not,  were 
read  by  more  men  and  women  than 
the  news  text,  in  most  cases  by  run¬ 
away  percentages. 

“In  this  particular  issue,  the  editor 
has  displayed  local  art  and  news  on 
many  pages,  thereby  insuring,  per¬ 
haps,  a  larger  ‘page  audience’  or 
‘reader  traffic  stops,’  ”  is  the  comment 
of  Mr.  Nelson  in  his  analysis  of  page 
6,  where  reader  attention  was  con¬ 
centrated  on  the  two  illustrated  stor¬ 
ies  which  were  local  in  character  and 
appeal,  as  compared  to  wire  stories. 

It  also  is  noted  that  the  value  of 
half-column  cuts  may  be  seen  in  a 
page  8  story,  “Two  Men  Added  to 
Retail  Board,”  which  was  headed  by 
half-column  cuts  of  the  two  men  and 
gained  the  attention  of  24%  of  the 
men  and  20%  of  the  women.  “This 
story,  an  ordinary  listing  of  those 
present  at  the  meeting,  would  nor¬ 
mally  rate  a  much  smaller  audience,” 
the  memorandum  said. 

Mr.  Nelson  reports  that  “the  eyes 
of  feminine  readers  did  not  miss  the 
picture  of  Nile  Kinnick  receiving  a 
kiss  from  a  Broadway  musical  com¬ 
edy  star”  on  the  first  sports  page  on 
which  some  picture  or  text  was  seen 
by  73%  of  the  men  and  only  28%  of 
the  women.  He  adds  that  “a  consider¬ 
ably  smaller  number  of  women 
glanced  at  the  boxing  picture  across 
the  page.” 

Comments  on  Cuts'  Value 

Further  indication  of  the  value  of 
cuts  is  given  by  these  comments: 

“More  than  eight  of  ten  men  and 
nine  of  ten  women  noticed  the  picture 
(pretty  girl  illustration  on  page  one).” 

“No  small  factors  in  the  appeal 
(men  58%,  women  73%,  on  a  page  5 
local  quiz  feature,  ‘What  Do  You 
Want  for  Christmas?’)  were  the  pho¬ 
tographs  of  the  individuals  inter¬ 
view^.  The  old  reliable  formula  for 
a  December  feature  clicked  again.” 

“'Hie  Town  Tattler  Column  on  page 


9  attains  the  usual  high  readership 
found  in  such  local  columns.  Half¬ 
column  cuts  probably  would  have 
added  appreciably  to  the  very  satis¬ 
factory  readership  on  this  column 
(men  34%,  women  45%).” 

Contrary  to  usual  experience,  the 
second  and  third  sports  pages  (28  and 
29)  had  a  large  reader  audience.  This 
was  due,  undoubtedly,  to  the  success 
of  the  two  cartoon  panels  in  stopping 
readers  on  these  pages.” 

The  picture  page,  attracting  90%  of 
the  men  and  93%  of  the  women,  “stops 
the  usual  large  reader  audience,”  the 
memorandum  says.  “Previous  reader 
surveys  lead  us  to  remark  that  copy 
below  pictures  is  more  easily  read  if 
set  on  slugs  not  more  than  20  ems 
wide.  Furthermore,  bold  captions  un¬ 
der  the  pictures  appeal  decidedly  to 
readers.” 

The  World-Herald  has  done  “an 
unusual  job”  of  spotting  human  in¬ 
terest  stories  on  almost  every  news 
page,  beginning  with  the  front  page, 
says  Mr.  Nelson,  observing  that  the 
proportion  of  space  and  the  promi¬ 
nence  of  display  given  to  these  stories 
will  interest  editors. 

Retail  Ads  Analyzed 

In  his  memorandum  on  retail  ad¬ 
vertising  in  the  issue,  Mr.  Nelson 
comments  that  “it  is  impossible  not 
to  conclude  that  even  relatively  small 
units  of  space  will  attract  very  large 
audiences  of  women  readers  when  the 
advertising  combines  good  layout  and 
high  style  art  work.”  This  statement 
was  made  in  discussing  the  Goldstein- 
Chapman’s  store  280-line  advertise¬ 
ment  on  page  2.  It  was  read  by  41% 
of  the  women  readers. 

Regarding  a  Brandeis  store  ad  on 
page  5,  he  comments:  “The  use  of 
local  personalities  in  this  139-line  ad¬ 
vertisement  for  Chinese  jewelry  steps 
reading  up  15%.  This  personalizing  of 
advertisements  seems  to  be  a  uni¬ 
formly  successful  method  for  attract¬ 
ing  reader  attention.  See  Gebhart- 
Gushard  advertisement,  page  7, 
Decatur  Herald,  Study  No.  4.” 

Mr.  Nelson  finds  that  “possibly 
better  illustrative  technique  would 
have  brought  the  attention  up”  on  a 
clothing  firm’s  ad  on  page  7,  and  says 
of  a  clothing  and  jewelry  store’s  page 
9  copy:  “Just  as  attractive  layout  and 
high  style  illustration  seem  to  secure 
large  audiences  in  every  instance, 
this  kind  of  ‘jumbled’  advertising  ap¬ 
pears  to  ‘miss  the  boat.’” 

Of  the  Walgreen  Drug  Stores  ad  on 
page  21  he  says:  “Notice  that  the  use 
of  a  large  number  of  individual  cuts 
to  illustrate  the  items  advertised 
makes  this  the  best  read  retail  drug 
advertisement  of  any  found  in  the 
first  ten  studies,  with  the  exception 
of  the  page  ad  for  Nay’s,  page 
12,  Cedar  Rapids  Gazette,  Study 
No.  6. 

“It  seems  safe  to  say  that  this  tech¬ 
nique  of  breaking  up  the  monotonous 
rows  of  type,  so  often  foimd  in  retail 
drug  advertising,  with  little  individ¬ 
ual  cuts  will  practically  insure  larger 
retail  audiences.  See  the  Golden  Rule 
drug  panel,  page  24,  St.  Paul  Pioneer 
Press,  Study  No.  7.” 

“If  the  advertiser  will  look  upon 
his  newspaper  advertisements  as  win¬ 
dows  on  the  heaviest  traveled  thor¬ 
oughfare  in  town  and  treat  them  ac¬ 
cordingly,  he  will  probably  be  suc¬ 
cessful  in  securing  tne  attention  of 
most  of  the  interested  prospects,”  Mr. 
Nelson  concludes  in  urging  “a  better 
job  of  designing  advertising  by  some 
stores.” 


Talks  Civic  Leaders 
Out  of  Their  Shoes 

San  Diego,  Calif.,  March  19 — In  as 
sincere  a  tribute  as  any  public  bene¬ 
factor  received,  dignified  civic  leaders 
— men  and  women — today  walked  out 
of  a  downtown  hotel  in  their  stock¬ 
inged  feet  after  donating  their  shoes 
to  Forrest  Warren,  San  Diego  Union 
feature  writer  and  columnist,  beloved 
by  San  Diego’s  needy. 

The  offering  was  to  the  Union  shoe 
fund,  a  unique  institution  adminis¬ 
tered  by  Warren,  who  annually  doles 
out  hundreds  of  shoes  to  unfortunate 
men,  women  and  children.  A  native 
of  Vermillion,  Kan.,  Warren  prides 
himself  on  remaining  a  “small  town 
boy”  in  the  big  city.  He  had  just 
completed  a  nostalgic  talk  to  a  civic 
organization  on  the  kind  of  people  one 
meets  in  the  old  home  town  when  his 
audience  staged  its  spontaneous 
demonstration. 

Warren,  who  received  his  early 
training  on  the  Atchison  (Kan.) 
Globe,  often  has  been  referred  to  as 
the  heart  and  soul  of  the  Union.  In 

mple,  folksy  style,  he  writes  a  col¬ 
umn  of  half-minute  interviews  “with 
just  plain  people,”  and  conducts  an 
editorial  page  feature,  “Northeast 
Corner,”  a  potpourri  of  humor  and 
philosophy. 
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Barnhart  Purchases 
Ne'w  Jersey  Daily 

Sale  of  the  Perth  Amboy  (N.  J.) 
Evening  News  for  $550,000  to  John 
W.  Barnhart,  former  business  man¬ 
ager  of  the  New  York  Daily  News, 
was  authorized  March  18  in  White 
Plains,  N.  Y.,  by  Supreme  Court  Jus¬ 
tice  Gerald  Nolan. 

Malcolm  DeWitt,  of  the  firm  of  De- 
Witt,  Van  Aken  and  Nast,  New  York 
attorneys  representing  Mr.  Barnhart, 
told  Editor  &  Publisher  March  21  that 
the  stock  transfer  will  be  effected 
April  1  at  which  time  the  property 
automatically  passes  to  the  new 
owner. 

The  newspaper  is  part  of  the  $2,272,- 
439  assets  of  a  trust  fund  established 
in  1932  by  Cornelius  F.  Kelly,  adver¬ 
tising  representative  and  publisher, 
for  the  benefit  of  his  six  daugh¬ 
ters. 

The  trustees  applied  for  permission 
to  sell  to  Mr.  Barnhart  for  ^50,000  al¬ 
though  the  newspaper  had  been  ap¬ 
praised  at  $708,303  following  Mr.  Kel¬ 
ly’s  death  in  1938. 

“The  business  is  of  a  hazardous 
nature,”  Justice  Nolan  wrote,  “and  if 
the  trustees  are  convinced  that  the 
purchase  price  is  fair,  it  would  appear 
advisable  to  liquidate.” 

Sale  of  the  property  was  arranged 
by  L.  Parker  Likely,  president. 
Newspaper  Appraisal  Corporation. 
New  York. 

FLA.  CONTEST  WINNERS 

An  editorial  advocating  a  state  tax 
commission  for  Florida,  written  by 
Don  Morris,  editor  of  West  Palm 
Beach  (Fla.)  Palm  Beach  Post  and 
Times,  appearing  March  5,  and  a  series 
on  the  fee  system  in  Hillsborough 
county,  written  by  Bill  Moody  of  the 
Tampa  Times,  were  awarded  first 
places  in  the  1939  editorial  and  news 
story  contest  sponsored  by  the  Asso¬ 
ciated  Dailies  of  Florida.  The  group 
will  hold  its  spring  meeting  at  Tampa 
April  5  and  6. 


Shell  Co.  Triples 
List  of  Papers 
On  Spring  Ad  List 
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Biggest  Campaign  in  Oil 
Firm's  History  in  '40  .  .  . 
To  Use  100  Dailies 


The  number  of  newspapers  formerly 
used  has  been  tripled  and  three  tinifc 
the  amount  previously  spent  for  ad¬ 
vertising  will  be  expended  in  the  M' 
campaign  of  Shell  Oil  Company,  Inc, 
which  got  under  way  March  20  ir. 
New  York,  Harold  Curtis,  advertising 
manager  told  Editor  &  Pubusher  this 
week. 

One  hundred  dailies  in  72  cities  in 
14  Eastern  states  comprising  SheE 
territory  will  be  used,  Mr.  Curtis  said 
First  copy  of  the  campaign,  which 
appeared  in  560-line  space  in  a  Neu 
York  tabloid,  is  timed  with  the  ad¬ 
vent  of  spring’s  motoring  weather 
The  campaign,  handled  by  J.  Walter 
Thompson,  will  break  at  different 
times  in  the  other  cities,  contingent 
upon  local  weather  conditions. 

"Bulk  Is  Yut  to  Com*" 
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The  first  ad  ranges  in  size  from  560 
lines  in  tabloids  and  small  town  pa¬ 
pers  to  1,750  lines  in  the  largest  cities 
A  second  ad  will  be  run  shortly,  said 
Mr.  Curtis,  but  the  schedule  after  this 
copy  is  uncertain.  Other  media  to 
be  used  include  three  national  maga¬ 
zines,  spot  radio  and  billboards. 

“More  than  two  ads  will  be  used 
but  we  haven’t  made  up  our  minds." 
he  explained.  The  bulk  is  yet  to  come 
and  will  continue  through  the  sum¬ 
mer.”  , 

The  1940  campaign,  largest  in  the 
firm’s  history,  introduces  a  new  term 
in  gasoline  advertising  —  “RFJl,” 
meaning  Road  Performance  Rating, 
and  announces  “two  new  gasolines. 
Super-Shell  and  Shell  Premium.”  Mr. 
Curtis  described  it  as  “a  new  measure 
of  gasoline  performance  in  a  car  on 
the  road”  giving  a  “true  measure  of  a 
fuel’s  performance.”  Previously  lab¬ 
oratory  tests  were  relied  upon  for 
ratings,  but  “these  didn’t  work  out  li 
well  when  the  car  got  on  the  road." 
he  said. 

N.  Y.  PROMOTION  CHIEF 

The  New  York  Jouriiflf-AmeTiccn 
recently  consolidated  all  of  its  pro¬ 
motion  departments  under  the  direc¬ 
tion  of  Robert  D.  Levitt,  who  had 
handled  advertising  promotion  for  # 
last  two  years.  The  new  promotior. 
chief  has  three  assistants,  Mward  J 
Dowden,  Jr.,  formerly  of  RKO’s  ex¬ 
ploitation  department  handling  circu¬ 
lation  promotion;  Walter  Persson 
formerly  display  and  classified  adver¬ 
tising  copy  writer  handling  local  ju>d 
national  ad  promotion,  and  Ldhar 
Walsh,  who  continues  to  handle  clas¬ 
sified  promotion.  The  new  set-up 
Mr.  Levitt  said,  is  to  effect  a  cl<^' 
correlation  of  all  promotion  activities 

KOBAK  LEA^S  L  &  T 

Edgar  Kobak  has  resigned 
president  of  Lord  &  Thomas  adver¬ 
tising  agency.  New  York,  it  wm  i*' 
vealed  this  week.  Mr.  Kobak 
announce  his  plans  for  the  future,  bu: 
stated  he  will  continue  to  be 
ated  with  the  Greater  New  York 
as  chairman  of  the  public 
committee,  a  position  b“ 
two  years.  He  was 
NBC  and  McGraw-Hill 

postscript' EDITION 

The  Philadelphia  Inquirer, 
ing,  on  March  25  will  start  to 
a  Postscript  Edition  at  9  ajn.,  a«^ 
ing  to  an  announcement  this  wee* 


formerly  ^ 
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M.  L.  Annenberg,  president. 
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New  Jersey  Press  Group 
Opposes  Patman  Bill 

Association  at  Its  84th  Mid-Winter  Meeting 
Unanimously  Goes  on  Record  Against  It  .  .  . 
Wayne  D.  McMurray  Re-elected  President 


-  ELWAgOJlUSTRAPO 

,SIN  NUtiTW  PtRSONW. 


By  STEPHEN  J.  MONCHAK 


TRENTON,  N.  J.,  March  19— In  line 
with  the  policy  already  adopted  by 
several  state  press  associations 
throughout  the  country  in  regard  to 
the  proposed  Federal  Patman  Chain 
Store  Act,  the  New  Jersey  Press  Asso¬ 
ciation  yesterday  went  on  record  as 
opposing  the  legislation  as  “punitive 
uxation”  at  its  84th  annual  one-day 
mid-winter  meeting  here  at  the  Stacy - 
Trent  Hotel. 

Walter  M.  Dear,  co-publisher,  Jer¬ 
sey  City  Jersey  Journal,  making  the 
report  of  the  association’s  Legislative 
Committee  at  the  annual  business 
meeting  in  the  morning,  proposed  that 
the  association  empower  the  Execu¬ 
tive  Committee  to  draw  up  a  resolu¬ 
tion  to  that  effect. 

Unanimously  Approved 
Seconded  from  the  floor  by  Walter 
L  Tushingham,  business  manager, 
Camden  Courier-Post,  a  member-at- 
large,  the  group  of  125  New  Jersey 
daily  and  weekly  newspaper  pub¬ 
lishers,  editors  and  other  executives 
unanimously  approved  the  move. 

The  association  also  dedicated  itself 
to  the  task  of  building  better  relations 
between  the  state’s  newspapers  and 
the  public  as  its  most  important  work 
during  1940.  Here  the  group  took  its 
cue  from  its  early  year’s  achievement, 
the  first  Annual  Newspaper  Week, 
Jan.  14-20,  when  12,000  New  Jersey 
residents  attended  newspaper  “Open 
Houses”  during  the  week. 

At  its  business  meeting  the  group 
re-elected  Wayne  D.  McMurray,  gen¬ 
eral  manager,  Asbury  Park  Evening 
Press,  as  its  president  for  the  coming 
year.  Also  re-elected  were  Ray  D. 
Gill,  Dover  Advance,  and  Patrick  H. 
Feeney,  Newark  Evening  News,  vice- 
presidents;  John  W.  Clift,  Summit 
Herald,  honorary  secretary;  Hugh  N. 
Boyd,  iVeu?  Bnmsioicfc  Daily  Home 
News,  treasurer,  and  Frank  B.  Hutch- 
rruon,  executive  secretary. 

Welcomed  at  luncheon  by  Governor 
A.  Harry  Moore,  the  meeting  heard 
addresses  by  Jerome  D.  Bamum,  pub¬ 
lisher,  Syracuse  (N.  Y.)  Post-Stand- 
«rd,  and  President  Robert  C.  Clothier 
of  Rutgers  University,  New  Bruns- 

N.  J.,  who  announced  the  ap¬ 
pointment  of  Dr.  Frederick  E.  Merwin 
os  head  of  the  university’s  department 
of  journalism. 

lornum  Colls  for  Troth 

Dr.  Merwin,  who  now  is  assistant 
professor  of  journalism  at  Syracuse 
University,  will  assume  his  new  duties 
July  1. 

Making  the  principal  luncheon  ad- 

Mr.  Barnum,  a  past  president 
0  the  ANPA.  said  the  nation’s  news- 
^Pers  must  “stand  first  for  truth  and 
“r  play.”  He  said  that  the  Ameri- 
press  is  the  one  instrument  of 
. fo*"  public  good  that  has  not 
tion*'^  hit  in  its  basic  concep- 

called  on  the  nation’s 
far  ■  1.°  themselves  up  to  a 

^-sighted  vision.”  If  they  would, 
could  be  of  tre- 
Quaf  in  bringing  ade- 

e  solutions  to  domestic,  social  and 
omic  problems  in  fairness  to  all. 

^  state  that  the  news- 
h»diti(-  '^^"***’ 


ons  and  with  its  many  accom¬ 


plishments,  has  not  yet  undertaken  an 
intricate  study  of  our  own  problems,” 
he  asserted.  “Here  and  there  we  find 
work  done  by  scattered  institutions 
or  by  private  groups  on  important 
questions  pertaining  to  the  different 
departments  of  newspapers,  but,  un¬ 
like  the  Law  and  Medicine,  we  have 
no  one  great  source  where  any  per¬ 
son  can  turn  for  help  by  complete 
data  of  the  past.” 

There  is  much  research  which  can 
be  done  by  newspapers  individually 
which  will  help  them  in  their  work 
in  their  own  communities,  he  added. 
Many  publishers  are  concerned  about 
the  times  and  the  problems  ahead  for 
the  press,  he  said. 

The  contributions  that  individual 
newspapers  have  made  in  commtmity 
life  is  not  known  or  understood  by 
the  general  public,  he  asserted. 

The  solution  in  the  immediate  fu¬ 
ture,  in  his  opinion,  “is  for  each  in¬ 
dividual  newspaper  publisher  to  recog¬ 
nize  the  change  in  trends  that  we  all 
face,”  he  added. 

Pictures  Exhibited 

A  feature  of  the  meeting  was  an 
exhibition  of  the  work  of  the  state’s 
press  photographers  in  the  hotel’s 
roof  garden.  William  M.  McBride, 
managing  editor,  Passaic  Herald- 
News,  who  led  the  round-table  dis¬ 
cussion  on  editorial  technique,  said 
the  pictures  will  be  donated  to  the 
Rutgers  School  of  Journalism  for 
permanent  exhibition  there. 

The  problem  of  coping  with  shop¬ 
ping  guides  took  up  much  of  the  dis¬ 
cussion  of  the  advertising  division 
round-table  headed  by  A.  Wallace 
Zimmerman,  Plainfield  Courier-News, 
and  at  which  Joseph  A.  Bernstein, 
editor  of  Plus  Business,  spoke  on 
“Getting  A  Line  On  More  Linage.” 

Edward  H.  Roemle,  business  man¬ 
ager,  Passaic  Herald-News,  told  how 
that  paper  successfully  eliminated 
three  of  the  guides  by  urging  the 
daily’s  advertisers  to  stay  out  of  the 
paper  if  they  used  the  throwaway. 

“We  used  that  formula  because  we 
knew  that  after  running  their  ads 
solely  in  the  throwaway  for  a  few 
weeks  they  would  be  back  in  our 
paper  because  of  lack  of  results.  It 
worked  and  the  throwaways  folded 
up,”  he  explained. 

Photo  Tochnlquo  Olscnssod 

Jack  Price,  photography  columnist. 
Editor  &  Publisher,  and  Charles  A. 
Roth,  staff  photographer,  Hackensack 
Bergen  Evening  Record,  led  the  dis¬ 
cussions  during  the  news  division 
round-table,  both  of  them  advocating 
a  wider  use  by  the  state’s  papers  of 
local  interest  pictures. 

Fluorescent  lighting,  the  new  long¬ 
life  lamps  which  are  said  to  produce 
more  light  economically  then  ever 
before,  was  the  topic  discussed  at  the 
mech'inical  division  round-table  un¬ 
der  the  chairmanship  of  J.  Lyle  Kin- 
month,  publisher,  Asbury  Park  Eve¬ 
ning  Press.  “The  Use  of  Fluorescent 
Lighting”  was  discussed  by  Henry 
Clum,  representing  the  Jersey  Central 
Power  and  Light  Company. 

Presided  over  by  Harry  G.  Kallop. 
Newark  Evening  News,  the  circula¬ 
tion  division  round-table  decided  that 
the  only  way  to  raise  the  price  of  the 


PRODUCT  OF  STRIKE 

This  is  how  the  Santiago  (Chile)  El  Diario 
llustrado  got  around  the  big  metropolitan 
newspaper  strike  which  tied  up  eight 
morning  and  four  afternoon  papers  re¬ 
cently  in  that  South  American  city,  llus- 
trado's  editorial  staff  thought  of  this  one 
of  reproducing  typewritten  and  hand  writ¬ 
ten  material. 

state’s  newspapers  from  3c  to  5c  was 
for  all  of  the  papers  to  do  it  together 
after  getting  the  co-operation  of  the 
New  York  City  papers.  No  action 
was  taken  on  this  matter. 

Mr.  Kallop  said  a  questionnaire  the 
NJPA  had  sent  out  to  papers  through¬ 
out  the  country  that  have  raised  their 
prices  revealed  that  90%  of  those 
answering  got  nothing  out  of  it  be¬ 
cause  in  nearly  all  of  these  cases  the 
street  sales  price  was  raised,  while  the 
home  delivery  rate  remained  the 
same.  All  of  the  papers  queried  de¬ 
pend  on  home  delivery  sales  for  their 
circulation. 

Exercise  of  common  sense  is  all  that 
is  necessary  for  acceptance  or  rejec¬ 
tion  of  jjcrsonal  advertisements,  the 
classified  advertising  division  round¬ 
table  decided. 

Howard  N.  Palmer,  Greenwich 
(Conn.)  Press  and  president  of  the 
National  Editorial  Association,  ad¬ 
dressed  the  Weekly  division  round¬ 
table  on  “What  Do  Your  Readers 
Want  to  Read?”,  and  at  which  ad¬ 
vertising,  news,  circulation  and  print¬ 
ing  problems  were  discussed.  Ray  D. 
Gill,  Dover  Advance,  presided.  All 
roimd-tables  ran  concurrently. 

USING  COLOR  COPY 

Half-pages  in  full  color  are  being 
used  by  S  &  W  Fine  Foods,  Inc., 
throughout  the  Far  West  on  behalf 
of  S  &  W  Coffee.  Fourteen  Sunday  ' 
newspapers  are  being  used  in  the  cam¬ 
paign,  which  is  handled  by  Emil 
Brisacher  and  staff,  San  Francisco. 
The  newspaper  campaign  is  furthering 
a  “You  Name  It”  contest  developed 
in  conjunction  with  S  &  W’s  “I  Want 
a  Divorce”  radio  broadcast.  Awards 
ranging  from  $1  merchandise  checks 
to  $50  cash  are  given  to  the  best 
title  for  unnamed  plays  which  are 
being  broadcast  weekly. 

CARRIER  Ca'mPAIGN 

With  initial  copy  scheduled  to  break 
in  the  South,  the  Carrier  Corporation 
soon  will  start  its  air-conditioning 
campaign.  Co-operative  newspaper 
advertising  with  dealers  will  be  used 
in  about  85  cities,  with  copy  due  to 
break  in  the  North  late  in  April.  Two 
weekly  magazines  are  scheduled  for 
national  advertising.  Chas.  Dallas 
Reach  Co.,  Newark  agency,  is  in 
charge. 


Sports  Writers 
Aiding  Finnish 
Relief  Benefits 

$200,000  Raised  to  Date 
Augments  $561,594.40 
Contributed  Through  Press 

With  $561,594.40  received  to  date 
from  U.  S.  newspapers  soliciting  con¬ 
tributions  from  readers,  the  Finnish 
Relief  Fund  headed  by  former  Presi¬ 
dent  Herbert  C.  Hoover  is  being  fur¬ 
ther  swelled  by  the  co-operation  of  a 
national  committee  of  sports  writers 
who  are  actively  promoting  or  publi¬ 
cizing  benefit  events  for  the  fimd  in 
various  sports. 

Joe  Williams,  New  York  World- 
Telegram  columnist,  is  national  chair¬ 
man  of  the  sports  writers  committee. 
The  group  was  organized  by  Mr.  Wil¬ 
liams  and  E.  E.  Fogelson,  Dallas  oil 
man  and  friend  of  the  World-Tele¬ 
gram  writer,  who  was  called  to  New 
York  by  Mr.  Hoover  to  become  direc¬ 
tor  of  sports  activities  now  being  held 
for  the  benefit  of  the  fund. 

Wrltors*  Co-oporotlofi  Proisod 

Members  of  the  sports  writers’  com¬ 
mittee  are  assisting  in  the  organiza¬ 
tion  of  numerous  benefits  and  obtain¬ 
ing  the  co-operation  of  sports  editors 
and  writers  in  all  parts  of  the  U.  S. 
in  the  promotion  of  these  events.  The 
value  of  the  sports  writers’  support  of 
the  benefits  “is  beyond  calculation,” 
according  to  James  P.  Selvage,  who 
is  in  charge  of  publicity  for  the  fund. 

To  date  nearly  $200,000  has  been  re¬ 
ceived  from  the  proceeds  of  smaU 
sports  events  in  many  states.  About 
$20,000  was  raised  through  the  all- 
star  ba.seball  game  at  Tampa,  Fla., 
promoted  by  a  committee  of  sports 
writers  of  which  Joe  Williams  was 
chairman. 

In  charge  of  promoting  various 
sports  benefits  are  the  following  mem¬ 
bers  of  Mr.  Williams’  committee: 
Basketball,  Eld  Dooley,  New  York  Sun, 
and  Larry  Robinson,  World-Telegram; 
racing.  Bill  Corum,  Journal- American 
and  Jack  Mahon,  New  York  News; 
baseball,  Dan  Daniel,  World-Telegram; 
tennis.  Herb  Allen,  New  York  Post; 
ice  hockey,  Jim  Hurley,  New  York 
Mirror;  golf.  Bill  Richardson,  New 
York  Times;  polo.  Bob  Kelley,  New 
York  Times;  bowling,  Pat  McDonough. 
World-Telegram;  racquet  games,  Alli¬ 
son  Danzig,  Times;  hunting  and  fishing, 
Ray  Trullinger,  World-Telegram. 

Mr.  Selvage  explained  that  the  $561,- 
594.40  total  received  from  newspapers 
was  sent  direct  to  New  York  and  the 
amount  raised  by  dailies  is  “much 
higher,”  since  many  newspapers  have 
been  sending  contributions  to  the 
state  committees,  which  do  not  report 
the  totals  subscribed  through  the 
press. 

■ 

BIG  SPRING  DRIVE 

The  Williams  Oil-O-Matic  Heating 
Corporation  of  Bloomington,  HI.,  is 
launching  one  of  the  most  extensive 
spring  sales  and  advertising  campaigns 
in  its  history,  according  to  Samuel  F. 
Baker,  general  sales  manager.  News¬ 
paper  advertisements,  the  major  share 
of  which  will  be  in  rotogravure  sec¬ 
tions,  will  be  used  extensively  begin¬ 
ning  about  April  15.  These  will  be 
supplemented  by  large  size  space  in 
Better  Homes  &  Gardens,  Fortune, 
Christian  Science  Monitor  and  by  local 
dealer  advertisements.  The  campaign 
will  continue  on  through  the  summer 
and  early  fall  selling  season.  Roche. 
Williams  &  Cunnyngham,  Inc..  Chi¬ 
cago.  is  the  agency. 
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Oil  Assn.  Has 
Public  Relations 
Program  in  Texas 

106  Dailies  and  500  Weeklies 
Carrying  Large  Ads 


in  Schedule 


Dallas,  Tex.,  March  18 — A  thor¬ 
ough-going  advertising  program  in 
every  English-speaking  newspaper  of 
Texas  to  bring  home  to  the  average 


is  based  upon  plentiful  oil  and  gas 
supplies  near  at  hand. 

Virtually  all  major  oil  companies 
operating  in  the  state,  and  a  large 
portion  of  the  independent  groups,  are 
members  of  Texas  Mid-Continent. 

Each  advertisement  features  a  pho¬ 
tograph  or  drawing  taking  up  about 
two-thirds  of  the  space,  with  the  re¬ 
mainder  devoted  to  text  in  short, 
pointed  sentences. 

The  program  is  being  run  exclu¬ 
sively  in  newspapers. 


Among  Advertising  Folk 


"A  pnfn|i  ndahkl  4tfri»p»eBt 
1  the  MBdactnie  of 


ident  of  R.  J.  A.  McLaughlin  and  As¬ 
sociates,  Washington  agency. 

William  N.  Berech,  for  the  last  four 
years  with  the  Research  Department 
of  J.  Walter  Thompson  Company,  New 
York,  joined  the  Lynn  Baker  Com¬ 
pany,  Philadelphia,  March  18,  as  re¬ 
search  manager.  John  D.  Burke  also 
has  joined  the  agency.  He  was  pre¬ 
viously  with  Lord  &  Thomas. 

Leroy  A.  Kling,  who  for  the  last 
several  years  had  been  vice-president 
and  in  charge  of  the  Chicago  office 
of  Cecil  &  Presbrey,  Inc.,  has  re¬ 
signed  effective  immediately  and  has 
opened  offices  at  228  North  LaSalle 
St.  No  announcement  is  made  of  his 
future  plans. 


Small  Ads  Added 
To  Savings  Fund 
Depositors 


The 


Philadelphia  Institution 
Uses  Small  Newspaper 
Space 


RAYMOND  RUBICAM,  chairman  of 
the  board,  Young  &  Rubicam,  Inc., 

New  York,  has  been  elected  to  the 
board  of  directors  of  the  American 

Arbitration  Assn.,  it  was  announced  L/ampaignS  and  ACCOUntS 
this  week,  by  Lucien  R.  Eastman, 


Sample  of  oil  industries  public  relations 
advertising  being  placed  in  Texas  news¬ 
papers  during  March. 


citizen  the  value  and  meaning  of  the 
oil  industry  is  currently  being  car¬ 
ried  on  by  the  Texas  Mid-Continent 
Oil  &  Gas  Association. 

One  hundred  six  dailies  and  500 
weeklies  are  carrying  the  monthly 
series,  which  usually  takes  a  full  page 
in  the  dailies  and  smaller  sizes  in 
the  weeklies. 

The  program,  which  will  run  at 
least  through  1940,  is  in  no  sense  of 
the  word  a  “campaign,”  it  was  em¬ 
phasized  by  George  Gibbons,  exec¬ 
utive  vice-president  for  Texas  Mid- 
Continent. 

Rather,  it  is  an  attempt  to 
make  every  Texan,  whether  or  not 
he  is  connected  with  oil.  conscious  of 
the  significance  of  the  industry  in  his 
own  and  his  state’s  welfare. 

Growth  Due  to  Oil 

“Texas  is  such  an  empire  of  natural 
resources.”  Gibbons  pointed  out,  “that 
it  is  difficult  even  for  the  typical  pro¬ 
ducer  to  conceive  of  his  part  in  the 
state-wide  industry.  Few  Texans 
realize  that  one  million  persons  in  the 
state — one-sixth  of  the  population — 
draw  their  livelihood  from  oil.  Much 
of  the  state’s  growth  is  directly  at¬ 
tributable  to  the  achievements  of 
producing  and  refining  activities. 

“Forty  per  cent  of  all  this  country’s 
oil  comes  from  Texas.  Only  14  of  the 
state’s  254  counties  have  not  been  ex¬ 
plored  for  possible  pools.” 

Each  of  the  advertisements  empha¬ 
sizes  one  major  point  regarding  the 
industry.  Favorite  themes  are  em¬ 
ployment  and  tax  revenues.  Taxes  on 
oil  supply  about  25%  of  the  expendi¬ 
tures  for  education  of  Texas  school 
children. 

Another  topic  is  the  significance  to 
the  state’s  future  industrial  develop¬ 
ment  that  there  is  a  virtually  inex¬ 


chairman  of  the  association’s  board. 

J.  P.  Cunningham,  vice-president  of 
Newell-Emmett  Co.,  Inc.,  has  been 
named  program  chairman  of  the  23rd 
annual  convention  of  the  American 
Association  of  Advertising  Agencies, 
to  be  held  at  the  Waldorf-Astoria, 
New  York,  May  16-17. 

W.  A.  Kelly  has  resigned  as  ad¬ 
vertising  manager  of  the  Ajax  Brew¬ 
ing  Company,  Indianapolis.  Ind.,  to 
organize  his  own  advertising  agency 
in  that  city.  The  new  agency  will 
handle  the  Ajax  account. 

Rosser  Reeves,  copy  chief  of 
Blackett-Sample-Hummert,  Inc.,  New 
York  offices,  has  joined  the  copy  de¬ 
partment  of  Benton  &  Bowles,  Inc. 

T.  W.  Merrill,  for  the  last  10  years 
Northwestern  district  sales  promotion 
manager,  Westinghouse  Electric  and 
Manufacturing  Co.,  has  joined  K.  E. 
Shepard,  Advertising,  Tribune  Tower, 
Chicago,  as  account  executive. 

Warren  Price,  formerly  with  the 
treasury  division  of  the  Johns-Man- 
ville  Corp.,  has  joined  Abbott  Kim¬ 
ball  Co.,  Inc.,  in  an  executive  capacity. 

Allen  A.  Funt  has  been  appointed 
director  of  copy  for  the  Franklin 
Bruck  Advertising  Corp.,  New  York. 
Mr.  Funt  formerly  served  in  a  similar 
capacity  at  the  l\^ite-Lowell  Agency, 
New  York. 

H.  W.  Mallinson,  Jr.  has  joined 
Badger  &  Browning  &  Hersey,  Inc.. 
New  York. 

R.  S.  Cox,  formerly  with  J.  Walter 
Thompson,  has  joined  the  art  depart¬ 
ment  of  the  New  York  office  of  Sher¬ 
man  K.  Ellis  &  Co.,  as  an  art  director. 
Other  joining  the  agency  were:  Ken¬ 
neth  Fagg,  free  lance  artist,  art  de¬ 
partment;  Caesar  Ferri,  formerly  with 
Warwick  &  Legler.  and  W.  M.  Rain- 
bolt,  formerly  with  Young  &  Rubi¬ 
cam,  copy  department;  F.  R.  Bauer, 
Jr.,  formerly  with  Campbell-Ewald. 
research  department;  G.  W.  Davidson, 
formerly  with  J.  Walter  Thompson, 
contact  department.  Charles  L. 
Hotchkiss,  formerly  with  NBC  has 
joined  the  Chicago  office  of  the  agency. 

James  S.  Little,  public  relations 
director,  Chas.  Dallas  Reach  Co.,  New¬ 
ark,  N.  J.,  agency,  has  been  ap¬ 
pointed  manager  of  the  agency’s  newly 
opened  New  York  office,  at  6  E.  45th 
St. 

O.  F.  Burkart,  well  known  in  ad¬ 
vertising  circles  for  over  20  years, 
and  formerly  vice-president  of  Tandy 
Advertising  Agency,  Limited,  of  To¬ 
ronto,  has  been  appointed  a  vice-pres¬ 
ident  of  Atherton  &  Currier,  Inc., 
Graybar  Building.  New  York. 

Miss  Ada  Lillian  Bush,  chief  of 


Wehle  Brewing  Co.,  New  Haven, 
Conn.,  has  appointed  Marschalk  and 
Pratt,  Inc.,  New  York,  to  handle  ad¬ 
vertising  of  Wehle  Ale  and  Beer. 
Advertising  will  be  concentrated  in 
newspapers  and  outdoor  bulletins. 

Plans  for  advertising  of  Shinola, 

2  in  1  and  Bixby  Jet-Oil,  products  of 
Hecker’s  Shoe  Polish  Division,  have 
been  announced  by  Benton  &  Bowles, 
Inc.,  agency  in  charge.  The  products 
will  be  featured  in  newspapers,  gen¬ 
eral  and  juvenile  magazines,  radio 
and  trade  publications. 

Lektrolite  Corporation  of  New 
York  and  Stamford,  Conn.,  maker  of 
Lektrolite,  the  flameless  cigarette 
lighter,  has  appointed  the  A1  Paul 
Lefton  Company,  Inc.,  Philadelphia, 
to  direct  its  advertising. 

International  Salt  Co.,  Inc.,  Scran¬ 
ton,  Pa.,  announces  that  the  adver¬ 
tising  of  its  domestic  salt  package 
division  will  in  the  future  be  handled 
by  J.  M.  Mathes,  Inc.,  New  York, 
N.  Y.  The  Simpers  Company,  Inc., 
New  York,  N.  Y.  will  continue  to  han¬ 
dle  the  advertising  of  the  industrial 
division  of  the  business. 

Wheatena  Corp.  is  expanding  its 
merchandising,  sales  and  advertising 
test  operations  in  the  Middle-West. 
Additional  newspaper  coverage  is  part 
of  the  plan.  Wheatena  advertising  is 
placed  through  Compton  Advertising, 
Inc.,  New  York. 

Wright  &  Lawrence  Peau  Seche 
Sales  Co.,  Chicago  cosmetic  con¬ 
cern,  has  appointed  Stack-Goble  Adv. 
Agency,  Chicago,  to  handle  its  ac- 


The  story  of  the  successful  use  oi 
newspaper  advertising  by  the  Phila¬ 
delphia  Saving  Fund  Society,  the  old¬ 
est  institution  of  its  kind  in  America, 
was  told  to  Editor  &  Publisher  this 
week  by  Jerome  B.  Gray,  partner  in 
the  agency  bearing  his  name  whici. 
has  handled  the  account  since  1933. 

Advertising  results  are  not  readily 
traceable  to  a  program  which  em¬ 
phasizes  a  thrift  service,  but  it  is  sig¬ 
nificant  that  since  a  consistent  cam¬ 
paign  was  started  seven  years  ago 
the  Society  has  increased  its  (fc- 
positors  from  470,000  to  more  than 
550,000. 

“This  growth,”  said  Mr.  Gray 
“seems  little  short  of  spectacular  in 
view  of  the  economic  conditions  of 
the  country  during  the  past  seven 
years  and  advertising  undoubtedly 
played  its  part.” 

Appear  Daily 

Thousands  of  Philadelphians  have 
become  familiar  with  the  small,  dis¬ 
tinctive  advertisements  of  the  PSFS 
which  appear  virtually  daily  in  Phila¬ 
delphia  newspapers. 

^ch  illustration  depicts  a  coin  as 
a  part  of  the  product  shown.  Not 
only  is  the  result  a  very  arresting  and 
unusual  picture,  but  continuity  is 
attained  to  an  unusual  degree.  “We 
have  been  told,”  said  Mr.  Gray,  “that 
this  graphic  use  of  the  coin  is  innova- 
tional — a  ‘first’  in  so  far  as  its  de¬ 
velopment  as  a  series  is  concerned. 

“reES  advertising  prior  to  1383 
had  been  somewhat  sporadic  and 
primarily  of  the  ‘reminder’  ty^ 
There  had  been  no  predetermined, 
disciplined  program  in  the  true  mean¬ 
ing  of  the  term. 

“Metropolitan  newspapers  —  the  In¬ 
quirer.  Bulletin,  Ledger  and  Record 
and  17  foreign  language  papers— com¬ 
prise  the  key  media  for  all  PSFS  ad¬ 
vertising  and  receive  the  major  po¬ 
tion  of  the  appropriations.  Two  »- 
vertiscments  (single  column  x  1^ 
lines)  are  scheduled  each  ^ 
insertions  staggered  to  bring  PS‘- 
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count. 

Standard  Knitting  Mills,  Inc.,  advertisements  before  some  part  ^ 
Nashville,  Tenn..  has  appointed  Hays  public  virtually  every  day  of  the 
MacFarland  &  Co.,  Chicago  agency, 
to  handle  its  advertising.  A  news¬ 
paper  campaign,  in  selected  markets, 
featuring  men’s  summer  underwear, 
is  being  planned. 

Flako  Products  Corp.,  New  Bruns¬ 
wick.  N.  J.,  has  launched  its  new 
Cuplet  package  in  Syracuse  with  an 
initial  15-week  advertising  campaign. 

The  manufacturer’s  advertising  has 
been  handled  by  H.  B.  LeQuatte,  Inc., 

New  York,  N.  Y.,  since  1927. 

J.  H.  ScHENCK  &  Sons,  Inc.,  Phila¬ 
delphia,  Pa.  manufacturers  of  Dr. 

Schenck’s  Mandrake  Pills,  which  has 
started  campaigns  in  a  number  of 
leading  Eastern  newspapers,  and  the 
American  Chlorophyll,  Inc.,  have  ap¬ 
pointed  the  Lynn  Baker  Co.,  Phila¬ 
delphia  agency  to  handle  their  ac¬ 
counts. 


BRECKENRIDGE  TO  TALK 

Wilder  Breckenridge,  sales  manager, 
Bureau  of  Advertising,  ANPA,  will 
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Conducted  Mail  Survey 

“In  an  effort  to  check  consumer  re¬ 
actions  to  PSFS  advertising,  we  con 
ducted  a  mail  survey  in  1936  of  so 
3.000  Philadelphians  in  all  sections 
the  city.  The  names  of  the^  peopi 
selected  from  city  directories.  ^ 
not  essentially  PSFS  depositors, 
replies  showed  an  80%  familiarity  w  ■ 
the  Society’s  advertising  and  a  ‘ 
familiarity  with  the  Society  s  ad 
tising  exclusively.”  j 

Mr.  Gray  said  that  small 
vertising  is  used  for  PSFS  de 
ately,  on  the  theory  that 
pearance  of  small  space 
ments  is  more  effective  than  the 
quent  use  of  larger  space. 


ELECTED  TO  ANA 

Investors  Syndicate.  Minneapo 
Minn.,  has  been  elected  to  • 

ship  in  the  Association  of_  N^_.^^ 


•e  '  -  -  - W  Will  dllip  ill  Ult?  1  Cl  LAVf .  •  •- 

haustible  supply  of  fuel.  The  prac-  consumer  market  section,  Bureau  of  speak  March  28  before  the  New  York  Advertisers,  Inc.  Edgar  R- 

ticability  of  the  new  $6,000,000  news-  Foreign  and  Domestic  Commerce,  ef-  Chapter  of  the  American  Marketing  advertising’  manager,  will  represe 

print  mill  at  Herty,  Tex.,  for  example,  fective  this  week,  became  vice-pres-  Association  at  the  Hotel  Commodore,  the  company  in  the  ANA. 
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The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 

90  Life  Insurance  Firms  in  Co-operative  Drive 


corporations  which  are  thinking  of  ing  appeared  in  the  three  newspapers 


presenting  their  stories  in  a  some¬ 
what  similar  way. 


of  the  Huntington  Publishing  Com¬ 
pany,  the  morning  Herald-Dispatch, 


A  total  of  21  New  York  City  and  the  evening  Advertiser  and  the  Sun- 
Long  Island  newspapers  printed  the  day  Herald-Advertiser.  Of  the  22,- 
full-page  ad  March  15,  and  on  March  876  lines,  16,156  were  inserted  by 
20  the  copy  appeared  in  six  columns  dealers  and  distributors,  6,720  by  the 
in  24  foreign  language  papers.  The  ad  Appalachian  Electric  Power  Co. 
was  prepared,  according  to  Mr.  Ober-  The  advertising  was  keyed  to  the 


FOR  A  GOOD  MANY  years  numer-  which  need  to  tell  their  stories  in  was  prepared,  according  to  Mr.  Ober-  The  advertising  was  keyed  to  the 

ous  people,  including  a  great  num-  newspaper  paid  space,  and  can  well  meyer,  in  the  Consolidated  advertising  appeal  of  “a  personal  radio  for  every 

her  engaged  in  newspaper  work,  have  afford  to,  may  follow  suit.  department  and  placed  by  the  firm’s  member  of  the  family.”  This  theme 

been  asking  “Why  don’t  the  insurance  agency.  Batten,  Barton,  Durstine  &  was  followed  in  interior  and  window 

companies,  with  their  tremendous  Annual  Statement  in  Full  Page  Osborn,  displays  of  the  dealers  and  in  a  dis- 


companies.  with  their  tremendous  Annual  Statement  in  Full  Page 
stake  in  the  economic  structure,  and  SPEAKING  of  institutional  ad- 

the  great  possibihties  of  incre^ed  vertising,  which  the  insurance  cam- 


N.  Y.  Life  Using  374  Dailies 


displays  of  the  dealers  and  in  a  dis¬ 
play  in  the  lobby  of  the  main  office 
building  of  the  electric  company.  Six 


business,  get  together  on  an  advertis-  will  be,  we  believe  it  will  re-  A  SECOND  INSURANCE  advertising  thousand  persons  registered  after  in- 

mgrampaign.  j  *  u  *1,  pay  newspaper  advertising  men  to  development  of  the  week  is  the  de-  latter  display  consisting 


$100  in  cash  prizes  to  dealers’  sales- 


ItKPOKT^i  TO  YOl'  * 


According  to  the  company,  by  far  ^as  the  only  other  sales  incen- 

the  largest  part  of  its  expenditure  for  tive  utilized  durmg  the  campaign. 


•Ml  mvriv  Mbrr  < 


this  copy  will  go  into  374  newspapers  Children's  Programs  Attacked 
published  lo  2io  cities  throughout  r^DIO  ADVERTISERS  are  still  con- 
the  United  States.  In  addition,  44  1  ^ 

business  papers  and  news  weekly  organized  sections  of  the  public 

magazines  will  be  used,  and  one  farm  “dripping”  love  dramas 

.  .  1  •  1  j  broadcast  and  the  rough,  tough  and 

The  advertisement  is  being  released  „ru„some  eanester  dramas  nut  on  the 
by  Cecil  &  Presbrey,  Inc.,  New  York.  |[rasThilfrS  pr^^^^^^ 

_  ..  K  j  n  Broadcasting  company  officials  were 

Co-operative  Ad  Success  carpet  March  15  before  repre- 

ANOTHER  SUCCESS  for  newspaper  sentatives  of  Westchester  County, 
advertising  as  the  vehicle  for  co-  N.  Y.,  women’s  clubs  who  are  con- 
operative  sales  promotions  was  regis-  ducting  an  “I’m  Not  Listening”  cam- 
tered  when  results  of  the  joint  efforts  paign.  Thirty-five  club  presidents 
of  radio  dealers  in  Huntington,  W.  and  committee  chairmen  met  at  a 
Va.,  during  the  traditionally  unsea-  luncheon  at  the  Studio  Club  Restau- 
sonal  month  of  February  were  com-  rant.  Mount  Vernon, 
piled  this  week.  According  to  the  New  York  Times, 

Eighteen  participating  dealers  sold  Donald  S.  Shaw,  executive  vice-pres- 


Chief  obstacles  seemed  to  be  the  carefully  for  possible  local  use  cision  of  the  New  York  Life  Insur-  eighty-two  radio  receivers,  and  to 

varyii^  insurance  services  offered,  ^  full-page  advertisement  placed  ance  Company  to  use  a  larger  news-  one  of  these  visitors  a  radio  was  given 
and  the  difficulty  of  getting  major  York  City  and  Long  Island  paper  list  than  ever  before  to  publish  as  an  attendance  prize.  Awarding  of 

companies  to  agree  upon  a  copy  plan  newspapers  March  15  by  the  ConsoU-  its  95th  annual  statement.  ^ 

^  a  method  of  ^sessment.  In-  - - ^  According  to  the  company,  by  far  ^as  the  only  other  sales  incen- 

dividual  companies  have  advertised  VniaiMV  the  largest  part  of  its  expenditure  for  tive  utilized  durmg  the  campaign, 

and  mate  have  been  ^rnished  loca  f  ^  j^to  374  newspapers  Children's  Proarcms  Attacked 

agente,  but  not  until  the  present  time  Hr|*OHT'i  T«  YOl’  •  published  in  210  cities  throughout  radio  advFiTtIsERS  are 

has  there  l^n  a  sustained  co-opera-  the  United  States.  In  addition,  44 

ave  campaign  of  any  magnitude.  business  naners  and  news  weeklv  ^  tinumg  to  get  lumps  and  bumps 

. . . .  - . . .  br«,dca..  ,„<>  the  rough,  .„„gh  a„d 

ing  in  New  York  March  19  announced 
a  newspaper  advertising  campaign 

^chwm  start  Api^  15  and  run  to  ^=1^  ^o-operative  na  success  carpet  March  15  before  repre- 

the  end  of  the  year.  Ninety  conipanies  r  -  ANOTHER  SUCCESS  for  newspaper  sentatives  of  Westchester  County, 

^1 'ul  ^  copy  advertising  as  the  vehicle  for  co-  N.  Y.,  women’s  clubs  who  are  con- 

p  aced  exc  usiye  y  m  news-  i  operative  sales  promotions  was  regis-  ducting  an  “I’m  Not  Listening”  cam- 

^pers  in  al  cities.  ore  pa-  ‘  1  tered  when  results  of  the  joint  efforts  paign.  Thirty-five  club  presidents 

t  added  w  en  necessary,  ajM  j  j  of  radio  dealers  in  Huntington,  W.  and  committee  chairmen  met  at  a 

*  ®  ‘f  ..  11  J  :  £-~— -  » j  Va.,  during  the  traditionally  unsea-  luncheon  at  the  Studio  Club  Restau- 

Iheform  of  the  campaign  is  called  . A  BI  1  I  sonal  month  of  February  were  com-  rant.  Mount  Vernon, 

new  departure  in  institutional  ad-  piled  this  week.  According  to  the  New  York  Times, 

Inrm  ®  jiT - -  Eighteen  participating  dealers  sold  Donald  S.  Shaw,  executive  vice-pres- 

fom  of  a  column  signed  by  Holgar  J.  410  radio  receivers  during  the  30-day  ident  of  Station  WMCA,  said: 

ten,  president  of  the  Institute.  . . . .  ^g^p^ign  for  a  gross  amount  of  $17,-  “We  are  in  the  broadcasting  busi- 

°  dated  Edison  companies  of  New  York  492.50  and  showed  increases  of  from  ness  to  make  money  and  dripping 

holders  gam  a  better  understanding  ^ 


-  Co-operative  Ad  Success 


of  life  insurance.  It  was  stated  the 


iwierlying  theme  will  b^: 

“Answer  questions;  show  people 
how  to  get  full  value  for  their  insur- 


Headed  in  large  type,  “Consolidated 
Edison  Reports  To  You  and  Nearly 


Va.,  during  the  traditionally  unsea-  luncheon  at  the  Studio  Club  Restau- 
sonal  month  of  February  were  com-  rant.  Mount  Vernon, 
piled  this  week.  According  to  the  New  York  Times, 

Eighteen  participating  dealers  sold  Donald  S.  Shaw,  executive  vice-pres- 
410  radio  receivers  during  the  30-day  ident  of  Station  WMCA,  said: 
campaign  for  a  gross  amount  of  $17,-  “We  are  in  the  broadcasting  busi- 
492.50  and  showed  increases  of  from  ness  to  make  money  and  dripping 
40  to  120^  over  February,  1939.  dramas  pay  for  the  worthwhile  pro- 
Newspaper  advertising  totalled  22.876  grams  that  don’t  pay  their  way.” 


lines  and  constituted  practically  the 


8,000,000  Other  Users,”  the  ad  blazes  entire  campaign  budget. 


^  money;  explain  what  the  public  «  ^rail,  in  the  opinion  of  many, 
can  m  dramatizing  and  making  easily 


Radio  listeners  like  to  be  teased; 
that  is  why  there  are  so  many  serials 


Plans  for  the  joint  promotion  were  of  the  “Did  Jenny  really  break  her 
developed  at  a  meeting  in  January,  left  leg? — Tune  in  tomorrow  after¬ 


can  emppt  frnm  a  annA  ncTonf-  Violn  UramailZlUB  anu  IlldlVlIlg  Ccioiljf  utrvciupcu  ai,  a  ,  icii  icg . - iujic  iii  i.uiiiuiiuvv  aiici - 

„  t  ***  ’  •  digestible  to  public  and  stockholders  arranged  by  a  score  of  dealers  through  noon  and  find  out”  type,  according  to 

policyholders  get  the  greatest  service  - - -  ^  of  residential  Mr  He  ^dded  redie  h^A 


out  of  existing  insurance  and  above  all 
ostch  the  spirit  of  service  that  per¬ 
meates  the  life  insurance  business. 

In  announcing  the  campaign,  Mr. 
lohnson  said:  “For  a  good  many  years 


f 


alike,  the  annual  report  of  a  huge  A.  T.  Wilks,  manager  of  residential  Mr.  Shaw.  He  added  that  radio  had 

corporation.  It  is  true  that  many  sales  for  the  Appalachian  Electric  never  offended  to  such  an  extent  as 

companies  have  gone  a  long  way  in  Power  Company,  and  his  associates,  some  of  the  comic  magazines, 
making  their  annual  reports  under-  The  good  results  of  the  radio  effort  Mrs.  Charles  H.  Phelns.  Jr.  of  Bronx- 

standable  but  not  often  in  large  news-  p  -  _  _ - -  ville  complained  that  the  radio  hours 

paper  space.  In  addition,  it  seems  to  I  C\|r|)vimi>VC  I  from  5  p.m.  to  8  p.m.  had  become 

us  that  the  Consolidated  Edison  ad  !  tVfcRTlSUUYJ  t  ^  '  “hideous”  with  sordid  adventure  and 

is  more  graphic.  Indeed,  it  covers  '  11 '  4  “cheap  wisecraks  that  belong  in  the 

some  points  of  operation  not  included  i  llAPPY  gutter.”  Her  9-year-old  son,  Mrs. 

in  the  report.  ;  ,  Phelps  said,  had  become,  through  the 

A  chart,  a  line  drawing  and  several  j  1  radio,  altogether  too  familiar  with 

photographs  illustrate  the  copy.  Some  ■  “Run-toting  gangsters,  gun  molls,  the 

of  the  points  headlined  and  then  ex-  ;  •*  /M  Big  Boss  and  his  henchmen,  the  inside 

plained  succinctly  are,  “Who  Owns  prisons  and  the  hot  seat.”  He 

Consolidated  Edison?”;  “How  Much  knows,  she  added,  “how  to  cover  up 

Money  Did  We  Take  In?”;  “Here’s  How  ^  escape  the  bulls,  how  to  cut 

the  Money  Was  Spent;”  “You’re  Do-  telephone  lines,  how  to  hide  license 

ing  More  With  Utility  Service;”  ^  numbers,  so  that  he  can  scram 

“Taxes  Took  Nearly  22c  of  Every  1  £AC^  successfully.” 

Dollar;”  “Rate  Reductions;”  and  iiao  a  ^  ^  ^  Publicity  director  of 

“Helping  the  City  Grow.”  1  HAS rr  — —WrJSB’  WHN,  advised  the  women  to 

The  giant  concern  grossed  $251.-  ncDCnJUAI  DATi/n  be  patient  and  fell  back  on  the  old 

171.407  in  1939,  an  increase  of  4.27%  rCKoUNtiLKnUlU  j  line  of  defense  that  “radio  is  still  in 

over  19.38;  netted  $36,428,119,  an  in-  its  infancy.”  Another  speaker  for 

crease  of  4.4%.  The  copy  states  that  Leslie  Evan  Roberts,  a 

in  1929  taxes  took  11c  of  every  dollar,  ^  WMCA  vice-president, 

in  1939  they  took  22c.  IT..-  u.  ■_  >.  Mrs.  Everett  L.  Barnard,  chairman 

Under  the  heading,  “New  Bene-  - -r-".-.,  -  ?n|}n||K^  of  the  group,  reported  that  the  “I’m 

fits  For  Our  Workers.”  the  labor  appai-achias  Listening”  movement  has  spread 

nnliw  is  outlined-  eivine  average  Electric  Power  Co  ^  to  39  states. 


In  m-  making  their  annual  reports  under- 

ten  said:  “For  a  good  many  years  slandable  but  not  often  in  large  news- 
there  has  been  a  desire  among  leaders 

in  the  life  insurance  field  for  a  con-  Consolidated  Edison  ad 

t^rted  campaign  of  informing  and  ed-  ^  Ta"^ 

teg  the  public  on  life  insurance,  f  operation  not  included 

One  of  the  primary  purposes  for  the  ®  ; .  ,  .  ,  , 

founding  of  the  Institute  was  to  work  line  drawing  and  several 

out  some  way  in  which  this  could  be  Photographs  illustrate  the  copy^  Some 
^one.  For  something  like  a  year.  the  points  headlined  andthenex- 
»ork  has  been  under  way  toward  this  J” 

ond  and  we  think  we  have  found  the 

possible  method  of  speaking  to  ^oney  Did  We  Take  In?  ;  Here  s  How 
Republic.  The  proposed  campaign  is  ^he  Money  Was  Spent;  You  re  Do- 
»  carefully  thought-out  method  of  Am  1 

teg  the  long-felt  need  of  giving  *• 

A;  public  more  information  about  its 

nfe  insurance,  what  it  is.  what  it  means  the  City  Grow. 

to  the  individnal  The  giant  concern  grossed  $251.- 


*0  the  individual  and  to  the  com-  ^fhe  giant  concern  grossed  $251  - 

tety  from  an  economic  and  social  ^  I  ■ 

standpoint.”  over  1938;  netted  $36,428,119,  an  in- 

Bi._i  n  X  »  .  .  crease  of  4.4%.  The  copy  states  that 

etalli  Lofer  jg29  taxes  took  11c  of  every  dollar, 

and  campaign  and  size,  i„  1939  they  took  22c. 

form  P'^*  Under  the  heading,  “New  Bene- 

details  will  be  an-  fits  For  Our  Workers.”  the  labor 
J  1,  JoRrison  said.  policy  is  outlined,  giving  average 


J.  Walt.,-  . policy  is  ouiimea,  giving  average 

Yorir  •  Ihompson  Company,  New  weekly  pay,  hours  of  work  and  vaca- 
*1  IS  the  avenpv  _ _ 1:  — 


EACH  ^  C) 
HASH  ^  <; 
PEHSOmmiO 


Appalachian 
Electric  Power  Co 


UtilitY  company  copy  in  cooperative  drive  PLANS  BIG  CA^^PAIGN 

to  sell  radios.  The  Croft  Brewing  Company,  prom¬ 

inent  malt  brewers  of  New  England, 
have  caused  the  dealers  to  plan  a  launches  the  largest  advertising  cam- 


1  IS  the  agency.  tion  policy  Utility  company  copy  in  cooperative  drive  nliAINo  DlLx  O AMir  rVlVjrN 

'Jevelopment  will  be  received  The  advertisement  has  resulted  in  to  sell  radios.  The  Croft  Brewing  Company,  prom- 

bv  iK  interest  and  approbation  many  comments  from  consumers,  inent  malt  brewers  of  New  England, 

^  the  newspaper  field  generally,  and  stockholders  and  professional  adver-  have  caused  the  dealers  to  plan  a  launches  the  largest  advertising  cam- 

^  effort  will  be  neglected  to  make  the  tising  people,  according  to  Henry  co-operative  electric  refrigerator  sales  paign  of  its  history  on  March  25,  Ralph 

j^^Paign  a  success.  The  newspaper  Obermeyer,  assistant  vice-president  drive  during  March  and  April.  In  the  P.  Bischoff,  president,  told  150  Bay 

'°Sical  medium  for  institu-  in  charge  of  the  Consolidated  adver-  refrigerator  campaign,  newspaper  ad-  State  Croft  distributors,  at  the  Hotel 

the  life  insurance  tising  department.  In  addition,  letters  vertising  will  again  be  relied  upon.  Touraine,  Boston,  March  9.  McCann- 

^  hp  IS  successful,  more  industries  have  been  received  from  other  large  All  of  the  radio  campaign  advertis-  Erickson  is  the  agency. 
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EDITOR  &  PUBLISHEE 


First  Television 
News  Broadcast 
Raises  Doubts 


Performance  Has  Merits,  But 
Has  Long  Way  to  Go, 
Writer  Believes 
By  ROBERT  U.  BROWN 


Television’s  swaddling  clothes  effort 
at  sponsored  news  broadcasting  Wed¬ 
nesday  night  left  something  to  be  de¬ 
sired.  The  highly  touted  attention¬ 
holding  quality  of  the  medium  was  not 
what  it  should  have  been,  which 
might  be  explained  by  the  fact  that 
the  spot  news  field  is  something  radi¬ 
cally  new  for  television. 

Although  FCC  dictum  prohibits  tele¬ 
vision  time  from  being  sold  imtil 
September,  this  was  the  first  spon¬ 
sored  news  broadcast.  Esso  Market¬ 
ers,  long  sponsors  of  the  EIsso  Reporter 
on  regular  broadcasts,  paid  for  the 
out-of-pocket  expense  of  the  broad¬ 
cast,  its  radio  agency,  Marschalk  & 
Pratt,  arranging  all  the  details.  The 
program,  broadcast  over  NBC’s 
W2XBS,  was  the  first  of  a  series  to  be 
sponsored  by  Elsso  every  Wednesday 
night. 

Previewed  by  approximately  80  rep¬ 
resentatives  of  newspapers,  trade 
press,  and  advertising,  the  10-minute 
broadcast  was  good  enough  to  provoke 
the  imaginative  mind  to  see  the  vast 
possibilities  of  the  medium.  Improve¬ 
ment,  in  control  of  static  and  finer 
screening,  during  the  last  year  when 
this  writer  last  saw  television,  was 
particularly  notable. 

Prepared  Headlines,  Music 
The  program  opened  with  the  com¬ 
mentator,  William  Spargrove,  seated 
at  a  table  with  the  Esso  emblem  over¬ 
head.  The  camera  followed  his  hand 
to  a  large  globe  of  the  world  which  he 
gave  a  spin  while  saying  the  usual 
thing  about  “bringing  to  you  the  news 
of  the  world.”  From  here  another 
camera  was  employed  in  another 
studio.  Prepared  headlines  were 
shown,  during  which  organ  music  was 
heard.  Then  Spargrove’s  voice  came 
in  to  tell  of  the  news  event  while 
news  photos  were  shown.  Techni¬ 
cally,  ^is  was  done  by  photographing 
regular  8  x  10  shots  on  to  36  mm.  Leica 
slides  which  were  Hashed  directly 
into  the  television  camera.  For  in¬ 
stance,  in  relating  the  news  of  Premier 
Daladier’s  refusal  to  form  another 
cabinet  and  its  implications  on  the 
trend  of  the  war,  still  pictures  of  Da- 
ladier  and  his  cabinet  and  guns  goom- 
ing  on  the  western  front  were  shown. 
About  eight  or  ten  subjects  were  cov¬ 
ered  during  the  ten-minute  broad¬ 
cast.  In  one  of  the  sequences  about 
a  girl  contest  winner  only  a  picture  of 
the  girl  appeared  after  the  caption. 

A,  H.  Merfeu  Spaokt 

Most  attractive  sequence  was  that 
relating  the  possibility  of  the  Queen 
Mary  and  Mauretania  sailing  from 
New  York  for  Australia.  A  flat  map 
of  the  world  was  presented  and  a 
rubber-tipped  pointer  traced  the  pos¬ 
sible  course  of  the  ships  to  and  from 
Australia.  Only  during  this  sequence 
was  the  program  really  eye-catching. 
Lack  of  frequently  changing  pictures 
in  the  sequences  was  noticeable.  Mov¬ 
ing  pictures  hold  the  eye  attention  but 
the  stills  appeared  like  slowly  changed 
stereopticon  slides. 

Esso’s  flier  into  television  was  timed 
perfectly  with  recent  announcements 
of  reduced  prices  for  television  sets. 
It  was  also  timed  with  publicity  on 
discussions  at  NBC  whether  the 
medium  should  be  called  television 
or  “radio  vision.” 

Preceding  the  program.  Alfred  H. 


Morton,  vice-president  of  NBC  in 
charge  of  television,  made  numerous 
claims  for  the  new  medium  stating  it 
combines  sight,  soimd  and  movement. 
This  is  true,  but  the  broadcast  demon¬ 
strated  that  sight  and  sound  without 
movement  is  very  dull. 

S.  H.  Giellerup,  vice-president  of 
Marschalk  &  Pratt,  lauded  the  medium 
and  denied  that  it  is  still  in  the  ex¬ 
perimental  stage.  Mr.  Giellerup  re¬ 
ferred  also  to  the  qualities  of  the  me¬ 
dium  but  admitted  that  “the  press  has 
the  advantage  of  being  on  hand  at  your 
convenience”  which  neither  radio  or 
television  have. 

Mr.  Morton  claimed  that  approxi¬ 
mately  2,500  television  sets  are  in 
operation  around  New  York  City. 
There  is  an  average  of  12*4  hours  of 
television  broadcasting  per  week,  he 
said,  running  Wednesday  through 
Sunday  an  hour  in  the  afternoon  and 
an  hour  or  more  in  the  evening.  Com¬ 
plete  programs  of  the  week’s  broad¬ 
casts  are  mailed  out  to  all  set  owners. 
These  programs  are  in  the  form  of  re¬ 
turn  mailing  cards  and  have  places  for 
the  listeners  to  grade  each  program. 
Returns  are  35%,  Mr.  Morton  said, 
claiming  there  is  a  21%  listenership 
all  the  time. 

TTie  news  script  was  provided  by 
the  United  Press  and  written  by  Hart- 
zell  Spence,  manager  of  the  special 
service  bureau.  Acme  Newspictures 
supplied  the  pictures  and  each  tele- 
vis^  photo  contained  the  Acme  slug¬ 
line.  Work  on  the  script  and  pictures 
began  at  8  o’clock  that  morning  for 
the  8:50  p.m.  broadcast. 


FDR  Soys  Column 
With  20%  Error 
Is  Respectable 

President  Charges  Perco^ 
age  of  Error  Sometimes 
Runs  As  High  As  80% 


STUDIES  CERAMICS 


Arthur  B.  Gaunt,  formerly  assistant  treas¬ 
urer  of  the  New  York  Sun,  is  now  having 
what  he  says  is  "the  most  fun  I've  had  in 
my  life."  Mr.  Gaunt  is  entering  his  sec¬ 
ond  quarter  as  a  special  student  in  the 
ceramics  department  at  Ohio  State  uni¬ 
versity  end  daily  can  be  found  in  the 
laboratory  making  pottery.  In  addition, 
he  has  turned  out  a  number  of  oils  and 
water  color  paintings  during  his  leisure 
moments.  He  started  his  career  in  1907 
with  the  Munsey  magazines  and  when 
Frank  Munsey  bought  the  New  York  Sun, 
Mr.  Gaunt  became  a  bookkeeper  with 
that  organization.  He  was  made  assistant 
treasurer  in  1917,  retiring  approximately 
a  year  ago. 


4-A  Soles  Executives 
Salute  N.  Y.  Ad  Club 

The  American  Association  of  Adver¬ 
tising  Agencies  saluted  the  Advertis¬ 
ing  Club  of  New  York  Thursday  at 
a  luncheon  in  the  club  house.  The 
club  is  celebrating  its  35th  anniversary 
this  month. 

John  Benson,  president  of  the  4-A, 
presided. 

Alfred  M.  Corrigan,  of  Arthur  Kud- 
ner  agency,  speaking  on  advertising 
copy  said  there  has  been  a  trend  for 
the  better  since  1925.  He  noted  three 
phases  of  advertising  in  the  last  15 
years:  during  the  pre-depression  era 
institutional  copy  was  rampant  and 
advertisers  were  busy  building  good¬ 
will  and  integrity  because  of  the  lack 
of  a  real  selling  problem;  during  the 
depression,  copy  became  bold,  price 
listing  returned,  and  every  ad  had  to 
have  a  hook  in  it;  post -depression 
copy  has  been  marked  by  the  use  of 
humor  which  has  doubled  since  1936, 
and  is  also  affected  by  numerous 
checks,  studies  and  researches. 

Mr.  Corrigan  believes  the  Federal 
Trade  Commission  will  do  nothing 
harmful  to  advertising.  He  believes 
“we  are  going  to  like  the  Wheeler- 
Lea  law.” 

H.  H.  Kynett,  of  the  Aitkin-Kynett 
agency,  Philadelphia,  speaking  on  the 
development  of  the  space  buyer  stated 
that  the  qualitative  and  the  quanti¬ 
tative  of  media  coverage  must  be  in¬ 
terpreted  together.  The  result  of  the 
increasing  research,  which  Mr.  Kynett 
commended,  has  been  that  the  space 
buyer  must  now  be  a  greater  inter¬ 
preter  of  facts  and  data  than  ever 
before. 

On  Tuesday,  the  Sales  Executives 


Club  saluted  the  ad  club  at  luncheon. 
Elmo  Roper,  director  of  public  opin¬ 
ion  surveys  for  Fortune  magazine, 
discussed  the  technique  of  these  sur¬ 
veys.  He  commended  the  advertis¬ 
ing  fraternity  for  its  early  nurturing 
of  public  opinion  polls  but  lamented 
that  “some  advertising  men  are  now 
desirous  of  doing  away  with  the  child¬ 
ish  art.” 

Mr.  Roper  is  convinced  the  aver¬ 
age  intelligence  of  the  American  voter 
is  the  highest  now  it  has  ever  been 
and  still  going  up.  He  said  the  in¬ 
telligence  of  the  “C”  economic  level 
citizen  is  “one  of  the  most  encourag¬ 
ing  things  in  a  democracy.” 


Washington,  D.  C.,  March  19.-J1J 
newspaper  column  which  is  2(K- 
wrong  is  respectable,  but  the  perca#. 
age  of  error  runs  as  high  as  80%  t 
most  cases.  President  Roosevelt  to!; 
his  press  conference  this  aftemoot 
This  observation  was  injected  bt 
tween  a  denial  of  newspaper  stone 
that  he  had  branded  Postmaster  Gen 
eral  James  A.  Farley’s  Roman  Grtho- 
lie  faith  as  a  barrier  to  nominatioBi 
President  or  Vice-President,  and  1 
compliment  to  Ernest  K.  Lindley,  eoo- 
doctor  of  the  column  which  h^  B- 
tributed  that  statement  to  the  Ptoi- 
dent  on  the  authority  of  an  “dde 
statesman.” 

Respectable  Few 
Lindley’s  column,  that  of  Mark  Sul¬ 
livan,  one  of  the  New  Deal’s  isoc 
persistent  critics,  and  a  few  uiuuoBi 
others  were  cataloged  by  the  Pni' 
dent  with  the  respectable  produeb- 
those  wrong  only  20%  of  the  time. 

The  President  explained  to  the  on- 
ference  the  impossibility  of  repjfas 
to  statements  in  all  newspaper  eol 
umns,  however  anxious  he  might  be 
to  discuss  the  respectable  ones.  To 
cover  the  entire  field,  he  said,  wo^ 
require  daily  press  conferencei 
his  silence  on  the  Farley  situatko,  the 
President  continued,  has  caused  4e 
inference  to  be  drawn  that  the  LW' 
ley  story  accurately  reported  his  c®- 
versations  with  a  member  of  C®' 
gress.  He  dismissed  the  entire  report 
as  made  out  of  whole  cloth. 

“It  is  the  privilege  of  the  President 
to  confirm,  ignore,  or  deny  any  news¬ 
paper  column  or  story,”  Lindley 
agreed  in  a  press  release  issued  short¬ 
ly  after  the  conference. 

The  writer,  who  is  President  Roose¬ 
velt’s  biographer,  made  no 
on  the  contrary  he  reiterated  his  fai“ 
in  the  source  of  his  information. 


WINS  PHOTO  PRIZE 

For  his  shot  “Aurora  Basketball,” 
Carl  niusgaard.  Acme  News  Pictvures 
photographer,  has  won  first  prize  of 
$100  and  a  loving  cup  in  the  second 
annual  contest  sponsored  by  the 
Madison  Square  Garden  Corporation 
of  pictures  taken  by  professional  cam¬ 
eramen  in  the  New  York  arena  dur¬ 
ing  1939.  Second  prize  of  $50  went 
to  Hank  Olen,  New  York  Daily  News, 
for  his  photo  of  a  fist  fight  during  a 
professional  hockey  game.  Elmest 
Sisto,  Wide  World,  won  a  third  prize 
of  $30  for  his  “Sideline  Jitterbugs,”  a 
shot  of  a  youthful  audience  at  a  high 
school  basketball  game.  Fourth  prize 
of  $20  went  to  Ted  Kell,  New  York 
Herald  Tribune,  for  “Rhythm  on  Ice." 
Honorable  mentions  and  $10  each 
went  to  William  C.  Eckenberg,  Wide 
World;  Arthur  Brower,  also  of  Wide 
World,  and  Jack  Frank,  of  the  Her¬ 
ald  Tribune.  More  than  200  pictures 
were  exhibited. 


Amos  Stote  Has  Plan 
To  Eliminate  Ad  Evils 

Plans  for  the  formation  of  an  Insti¬ 
tute  for  the  Elimination  of  Und^ 
able  People  and  Practices 
Advertising  were  annoimced  in  pro¬ 
motion  sent  out  this  week  by  Ao* 
Stote,  New  York  advertising  mat 
from  his  office  at  551  Fifth  Av®* 
Its  present  aim,  the  promotion  » 
“is  to  provide  its  members  with  to 
nightly  papers  of  immediate 
the  theory  and  practice  of  ad 
tising.” 

These,  Mr.  Stote  told  Editor  4  . 

LiSHER,  he  hopes  will  eventu^y 
to  the  elimination  of  admen  who 
in  the  profession  merely  for  its  m°  ■ 
and  don’t  give  a  hang  ateut  pro 
sional  integrity.”  He  said  he  *  ^ 
American  advertising  to  ^set  P 
regime  of  ethical  standards,  one  ^ 
of  which  would  be  doing  away 
paid  testimonials. 


CORRECTION 


RESUME  EFFORTS  TO  SETTLE  CHICAGO  STRIKE 


In  a  story  on  the  100th 
of  the  Geo.  H.  Morrill  Ink  Com^ 
in  the  March  9  Equirsn^a 
Section  it  was  erroneously  sta 
address  of  the  firm  |S 


the 


CHICAGO,  March  21 — Resumption  of  negotiations  between  the  Chicago  Her¬ 
ald  American  and  the  local  guild  to  settle  the  15-month-old  strike  against 
the  Hearst  newspaper  was  reported  here  this  week.  Details  of  strike  settle-  auurcss  01  me  -  u 

ment  proposals  were  not  announced,  but  it  is  understood  that  efforts  are  Street,  New  York.  Correct  addr®** 
being  made  to  arrive  at  an  agreement  as  to  the  number  of  strikers  who  will  lOO  Sixth  Ave.  The  Pine  stre^ 
be  given  jobs  and  amount  of  severance  pay  for  the  balance.  In  addition  to  dress  is  that  of  the  Gener^*^  j, 
management  and  guild  representatives  participating  in  the  negotiations,  five  Ink  Corporation  of  which  Mo 
AFL  printing  trades  unions  are  also  represented.  a  division. 


.  .  .  .  a  double-action  market  admitted  to 
be  one  of  the  best  in  the  nation  for  ex¬ 
ceptional  sales  increases. 

Two  interdependent  markets  —  first 
Greater  Cleveland  and  second  the  26 
adjacent  counties — constituting  a  thriving 
area  of  prosperous  cities  and  towns  built 
up  around  a  gigantic  network  of  active, 
diversified  industries. 

It’s  a  market  of  people — living,  working, 
buying,  reading  and  believing  in  a  great 
newspaper — the  Plain  Dealer.  No  other 
newspaper  is  more  closely-knit  to  its  com¬ 
munity,  or  covers  it  more  completely 
than  the  Plain  Dealer  covers  this  decid¬ 
edly  rich  section. 

Remember,  too,  that  the  Cleveland  2-in-l 
market  accounts  for  the  largest  and  also 
the  second  largest  retail  volume  in  Ohio 
(see  chart  at  left).  Truly,  here  is  a 
PLUS  value! 


21.8»/o 

•f  Ohio's  Veloin^ 


Stale  of  Ohio  by  Countus 


tRoose- 

■traction; 

hisfai* 


^Cuyohoqo  Couirty  . . .  (Cl*v*lgnd)  .$279, 348, U 
if  Countias  (Adjocant  to  Clavelond). .  184,236,05 

Hamilton  County _ (Cincinnati)  .  138,411,91 

Franklin  County . (Columbus)  .  95,044,91 

Lucas  County . (Telado)  ....  82,240,51 

yy  Summit  County . (Akron) .  73,521,6^ 

Montqemary  County .  (Dayton)  ...'  69,855,7) 

yy  Mahoning  County - (Youngstown)  50,596,4) 

yy  Stork  County . (Canton)  ...  49.297,81 

Total  for  obova  9  morkats. .  .$1,022,553,3( 
Grand  total  for  stota .  1, 283,778, 1( 

A  it  4r«ai  •>  COMMCT  CUVEL4N0  UAKKtT 


QREATER 

CLEVaAND 


ADJACENT 

COUNTIES 


Ask  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-J  market — Cleveland  PLUS 
the  26-county  area.  Then  ask  your 


.TW  80HFAeT  8LEVELAN0  MARKET  $8JT.888,8884S-48»/,  OF  OHIO’S  RETAIL  SAUI 


MAHONING 

STARK 

COUNTY 

COUNTY 

(CaaUal 

anniver*^'^ 
Ic  Compa-'^ 
)NT  BP-f. 

s  100  Po* 

t  address  / 
street  »• 

1^31 


In  the  above  chart.  Greater  Cleveland  and  the  26  neighboring 
counties  arc  indicated  by  the  two  shaded  bars. 


advertising  agency  how  the  Plain  Dealer 
covers  this  2-in-l  market. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B,  W oodward,  Inc* 


14 


EDITOR  &  PUBLISHE 


^kott  “Tak 


Merwin  to  Head 
Journalism  Dept. 


THE  STAID  Hartford  (Conn.)  Cour- 
ant  makes  a  discovery  in  the  fol¬ 
lowing  headline: 

17  PEARLS  ARE  FOUND ! 

BY  WOMAN  IN  OYSTEai 

■ 

THE  ENGLISH  war  office  admits,  ac¬ 
cording  to  the  United  Press  imder 
a  London  dateline  recently,  that  a 
publicity  release  referring  to  the  vari¬ 
ous  colors  of  pass  tickets  issued  to 
the  military  forces  doesn’t  mean  lit¬ 
erally  what  it  says  in  this  instance: 

“Members  of  the  Women’s  Auxiliary 
Territorial  Service  will  show  their 
pink  forms  whenever  called  upon  to 
do  so.” 

■ 

THE  “MORE  TOMORROW”  tag  at 
the  end  of  George  B.  Kelleher’s 
sport  column  “Seen  and  Heard”  in  the 
Springfield  (Mass.)  Daily  News 
caused  many  laughs  March  12.  Writ¬ 
ing  on  Paul  Junior,  a  boxer,  Kelle¬ 
her’s  column  stated: — “Rounding  up 
some  dope  on  Junior  .  .  .  sounds  in¬ 
teresting  .  .  .  one  of  19  children  .  .  . 
14  living  .  .  .  More  tomorrow.” 

■ 

WEDDING  NOTE  from  Atlanta  Con¬ 
stitution: 

“The  maid-of-horror  wore  a  bouf¬ 
fant  gown  of  pale  yellow  tulle.” 

■ 

JOHN  CHAPMAN’S  “Mainly  About 
Manhattan”  column  in  the  New  York 
Daily  News,  recently  printed  the  fol¬ 
lowing  item: 

“The  Montreal  Herald  scurried 
around  like  crazy  calling  back  first 
editions  of  the  day  after  Britain’s  new 
boat  arrived  because  of  a  typo  in  the 
head: 

ELECTRIC  GIRDLE 

ON  QUEEN  ELIZABETH 

IS  NAVEL  SECRET’ 


I^iTOB  &  Pi'ELisHER  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

HAS  guest' EDITORIALS 

Guest  editorials  written,  on  invita¬ 
tion,  by  various  leaders  of  its  com¬ 
munity  are  used  effectively  by  the 
Palo  Alto  (Cal.)  Times  to  round  out 
its  editorial  page  presentation  of  opin¬ 
ion  on  current  trends.  Only  restric¬ 
tions  imposed  on  writers  were  that 
articles  be  confined  to  500  words  and 
that  they  “libel  no  one  but  ourselves,” 
Dallas  Wood,  editorial  director.  Penin¬ 
sula  Newspapers,  Inc.,  advised.  The 
articles  appear  on  the  Times’  editorial 
pages  under  the  caption:  “From  An¬ 
other  Angle.” 


Syracuse,  N.  Y.,  March  18 — Dr. 
Fred  E.  Merwin,  assistant  professor  in 
the  School  of  Journalism  at  Syracuse 
university  and 
acting  secretary 
of  the  New  York 
Press  Asso- 
elation,  has 
accepted  an 
appointment  as 
head  of  the  De- 
partment  of 
Journalism  at 
Rutgers  Uni¬ 
versity,  New 
Brunswick,  N.  J. 
He  will  begin  his 
duties  at  Rutgers 
July  1,  and  will 
be  the  youngest  of  the  heads  of  the  32 
schools  and  departments  of  journalism 
accredited  by  the  American  Asso¬ 
ciation  of  Schools  and  Departments  of 
Journalism. 

Holder  of  degrees  of  doctor  of 
philosophy  and  master  of  arts  from 
the  University  of  Wisconsin  and  a 
graduate  of  Ohio  Wesleyan  university 
in  1929,  Dr.  Merwin  came  to  the 
school  of  journalism  in  the  fall  of 
1937.  For  the  preceding  four  years 
he  had  served  as  a  lecturer  in  the 
School  of  Journalism  at  the  Uni¬ 
versity  of  Wisconsin  while  engaged 
in  graduate  study. 

Following  Prof.  Frank  B.  Hutchin¬ 


son’s  resignation  to  accept  the  execu¬ 
tive  secretaryship  of  the  New  Jersey 
Press  Association  and  a  professorship 
in  journalism  at  Rutgers  university. 
Dr.  Merwin  was  appointed  acting  field 
secretary  of  the  New  York  Press 
Association  to  serve  until  July  1. 

Dr.  Merwin  is  widely  experienced 
in  newspaper  work  having  been  court 
house  reporter  for  the  Indianapolis 
(Ind.)  Times,  city  editor  of  the  Dela¬ 
ware  (Ohio)  Gazette,  night  manager 
of  the  Cleveland  bureau  of  United 
Press,  telegraph  editor  of  the  Canton 
(Ohio)  Repository,  and  in  many  ca¬ 
pacities  on  the  East  Palestine  (Ohio) 
Daily  Leader  of  which  his  father, 
Charles  L.  Merwin,  is  publisher. 

At  Rutgers,  Dr.  Merwin  will  suc¬ 
ceed  Prof.  Charles  L.  Allen  who  re¬ 
signed  Feb.  1  to  become  assistant  to 
the  dean  in  the  Medill  School  of 
Journalism  at  Northwestern  Uni¬ 
versity. 

INDIA  PAPERS  APPOINT 

The  Burma  Express  and  the  Burma 
Nadu,  the  largest  daily  newspapers 
published  at  Rangoon,  India,  have  ap¬ 
pointed  the  National  Press  Service  as 
their  American  editorial  and  adver¬ 
tising  representatives.  The  Express  is 
the  principal  English  daily  of  that 
city.  The  National  Press  Service,  lo¬ 
cated  at  230  Park  Avenue,  New  York, 
in  addition  to  serving  several  large 
English  dailies  of  India,  represents 
newspapers  published  in  Australia, 
Egypt,  and  other  countries. 


UP  58.377. 


WORCESTER’S  increased  buying  power  is  strikingly 
illustrated  by  the  1939  figures  for  new  passenger  car 
registrations  in  the  Worcester  area  (Worcester,  Wor¬ 
cester  county,  Hudson,  Marlboro,  Maynard  and  Stowe). 


In  1938,  a  total  of  6,785  new  cars 
were  registered  in  this  area. 

In  1939,  new  car  registrations 
totaled  10,746 — a  gain  of 

During  this  same  period,  the  gain 
for  the  W'orcester  area  exceeded 
the  U.  S.  gain  by 


58.37% 


44.80% 


Few  major  markets  of  the  nation  are  so  solidly  prosper¬ 
ous  as  is  this  rich  industrial  market  in  the  heart  of 
stable  New  England.  Few  are  so  easily  cultivated. 
Through  The  Telegram-Gazette  alone  advertisers  may 
blanket  the  entire  Worcester  market — city  and  suburbs, 
masses  and  classes. 

Average  Net  Paid  Circulation  More  Than 

127,000  DAILY 

THE  TELEGRAM-GAZETTE 

GEORGE  F.  BOOTH,  Publisher 
Paul  Block  and  Associates,  National  Representatives 

OWNERS  OF  RADIO  STATION  WTAG 


Dr.  F.  E.  Merwin 


Circulation 
for  February 

295,243 

was  the  average  net  paid  daily 
circ.'lation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  February,  1940. 


February  circulation  of  The  Sun¬ 
day  Sun  averaged  200,195  per 
Sunday. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 


Travelers  and  freight  reach  a 
focal  point  at  Topeka  .  .  .  meet 
there,  branch  out  from  there  to 
all  points  of  the  compass.  It 
has  been  said  that  the  impor¬ 
tance  and  the  prosperity  of  a  city 
and  its  trading  areas  may  be 
judged  by  its  transportation  fa. 
cilities — the  great  railroads  eafer 
to  serve  it.  The  entire  State  is 
patterned  with  gleaming  rails 
and  modern  equipment  .  . .  maJe 
necessary  by  1508  manufacturint 
enterprises,  a  $96,905,947  Mineril 
Production  values.  Agriculture, 
dairy  products,  beef  cattle. 
TOPEKA  is  the  hub  of  these  vital 


All  this  concentrates  on  Topeka. 
As  a  very  remarkable  Market  for 
National  Advertisers.  Topeka  s 
spendable  income  iShotente 
County)  is  estimated  at  $62,452,- 
000.  It  averages  $2,799  pef 
family.  Topeka,  of  course,  is 
the  headquailers  of  the  entire 
Santa  Fe  System  and  is  on  the 
main  line  of  four  great  railroau 
lines.  It  is  an  important  jobbinj 
and  wholesale  center  for  71  coun¬ 
ties.  It  is  a  popular  convention 
city.  The  Topeka  Daily 
covers  the  city,  the  tradinf 
and  even  the  State  .  .  .  for 
influence  is  Statewide. 


QIIlP  Snppfea  Sailti 

TOOEICA,  KANSAS 
f«bliik*0  Morning  nnO  Sn'S*' 
CAPrEK  rUILICATIONS,  !•< 


Nn>  York,  Ck>««t 


OG^jWiEIRwhl 


Tlie  Canton  Repository  is  getting  ready  for 
its  Sixth  year  of  participation  in  the  Nation¬ 
al  Marbles  Tournament.  Marbles  are 
mighty  important  in  this  part  of  Ohio.  In 
1935  there  were  4,479  youngsters  in  The  Re¬ 
pository’s  tournaments.  Last  year  there 
were  12,237.  This  spring  there  will  he  more. 
This  year  the  National  Marbles  Tourna¬ 
ment  sent  out  to  newspapers  everywhere 
The  Repository’s  plan  of  operating  a  local 
tournament,  recommended  it  as  a  model. 


We  are  glad  to  think  that  we  have  made 
good  that  way.  We  are  glad  to  think  we  have 
made  good  a  lot  of  other  ways.  Particularly 
in  creating  a  newspaper  that  people  read  and 
believe.  And  a  paper  that  people  read  and 
believe  is  a  good  place  to  put  an  advertising 


messacre. 


Brush-Moore 

Newspapers 


COVER  SIX 
INDISPENSABLE 
OHIO  MARKETS 


ITS  MARBLE 
TIME  AGAIN 


War  in  Europe  .  .  .  Politics  in  Washington 
. .  .  Styles  in  Fashion  Ads  .  .  .  New  Car  Copy 
.  .  .  All  have  to  move  over  Now  to  help  make 
room  for  the  Marble  Season. 


499 


p.il'tM'  ; 


This  is  Bill  Kloss  who  brought 
the  1937  Notional  Marble 
Title  to  Canton.  This  year  in 
Repository  conducted  tour¬ 
naments  there  will  be  15,0G0 
boys  and  girls  trying  to  win 
that  crown. 


Of'!'' 


Represented  by  John  W.  Cullen  Co 


CANTON  REPOSITORY 
STEUBENVILLE  HERALD-STAR 

Represented  by  Story,  Brooks  &  Finley 

PORTSMOUTH  TIMES 
MARION  STAR 
east  LIVERPOOL  REVIEW 
SALEM  NEWS 
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EDITOR  &  PUBLISHEhM' 


Phila.  Guild 
Exempts  Dale 
From  Contract 

Former  Heorst  Chicago  M.E. 
Has  Executive  Position 

On  Inquirer 

F^hoadexphia,  March  18 — The  Rep¬ 
resentative  Assembly  of  the  Phila- 
delphia-Camden  Newspaper  Guild  has 
exempted  from  the  guild  contract  with 
the  Philadelphia  Inquirer  an  executive 
position  to  be  filled  by  Albert  Dale, 
former  managing  editor  of  the  Chicago 
American,  whose  application  for  mem¬ 
bership  in  the  Philadelphia  unit  was 
recently  rejected  on  the  charges  that 
he  had  fought  the  guild  in  its  strike 
against  Hears!  newspapers  in  Chi¬ 
cago.  The  exemption  was  announced 
in  the  Guild  Letter  of  March  14. 

The  guild’s  action  on  the  Dale  case 
followed  the  recent  resignation  of  Miss 
Susan  Spratt,  reporter  on  the  same 
paper,  who  was  forced  to  give  up  her 
job  because  the  Philadelphia  guild 
had  rejected  her  application  for  mem¬ 


bership  on  the  grounds  of  alleged 
strike-breaking  activities  on  the  Chi¬ 
cago  Herald-Examiner.  Miss  Spratt 
has  appealed  the  decision  to  the  In¬ 
ternational  Executive  Board  of  the 
Guild  and  her  case  will  be  heard  in 
New  York  next  month. 

Chicago  Consent  Refused 

“The  Chicago  guild  refused  to  give 
its  consent  to  the  admission  of  either 
Dale  or  Miss  Spratt  while  the  present 
strike  continues,  and  under  the  guild 
constitution  the  Philadelphia  local 
could  not  admit  either  in  the  face  of 
Chicago  action”  the  Guild  Letter 
stated.  It  said  further: 

“Both  the  Inquirer  unit  and  the 
representative  assembly  passed  reso¬ 
lutions  commending  the  Chicago  guild 
on  its  stand.  The  Chicago  unit  has  in¬ 
dicated  that  it  may  act  favorably  on 
both  applications  after  the  Chicago 
strike  is  settled. 

“Under  the  agreement  voted  by  the 
assembly,  which  is  subject  to  con¬ 
firmation  by  the  Inquirer  unit,  Dale 
will  have  charge  of  the  new  project, 
which  the  management  has  said  will 
employ  a  number  of  unemployed 
newspapermen.  Several  have  been 
engaged  to  begin  work  in  a  short  time. 


“It  was  the  feeling  of  the  assembly, 
which  received  legal  advice  on  the 
matter,  that  it  would  be  difficult  to  re¬ 
fuse  Dale  admission  to  the  guild  and 
then  deny  him  an  exemption  for  an  > 
executive  post  in  view  of  the  fact 
that  as  managing  editor  of  the  struck 
Hearst  American  he  was  ineligible  for 
guild  membership — a  condition  which 
obviously  did  not  apply  to  Miss  Spratt,  | 
short  subjects  for  radio  presen-  i 
tation. 

■  I 

FRED  RUNYON  BETTER 

Fred  F.  Rimyon,  editor  of  the  Pasa¬ 
dena  (Cal.)  Independent,  who  fell 
unconscious  at  Santa  Anita  race  track 
during  the  excitement  of  holding  sev¬ 
en  win  tickets  in  a  row,  has  regained 
consciousness  but  as  yet  is  unable  to 
speak.  Hospital  atta^es  report  that 
he  is  almost  entirely  paralyzed.  Dur¬ 
ing  his  absence,  F.  Graham  Runyon, 
son  of  the  editor,  and  former  man¬ 
aging  editor  of  the  Glendale  (Cal.) 
News-Press,  has  returned  to  write 
his  father’s  front  page  editorial  col¬ 
umn.  Since  severing  his  connection 
with  the  Glendale  newspaper  Mr. 
Runyon  has  been  writing  plays  and 
short  subjects  for  the  radio. 


. .  to  create  for  the  Eagle  the  most  legible  makeup  in  Metro-  < 
politan  New  York.  This  is  qn  extra  dividend  for  the  readers.^^  , 
Gilbert  P.  Farrar,  Typographer  ■ 


A  New,  Typographically  Modernized 

BROOKLYN  EAGLE 

will  be  on  the  newsstands  March  25 

It  will  be  the  first  New  York  newspaper  to  be  made 
modernly  legible  under  the  skilled  hand  of 

Mr.  Farrar, 

who,  in  the  past  four  years,  has  made  sixteen  Ameri¬ 
can  newspapers  from  Coast  to  Coast 

Easy  to  Read 

His  work  is  finished.  The  new  Eagle  is  fast-reading, 
original,  different  —  but  artistically  sound.  It’s  all  that 
the  Eagle  of  today  and  the  future  should  be. 


THE 

BROOKLYN  EAGLE 

Frank  D.  Schroth,  Publisher 


coin  that 
catches 
flour  efle  f 


old  coin  is  as  good  as  a  new 
one.  Yet  the  new  one  catches 
the  eye. 

Doesn’t  the  same  thing  apply  to 
newspaper  features?  You  need 
plenty  of  good  continuing  comics 
and  departmental  features.  But  you 
also  need  a  new  fea- 
ture  frequently. 
Something  to  catch 
the  reader’s  eye. 
Something  to  keep 
him  talking  about 
your  newspaper. 

NEIA — ihe  modern  service  ftr 
modern  neivspapers — fills  this  need. 
It  gives  clients  a  parade  of  new 
features  instead  of  the  same  col¬ 
umns  year  after  year.  New  ideas 
and  new  writers  are  being  intro¬ 
duced. 

Currently,  the  24- 
chapter  “Sfory  of 
Democracy;'  by 
Hendrik  van  Loon 
brings  a  new  note 
to  NEIA  newspapers. 

"Right  or  IVrong  About  Peo¬ 
ple"  by  Dr.  Donald  A- 
noted  psychologist,  starts  an  iWay 
run  March  25. 

The  budget  that  includes  coroW' 
news  features,  departmental  matej 
rial,  and  “bright  as  a 
special  features,  now  also  incluoa 
high-speed  picture  coverage  by 
Telephoto.  May  we  tell  you 
about  it? 


King  Features  {Syndicate,  Ine. 

235  East  45th  Street  •  New  York,  N.  Y. 


an  authority  on  medicine.  Dr. 
Fishbein^s  name  is  synonymous  with  the 
“Sterling”  stamp  on  a  piece  of  silver.  As 
e«litor  of  the  Journal  of  the  American 
Medical  Association,  and  Hygeia  Magazine, 
as  author  of  many  books  and  articles  on 
medicine,  and  as  health  and  university 
lecturer,  he  has  made  an  international 
reputation. 

As  a  contributor  to  King  Features  Syn¬ 
dicate  he  will  he  a  distinct  asset  to  every 
newspaper  that  uses  his  new  daily  column. 


With  the  keen  interest  in  the  tremendous 
fight  against  disease  and  the  discovery  of 
new  drugs,  new  vitamins,  new  healing  and 
preventive  processes,  a  column  such  as 
this  is  of  personal,  vital  concern  to  every¬ 
body,  and  particularly  to  the  millions  who 
have  been  following  his  previous  column 
for  many  years. 

We  now  offer  you  Dr.  Fishbein’s  column, 
“MEDICINE  IN  THE  NEWS”,  as  an  inter¬ 
esting,  authoritative,  timely  and  important 
feature  for  your  paper. 


Full  information  and  samples  on  request 


nouncing 


Dr.  Morris 


FISHBEIN 


Walter  Buchcii  C<>ni(Miiy;  pictinr  used  in  tfiries.  A  spicial  award  in  this  gr«*np  tn  R.  K 

Northwestern  Mutual  I.iiV  Insurance  Cotn-  I)nnnel1ey  C'»mpany  for  jMitstanding  cam 
pany  ad.  paign  dovthnM.d  around  material  u^^td  by 

For  crealivencss  in  outdoor  display;  General  Hienl' 

Outiloor  Advertising  Company  f<ir  creation  of  ^ 

Rival  Dog  ImhmI  p<»^tfr,  ‘*.\n«l  phaM-  givi  n^ 

Rival  Dog  F'iMMi."  pan* 

Best  Chicago  Radio  Program 

Best  radio  pr(*gram  produced  in  CIticago; 

Vectiham.  I^uis  Rrorhy  for  “Fibber  McGee  g 

Molly"  show  s[M(n-fircd  by  S.  C.  Johnson 
&  Son.  ^^31 

M(»st  outstanding  piece  of  mail  order  ad  ^ 

verttsing:  Sears,  Roebuck  &  Co.,  for  wallpaper 
catah^. 

Best  flirect  mail  campaign:  AhWt  l^ibora-  liar 


A.  C.  Nielsen 
Honored  by 
Chicago  Ad  Club 


iai  a\\.ird  in  the  national  division 
International  Truck  campaign  pre* 
.\nhrey,  Moore  &  Wallace  for  con- 
»f  insertion  and  quality  of  produc- 


Chicago,  March  21  —  A.  C.  Nielsen.  , 
president  of  A.  C.  Nielsen  Company, 
Chicago  marketing  research  organiza- 
_ tion,  was  se- 

Hlected  as  having 
contributed  most 
to  Chicago  ad¬ 
vertising  in  1939 
at  the  Chicago 
Federated  Ad¬ 
vertising  Club’s 
first  annual  ad¬ 
vertising  awards 
luncheon  here 
today. 

Mr.  Nielsen 
received  a  hand- 
A.  C.  Nielten  carved  polished 
wood  trophy  in 
recognition  of  his  contribution  to  Chi¬ 
cago  advertising.  He  was  especially 
cited  for  his  research  in  the  advance¬ 
ment  of  checking  radio  program  lis¬ 
tener  habits  through  his  audiometer 
which  can  be  attached  to  radio  re¬ 
ceiving  sets.  This  device  records  on 
a  tape  the  listener  habits,  indicating 
what  programs  and  in  what  manner 
the  listener  receives  the  broadcasts, 
including  commercials. 

3  Newspaper  Ad  Awards 
Three  newspaper  advertising  efforts 
won  awards.  McCann-Erickson,  Inc.. 
Chicago,  won  first  honors  for  the  best 
national  newspaper  campaign  for  the 
Standard  Oil  Company’s  “Starts  Like 
That!”  series.  Marshall  Field  &  Com¬ 
pany  was  given  a  special  award  for 
the  best  retail  campaign.  The  win¬ 
ning  program  was  Field’s  Christmas 
campaign  in  newspapeis.  Carson 
Pirie  Scott  &  Co.,  won  the  award  for 
the  best  retail  advertisement — a  color 
newspaper  ad  entitled  “Fall’s  Most 
Significant  Colors.” 

E.  R.  Richer,  advertising  manager. 
Hart.  Schaffner  &  Marx,  chairman  of 
the  awards  committee,  made  these 
presentations  to  other  award  winners: 

Btst  national  m^iRazinc-  a/lvertisement  pro 
Hnccri  in  ChicaRo:  Krwin,  Wasey  &  Co.,  for 
the  Toastmaster  aM:  “Santa  Clan.s  Has  the 
.\nswer.'' 

Best  piece  of  copy  produeerl  in  Chicago; 
Rnthrauff  &■  Ryan  for  the  .Nmerican  .Airline 
ad:  “Here  I  am  -the  fellow  who  said  he 
woidd  never  fly." 

Best  national  magazine  campaign:  Erwin. 
Wasey  &  Co.,  for  the  Toastmaster  campaign. 

Most  distinguished  illustration:  Ben  Stohl 
for  illustration  in  Cutler-Hammer  ad,  “Sugar 
Sets  the  Pace,”  via  Kirkgasser-Drew  Agency. 

Best  photographic  illu.stration :  John  Paul 
Penny iwcker  of  I'nderwood  8t  I’nderwood  for 


YOU  CANT  MISS... IN  PROVIDENCE 


ORE  lood  disappears  —  per  capita  —  In  Providence  than 


'  in  all  but  5  other  U.  S.  cities  of  200,000  or  mof* 
population.  No  newspaper  can  annually  conjure  up  1,500,000 
lines  of  food  advertising  in  a  market  that  doesn't  deliver  the  goods. 


.  .  .  Hut  anuuig  .Vritt  York  n  Ituy- 
ing  familieit  it's  The  Sun  that, 
copy  for  copy,  carries  greatest 
weight  in  the  home  each  erening! 


REPRESENTATIVES:  Chas.  H.  Eddy  Co..  Inc.*  New  York  •  Chicago  •  Boston  •  Atlanta  •  U.  J.  Bidwell  Co.  •  San  Francisco 


lllsJ  i 


Who?  Me?  I'm  Just  a 
Small  Town  Storekeeper 


sir — everybody.  Even  old 
Doc  Starkey — who  says  he 
don’t  read  the  paper  any 
more  since  the  editor  spelled 
his  name  with  an  “o.” 


WESTERN  NEWSPAPER  UNION 


310  EAST  451h  STREET,  NEW  YORK  •  210  So.  DESPLAINES  STREET,  CHICAGO 
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EDITOR  &  PUBLISHER 


Dave  Bowman  Heads 
Ohio  AP  Editors 


Americans  know  more  about 
Europe’s  war  than  do  residents  of  the 
countries  involved,  Associated  Press 
editors  of  Ohio  were  told  in  Colum¬ 
bus,  Sunday,  March  17,  at  the  largest 
meeting  in  the  organization’s  history. 
Byron  Price,  executive  news  editor 
of  the  AP,  said  that  despite  rigid 
censorships,  reporters  were  supplying 
Americans  with  an  accurate  picture 
of  the  war. 

Uoyd  Lehrbas,  who  covered  Ger¬ 
many’s  lightning  conquest  of  Poland, 
gave  an  off-the-record  talk. 

The  editors,  who  voted  to  hold  their 
September  meeting  in  Akron  as  guests 
of  the  Beacon  Journal,  elected  Dave 
Bowman  of  the  Cincinnati  Times-Star 
president  to  succeed  John  Green  of 
the  Portsmouth  Times.  Other  officers 
are  Gene  Moore,  Dayton  Journal,  and 
Harold  Johnson,  Newark  Advocate, 
vice-presidents;  George  A.  Smalls- 
reed,  Columbus  Dispatch,  treasurer, 
and  F.  J.  Starzel,  chief  of  the  Ohio 
AP  bureau,  secretary. 

Ohio  State  Journal  Cameraman 
Herbert  Workman  won  first  pri^ 
over  more  than  a  hundred  entries  in 
the  group’s  news  picture  contest  for 
large  cities.  His  picture,  widely  used 
throughout  the  country,  showed  a 
Communist  flag  unfurled  over  John  L. 
Lewis  during  the  recent  convention 
in  Columbus  of  the  United  Mine 
Workers  of  America.  First  prize  for 
smaller  papers  went  to  Leroy  Elliott 
of  the  Canton  Repository  for  a  farm 


DAILY  PIERCES  SILENCE 

For  the  first  time  in  the  74-year 
history  of  Eli  Lilly  &  Co.,  Indianap¬ 
olis  pharmaceutical  firm,  outside 
writers  were  admitted  to  report  for 
publication  when  the  Indianapolis 
Times  prepared  a  five-article  series 
on  the  history  and  achievements  of  the 
organization.  The  firm’s  advertising 
is  limited  to  medical  jotumals,  and  its 
contributions  to  making  insulin  and 
other  drugs  available  are  little  known 
outside  the  profession.  Joe  Collier, 
reporter,  wrote  the  series,  which  was 
copyrighted.  Arrangements  and 
preparations  were  made  by  Collier, 


Norman  Isaacs,  managing  editor,  and 
Ed  Heinke,  city  editor.  Photographs 
were  provided  by  Lilly’s. 


AP  PLAQUE  READY 

The  10-ton  plaque  immortalizing 
newsgatherers  in  cast  stainless  steel 
will  be  hung  next  week  above  the 
doorway  of  the  Associated  Press 
Building,  50  Rockefeller  Plaza,  New 
York.  Measuring  18  by  23  feet,  the 
cast  of  Isamu  Noguchi’s  prize-win¬ 
ning  heroic  sculpture  entitled  “News” 
will  be  trucked  to  New  York  in  three 
sections  from  Boston  March  27.  The 
installation  will  require  about  a  week. 


EDITORS  IN  ROTO  SERIES 

Minneapolis,  March  18 — Editors  of 
both  daily  and  weekly  newspapers  in 
Minnesota  towns  are  being  given  Ox 
chance  to  appear  in  print  in  a  tnetit>- 
politan  daily,  through  a  weekly  roto¬ 
gravure  series  in  the  Minneapob 
Tribune.  The  series  features  a  full- 
page  photo  spread,  with  accon^iany- 
ing  bylined  descriptive  material,  each 
installment  devoted  to  a  different  town 
each  Simday.  The  campaign  is  serv¬ 
ing  a  double  purpose:  advertising  Ox 
towns  and  building  good  will  anv»|g 
the  newspaper  fraternity  throu^iout 
the  smaller  communities. 


Typos  Threaten  Strike; 
Pass  Vote  in  Boston 


Boston,  March  18 — ^An  overwhelm¬ 
ing  majority  of  the  members  of  the 
Boston  Typographical  Union  No.  13 
recently  pa.ssed  a  strike  vote  against 
the  city  papers  covered  by  its  blanket 
contract.  Strike  sanction  has  been 
asked  of  the  union’s  executive  coun¬ 
cil  and  International  President  Claude 
E.  Baker  is  expected  to  arrive  in  Bos¬ 
ton  on  March  25  to  investigate  the 
situation. 

There  has  not  been  a  Boston  walk¬ 
out  since  1921  and  it  is  expected  that 
the  grievances  will  be  settled  with¬ 
out  the  necessity  of  a  strike. 

The  primary  points  of  dissatisfac¬ 
tion,  which  have  been  brewing  for  a 
long  time,  according  to  members  of 
the  union,  include  the  present  wage 
and  hour  scale  and  vacations  without 
pay.  The  local  scale  committee,  upon 
receiving  executive  sanction,  will  ask 
the  Boston  publishers  to  raise  wages, 
shorten  work  hours,  and  guarantee 
vacations  with  pay,  among  other 
things. 
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Willkie  Presents 
Business  Platform 
Forll.S.  Reeovery 

St,  1  Business  Critic  of  New 
Deal  Announces  in  Fortune 
Principles  He  Stands  For 

Executive  Power  Must 
Be  Returned  to  People 

Article  Gives  Taxation,  World 
Trade,  Spending,  Budget  and 
Foreign  Policy  Planks 


NEW  YORK,  March  25— Wendell  L. 
Willkie,  No.  1  business  critic  of  the 
New  Deal,  in  a  signed  article  in  the 
April  issue  of  Fortune,  today  an¬ 
nounces  his  taxation,  spending,  budget, 
world  trade  and  foreign  policy  planks 
’or  a  business  platform  for  recovery. 
In  publishing  this  article  Fortune 
tales  editorially  that  “Mr.  Willkie  is 
obvioiu  presidential  timber,  as  many 
illustrious  pundits  and  private  citizens 
tiave  declared.” 

"The  principles  he  stands  for  are 
American  principles,”  Fortune  points 
out  “They  are  progressive,  liberal, 
and  expansive.  One  cannot  dare  to 
doubt  that  they  will  eventually  pre- 
jail,  But  whether  they  will  prevail  in 
terms  of  political  candidaicy  is  a  ques¬ 
tion  that  depends  upon  the  political 
sophistication  of  the  American  peo- 
ole 

Asserting  that  governirent  has 
usurped  the  economic  and  political 
oower  that  the  people  rightfully  pos¬ 
sess,  Mr.  Willkie  states  that  the  cen- 
^^Iproblerri  is  the  return  of  power  to 
■no  peoDle  “if  we  are  to  have  any  hope 
w  resuming  in  the  future  the  progress 
have  made  in  the  past.” 
in  seeking  a  solution  to  this 
.  '*  necessary  to  avoid  look- 
backward  at  what  the  Republicans 
^  or  backward  at  what  the  Demo- 
have  done  more  recently.”  Mr. 
^llkie  points  out  in  Fortune.  “What 
«  is  a  new  outlook,  a  new  way 
M  setting  at  things. 

sho.rt.  we  must  redesign  a  gov- 
r,^^*ntal  system  that,  in  view  of  our 
in  other  fields,  has  become 
^lete.  We  do  not  want  a  New  Deal 
any  more.  We  want  a  New  World, 
of  IK  business,  in  the  broadest  sense 
— including  industry  and 
ond  including  the  modern 
that  u'*^*’**^”  ®  business  enterprise — 

so  ^he  American  people 

point  is  that  these 
brought  about  by 
certain  principles — 
“toness  principles. 

had  aSL— ®  American  people  have 
can-ik  — chiefly  Republi- 

tic»iy?k  encouraged  the  prac- 

I?®. hy  private  en- 
ainiJ^f  have  never  had  an 

to  'n  “‘jation  of  either  party  that  has 
3iMn  extent  practiced 

not  a  the  government  is 

natural  enterprise,  this  is  quite 

^ooliintej  in  Fortune’s  neifs  summary) 


U.  S.  Fills  Allies  ’  War  Needs 
As  They  Hold  Other  Markets 

First  Full  Account  of  Allied  Purchases 
Shows  Britain,  France  Buying  Little 
Except  Aircraft,  Machine  Tools 


NEW  YORK,  March  25 — Because  the 
economists — not  the  generals — are  giv¬ 
ing  the  orders  in  the  present  war, 
Great  Britain  and  France  are  relying 
on  U.  S.  industry  only  to  fill  the  “tem¬ 
porary  gaps  in  their  war  machinery 
while  their  own  industry  concentrates 
on  holding  the  domestic  and  export 
market,”  Fortune  magazine  declares 
today  in  the  first  full  account  of  the 
Allied  Purchasing  Commission’s  ac¬ 
tivities. 

Contrasting  the  bargain  hunting  of 
the  Allies  in  the  U.  S.  during  the  first 
seven  months  of  this  war  to  the  blun¬ 
dering  rush  of  industrial  and  agricul¬ 
tural  orders  in  the  first  two  years  of 
World  War  I,  the  $10-a-year  magazine 
of  management  reports  that  despite 
the  meager  purchases  a  “jam  is  al¬ 
ready  developing  at  the  gates  of  those 
facilities  that  they  are  most  anxious  to 
command.” 

“Aside  from  the  dead  and  the  debts, 
Americans  have  good  reason  to  re¬ 
member  the  last  war,”  Fortune  points 
out.  “During  the  first  two  years  Eng¬ 
land.  France,  and  Canada  alone  pur¬ 
chased  from  the  U.  S.  $4,000,000,000 
worth  of  explosives,  metals,  chemicals, 
barbed  wire,  rifles,  artillery,  ammuni¬ 
tion,  loconrotives,  trucks,  foodstuffs 
and  other  materials.  By  mid-1918  their 
purchases  had  reached  a  staggering 
$11,1.50.000,000. 


“Since  the  start  of  the  present  war, 
the  French  agents  have  placed  orders 
for  $300,000,000  here,  the  British  for 
$138,000,000.  Although  both  the  British 
and  French  agents  are  talking  vaguely 
of  huge  potential  requirements  in 
shells,  rifle  ammunition,  machine  guns, 
and  even  field  guns,  there  is  little 
prospect  of  the  orders  materializing, 
at  least  in  the  near  future. 

“To  minds  accustomed  to  visualizing 
war  in  terms  of  a  continuous  and 
monstrous  exhaustion  of  goods,  the 
quiet  that  holds  the  opposing  forces 
locked  up  in  their  casements  on  the 
Western  Front  is  a  tantalizing  and  in¬ 
comprehensible  business.  And  because 
no  one  knows  what  overwhelming 
needs  will  arise  when  the  armies  and 
navies  and  air  fleets  actually  join  bat¬ 
tle,  a  jam  is  already  developing  at  the 
gates  of  those  facilities  that  they  are 
most  anxious  to  command. 

“It  is  no  secret  that  what  the  Allies 
want  from  us  above  everything  is  air¬ 
planes,”  Fortune  explains.  “They  have, 
in  so  many  words,  told  the  U.  S.  air¬ 
plane  industry  that  they  are  prepared 
to  write  a  blank  check  for  our  entire 
surplus  military  production. 

“it  is  also  no  secret  that  the  ma¬ 
chine-tool  industry  is  in  the  throes  of 
a  war  boom.  Company  after  company 
has  seen  its  foreign  business  leap  from 

(Contiuued  in  Fortune's  uev-s  summary) 


Public  Says  Relief  Spending 
Still  More  Vital  Than  Arms 


NEW  YORK.  March  22— The  Ameri¬ 
can  people  believe  national  security 
can  best  be  served  if  the  federal  gov¬ 
ernment  spends  more  money  for  re¬ 
ducing  poverty  and  unemployment 
than  it  spend.s  for  increasing  arma¬ 
ments.  for  dealing  with  agricultural 
problems,  or  for  public  construction, 
the  Fortune  Survey  reveals  today. 

The  results  of  this  latest  scientific 
sampling  of  public  opinion,  which  will 
be  published  next  week  in  the  April 
issue  of  Fortune,  also  disclose  that; 

1.  — In  spending  to  reduce  poverty  | 

and  unemployment,  the  public  i 
thinks  old-age  pensions  are  more  ! 
important  than  slum  clearance  j 
and  better  housing,  training  i 
skilled  labor,  or  work  relief.  i 

2.  — The  public  believes  the  navy  and  | 

air  force  should  receive  larger  i 
shares  of  armament  expendi- 1 
tures  than  the  army  or  the  train-  ; 
ing  of  civilian  pilots.  | 

3.  — In  spending  for  dealing  with 

agricultural  problems,  the  most  ' 
favored  projects  are  reforesta-  i 
tion  and  soil  conservation — and  i 
controlling  farm  production  is  I 
the  most  unpopular. 


4. — In  spending  for  public  works, 
flood  control  far  outranks  big 
national  highways,  airports,  and 
federal  power  plants  in  public 
favor. 

Pointing  out  that  although  “the 
average  man  in  the  street  cannot  say 
holt'  much  money  should  be  spent  for 
any  desirable  project,  at  least  he  can 
choose,  among  many  possibilities,  for 
irhat  the  government’s  (and  the  tax¬ 
payer’s)  money  should  preferentially 
be  spent,”  the  Fortune  Survey  asked 
the  following  question  to  determine 
what  direction  public  opinion  thinks 
that  government  spending  should 
take: 

“Bearing  in  mind  that  our  prob¬ 
lem  is  to  build  the  strongest  nation 
possible  in  order  to  meet  any  situa¬ 
tion,  on  which  of  these  four  groups 
of  things  do  you  think  the  govern¬ 
ment  is  warranted  in  spending  the 
most  money — (1)  increasing  arma¬ 
ments,  (2)  dealing  with  agricultural 
problems,  (3)  reducing  poverty  and 
unemployment,  (4)  or  public  con¬ 
struction?  Which  second?  Third? 
Fourth? 

By  scoring  each  first  place  mention 

(Continued  in  Fortsme^s  nesvs  summary) 


U.  S.  Should  Offer 
15-25^  Tariff  Cul, 
Round  Table  Urges 

Fortune  Assembles  Leaders 
Of  Business,  Farming,  Labor 
WitbDifferingPoints-of-View 

17  Men  Agree  on  Plan 
To  Hold  Export  Trade 

Round  Table  Members  Also  Say 
11.  S.  Should  Be  Willing  to 
Resume  Foreign  Lending 


NEW  YORK,  March  25— The  United 
States  must  become  import-minded  in 
order  to  avert  additional  difficulties  in 
its  foreign  trade  relations  in  the  post¬ 
war  era,  when  it  comes,  the  Sixth  For¬ 
tune  Round  Table  declares  today. 

The  17  industrial,  economic,  educa¬ 
tional,  manufacturing,  banking,  farm 
and  labor  leaders,  who  were  brought 
together  by  Fortune  to  discuss  “The 
United  States  and  Foreign  Trade”  be¬ 
cause  they  were  known  to  disagree  on 
many  phases  of  this  subject,  also  state 
in  the  “area  of  agreement”  which  they 
reached: 

“At  the  end  of  this  war  the  U.  S. 
will  be  in  a  strategic  position  to  influ¬ 
ence  the  character  of  reconstruction 
if,  meanwhile,  it  has  indicated  a  will¬ 
ingness  to  accept  the  responsibilities 
of  a  creditor  nation.  We  believe  that 
the  U.  S.  should  exercise  its  influence 
in  this  direction,  so  as  to  restore  ex¬ 
port  markets,  particularly  for  Ameri¬ 
can  agriculture,  and  arrest  the  trend 
toward  world-wide  totalitarianism. 

“Toward  this  end  the  Round  Table 
believes  the  U.  S.  should  make  two 
concrete  contributions.  In  the  first 
place,  it  should  make  an  offer  to  join 
with  other  powers  in  the  reduction  of 
competitive  industrial  tariffs,  limited 
say  to  15  or  25  per  cent;  and  second, 
it  should  be  willing  to  resume  foreign 
lending. 

“We  believe  that  if  these  measures 
are  carefully  planned  and  accom¬ 
panied  by  steps  removing  exchange 
and  barter  controls,  a  transition  can 
be  made  from  war  to  a  peacetime 
economy  that  will  bring  the  world 
back  to  orderly  enterprise. 

“If  hostilities  in  Europe  produce  an 
indefinite  deadlock,  the  existing  social 
and  economic  structure  of  all  the  bel¬ 
ligerents  may  become  undernrined. 
and  instead  of  the  world  recovery 
that  the  U.  S.  desires,  even  widespread 
social  revolution  or  chaos  may  occur. 
We  do  not  know  how  imminent  the 
danger  is.  But  if  it  is  realized,  hope 
of  saving  the  world  from  the  clutch 
of  totalitarian  systems  or  something 
worse  will  have  to  be  abandoned.  We 
believe  therefore  that  the  President 
should  offer  to  mediate  peace  between 
the  belligerents  whenever  he  believes 
it  possible  to  secure  a  just  and  freely 
negotiated  settlement.” 

“It  cannot  be  assumed  that  once 
peace  is  restored  world  trade  will 
again  flow  with  comparative  freedom.” 

(Continued  in  Fortunes  news  summary) 


Fortune  covers  Business  as  your  newspaper  covers  its  own  city — by  assignments  to  its  staff 
of  63  editors,  writers,  researchers,  experts,  and  technicians. 


If  your  newsdesk  is  not  among  the  444  which  have  asked  to  receive  advance  summaries 
of  Fortune  articles,  u’rite  or  wire  C.  B.  Yorke,  Fortune.  Rockefeller  Center,  New  York 
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♦EDI  I  A  L  • 


CROCODILE  CRYING 

SINCERITY  and  logic  seem  to  us  equally  absent 

from  the  noisy  arguments  about  the  1940 
census,  and  it  is  pleasant  to  note  that  while  news¬ 
papers  have  printed  the  vehement  pleas  agmnst 
“snooping,”  there  has  been  no  general  editorial 
support.  We  can  conceive  of  no  harm  that  could 
come  to  any  family  by  the  disclosure  to  an  enum- 
ei-atpr  of  its  approximate  income,  the  variety  of 
its  plumbing,  etc.,  about  which  so  much  belly¬ 
aching  has  been  heard. 

The  government  already  knows  the  intimate 
facts  alx)ut  all  incomes  large  enough  to  pay  a 
tax,  and  about  thousands  which  pay  no  tax. 
People  who  might  have  reason  to  resent  public 
knowledge  of  their  financial  state  have  had  no 
choice.  They  must  tell,  they  must  pay,  and  if 
their  income  is  large  enough,  they  must  permit 
publication  of  the  figures. 

Tlie  iK'ople  at  whom  the  cen.sns  question  is 
ainie<l  are  the  millions  on  whom  practically  no 
reliable  data  exist.  Within  that  group  is  the  so- 
far  undefined  mass  of  the  “unemployed.”  There 
has  lieen  too  much  political  football  played  with 
that  question — a  condition  possible  only  because 
there  liiis  been  no  credible  body  of  facts  about  it. 
Within  that  group  also  is  the  “submerged  third,” 
the. forgot  ten  men,”  dramatic  figures  that  politi¬ 
cians  love,  but  entirely  useless  toward  correction 
of  whatever  evils  they  indicate. 

The  crocodile  tears  have  been  cried  by  politi¬ 
cians  and  publicity  seekers,  without  a  shadow  of 
[KT.sonal  interest  in  the  questions  they  denounce. 
We  have  heard  no  wailing  about  loss  of  liberty 
from  the  folks  who  will  have  to  answer  the  ques¬ 
tion,  we  expect  to  hear  none,  and  we  believe  that 
the  advice  of  their  di.stinguished  mentors  will  fall 
■on  deaf  ears. 

Nor  have  we  heard  from  the  business  com¬ 
munity  that  it  objects  to  this  “prying”  by  govern¬ 
ment  into  the  affairs  of  its  customers.  We  won’t. 
The  region  which  the  census  intends  to  explore 
has  been  an  unknown  quantity  for  the  manu¬ 
facturer  and  distributor  of  the  things  which  make 
tlie  “.\merican  standard  of  living.”  .\ccurate 
knowledge  can  be  highly  useful  to  commerce;  it 
can’t  hurt  and  mii.st  help  the  potential  customer 
of  commerce. 

W’hen  the  facts  are  known  and  codified,  we  may 
have  information  that  will  help  immensely  in 
determining  the  Itasic  policies  of  business  and 
government  for  the  next  decade,  and  we  have  not 
.seen  in  the  arguments  against  the  census  questions 
any  .suggestion  that  this  information  is  not  desir¬ 
able,  or  any  better  method  of  obtaining  it. 

PAPER  IN  TASMANIA 

■CONSTRUCTION  is  well  under  way  on  the 
plant  of  the  Australian  Newsprint  Mills  Pty. 
Ltd.,  in  Derwent  Valley,  Tasmania,  a  venture  in 
which  .several  of  the  prominent  newspaper  pub¬ 
lishing  firms  of  Australia  are  financially  interested. 
The  mill  will  have  a  capacity  at  its  start  early 
next  year  of  27,000  long  tons  (2,240  lbs.) ,  with 
provision  for  increasing  it  to  80,000  tons  if  the 
initial  project  is  successful.  Experienced  paper- 
makers,  executives,  mechanics,  and  forestry  en¬ 
gineers  are  being  brought  from  Canada  and  the 
United  States.  The  paper  machine  is  being  built 
by  Walmsley’s  in  England;  other  machinery  is 
being  manufactured  locally  under  license  from 
American  patentees. 

\  town  site  is  being  laid  out  on  modem  lines 
in  the  township  of  New  Norfolk  on  a  200-acre 
plot,  and  plans  for  cottages  of  various  types  are 


He  is  not  here:  for  He  is  risen,  as  He  said.  Come, 
see  the  plare  where  the  Lord  lay.  And  go  quickly, 
and  tell  His  disciples  that  He  is  risen  from  the  dead, 
and,  hehold.  He  goeth  liefore  you  unto  Galilee; 
there  shall  ye  see  Him:  lo,  I  have  told  you. — St. 
Mark  XXVni:6.7. 


in  preparation.  Australian  newspapermen  believe 
that  the  mill  will  be  a  model  in  every  respect  and 
will  well  reward  the  foresight  u.sed  in  its  plauuing. 

Production  will  start  early  in  1941.  at  a  time 
when  new.spapers  of  the  Commonwealth  expect 
trouble  with  their  pajter  rationing  .system.  Under 
war  regulations,  1938  is  taken  as  the  base  year, 
with  money  value  of  paper,  and  not  tonnage,  as 
the  norm.  Thus  a  paper  which  bought  its  new.s- 
print  at  about  $52  a  ton  c.i.f.  in  19.38  can  .spend 
only  the  same  total  of  money  in  1940  or  1941, 
with  newsprint  at  a  pre.sent  average  of  about  .$84 
c.i.f.  To  date  the  shortage  has  not  been  acute  in 
the  large  cities,  where  papers  h.ad  large  newsprint 
stocks  on  hand.  Sydney  new.spa|x;rs  have  already 
raised  their  .selling  price  from  U/^d  to  2d. 

None  of  the  information  now  at  hand  indieate.s 
what  wood  will  be  used  for  pulp  in  the  new  mill. 
Establi.shed  plants  in  .\u.stralia  have  been  u.sing 
the  native  eucalj'ptus  trees  for  other  grades  of 
paper,  and  there  is  no  doubt  that  this  or  other 
native  woods  can  make  a  .serviceable  groundwood 
and  chemical  pulp.  Cost  is  not  a  major  factor, 
we  judge,  at  present.  \  source  of  supply  inde¬ 
pendent  of  the  long  .sea  haul  from  Newfoundland 
or  Canadian  ports  is  much  more  important  at  a 
time  when  Briti.sh  .ships  are  needed  at  home. 

This  Tasmanian  development,  like  the  recent 
Southland  ojaniing  in  Tex.os,  is  of  vital  importance 
to  North  .\meriean  continental  and  Newfound¬ 
land  producers.  If  the  first  unit  proves  success¬ 
ful,  growth  will  not  stop  with  the  planned  expan¬ 
sion  to  80,000  tons.  Cost  will  have  to  be  con¬ 
sidered  after  the  war,  but  there  is  no  reason  to 
believe  that  .\ustralian  woods  cannot  be  proce.s.sed 
just  as  economically  as  .\merican,  without  regard 
to  the  s.aving  in  .shipping  costs. 

EDSON  K.  BDCBY 

.‘'CORES  of  big-city  newspapermen  must  have 
shared  our  sadness  and  shock  last  Monday 
when  they  read  of  the  death  of  Ed.son  Kingman 
Bixby,  editor  of  the  Sprhigfield  (Mo.)  News, 
Leader  <t*  Press.  He  was  an  editor-proprietor  and 
all  his  work  had  l»een  done  in  the  Sonthwe.st 
on  new.spapers  owned  by  his  family.  Despite 
that,  few  men  were  better  known  to  the  leaders 
of  metro|xilitan  journalism  and  few  were  more 
respected  for  hone.st  newspaper  talent.  He  was 
a  lK)rn  reporter,  and  he  combined  with  excellent 
editorial  judgment  a  gift  for  making  news  dra¬ 
matic  with  word  and  type.  His  newspapers  were 
inten.sely  vital,  like  himself,  and  they  were  forces 
that  had  to  be  reckoned  with  by  all  elements  in 
the  community  they  served. 

We  like  to  believe  that  such  a  man  does  not 
end  his  influence  at  the  graveside;  that  the  spirit 
he  infused  into  his  work  will  live  after  him.  And 
because  Edson  Bixby  was  one  of  the  few  who 
deserved  the  title  of  journalistic  genius  and  made 
newspapers  his  major  interest,  we  believe  that 
his  spirit  will  guide  his  newspapers  so  long  as  the 
newspapers  themselves  live. 


ON  CERTAIN  SACRED  COWS 

FOLKS  WHO  BELIEVE  that  newspapers  neve: 

mention  advertisers  in  news  columns  except  li 
puff  or  to  chronicle  the  wedding  of  the  magnate^ 
daughter  must  have  rubbed  their  eyes  last  week 
end.  Every  New  York  pajier  <m  Friday  and 
Saturday  (March  1.5-16)  carried  .stories  on  the 
te.stimony  in  the  Coster -Mu.sica- McKesson  1 
Robbins  trial  in  which  a  number  of  department 
stores  were  mentioned  by  name.  The  mentitt 
was  not  the  kind  that  makes  merchants  pur 
with  contentment. 

It  detailed,  in  George  Dietrich’s  te.stimony,  ho« 
R.  H.  Macy  &  Co.  had  served  as  a  “cover  house' 
in  illegal  alcohol  deals.  The  'story,  branded  at 
once  as  fantastic  by  Macy  executives,  was  that 
Macy  and  other  stores  connived  with  Girard  k 
Co.,  Coster’s  b<K)tlegging  enterprise,  to  order  large 
quantities  of  eau  de  quinine  and  other  lotions  with 
high  alcoholic  content.  The  alcohol,  it  was  said 
never  reached  Macy  or  any  other  retailer.  It  went 
to  the  l)ootleggers,  who  boiled  it  up  “into  .some 
kind  of  Scotch.”  The  bootlegger  iiaid  the-  stun 
and  the  store  sent  its  own  check  to  Co.ster.  said 
the  witne.ss. 

The  story  .souneis  utterly  fantastic,  and  Editoi. 
&  I’rnLisiiKR  is  prepared  to  believe  the  Mac,' 
executive  who  cleclared  that  there  was  neithc 
record  nor  memory  of  any  such  tran.sactions  It 
years  ago.  There  is  no  record,  he  said,  that  Mao 
&  ('o.  hail  an  account  with  Girjird  &  Co.  at  aiit 
time. 

If  the  story  had  been  played  down  as  ridicu 
Ions  and  casting  unmerited  discredit  upon  reput¬ 
able  bu.siness,  no  solid  case  could  be  made  again.«t 
the  newspapers  which  .so  treated  it.  No  paper 
took  that  view.  The  story  was  played  as  news 
with  the  testimony  in  detail  and  the  denials  of 
the  store  “buried”  (as  our  critics  claim)  in  the 
middle  of  a  column  article.  We  cite  this  for  the 
record  and  we  hope  the  future  writers  of  books  oi 
the  press  will  note  it. 

SUBVERSIVE? 

WEYE  BEEN  HOLDING  our  breath  all  week 

awaiting  an  (‘xplosion  from  the  left-wingers 
Giving  an  early  edition  of  the  New  York  World- 
Telegram  a  quick  once-over  Monday,  we  .stopp^ 
at  a  three-column  cut  captioned  “Reunion  b 
Manhattan.”  The  underline  declared  that  the 
picture  was  of  Harold  E.  Dahl.  American  aviator, 
lunching  with  his  wife,  who.se  beauty  is  said  t< 
have  saved  him  from  execution  in  Spain.  Lookmc 
again,  in  the  hope  of  inspecting  lieauty  at  break¬ 
fast.  we  found  the  impres.sive,  if  not  comely- 
far-adcs  of  John  L.  Lewis  and  Fiorello  LaGuardii 
in  .serious  mraal.  Later  editions  confirmed  thh 
identification. 

.\fter  watching  the  Daily  Worker  turn 
equally  iiintx-ent  and  much  less  suggestive  news¬ 
paper  mi.stake  into  an  inteniational  press  cM- 
spiracy  against  Soviet  Russia  a  couple  of  mon 
ago,  we’re  wondering.  What  new  plot  again-' 
“liberalism”  and  “democracy”  Moscow  style  car 
be  wangled  out  of  this  mi.s-mating  of  cuts  anc 
<ut-lines? 

Kidding  aside,  there  ought  to  lx;  a  prize 
inventor  of  some  jigger  which  will 
mistakes  impossible.  They  arise  from  the  n 
with  which  first  editions  are  closed,  they  are  gr® 
erally  harmless,  but  they  give  malicious  critics 
chance  for  charges  of  recklessness  that  ***  ® 
justified  by  the  average  of  newspaper  con 
What  about  it? 


23 


lEflroR  MARCH  23,  1940 


personal 

mention 


Mtreellus  Murdock 


y,  ho" 
house" 
ded  a! 
LS  that 
rard  i 
ir  large 
IS  witl 
IS  saic. 
't  wen; 
3  some 
'  stun' 
T,  sai'i 

Editoi. 
Mac.' 
neithe' 
ons  It 
t  Mac} 
at  ail} 

ridicu- 
reput- 
against 
I  paper 
5  news 
lials  of 
in  the 
for  the 
)oks  or 


1  week 
ringers 
World- 
stopp^ 
lion  in 
lat  the 
ariator. 
said  t( 
LookinE 
;  break- 
comely. 
Suardia 
led  thh 

urn 

e  news- 
ss  con- 

months 
against 
yle  cat 
uts  an^ 

I  for  the 
:e  these 
le  haste 
are  gc”' 
critics  a 
are  not 
eonduct 


}1ARCELLUS  M.  MURDOCK,  pub¬ 
lisher  of  Wichita  Eagle,  has  been 
-amed  chairman  of  the  Kansas  Dinner 
to  be  held  May 
1  at  Washington 
during  the  an¬ 
nual  meeting  of 
the  U.  S.  Cham¬ 
ber  of  Com- 
m  e  r  c  e  .  Mr. 
Murdock  will  se¬ 
lect  the  speaker 
and  preside  at 
the  dinner  held 
to  promote  op¬ 
portunity  for 
Kansas  business¬ 
men  to  meet  in¬ 
formally  with 
Congressmen  and  others  in  Washing- 
•on. 

Gorden  Gray,  publisher,  Winston- 
Salem  (N  C.)  Journal  and  Sentinel, 
rjs  announced  his  candidacy  for  the 
Democratic  nomination  for  State  Sen¬ 
ator  from  Forsyth  County.  Gray 
.-erved  in  the  1939  session  of  the  Gen¬ 
eral  Assembly.  He  was  nominated 
I  without  opposition  two  years  ago. 

Col.  Henry  W.  Shoemaker,  pres- 

ient,  AltooTia  (Pa.)  Tribune,  was  the 

principal  speaker  at  the  15th  annual 
tiunder’s  day  dinner  of  the  Capital 
City  Philatelic  Society  of  Harrisburg, 
March  11. 

Felix  Morley,  editor,  Washington 
I  .’oit,  will  address  the  Virginia  Fed¬ 
eration  of  Women’s  Clubs  at  its  an¬ 
nual  convention  at  the  Chamberlin 
I  Hotel,  Old  Point  Comfort,  Va.,  AprU 
1 35.  May  1  and  2. 

C.  M.  Young,  publisher  of  the 
•Hflm  World  and  former  president 
d  the  Arkansas  Press  Assn.,  was  ap¬ 
pointed  March  14  by  (jov.  Carl  E. 
Hailey  to  the  Arkansas  Publicity  Com- 
'jssion  to  succeed  Walter  Haim,  for- 
'orly  advertising  manager  of  the  Lion 
I  Jil  Refining  Co.,  who  r^ently  was 
ransferred  to  Memphis. 

Jonathan  Daniels,  editor,  Raleigh 
^■C.)  News  &  Observer,  has  written 
snew  book,  “A  Southerner  Discovers 
I  -ow  England,”  which  will  come  from 
I  -oe  press  April  30. 

Wallace  Crossley,  publisher,  War- 
(Mo.)  Journal,  has  been  re- 
’Ppointed  by  Governor  Stark  to  the 
-•ate  Social  Security  Commission. 

William  G.  Dwight,  editor  and 
■Jhlisher,  Holyoke  (Mass.)  Tran- 
I  has  been  elected 

I  ^‘Ce-chauTnan  of  the  Massachusetts 
--**^j?*  Coiwnittee,  Inc.,  a  new  anti- 
"’®bling  association. 

Henry  Baker  Reiley,  publisher, 
(Pa.)  American,  has  been 
Wmted  to  the  board  of  trustees  of 
V,  “*’'*'sylvania  Training  School  at 
^Snw  Governor  Arthur 

I  Lindsay,  editor,  Decatur 

l.jjj  Rsrold  dr  Review,  is  to  discuss 
1 3  soybean  cultivation  in 

23  W  over  CBS,  March 

Lindsay  will  be  a  guest 

i>.  “Columbia’s  Country 

1'"'^  program. 

lo  editor,  Wheel- 

I' jnooj'i.-  futclfigencer,  has  an- 

‘^^odidacy  for  delegate-at- 
ntion  P^Poblican  National  Con- 

^erry,  editor,  Saginaw 
oenti  underwent  gall  bladder 

.^rahon  March  12  at  Henry  Ford 

vine  ^**‘o*f  His  condition  fol- 
,ti,^ct^  operation  was  reported 

ni  ^e21on,  who  was  associate 
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a  newspaper  history  he  has  been  writ¬ 
ing  for  Ae  last  three  years  from  a 
fire  which  destroyed  the  library  in 
his  Los  Angeles  home  recently. 

Meredith  Meyers,  editor.  Lewis- 
town  (Pa.)  Sentinel,  has  been  named 
campaign  treasurer  of  a  political  fac¬ 
tion  seeking  the  renomination  of  U.  S. 
Senator  Joseph  F.  Guffey. 

Robert  H.  Pritchard,  editor,  Weston 
(W.  Va.)  Democrat,  has  sold  his  in¬ 
terests  in  that  paper  and  in  the 
Buckhannon  Record  to  Richard  H. 
Ralston,  and  is  retiring  to  devote  his 
time  “to  desired  reading,  special  writ¬ 
ing  and  a  little  roving  hither  and  yon.” 
Mr.  Pritchard  is  a  former  president 
of  the  National  Editorial  Association 
and  a  member  of  the  West  Virginia 
University  Board  of  Governors. 

T.  Fred  Woodley,  president,  Bangor 
(Pa.)  Daily  News,  has  annoimced  his 
candidacy  for  the  Republican  nomi¬ 
nation  for  Congress  from  the  21st 
Pennsylvania  district. 

In  The  Business  Office 

P.  T.  HINES,  advertising  manager  of 

the  Greensboro  (N.  C.)  News  and 
Record  since  1931,  has  been  named 
general  manager 
succeeding  An¬ 
drew  Joyner,  Jr., 
resigned.  and 
Miss  Rebecca  B. 
Jeffries,  daugh¬ 
ter  of  E.  B.  Jef- 
fries  becomes 
secretary  -  trea¬ 
surer.  Mr.  Hines 
joined  the  papers 
Aug.  1,  1927  as 
national  adver¬ 
tising  manager. 
Prior  to  that  he 
was  advertising 
manager  of  the  Florida  Grower  for 
two  years  and  was  with  the  Progres¬ 
sive  Farmer  of  Raleigh  and  Birming¬ 
ham  for  11  years  in  editorial,  circula¬ 
tion  and  advertising  work. 

Mark  Ethridge,  vice  -  president. 
Louisville  Courier- Journal  and  Times. 
spoke  March  14  on  “The  South  and 
Its  Prospects”  at  a  forum  meeting  at 
the  University  of  Mississippi. 

H.  C.  Bernsten,  manager.  Pacific 
Coast  Division,  Bureau  of  Advertis¬ 
ing,  ANPA,  reported  on  results  of  the 
national  organization’s  newspaper 
reading  study  in  a  recent  address  be¬ 
fore  the  Milline  Club  of  San  Fran¬ 
cisco. 

James  D.  McLean,  formerly  na¬ 
tional  advertising  manager  of  the 
Springfield  (Ill.)  State  Register,  has 
joined  the  sales  staff  of  the  Chicago 
office  of  West-Holliday  Company, 
special  representatives.  , 

A.  O.  Lynch,  national  advertising 
manager.  New  York  Staats-Zeitung 
iind  Herold,  who  has  been  seriously 
ill  is  recovering.  He  will  be  in  the 
Doctor’s  Hospital,  New  York,  for  sev¬ 
eral  weeks.  Visitors  are  barred  by  his 
physician’s  orders. 

E.  K.  Todd,  business  manager, 
Rockford  (Ill.)  Morning  Star  and 
Register-Republic,  was  recently 
elected  to  the  Rockford  Chamber  of 
Commerce  board  of  directors. 

Jack  Broback,  advertising  manager, 
Palo  Alto  (Cal.)  Times,  and  Mrs. 
Broback,  on  Feb.  26  became  the  par¬ 
ents  of  a  son,  Robert  Michael  Broback. 

David  E.  Peugeot,  Jr.,  promotion 
editor,  Buffalj  Evening  News,  is  act¬ 
ing  as  a  counselor  for  boys  and  girls 
interested  in  journalism  as  a  career 
under  the  vocational  guidance  pro¬ 
gram  of  the  Kiwanis  Club  of  Buffalo. 

Herbert  W.  Moloney,  vice-president 
and  sales  manager,  Paul  Block  &  As¬ 
sociates,  newspaper  advertising  rep¬ 
resentatives,  left  New  York  March 
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FOLKS  WORTH 
KNOWING _ 

J.  W.  SPEAR,  dean  of  Arizona  edi¬ 
tors  and  known  to  thousands  in  that 
state  as  “Uncle  Billy,”  was  saluted 
by  500  of  his 
co-workers  at  a 
dinner  in  Hotel 
Adams,  Phoenix, 
recently,  mark¬ 
ing  48  years  of 
Mr.  Spear’s  ser- 
vice  to  the 
Phoenix  (Ariz.) 
Republic. 

Honoring  the 
veteran  newspa¬ 
perman,  mem¬ 
bers  of  the  staffs 
of  the  Arizona 
Publishing  Com¬ 
pany  and  12  other  associated  organi¬ 
zations  turned  out  en  masse  for  “The 
Story  of  a  Newspaper”  banquet  which 
was  climaxed  by  presentation  to  Mr. 
Spear  of  a  diamond-studded,  solid 
gold  service  pin. 

Charles  A.  Stauffer,  chairman  of 
the  board  of  the  Arizona  Publishing 
Company  and  publisher  of  the  Re¬ 
public,  made  the  presentation  to  the 
83-year-old  editor,  who  still  writes 
the  lead  editorials  daily  for  the  news¬ 
paper. 

The  pin  given  to  Mr.  Spear  bore  the 
letters  “A.  I.  S.”  and  the  figures 
“1892.”  meaning  “Associated  in  Ser¬ 
vice”  since  1892. 

Overwhelmed  by  the  ovations  he 
was  accorded.  Mr.  Spear  only  was 
able  to  respond  that  “There  is  too 
much  to  say.” 

But  if  the  hundreds  of  his  co¬ 
workers  provided  a  surprise  for 
“Uncle  Billy,”  he  provided  a  surprise 
for  them,  the  newspaper’s  manage¬ 
ment  announcing  completion  of  a 
book  by  Mr.  Spear  and  its  publication 
as  “  ‘Uncle  Billy’  Reminisces.”  A 
copy  of  the  90-page  book,  which  gives 
the  Republic’s  history  as  told  by  one 
who  has  watched  the  development 
of  Arizona,  was  given  to  each  em¬ 
ploye. 

The  management  especially  hon¬ 
ored,  in  addition  to  Mr.  Spear,  40 
others  who  had  been  associated  with 
the  institutions  20  or  more  years. 

15  for  a  three- week  business  trip  to 
Portland,  Ore.,  San  Francisco,  Oak¬ 
land,  Los  Angeles  and  San  Antonio. 

Francis  Cody  head  of  the  Boston 
Transcript  local  advertising  depart¬ 
ment  has  been  named  classified  man¬ 
ager  succeeding  Miss  Alice  Canfield, 
who  has  resigned  and  is  now  working 
in  New  York. 

Stanley  W.  Adams,  classified  adver¬ 
tising  manager,  Indianapolis  Star, 
and  Mrs.  Adams,  have  adopted  a  six- 
months-old  girl  from  the  Cradle  at 
Evanston  Ill.  She  has  been  named 
Nancy  Adams. 

Carl  Blomeyer  advertising  manager. 
Mount  Clemens  (Mich.)  Daily  Leader, 
has  been  named  to  the  Mount  Clemens 
Board  of  Commerce  membership  com¬ 
mittee. 

J.  Mora  Boyle  is  resigning  as  retail 
advertising  manager  of  Cue  magazine 
to  join  the  New  York  World-Telegram 
on  March  28. 

In  The  Editorial  Rooms 

E.  L.  HIGGS,  managing  editor,  Con- 

nersville  (Ind.)  News-Examiner  for 
20  years,  seeks  Republican  nomination 
as  an  Indiana  State  Senator. 

Billy  Arthur,  city  editor,  New  Bern 
(N.  C.)  Tribune,  has  resigned  to 
launch  his  own  paper  in  Jacksonville. 

(Continued  on  next  page) 
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"The  Lo-  .Viigelet*  Herald  and 
Kxpress" — writes  Managing  Ed¬ 
itor  John  B.  T.  Cainpbelh 
"would  like  the  H.\P  HOPPER 
strip  by  Pearson  and  .Alien  in  six- 
eolunin  size  instt'ad  of  five-eoluniii 
as  is  now  being  sent. 

"We  desire  to  give  the  strip  a 
somewhat  larger  play  than  we 
have  done  so  far.  We  think  it  is 
very  good.'" 

blqually  pleased  is  O.  E.  Jones, 
editor  of  J'lie  Bates  vi  lie. 
Arkansas,  (hiard: 

"I've  never  found  a  more  prom¬ 
ising.  quicker  response  to  a  new 
feature  than  from  HAP 
HOPPER.  The  Pearson  and 
Allen  strip  is  a  natural,  a  sure 
winner.’' 

P«‘rfornianee  is  <‘onfirniing  fore¬ 
knowledge  that  the  Merry-Go- 
Kounders'  eouiic  would  hit  as 
hard  from  the  start  as  their 
column. 
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the  now  paperless  county  seat  of 
Onslow  county,  N.  C. 

Dewitt  Carroll,  city  editor,  Raleigh 
(N.  C.)  Times,  joined  the  Greensboro 
(N.  C.)  Daily  News  effective  March 
Carroll  has  been  a  member  of  the 
Times  staff  for  several  years,  being 
promoted  to  city  editor  late  last  year. 

Seton  C.  Bovee,  city  editor.  Cold- 
water  (Mich.)  Evening  Reporter,  has 
been  appointed  chairman  of  the  pub¬ 
licity  committee  of  the  newly-or- 
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hulndini  The  Janmalut,  merted  1007;  Sttupafer- 
dam,  merged  1026;  The  Fonrt*  EsUU,  moi«a  1087. 
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ganized  University  of  Michigan  Club 
of  Coldwater. 

L.  D.  Webster,  sports  editor,  Dallas 
(Tex.)  Journal,  was  promoted  to  the 
newly-created  position  of  promotion 
manager,  and  George  White,  former 
sports  editor  of  the  Dallas  Morning 
News,  was  appointed  to  Webster’s 
post,  in  two  personnel  shifts  an¬ 
nounced  March  19. 

Francis  T.  Ahearn,  assistant  city 
editor,  Hartford  (Conn.)  Times,  and 
Mrs.  Aheam,  are  the  parents  of  a  son, 
David  Patrick,  bom  on  St.  Patrick’s 
Day. 

William  A.  White,  Simday  editor 
of  Pittsburgh  Press,  is  conducting  a 
column  called  “Amateur  Movies” 
which  principally  features  the  doings 
of  the  Pittsburgh  Amateur  Cinema 
Club,  also  gives  pointers  to  amateur 
movie  makers.  In  an  item  appearing 
in  this  column  last  week,  Mr.  White 
was  erroneously  referred  to  as  Simday 
editor  of  the  Detroit  Free  Press. 

William  A.  Kinney,  for  the  last  two 
years  in  the  membership  department 
at  AP  headquarters  in  New  York,  re¬ 
cently  joined  the  AP’s  Washington 
bureau  as  reporter.  McKinney  pre¬ 
viously  was  with  the  Trenton,  N.  J., 
bureau  before  going  to  New  York. 

Richard  L.  Strout,  Washington  cor¬ 
respondent,  Christian  Science  Moni¬ 
tor,  is  author  of  a  book,  “Maud:  the 
Journal  of  Isabella  Maud  Ritten- 
house,”  published  by  MacMillan  Co. 

William  A.  Daugherty,  editorial 
writer,  Kansas  City  Kansan,  and  Mrs. 
Daugherty  are  the  parents  of  a  son, 
Robert  William,  bom  March  7  in 
Kansas  City,  Kansas. 

Parke  Carroll,  sports  editor,  Kansas 
City  Journal,  in  Florida  with  the 
Kansas  City  baseball  team,  flew  back 
to  Oklahoma  City,  March  Id  to  referee 
the  Kansas-Oklahoma  A.  &  M.  basket¬ 
ball  game. 

Raymond  Lange,  correspondent,  Le 
Petit  Parisien,  Paris,  is  in  the  Eye 
Institute  of  Columbia  Presbyterian 
Hospital,  New  York,  undergoing  an 
operation  on  his  eyes. 

Gordon  Hudelson,  state  editor, 
Kansas  City  Star,  is  recovering  at 
University  of  Kansas  Hospital  from  an 
operation. 

John  Brooks  and  Bob  Court,  both  of 
the  Boston  Record,  are  general  com¬ 
mittee  chairmen  of  the  seventh  an¬ 
nual  frolic  and  dinner  of  the  Boston 
Newspapermen’s  Benevolent  Assn., 
an  organization  to  aid  indigent  news¬ 
papermen,  to  be  held  AprU  24  in  the 
Copley  Plaza  Hotel,  Boston. 

Rufus  Crater,  city  hall  reporter, 
Winston-Salem  (N.  C.)  Sentinel,  is 
president  of  a  newly  organized  social 
club  for  editorial  workers. 

Jack  Motley,  formerly  sports  editor 
of  Easton  (Pa.)  Morning  Free  Press, 
has  joined  the  sports  staff  of  the 
Philadelphia  Evening  Bulletin. 

Arthur  J.  (Jack)  Sparrow,  for¬ 
merly  with  newspapers  in  San  Rafael, 
Santa  Rosa  and  the  Sacramento  val¬ 
ley,  has  purchased  the  Novato  (Cal.) 
Advance,  a  weekly,  from  Mr.  and  Mrs. 
William  Hanen,  who  have  made  no 
announcement  of  future  plans. 

John  H.  Martin,  Associated  Press 
correspondent  in  Paris,  and  Mrs. 
Martin  are  the  parents  of  a  daughter, 
bom  March  13  in  Kansas  City,  Kan. 
Mrs.  Martin  returned  to  Kansas  City 
from  France  in  September. 

Robert  B.  Bidder,  son  of  Victor 
Bidder  of  the  Bidder  Brothers  News¬ 
papers,  has  joined  the  Grand  Forks 
(N.  D.)  Herald. 

Joseph  P.  Kearns,  of  the  Baltimore 
News-Post  and  Sunday  American,  was 
recently  installed  as  the  first  Post 
Commander  of  the  newly  organized 
,  Newspaper  Post  No.  144,  American 
1  Legion,  Department  of  Maryland,  at 


the  Baltimore  Press  Club.  Other  in¬ 
stalled  were  Henry  S.  Gordon,  Jr.,  re¬ 
write,  News-Post  and  American,  Sen¬ 
ior  vice -commander;  William  E. 
Raches,  advertising  manager,  News- 
Post  and  American,  junior  vice-com¬ 
mander;  J.  M.  Loughborough,  feature 
writer,  Sunday  American,  adjutant; 
Robert  M.  Donovan,  composing  room, 
News-Post  and  American,  finance 
officer;  John  Joseph  McCormick,  art 
department,  News-Post  and  American, 
welfare  officer. 

D.  Jasmin,  Parliamentary  correspon¬ 
dent,  Le  Canada,  Montreal,  was  imani- 
mously  elected  president  of  the  Que¬ 
bec  Parliamentary  Press  Gallery  at 
the  annual  meeting.  He  succeeds 
Willie  Chevalier,  Le  Soleil,  Quebec. 
Damase  Potvin,  veteran  correspondent. 
La  Presse,  Montreal,  was  re-elected 
to  the  post  of  secretary-treasurer  for 
the  15th  year. 

William  Sharpe,  formerly  managing 
editor  of  Winston-Salem  (N.  C.) 
Sentinel  and  Journal  and  recently  In 
charge  of  the  news  department  of 
North  Carolina  Department  of  Con¬ 
servation  and  Development,  has  chosen 
the  name  Thursday  for  his  weekly 
paper  to  be  issued  in  Winston-Salem 
in  the  near  future.  William  Wright 
has  been  named  circulation  manager. 

Ellis  Rawnsley,  political  writer, 
Cincinnati  Times-Star;  Bobbie  Segal, 
publicist  and  recent  Chillicothe  (O.) 
Gazette  publisher;  Henry  Segal,  fea¬ 
ture  writer,  Cincinnati  Post  and 
George  Biddinger,  editorial  writer, 
Cincinnati  Post,  were  responsible  for 
the  success  of  the  recent  Civic  Club’s 
gridiron  dinner,  in  the  Hotel  Gibson, 
there. 

Richard  Harknett,  rewrite  and  dis¬ 
trict  mem,  Nassau  Daily  Review-Star, 
Rockville  Centre,  L.  I.,  has  been  ap¬ 
pointed  managing  editor  of  the  Suffolk 
Bulletin  in  Himtington,  L.  I. 

Rose  Thompson,  former  reporter. 
North  Shore  Daily  Journal,  Flushing 
N.  Y.,  has  been  appointed  editor  of 
the  Bayside  (N.  Y.)  Times. 


Miss  Faye  Hock,  31,  classified  ad¬ 
vertising  manager  and  cashier  of  & 
Eastland  (Tex.)  Daily  Telegram,  died 
March  17. 

Alfred  White  Post,  57,  Oceans 
(Cal.)  Blade-Tribune  columnist,  died 
March  16. 

Charles  S.  Bash,  72,  financial  edi¬ 
tor,  Columbus  (O.)  Dispatch  fna 
1907  until  his  retirement  on  Feb.  I 
1932,  died  March  14  in  Universit; 
Hospital  in  Columbus. 

Claude  C.  Waltermire,  54,  publida 
and  former  legislative  correspondent 
in  Ohio  for  the  International  News 
Service,  died  in  Mt.  Carmel  Hn«pita| 
Columbus,  March  16,  of  asthma  y. 
lowing  several  months  illness. 

George  Barton,  74,  former  political 
editor  of  Philadelphia  Inquirer,  vete¬ 
ran  newspaperman  and  author,  died 
at  his  home  in  Philadelphia,  March  U. 
For  the  last  20  years  he  wrote  a 
weekly  column  for  the  Catholic 
Standard  and  Times. 

Willis  H.  Thorndike,  68,  nationaly 
known  political  cartoonist  who  retired 
about  15  years  ago,  died  March  IS  at 
his  Hollywood,  Cal.,  home. 

Louis  A.  V<x;t,  94,  Morristown.  N.  J, 
correspondent  of  the  Newark  (N.  J.) 
Evening  News,  who  had  been  active 
until  he  became  ill  two  weeks  ago. 
died  March  17  at  his  home.  Mr.  Vop 
is  credited  with  a  “beat”  on  the 
introduction  of  insulin  as  a  diabeta 
treatment  in  this  country. 

Guy  Victor  Collins,  who  spent  51  of 
his  68  years  as  an  employe  of  die 
Washington  Evening  Star,  died  March 
13  at  Sibley  Hospital,  Washingtoa 
where  he  underwent  an  operation 
March  7.  From  clerk,  he  was  jm)- 
moted  to  be  bookkeeper  and  event¬ 
ually  became  chief  clerk.  At  one 
time  he  was  classified  manager. 

Phil  Lonergan,  50,  motion  picture 
scenario  writer  and  former  drama 
critic  of  New  York  World,  died  March 
8  of  a  heart  attack  while  seated  in  his 
car  at  Sunset  and  Hollywood  Boule¬ 
vards,  Hollywood,  Cal. 


W.  FRANK  DUNN,  76,  president  and 

publisher  of  old  Chicago  Journal 
from  1925  until  his  retirement  in  1929, 
died  March  18  of  a  heart  ailment  at  the 
home  of  a  daughter,  Mrs.  Maxwell  R. 
Hott,  in  Monticello,  Ill.  His  wife,  and 
two  daughters  survive. 

Frank  D.  McDonald,  68,  secretary 
of  the  St.  Louis  Newspaper  Pub¬ 
lishers’  Assn.,  since  1934,  died  March 
19  of  a  heart  ailment,  while  he  and 
his  wife  were  visiting  their  sons  in 
Los  Angeles.  Mr.  McDonald  joined 
the  St.  Louis  group  after  relinquish¬ 
ing  the  business  managership  of  the 
St.  Louis  Star-Times. 

Fred  K.  Owen,  74,  editor  of  Portland 
(Me.)  Evening  Express  and  prominent 
political  writer,  died  March  19  of  a 
heart  ailment.  He  joined  the  Lewis¬ 
ton  Sun  in  1887  following  his  gradua¬ 
tion  from  Colby  College.  Later  he 
worked  on  newspapers  in  Taunton 
and  North  Adams,  Mass.,  before 
joining  the  old  Portland  Press  in  1886 
as  night  editor. 

John  Joseph  Stanton,  82,  veteran 
N.  J.  weekly  publisher  of  the  Sussex 
(N.  J.)  Independent,  father  of  Richard 
Stanton,  contact  group  head  of  the 
Sherman  K.  Ellis  Agency,  New  York, 
died  March  13. 

Clarence  A.  Buyer,  39,  account  ex¬ 
ecutive  with  Stack-Goble  Agency, 
Chicago,  died  March  13  at  his  home  in 
Chicago. 

WiLUAM  F.  Sullivan,  25,  photog¬ 
rapher,  Springfield  (Mass.)  Daily 
News,  died  March  14  in  Palmer  after 
an  illness  of  several  months. 


ARTHUR  E.  SPROUL 

Arthur  Elliot  Sproul,  82,  who  had 
been  associated  with  newspapers  ^ 
advertising  agencies  until  his  retire¬ 
ment  a  few  years  ago,  died  Mardi  17 
at  the  Andrew  Freedman  Home. 
Bronx,  New  York.  He  began  Ite 
career  with  the  Boston  Herald  and 
remained  on  its  staff  for  17 
Later  he  was  with  the  Philadelphia 
North  American,  Fourth  Estate,  EdW* 
&  Publisher,  Siegel  Cooper  &  Co.,  as 
advertising  manager,  Doremus  i  Co, 
and  the  New  York  Sun  in  charge  o: 
its  Canadian  section.  He  spent  most 
of  1917  in  Russia  as  the  repre^ta- 
tive  of  an  American  chemical  an 
dye  concern. 


FINLEY  WILL  FILED 

The  will  of  Dr.  John  Huston  Fw- 
ley,  editor  emeritus  of  the  Hex  J 


Times,  who  died  at  the  age 


March  7,  filed  this  week  for  proM-^ 
with  Surrogate  Delehanty,  of 
hattan,  leaves  his  entire  este 
“over  $10,000”  in  personalty,  alter 
debts  are  paid,  to  his  widow.  Maw 
Ford  Boyden  Finley.  The  doc 
executed  Dec.  4,  1930, 
widow,  and  his  two  sons,  , 

Huston  Finley,  associate  proj®^j^ 
the  classics  at  Harvard,  and 
L.  Finley  of  16  East  96th  St., 
executors  of  the  estate. 


T.  W.  KING 

Washington,  D.  C.,  j  here 

neral  services  were  condurt 
today  for  Thomas  W. 
ington  correspondent  for 
peg  Free  Press  and  Capital  ^ 
er  for  the  past  20  year&  ^  ^ 
Tuesday  following  a  heart  a 


By  INTERNATIONAL  NEWS  PHOTOS 


llAVE  you  seen  the  sensational  new  Speedray  pictures  that  literally  freeze  action 
— that  are  so  fast  that  they  will  record  motion  down  to  1/100,000  of  a  second? 

Here  is  the  very  latest  and  most  remarkable  With  this  new  process,  action  pictures  never 

progress  in  news  photography  —  invented  by  before  obtainable  will  now  be  a  regular  fea- 

Dr.  H.  E.  Edgerton  of  the  Massachusetts  ture  — action  so  swift  and  instantaneous  that 

Institute  of  Technology.  even  a  flash  of  lightning  can  be  arrested  in 

Although  just  brought  out,  these  pictures  are  flight. 

already  Page  One  features  in  leading  roto-  INP  is  first  to  offer  you  Speedray  pictures — 

gravure  sections.  as  it  is  first  in  all  photographic  progress. 


fVire  or  write  for  samples  and  Rates 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  wall  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  161.  Ice 


young  married  people,  playing  old-  ExeCUtiVG  ChongeS 
fashioned  penny  ante.  Just  before  the  ^ 


THOSE  OF  US  who  spent  our  boy¬ 
hoods  near  a  pond,  river  or  fresh 
water  lake  can  recall  the  exciting  days 
of  the  ice  harvest.  Dozens,  and  in 
some  cases  hundreds,  of  men  and  boys 
were  employed  to  work  in  24-hour 
shifts.  With  the  exception  of  the  end¬ 
less  chain  that  carried  the  ice  blocks 
into  the  ice  house,  the  entire  opera¬ 
tion  was  done  by  hand. 

Up  until  the  perfection  of  our  pres¬ 
ent  mechanical  refrigerators,  ice  was 
a  luxury  item;  and  even  though  mil¬ 
lions  of  refrigerators  have  been  sold 
and  are  now  in  use  ice  is  still  con¬ 
sidered  a  luxury  by  millions  of  fami¬ 
lies  who  cannot  sifford  a  mechanical 
refrigerator.  Millions  of  families  use 
ice,  only  in  very  hot  weather.  There 
is  very  little  excuse  for  building  a  re¬ 
tail  ice  campaign  for  this  group  of 
prospects.  If  they  have  the  money 
they  will  buy. 

During  the  past  few  years,  the  Na¬ 
tional  Ice  Association,  which  is  com¬ 
posed  of  some  of  the  largest  commer¬ 
cial  ice  plants  in  the  United  States, 
has  developed  a  new  type  of  refriger¬ 
ator  which  may  now  be  found  in  many 
homes.  Because  of  its  scientific  con¬ 
struction,  this  new  type  of  refrigera¬ 
tor,  which  uses  ice  exclusively,  re¬ 
quires  about  100  pounds  of  ice  every 
lour  or  five  days.  The  manufacturer 
of  one  of  these  refrigerators  stresses 
these  features: 

“You  can  always  have  the  same  low  tem¬ 
perature —  you  can  save  from  5%  to  20%  on 
all  your  food  products — all  food  odors  absorbed 
by  the  fresh,  moist  air  which  drains  off  with 
the  waier — nothing  gets  out  of  order — the  cost 
of  oper.1t  ion  is  lower — and,  with  reasonable 
care,  the  ice  refrigerator  will  last  a  lifetime." 

Ice  Cubes 

FROM  the  literature  of  a  typical  me¬ 
chanical  refrigerator  distributor  we 
learned  that  any  6.3  cubic  foot  capac¬ 
ity  ice  box  would  provide  a  total  of 
106  cubes  of  ice.  This  seems  like  a 
lot  of  ice  but  those  of  us  who  have 
a  group  of  friends  in  for  Saturday  or 
Sunday,  or  who  have  had  four  or  five 
tables  of  bridge  going  through  the 
winter  months  know  that  106  cubes 
of  ice  don’t  last  very  long. 

Many  ice  companies  have  installed 
special  departments  where  they  pro¬ 
duce  ice  cubes  which  are  sold  just 
like  sugar,  salt,  kindling  wood  or  any 
other  commodity.  One  large  company, 
operating  near  New  York  City,  sells 
these  cubes  for  25c  a  bag  of  100.  They 
will  deliver  a  tub  of  350  cubes  for  50c 
and  for  $2.00  they  will  deliver  1.500 
cubes.  Here  is  a  service  and  here  is 
a  product  that  can  be  advertised. 

Outline  for  Campaign 

REXjARDLESS  of  the  amount  of  ad¬ 
vertising  now  being  done  by  the 
prospect,  this  campaign  should  be  de¬ 
veloped  as  a  separate  service  cam¬ 
paign.  Several  themes  may  be  used, 
such  as  purity  of  the  ice,  the  low  cost, 
and  use  for  parties.  These  three 
themes  can  be  run  three  times  a  week, 
52  weeks  a  year,  because  someone  is 
always  having  a  party.  It  may  be  a 
birthday  party,  an  anniversary  party. 
Add  to  these  all  of  the  holidays  and 
you  have  an  excuse  for  a  continuous, 
3-times-a-week  schedule.  The  copy 
•written  on  the  purity  theme  should 
emphasize  the  fact  that  the  water  is 


crystal  clear  and  the  finished  product 
is  tasteless  and  odorless. 

Almost  anyone  can  afford  to  spend 
from  25c  to  $1  for  additional  ice  cubes 
when  friends  drop  in  or  when  a  formal 
party  is  planned.  In  some  markets  the 
distributor  makes  a  small  charge  for 
delivery — 25c  to  50c  for  less  than  $1 
orders. 

Ideas  for  Party  Copy 

IN  EVERY  community,  birthdays  oc¬ 
cur  with  clock-like  regularity.  If 
there  are  36,500  people  in  a  city,  it 
follows  that  there  is  an  average  of  100 
birthdays  every  day.  If  the  city  has 
a  population  of  365,000  people,  there 
is  an  average  of  1,000  birthdays  every 
day.  How  many  people  have  a  birth¬ 
day  party?  Our  guess  is  about  10%. 

Now,  add  to  the  birthday  parties, 
the  informal  or  formal  religious,  fra¬ 
ternal,  convention  and  private  club 
parties,  plus  all  the  anniversary  par¬ 
ties,  and  you  have  a  sizeable  group  of 
prospects  for  bags,  buckets  and  tubs 
of  ice  cubes. 

One  interesting  copy  idea  in  con¬ 
nection  with  the  “party  theme”  was 
uncovered  recently  by  a  grocery  sales¬ 
man  whose  company  makes  pure  col¬ 
ors  that  may  be  added  to  ice  cream, 
cakes,  frozen  ices  and  ice  cubes. 

This  salesman  has  sold  dozens  of 
grocers  this  idea.  The  grocer  sug¬ 
gests  the  use  of  color  for  ice  cubes. 
Says  the  grocer:  “Why  not  color  your 
own  ice  cubes  as  a  novelty?  You  can 
buy  100  or  1,000  plain  ice  cubes  from 
the  ice  company.  When  you  serve 
drinks  or  make  a  punch,  drop  in  one 
colored  cube  to  every  2  or  3  plain 
cubes.  It  makes  any  drink  look  nicer 
— it  makes  a  punch  bowl  very  attrac¬ 
tive.” 

This  idea  can  be  used  in  the  party 
theme  copy  that  is  prepared  for  the 
ice  cube  prospect.  It’s  one  of  those 
simple  ideas  that  women  are  con¬ 
stantly  looking  for. 

Practically  every  ice  company  has 
a  purity  story  all  of  their  own.  if 
they  have  their  own  artesian  wells, 
play  up  this  idea.  If  they  purify  the 
water  supplied  by  the  city,  tell  this 
story. 

The  Cost 

IN  DECEMBER  we  spent  a  very 
pleasant  evening  with  a  group  of 


game  started,  the  hostess  called  all  of 
us  into  the  kitchen  where  she  proudly 
displayed  a  half-bushel  of  ice  cubes 
that  had  arrived  just  after  dinner. 

“How  much  did  all  that  ice  cost?”, 
she  was  asked.  “Don’t  laugh  when  I 
tell  you  that  the  ice  cost  50c  and  the 
delivery  charge  was  25c,”  she  replied. 
With  the  exception  of  two  couples, 
none  of  the  others  had  ever  bought 
ice  cubes. 

Prices  vary,  of  course,  in  every 
market,  but  the  country  over  you  can 
now  get  a  lot  of  ice  cubes  for  $1  or 
less — enough  to  keep  all  of  the  lemon¬ 
ade,  iced  tea  or  other  drinks  really 
cold  all  afternoon  or  evening. 

Every  ad  run,  whether  it  be  on 
parties,  purity,  or  cost  should  have  at 
the  bottom  of  each  ad  the  cost  of  the 
cubes  and,  if  a  delivery  charge  is 
made,  this  should  also  be  listed. 

A  By-Product  Idea 

TODAY  practically  every  ice  company 

has  a  tie-up  with  one  or  more  local 
house  furnishing  stores,  hardware 
stores  or  department  stores  that  sell 
ice  refrigerators.  (Note:  Never  say 
“Ice  Box”  when  you  talk  to  an  ice 
company  prospect.  They  are  trying 
to  kill  these  two  words.  Say,  “Ice 
Refrigerator”  always.) 

Getting  an  ice  cube  campaign  under¬ 
way  is  the  opening  wedge  for  later 
selling  a  campaign  for  ice  refrigera¬ 
tors.  Of  course,  the  number  of  pros¬ 
pects  today  cannot  compare  with  the 
number  of  prospects  that  were  in  the 
market  15  years  ago  before  mechanical 
refrigerators  were  perfected.  But, 
every  market  has  enough  prospects 
to  justify  a  local  campaign.  Sell  the 
ice  cube  campaign  first — then  start 
promoting  the  idea  of  the  other  cam¬ 
paign. 


Size  of  Ads 

IN  ONE  MARKET,  one  distributor 
has  found  that  two  inches  single 
column  three  times  a  week  will  do 


On  Topeka  Daily 

Complete  reorganization  of  the  ex-l 
ecutive  personnel  of  the  Top«;:;| 
(Kan.)  State  Journal  has  been  a:.r 
nounced  by  Oscar  S.  Stauffer,  editor 
and  publisher,  following  the  purduje 
of  the  60-year-old  daily  Feb.  1  fmit 
Henry  J.  Allen,  Arthur  J.  (?amit 
Jr.,  and  William  P.  Snyder. 

Fred  H.  Vandegrift,  for  the  last  It 
years  with  the  Stauffer  PublicatioE 
as  general  manager  of  the  Pitobzr; 
(Kan.)  Headlight  and  Sun,  is  geneh 
manager  of  the  State  Journal  Van- 
degrift’s  experience  includes  20  yean 
in  Pittsburg  and  a  period  with  the 
Oklahoman  and  Times  at  Oklahonu 
City.  George  W.  Moore,  for  the  las 
five  years  national  advertising  mar- 
ager  of  the  Wichita  (Kan.)  Beacir. 
has  been  named  advertising  manage: 
Ralph  W.  Myers,  formerly  with  the 
Star  and  Register-Republic  of  Rock¬ 
ford,  Ill.,  the  Morning  Post  of  James¬ 
town,  N.  Y.,  and  recently  with  the 
Wichita  Eagle  becomes  clasified  ad- 1 
vertising  manager. 

James  A.  Bradley,  assistant  circu¬ 
lation  manager  of  the  Tulsa  (Okkj 
World  is  now  circulation  manager 
George  J.  Jardot  is  mechanical  su¬ 
perintendent,  coming  to  Topeka  froit 
Stauffer’s  Arkansas  City  (Kan.) 
Traveler  where  he  held  a  similar  po¬ 
sition.  Arthur  J.  Carruth,  Jr,  for 
the  last  25  years  either  managing  edi¬ 
tor  or  editor  of  the  State  Journal  and 
for  the  last  six  years  co-publisha, 
remains  as  managing  editor. 

MEYER  BOTH  SERIES 

Meyer  Both  Company,  serving  i60C 
newspapers  with  syndicated  advertis¬ 
ing,  has  enlisted  in  the  war  gainst 
syphilis  with  a  practical  contribution 
In  cooperation  with  the  Bureau  of 
Social  Hygiene,  of  the  New  York  De¬ 
partment  of  Health,  Meyer  Both  Com¬ 
pany  has  produced  two  complete  anti¬ 
syphilis  campaigns  which  have  been 
furnished  to  local  newspapers,  througlt 
Meyer  Both  Mat  Services.  The  cam- 


the  job.  We  believe  this  space  too  paigns  are  complete  with  copy  and 


small.  Any  company  who  is  deter¬ 
mined  to  get  this  easy  and  very 
profitable  business  can,  we  believe, 
afford  three  or  four  inches  at  least 
three  times  a  week. 

Now  is  the  time  to  solicit  an  ice 
cube  campaign.  The  warm  months 
are  just  around  the  corner.  Get  going 
on  this  one  today. 

SAFETY  AWARD 

The  Buffalo  Volksfreund,  German 
languige  newspaper  in  Buffalo,  re¬ 
ceived  an  award  for  an  exceptional 
safety  record  during  1939  at  a  dinner 
of  the  Safety  Bureau  of  the  Buffalo 
Chamber  of  Commerce  held  in  Hotel 
Lafayette  March  9. 


artwork  for  reproduction  through 
newspaper  mats. 
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4lh  in  the  United  Stales  in 
FINANCIAL  ADVERTISING 


An  amazing  statistic  in  itself, 
but  more  than  76%  of  the  linage 
carried  by  the  Journal  and  Sen¬ 
tinel  was  represented  by  the 
advertising  of  Building  and  Loan 
Associations  and  Banks  advertis¬ 
ing  very  successfully  to  a  respon¬ 
sive  audience  .  .  .  for  LOANS  on 
HOMBS  .  .  .  new  ones  and  mod¬ 
ernized  ones.  Here’s  a  very  good 
sign  for  advertisers  looking  for 
ACTIVE  markets  in  which  to  go 
after  SALES. 

JOURNAL  and  SENTINEL 

Winston-Salem,  North  Carolina 

National  KeprpM^itativefi: 

KKIXY'SMITH  COMPANY 


AN  ADVERTISING  AGENa 

That  Knows  How 

TO  USE  NEWSPAPERSI 

#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  hove  been  used  by 
over  1,000  retail  stores  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  to  our 
clients.  Our  presentation,  “How 
to  Get  a  Greater  Return  from 
Advertising  Expenditures,”  will 
be  made  on  request. 

J.  M.  NICKERSON  Inc. 

Advertising 

1 10  Eoftt  42nd  StrMf,  Now  Yorfc  City 


EDITION  .  .  .  STANDARD 
ADVERTISING  REGISTER 

Depend  on  the  Standard  Ad¬ 
vertising  Register  service  to 
give  you  complete  and  accurate 
information  on  advertisers  an 
agencies.  For  twenty-five  years 
it  has  been  constantly  enlarg¬ 
ing  and  increasing  its  scope- 
The  new  1940  Register  lists 
over  12,000  national  and  sw- 
tional  advertisers.  It  gives  the 
personnel  of  the  advertiser,  an 
shows  the  agency  placing  tne 
account.  In  short,  it  give* 

the  data  neces- 
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for  march  2  3.  1940 

lewspapers  Pay  a  Higher 
Retarn  per  Advertising 
Dollar  Than  Any  Other  Media 

$ 

PROVE  IT  IN 
PENNSYLVANIA 

Here  in  Pennsylvania — in  138  Key  City  and 
Home  Town  newspapers  with  a  total  in-Penn- 
irhania  circulation  of  3,361,296  —  you  can 
bur  a  selling  campaign  at  an  unequalled  lotv 
per  customer-contact — 

— ■  100  line  ad  52  times  a  year  for  $55,276 
— ■  70  line  ad  104  times  a  year  for  $77,386 
— ■  42  line  ad  156  times  a  year  for  $69,647 
— ■  28  line  ad  312  times  a  year  for  $92,863 

.\ny  one  of  these  schedules  (or  a  variation) 
wiU  do  two  things  for  you.  Move  merchan¬ 
dise  at  a  profit — and  soundly  test  the  value  of 
nsing  the  combined  strength  of  ALL  the 
newspapers.  Ponder  the  piechart. 


Dailn  Neuispapcrs/ Dailies 
10.000^  25.000  /  *5.000 » 
Cipculafion 


TOTAI. 

RATE 

\$IZ2 

VtlKl/ 


50,000  /|^ 


'Omhlioty 

O^/oPmort  H>an\ 
50,000 

Cipcula+ion 

i«ATe 
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Dailq  Newspapers 

5000  h  10,000 

j  Circulation  / 

total  rate  / 

$IZS  /  Daily  Newspapers 

rw»  LINE  /  \jpio  5000 

Circulation 

TOTAL  RATE  $1^ 


These  Pennsylvania  Newspapers  Offer 
Superlative  Selling  and  Service 
I  to  S.OOO  Circulation 


Caiettr  (E) 
ritii.n  (E) 

(E) 

Courirr  (E) 

(E) 

K"®»n  Intrllleenrrr  (E) 
Atru*  (E) 

Ty**.  Penn 

,  Ogorter  (E) 

‘jyliton  Uadrr  (E) 
22“t^ela  PiibllHhinR  Co. 

Carmel  Item  (E) 
^fo'^re  &  Bellefonte 
•si?*'*  Times  (E) 

Demoerat 
Herald  (E) 

I  “ternlft  Neaa  (E) 

S  to  10,000  Circulation 

uSJd 

•'wberldlf  (E) 


l.^«> 

jjj!5,®»*ette  (E) 
Jj:^^Tribune«epnbll. 

*5)*****"**“"  “'"Psleh 

Spirit  <E) 
Record  (M) 


Tarentum  Valley  Dally  New* 
(E) 

Tnwanda  Review  (M) 

Warren  TImeH-Mirror  <E) 
Wayneaboro  Kecord-ileraild 
(E) 

10  to  25,000  Circulation 

.\ltoona  Mirror  (E) 
*.\rdniore  Main  I,lne  Times 
Kutler  Eacle  (E) 

Cheater  Timea  (E) 

Ureenaburc  Review  Tribune 
(MRE) 

Hazleton  Plain  Speaker  (E) 
Hazleton  Standard-Sentinel 
(M) 

MrKeeaport  News  (E) 

New  Caatle  News  (E) 
Norriatown  Tlmea-Herald  (E) 
Oil  City  Derrick  (M) 
Shamokin  Newa-Dlapatch  (E) 
Hiinbury  Dally  Item  (E) 
•I'pper  Darby  News 
M’aahinitton  Obaerver  Report- 
ter  (M*E) 

Williamaport  GazetteaBulletin 
(M) 

Milltamaport  Sun  (E) 

25  to  50,000  Circulation 

Erie  Diapatch  Herald  (EUS) 
•Germantown  Courier 
Wllkea-Barre  Timea-Leader 
News  <E) 

Wllkea-Barre  Record  (M) 

More  than  50,000 
Circulation 

.\llrntown  Call  (MRS) 
-tllcntown  Chronicle  (E) 
Johnstown  Tribune  Democrat 
(MAE) 

•  Selected  Weeklici 


Come  now,  don’t  squint.  Open  your  eyes  good  and  wide.  Are 
you  sure  those  are  “spots”?  Just  hold  that  map  at  arm’s  length 
and  take  another  look. 

We’re  sure  you’re  not  afflicted  with  “advertising  astigmatism.” 
That’s  a  brand  of  eye  trouble  some  advertisers  get  when  they  look 
at  a.  market  map.  Their  eyes  can  see  the  big  metropolitan  cities 
all  right,  but  everything  else  is  just  a  blur — a  mass  of  “spots.” 

To  the  man  who  wears  the  blinders  of  past  prejudices — or  who 
can’t  clear  his  vision  because  he’s  been  staring  too  long  in  one 
direction — a  market  map  can  be  a  lot  of  “spots.”  But  to  you  who 
have  your  eyes  wide  open — these  “spots”  disappear.  They  be¬ 
come  what  the  really  are — pulsating  markets  of  people.  “Home 
Town”  markets — the  towns  and  cities  10,000  and  20,000  and 
40,000  people,  and  more.  Cozy,  comfortable  markets — easy  to 
cuddle  up  to — and  waiting  to  be  wooed — and  won. 

They  don’t  ask  you  to  neglect  their  big  city  cousins.  What  they 
do  ask  is  that  you  pay  them  a  little  attention,  too.  They’ll  pay 
you  well  for  it. 

This  great  state  of  Pennsylvania  has  well  over  a  hundred  impor¬ 
tant  markets — both  “Key  City”  and  “Home  Town.”  Why  don’t  you 
come  home.  Mister,  and  do  a  little  hack-porch  sitting?  Make  up 
to  these  markets  like  a  local  boy  and  these  markets  will  wake  up 
to  you.  This  isn’t  a  dream,  it’s  downright  horse-sense.  The  column 
at  the  left  will  show  you  how  to  do  it  without  strain  on  your 
credulity — or  pocketbook. 

1 
2 

5  Rules  for  Using  Newspapers  ^ 
fo  Increase  Net  Profits 

4 

5 


Use  Them  Regularly 
Use  Newspaper -type  Copy 
Merchandise  the  Advertising 
Use  Newspapers’  Staffs 
Use  All  the  Newspapers 


Published  in  the  Interests  of  ALL  Pennsylvania  Newspapers  by  the 

Cooperating  Newspapers  of  Pennsylvania 
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Circulators  Discuss 
More  Revenue  Problem 


Central  States  Group  Holds  Two-day  Meeting 
in  Chicago  . . .  Newspaper  Boy  Welfare 
Also  Discussed 


CHICAGO,  March  20— Central  States 
circulators,  meeting  here  this  week, 
were  urged  to  view  their  newspapers 
as  the  focal  point  in  each  community, 
serving  as  a  vital  link  in  American 
democracy,  and  to  build  sound  circu¬ 
lation  that  will  make  the  press  an  in¬ 
dispensable  agency.  This  thought  was 
voiced  by  the  incoming  president  and 
was  reflected  in  talks  given  at  the 
well-attended  two-day  convention  of 
Central  States  Circulation  Managers’ 
Association. 

Considerable  attention  was  devoted 
to  making  circulation  income  an  in¬ 
creasingly  important  factor  in  news¬ 
paper  operations.  Those  attending 
were  also  interested  in  the  compre¬ 
hensive  display  of  circulation  pro¬ 
motional  material  gathered  from  Cen¬ 
tral  States  members  by  Willard  P. 
Horsman,  Bloomington  (Ill.)  Panto¬ 
graph.  Newspaper  boy  welfare  came 
in  for  its  share  of  discussion,  led  by 
Walter  G.  Andrews,  Ft.  Wayne  (Ind.) 
News-Sentinel. 

M.  E.  Moyer,  LaPorte  (Ind.)  Her- 
ald-Argiis,  explained  how  a  reader 
interest  survey  helped  improve  the 
paper  and  urged  circulation  managers 
to  make  sure  their  newspapers  were 
giving  readers  the  kind  of  paper  they 
want. 

Rex  Fisher  New  President 

Byron  V.  Vedder,  Champaign-Ur- 
bana  (Ill.)  Courier,  gave  a  practical 
talk  on  “How  to  Win  Friends  and 
Influence  Subscribers.”  He  cited  that 
when  the  Courier  discontinued  cross- 
vord  puzzles,  the  circulation  depart¬ 
ment  offered  a  ten-cent  book,  contain¬ 
ing  75  cross-word  puzzles  free,  to  sub¬ 
scribers  who  wanted  to  continue  their 
daily  “brain  duster.” 

Rex  Fisher,  East  St.  Louis  (111.) 
Journal,  was  elected  president  of  Cen¬ 
tral  States,  succeeding  John  M.  Can¬ 
ny,  Madison  Wisconsin  State  Journal, 
who  becomes  chairman  of  the  board. 
Walter  G.  Andrews,  Ft.  Wayne  (Ind.) 
News-Sentinel,  was  chosen  vice-presi¬ 
dent  to  succe^  Mr.  Fisher.  C.  K. 
Jefferson,  Des  Moines  Register  and 
Tribune,  was  re-elected  secretary- 
treasurer. 

The  Tuesday  morning  session  of  the 
“how  to  do  it”  meeting  was  devoted  to 
home  delivery  problems.  Rex  Jewell, 
Canton  (Ill.)  Ledger,  opened  the  dis¬ 
cussion  vith  a  paper  on  how  efficient 
collection  methods  help  to  curtail 
stops.  He  outlined  a  six-point  pro¬ 
gram  for  carrier  collections: 

(1)  Carriers  should  have  a  regular 
time  to  collect;  (2)  carriers  should 
be  trained  in  practical  courtesy  and 
frankness;  (3)  carriers  should  be 
trained  to  re-sell  if  subscriber  sug¬ 
gests  stopping  the  paper;  (4)  carriers 
should  keep  correct,  neat  collection 
books;  (5)  educate  subscribers  on 
value  of  prompt  payment  through 
newspaper  promotion  ads;  (6)  set  a 
deadline  on  carriers  paying  their  bills 
to  the  paper. 

RaisH*  from  Sampling 

An  excellent  roimdup  on  how  to  get 
good  results  with  use  of  sample  copies 
was  presented  by  Andrew  Stachowitz, 
Hammond  (Ind.)  Times.  Mr.  Stacho- 
witz’s  paper  was  based  on  a  sym¬ 
posium  of  opinion  expressed  by  vari¬ 
ous  Central  States  members,  consen¬ 
sus  being  that  sampling  proves  the 
worth  of  both  the  paper  and  its  serv¬ 
ice.  A  carefully-planned  sampling 
campaign  is  much  better  than  “cold 


turkey”  solicitation  by  carriers,  he 
said.  “An  automobile  salesman  does 
not  call  on  a  prospect  in  a  buggy,”  he 
added  in  stressing  the  value  of  sample 
copies,  backed  up  with  letters  to  pro¬ 
spects  and  carrier  solicitation.  While 
there  was  some  difference  of  opinion 
expressed  as  to  the  cost  of  sampling, 
a  majority  opinion  was  that  it  is  one 
of  the  cheapest  and  most  effective 
means  of  increasing  circulation,  pro¬ 
viding  the  sampling  is  judiciously 
handled  by  the  paper. 

W.  D.  Parsons,  Minneapolis  Star- 
Journal,  was  unable  to  attend,  but 
sent  a  paper  dealing  with  how  to  ex¬ 
ecute  a  productive  year-round  pro¬ 
gram  for  city  carriers.  He  stressed 
that  Star-Journal’s  entire  promotional 
efforts  are  centered  around  its  car¬ 
rier  organization.  No  large  cash 


prizes  are  offered,  he  stated,  but  every 
effort  is  made  to  acquaint  the  carrier 
with  his  part  in  building  circulation 
through  special  sales  meetings  and 
contacts  with  the  paper’s  executives. 
When  a  feature  is  to  be  promoted 
through  newspaper  ads  and  spot  radio 
announcements,  Star-Journal  carriers 
are  advised  of  the  plan  and  told  their 
part  in  the  program. 

Production  Without  Prizes 
Ray  E.  McLellan,  Rock  Island  (Ill.) 
Argus,  followed  with  a  paper  on  how 
to  get  steady  carrier  production  with¬ 
out  constant  use  of  prizes.  He  advo¬ 
cated  the  Little  Merchant  plan  as  a 
constant  incentive  for  greater  profits, 
backed  up  with  district  managers 
operating  on  a  basis  whereby  they  can 
increase  their  earnings  through  added 
production  by  their  carriers.  He  sug¬ 
gested  district  managers  be  paid  on  a 
salary  and  bonus  arrangement.  He 
also  advocated  special  periodical  pro¬ 
motions  that  force  carriers  contacts 
with  non-subscribers. 

A  practical  plan  to  offset  circula¬ 
tion  losses  following  a  price  increase 
was  outlined  by  Fred  H.  Newman, 
Joliet  (Ill.)  Herald-News.  Operating 
under  the  office  collect  system,  the 
Herald-News  raised  its  seven-day 
weekly  rate  from  15  to  18  cents.  No 
printed  announcement  was  made  of 
the  increase,  he  said,  but  carriers 
verbally  notified  their  subscribers  two 
weeks  in  advance,  giving  customers 
the  opportunity  to  pay  up  in  advance 
for  the  balance  of  the  year  at  the  old 
rate.  The  rate  increase  was  effective 
Sept.  15. 

Charles  Payne,  Indianapolis  Star, 
told  how  to  break  in  new  carriers  by 
giving  the  carriers  a  thorough  back¬ 
ground  in  the  mechanics  of  newspa¬ 
per  publishing  before  teaching  them 
their  individual  duties.  He  explained 
the  course  of  carrier  instruction  used 
by  the  Star,  covering  a  three-month 
period. 

Says  Respect  Competition 

President-Elect  Fisher,  speaking  at 
the  Tuesday  luncheon,  described  the 
newspaper’s  job  as  that  of  “looking 
into  everything  that  is  a  matter  of 
public  interest  in  the  community  in 
which  the  paper  is  circulated.”  He 
advised  circulation  managers  not  to 
be  “put  out”  by  competition,  but  rather 
to  relish  it.  “You  should  have  respect 
for  your  competition,”  he  said.  “It 
should  be  a  challenge  to  you  to  mea¬ 
sure  up  to  it  and  beat  it,  if  you 
can.” 

L.  W.  McFetridge,  ICMA  secretary- 


treasurer,  spoke  briefly  on  the  work 
of  that  organization  and  plans  for  the 
1940  convention  at  Jacksonville,  Fla. 
He  said  the  vocational  study  of  news¬ 
paper  boy  work  will  be  ready  for  con¬ 
sideration  at  that  meeting. 

Floyd  L.  Hockenhull,  publisher  of 
Circulation  Management,  discussed  the 
question  of  using  motor  routes  for 
service  to  individual  subscribers  in 
rural  areas. 

Mail  Circulation 

Jesse  B.  Birks,  Decatur  (Ill.)  Herald 
and  Review,  suggested  ways  and 
means  of  maintaining  mail  circulation 
by  establishing  a  comparatively  high 
rate  for  single  subscriptions,  yet  offer¬ 
ing  a  lower  rate  (about  25%  less)  for 
a  club  plan  of  two  or  more  subscrip¬ 
tions.  Such  a  plan  can  include  peri¬ 
odic  bargain  offers  for  subscriptions  of 
less  than  one  year.  A  survey  of  Cen¬ 
tral  States  members  showed,  he  said, 
that  three-fourths  of  the  papers  have 
less  than  30%  of  their  total  circula¬ 
tion  as  mail  subscribers.  Likewise, 
44%  collect  %  to  of  the  advertised 
price  and  16%  take  in  over  %  of  the 
advertised  price.  If  properly  handled, 
Mr.  Birks  believes  that  mail  circula¬ 
tion  is  not  a  “lost  cause”  as  popularly 
believed  in  some  quarters. 

Supporting  Mr.  Birks’  contention 
were  two  other  speakers,  Ed  Mill, 
Davenport  (la.)  Times,  and  J.  L.  Par¬ 
ker,  Cedar  Rapids  (la.)  Gazette.  The 
former  discussed  increasing  mail  de¬ 
livery  rates,  declaring  it  can  be  done 
without  a  loss  in  circulation,  if  com¬ 
peting  papers  will  agree  to  co-operate. 
Mr.  Parker  stressed  the  importance  of 
proper  personnel  to  sell  rural  sub¬ 
scribers  and  advocated  the  trial  offer 
as  a  sound  basis  of  getting  new  sub¬ 
scriptions.  He  said  the  trend  is  to 
short-term  mail  circulation. 


SDX  JUDGES  NAMED 

Judges  for  Sigma  Delta  Chi’s  five 
distinguished  service  awards  were  an¬ 
nounced  this  week  by  Elmo  Scott 
Watson,  president  of  the  professional 
journalistic  fraternity.  They  are: 
Roy  Roberts,  Kansas  City  Star  man¬ 
aging  editor;  John  W.  Owens,  Balti¬ 
more  Sun  and  Evening  Sun  editor-in- 
chief;  Paul  Scott  Mowrer,  Chicago 
Daily  News  editor;  Arthur  Krock, 
New  York  Times  Washington  corres¬ 
pondent;  and  Frederic  William  Wile, 
Washington  (D.  C.)  Star  colunonist 
Deadline  for  nominations  for  excel¬ 
lence  in  each  of  the  following  types 
of  writing:  general  reporting,  ^torial 
writing,  foreign  correspondence, 
Washington  correspondence,  and  radio 
newswriting,  has  been  set  for  May  15. 
Entries  should  be  sent  to  Sigma  Delta 
Chi,  35  E.  Wacker  Drive,  Chicago. 


TO  USE  160  PAPERS 

An  advertising  campaign  using  160 
newspapers  will  be  launched  shortly 
by  the  Julius  Kessler  Distilling  Co, 
Inc.,  a  subsidiary  of  Seagram-Distillers 
Corp.,  on  behalf  of  Julius  Kessler’s 
Private  Blend  whiskey  throughout 
the  United  States,  it  was  announced 
this  week  by  Walter  M.  Swertfager, 
Kessler’s  director  of  advertising,  sales 
promotion  and  public  relations.  War¬ 
wick  &  Legler,  Inc.,  New  York,  is  the 
agency. 


LOOK  APPOINTMENTS 

The  appointment  of  Harlan  Logan 
as  general  manager  of  Look  magazine 
and  A.  H.  Burtis  as  business  manager 
was  announced  March  15  by  Gardner 
Cowles,  Jr.,  president  of  Look,  Inc 
Both  Mr.  Logan  and  Mr.  Burtis  will 
be  added  to  the  board  of  directors  of 
Look,  Inc.  Mr.  Logan  joined  Look  in 
Des  Moines  last  summer. 


Ed  Fields  Elected 
Head  of  Ala.  AP  Group 

Byron  Price,  executive  news  editor 
of  the  Associated  Press,  in  Birming¬ 
ham  March  12  addressed  the  meeting 
of  the  Alabama  Association  of  the 
Associated  Press. 

The  most  difficult  spot  for  filing 
news  is  Russia,  Price  explained.  This 
accounts  for  the  comparatively  small 
number  of  stories  carrying  a  Moscow 
date  line.  He  added  that  conditions 
in  England  had  improved  some  since 
the  reorganization  of  the  censorship 
bureau,  but  that  a  strict  censorship  is 
still  maintained. 

The  Alabama  association  elected  Ed 
Fields  of  the  Selma  Times-Joumal 
president. 


ENTERS  WEEKLY  FIELD 

The  Jerseyville  (Ill.)  Democrat  has 
suspended  daily  publication  and  is 
now  issued  weekly. 
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New  England,  as  an  accessible 
market,  certain  to  be  augmented  by 
hundreds  of  thousands  of  visitors  in 
winter  as  well  as  in  summer,  is 
nationally  famous  for  superb  roads 
that  form  a  perfect  pattern  of  commun- 


Now,  New  England  is  destined  to 
become  one  of  the  more  progressive 
areas  for  interlocking  “SKYWAYS,” 
as  eight  lines  make  an  aerial  mosaic 
across  the  States,  and  new  ones  are 
assured.  It  is  even  predicted  that 
New  England  may  become  a  vital  factor 
in  transatlantic  air  service. 


U'X/lt/A  \/C 


EXISTINC  LINES 
PROPOSED _ 


In  19.39,  four  and  one-half  times  as  many  passengers  traveled  in  New 
England  by  air  as  in  1934.  Applications  for  new  services  have  been  re¬ 
ceived.  New  tie-ups  are  definitely  assured.  Even  the  more  remote  areas 
are  to  have  their  regular  lines  of  communication.  Thus  New  England 
keeps  pace  in  every  modern  advancement.  It  means,  of  course,  additional 
business— a  more  profitable  market  for  tlie  advertiser. 

Forty-two  New  England  industrial  inventors  have  just  been  cited  in  a 
handsome  tribute:  “Modern  Pioneers.”  Laboratory  research  is  being  con¬ 
ducted,  as  never  before,  to  widen  industrial  horizons.  Mastering  its  own 
hazards,  a  huge  $4,250,000  flood  control  system  has  been  launched.  A 
Drama  Festival  project  building  calls  for  the  expenditure  of  $1,300,000. 
And  so  it  goes!  Now  from  the  air,  swift  transport  planes  give  added  im¬ 
petus  to  the  progressive  cities  represented  by  the  list  below,  and  their 
individualized  newspapers  perform  even  a  greater  service  to  the  advertiser. 


Hi 


MAINK 

ItMiiKiir  Dally  X'fwm  (M) 

Cortliiiiil  I*rr«it-IIrrald  Kxprrgb, 

Sunday  Trlerram  (M&ICS) 

\K\V  HAMPSHIRE 
Conrord  Monitor-Patriot  (K) 

Krrnfi  Srntinri  (E) 

Manrhmtrr  Cnlon-Lrader  (M&E) 

VERMONT 

iiurre  Tlinro  (E) 

Kpnnlnaton  Banner  (E) 

Rrattirboro  Reformer  (E) 

Kiirllnaton  Free  Preaa  (M) 

St.  JnhnHbury  Caledonlan-Reeord  <K) 
M.\SS.\CHl  SETTS 
Beverly  Evening  Times  (E) 

Bobton  Globe  (M&E) 

Boston  Globe  <S) 

Boston  Post  (M) 

Boston  Post  (S) 

Broekton  Enterprise-Times  (E) 

Ca|>e  Cod  Standard-Times,  Hyannis 
Fall  River  Herald  News  (E) 

Fltelibury  Sentinel  <E) 

FraniInKham  News  (E) 

Gloueester  Times  <E) 
tlreenfleld  Reeorder-Gazetle  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transerlpt  (E) 
l.awrenee  Eaicle-Trlbune  (ME) 

Ixiwell  Coiirler-CItIzen  and  Evening  I.eader 
(M&E) 


New  Bedford  .’Standard  Times  and  Mercury 
(M&E) 

New  Bedford  .Sunday  .Standard  Times  (S> 
Newburyport  Dally  News  (E) 

North  Adams  Transerlpt  (E) 

Pittsfield  Berkshire  Eaale  (E) 

(tiilney  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Eveniiii;  Gazette 
(M&E) 

Worcester  Sunday  Telezram  IS) 

RHODE  ISLAND 
Pantucket  Times  (E) 

West  Warwick  Pawtuxet  Valley  Dally  Times 
(E) 

Westerly  Sun  (E&S) 

Woonsocket  Call  (K> 

CONNECTICVT 
Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  <M) 

New  Britain  Herald  (E) 

New  Haven  Retcister  (K&’S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (M&E) 

Stamford  .\dvocate  <E) 

Waterbury  Republican  &  .Vmerican  (MAE) 
Waterbury  Republican  &  .Vmerican  (E&S) 
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Missouri  U.  to  Hold 
Photo  Short  Course 


Disaster 


San  Diego  Sun  Staff 

DON  DOWNEY,  chief  staff  photog-  T_  Pncitinnc 

rapher  for  the  Pasadena  (Cal.)  m  INCW  rOblUOnS 
Star-News  and  Post,  who  never  takes  Virtually  every  member  of  the  edi- 
a  picture  on  the  level  if  it  is  at  all  torial  staff  of  the  San  Diego  (Cal) 
possible  to  lie  on  his  stomach  or  climb  Sun,  which  suspended  publication  last 
a  telephone  pole,  climbed  one  too  25,  has  won  assignments  on  news- 

many  this  week  and  will  be  on  the  paF>ers  ranging  from  Houston,  Tex.  to 


By  JACK  PRICE 


shelf  for  a  week  San  Francisco,  Cal. 

A  TWO-DAY  short  course  in  news  the  famous  Dr.  Frederick  Ives  some  Assiened  to  cover  the  transnlantin^  Richard  Chase,  executive  editor  of 
photography  and  engraving  spon-  years  ago.  Dr.  Ives  had  sold  his  sys-  ,  ^  ^  ,  .  P  .  2  the  Sun,  is  a  special  feature  writer 

sored  by  the  School  of  Journalism  of  tern  to  the  Eastrnan  Kodak  Co.,  but  ^^reff^^^^^  on  the  San  FrLcisco  News. 

the  University  of  Missouri  and  the  the  firm  bearmg  his  name  is  carrying  borrowed  a  nair  of  lineman’s  Boyd  Stephens,  associate  editor  k 

Missouri  Press  Association,  will  be  on  with  a  mo^rn  application  of  the  ^  commenc^  the  trek  un  the  "ows  editor  of  the  Houston  Free 

held  April  5  and  6,  at  Columbia,  Mo.  old  formula.  This  firm  has  been  con-  P,  ,  , ^  ^  ®  u  i  Frank  Macomber  citv  editor  andAl 

This  sLlon  will  devoted  in  ^e  ducting  experlinenj  with  new  type  S^'kmef^^’SrggSykwf^Ste^oS'  £«  CoTegrre 
main  to  the  department  of  photo-  pigments  for  the  dyes  and  recently  „  e  we  e  a  ggmg  away  me  ro  .  Federal  and  nolice  beats 

engraving  for  the  small  newspaper.  they  announced  that  they  have  met  ^1" spectively,  of  the  El  Paso  Herald- 


engraving  for  the  small  newspaper. 


Discussions  will  be  held  by  experi-  with  great  success.  commenced  ^“sUde'^He  reachrd'‘boT  Richard  Pourade,  managing 

enced  photographers  and  engravers  A  truer  and  richer  dye  tone  is  without  losing  ca^iera  b^t  ^^ter  brief  spells  on  theE 

regarding  equipment  and  production,  claimed  to  have  permitted  them  to  ^itLut^skin  onTfs  stom  P^^o  Herald-Post  and  Salt  Lake  City 

Many  publishers  of  small  newspapers  make  relief  prints  with  the  brUliance  of  bAh  leS  and  ams’  (^tah)  Telegram,  is  on  rewrite  du? 

in  the  state  of  Mi^ouri  have  volun-  and  accuracy  obtained  in  good  car-  ’  hLnital  treatment  '  Sacramento  (Cal.)  Bee.  Bffi 

teered  to  present  the  problems  which  bros.  Separations  are  made  from  ®  o  p^  x  eaimeni.  Hilton  of  the  Sun  copy  desk  is  affi- 

they  have  encountered  and  mastered  any  transparency  with  assurance  that  CORRECTION  Hated  with  the  Bartlesville  (Okk) 

with  one  man  engraving  units.  none  of  the  original  values  are  lost  ^  Enterprise. 


when  one  spur  missed  fire  and  he  spectively,  of  iHe  El  Paso  Herald- 


with  one  man  engraving  units. 


The  speakers  will  include  Dean  in  the  break  down. 


CORRECTION 

Through  a  mechanical  transposition. 


Hilton  of  the  Sun  copy  desk  is  affi¬ 
liated  with  the  Bartlesville  (Okla.) 
Enterprise. 

Eddie  Griffith,  Frank  Pickard  and 


Frank  L.  Martin  of  the  School  of  There  is  much  speculation  in  the  the  name  of  E.  B.  Brackenbury  was  Len  Murray  of'  the  sports  staff 


Joumali'm;  George  Yates,  Des  Moines  field  of  color  prints.  While  we  are  listed  in  the  Year  Book  as  advertis-  publishing  a  weekly  sports  paper,  the 


Register;  Mario  Cavagnaro,  St.  Louis  not  experts  in  this  work  we  do  be-  manager  of  the  Ottawa  Citizen.  Sportlite,  in  San  Diego  On  the  Sm 


Star-Times;  Jack  Willem,  research  lieve  that  there  is  a  definite  market  Mr.  Brackenbury  is  circulation  man- 
director,  Stack  -  Goble  Advertising  for  color  prints  which  are  within  a  ager-  The  advertising  manager  is 
Agency,  Chicago;  Buel  White,  Spring-  price  range.  B.  W.  Crabbe. 


Agency,  Chicago;  Buel  White,  Spring-  price  range, 
field  Newspapers,  Inc.;  Clifton  C. 

Edom,  Aurora  School  of  Engraving;  New  Synchronizer 
L.  E.  Finley  and  ^rl  McPeak,  in-  jjejlAjjD 

structors  m  jorunalism.  _  _  _  .  ^ 


WAYMACK  TO  SPEAK 


Diego  Tribune-Sun,  which  acquired 
the  Sun’s  subscription  list,  are  Harold 
Keen,  former  waterfront  reporter  of 
the  defunct  newspaper,  now  on  gen¬ 
eral  assignment;  and  Miss  Edith  Cush- 


THE  HEILAND  speed  flash  synchron-  W  W  former  society  reporter  of  the 

iypr  i<!  hiftino  thp  Fjict  with  a  hanv  wrial  pages,  Des  Moines  Register  and  Sun,  now  club  editor  of  the  Tribune- 


siruciors  m  jorunaiisin.  .  •  the  East  with  a  hanv  iHoines  negisier  ana  &un,  now  club  editor  ot  the  Tribune- 

The  trend  toward  standardization  of  developed  iri  will  be  the  keynote  speaker  Sun. 

pictorial  journalism  is  rapidly  becom-  Colo,  is  operated  with  a  dif-  *.  Second  American  Retail  Fed-  Jack  W.  Ellwanger,  former  tele- 

ing  recognized  by  major  institutions  of  £gj.gj^^  principle  than  any  device  here-  ^®Bon  Forum,  May  15  at  the  Stevens  graph  editor,  is  on  the  copy  desk  of 
education  Each  year  we  note  the  num-  ,  nre.sented  for  new.s-nhotoe-  “otel,  Chicago.  the  Long  Beach  Press-Telegram. 


pictorial  journalism  is  rapidly  ^com-  operated  with  a  dif 

mg  recognized  by  major  institutions  of  ,  nrincinle  than  anv  device  here 


ber  of  short  courses  in  news  photog- 


tofore  presented  for  news-photog- 


graph  editor,  is  on  the  copy  desk  of 
the  Long  Beach  Press-Telegram. 


,  .  ,  ,  ..  raphy.  The  Mendelsohn,  Abbey  and 

raphy  ^  growmg  and  we  beheve  j^gg^son  guns  work  with  the  push 
will  not  be  long  before  there  will  be  ^ 


Ill  nm  oe  long  ueioi.:  uwic  system.  That  is,  each  has  a  magnetic 

short  course  in  every  university  releasing  the  shutter  by 


Xniiiber  Seven  ot  thU  nerleH. 


which  teaches  journalism.  The  com-  ^  pressure  upon  the 

bined  efforts  of  these  various  schools  releasing  method,  the  cable 

will  do  much  in  paving  a  way  for  Ae 

students  wishing  to  engage  in  pic-  CoodSpeed  guns  are  operated  on  the 

toria  news  as  a  pro  ess  on.  shutter  releasing  method.  The  cable 

—  »  11  release  being  the  means  of  setting  in 

To  Visit  Oil  Fields  motion  a  plunger  which  in  turn  op- 

AN  ADDITIONAL  feature  has  been  erates  the  shutter. 


To  Visit  Oil  Fields 


added  to  the  program  scheduled  at  This  new  device  is  the  only  pull- 


the  University  of  Oklahoma  short  type  synchronizer  which  has  come  to 


course  in  news  photography.  The 
novel  attraction  is  a  carefully  plan- 


our  attention.  A  magnet  is  used  to 
pull  the  shutter  release  lever  thereby 


ned  visit  to  the  oil  fields  near  the  employing  an  adaptation  of  one  of 


the  first  synchronizers  ever  made. 


Photographers  who  have  been  en-  This  department  will  experiment  with 


gaged  in  this  work  for  years  will  lec-  this  new  de\ 
ture  on  the  special  technique  required  ances  are  rc 
in  this  phase  of  photography.  The  our  findings, 
picturesque  oil  fields  will  lend  much 
color  for  the  students  who  bring  Color  Work 


this  new  device  and  as  its  perform¬ 
ances  are  recorded  we  will  present 


iliF 


Am  M  ive«5. 


The  Centre 

of  the  Advertising  Whirl 


along  their  cameras  "^is  topic  will  OUTSTANDING  example  of  the 


be  the  focal  point  f<m  iHscussions  on  progressiveness  in  newspaper  pho- 


feature  pictures  for  the  daily,  Sunday  tography  is  exhibited  by  the  Trenton 


'I'lie  Advertising  Cliih  of  New  York  is  the  oldest,  the  large«t 
and  the  most  friendly  institution  of  its  kind.  It  is  most  con¬ 
veniently  loeateil  on  Park  Avenue  at  35th  Street,  and  occupies 
its  own  home — a  heautifiil  mansion  designed  hy  one  of 
America's  leading  architects.  Stanford  White,  for  the  late  J 
Hampden  Rohh.  art  connoisseur. 


and  roto  sections. 


Adapts  Beam 


(N.  J.)  Times.  The  executives  have 
followed  the  pattern  of  the  Chicago 
Tribune  in  selecting  its  own  staff  pho- 


ROBERT  HUNTER,  the  inventor  of  tographer  to  carry  on  its  color  work. 


the  beam  reflector  for  the  midget  Charles  Danger,  a  veteran  press 


S5  flash  bulb,  has  now  introduced  an  cameraman  who  has  worked  for  news- 
adapter  for  his  device  which  will  paper  and  major  picture  syndicates 


permit  the  lamp  to  spread  light  at  a  chosen  as  the  chief  technician. 

50-degree  angle.  The  additional  me-  Langer  has  been  studying  color  work 


chanism  consists  of  a  dull  surface  fQj.  ^  number  of  years  while  acting 
metal  disk  which  may  be  inserted  in-  gg  chief  photographer  of  the  Trenton 


Park  Avenue  is  one  of  the  most  famous  residence  avenues  m 
the  world,  and  our  Cluh  at  35th  Street  is  easily  reached  from 
all  parts  of  the  city.  Bus  lines,  north  and  south,  pass  the 
door.  The  express  suhway  station  is  at  42nd  Street,  and  the 
local  station  is  at  34th  Street.  East  and  ^  est  Bus  Line? 
always  stoj)  at  34th  Street  and  Park  Avenue. 


to  the  larger  unit  thereby  producing  Times.  His  work  consists  of  not  only 
a  greater  diffusion  of  light  for  close-  making  the  color  picture  but  also 


up  exposures. 


making 


The  combination  now  provides  the  negatives. 


separation 


photographer  with  means  by  which  This  department  has  pointed  out  on 


he  may  obtain  long  range  or  close-up  many  occasions  the  necessity  of  edu- 


pictures  using  the  one  mechanism,  eating  the  staff  photographer  in  color 


Mr.  Hunter  demonstrated  his  new  work. 


If  you  agree  with  the  late  Teddy  Roosevelt,  that  evert'  man 
should  devote  part  of  his  time  to  the  profession  to  which  he 
belongs,  we  would  be  glad  to  receive  you  into  our  Meniher- 
ship.  You  will  enjoy  the  contacts  and  associations  made 
here.  It  is  a  Cluh  of  which  you  are  proud  to  he  a  Member. 


device  to  the  students  at  the  short  jt  jg  g  wise  policy  to  start  pho- 


course  in  news  photography  recently  tographers  in  this  phase  of  work  be 


held  at  Kent,  Ohio. 


Color  Prints 


fore  it  is  too  late. 

Color  photography  in  news  pictur- 
ization  is  a  definite  step  to  be  in- 


ADVERTISING  CLUB  OF  NEW  VORK 


A  NEW  TYPE  of  wash-off  relief  eluded  in  the  program  for  prepared- 
print  resembling  in  quality  the  ness.  It  has  been  stated  that  as  soon 


Park  Avenue  at  Thirty-fifth  Street 


carbro.  is  now  being  made  by  the  as  the  engraving  problems  have  been 
Ives  Color  Processes.  Inc.,  of  Phila-  solved,  color  reproductions  will  be  as 


New  York  Citv 


delphia.  This  method  is  basically  the  common  as  the  black  and  white  pic- 
same  as  that  which  was  invented  by  ture  of  the  present  day. 


I 


POR  MARCH  23.  1940 


31 


if 


he  edi-l 
.(Cal) 
ion  lasti 
mews- 
Tex.  to 

iitor  of 
write 
Jok 
itor,  is 
Pren. 
md  Al- 
1  charge 
ats,  re- 
Herald- 
anaging 
the  E 
ice  Citj 
ite  dutr 
iee.  Bii 
is  affi- 
(Okk) 

ard  aad 
taif  an 
per,  tk 
the  Sen 
acquired 
‘HaroH 
orter  of 
on  gen- 
hCudi- 
of  the 
rribune- 

er  tek- 
desk  of 
ram. 


I 


rgc'l 
con- 
upie? 
ic  of 
itc  J 


ip«  in 
from 
;#  the 
(1  the 
Line- 


r  man 
ch  he 
mher- 
inadf 
in  her. 


IRK 


Visitor  Sees  How  N.  Y. 
News  Handles  Copy 

continued  from  page  3 

going  for  the  men  on  the  copy  desk 
ihan  on  most  copy  desks,  but  the  re¬ 
sultant  wit  sharpening  also  makes 
them  able  to  take  it,  as  the  paper 
shows. 

For  example,  is  there  any  wonder 
that  a  head  like  this  was  one  of  the 
weekly  prize  winners:  “Best  Yule  Yet, 
White  and  Wet”?  And  another  bell 
ringer  was  “Bodies  of  Dead  Russians  ' 
Bli^en  Frozen  Finnish  Plain.” 

With  his  eyes  pulled  by  heads  like 
that,  the  reader  cannot  help  looking 
at  the  story. 

Another  Surprise 

When  the  first  bulldog  edition  came 
up,  the  visiting  fireman  was  in  for 
aother  surprise  as  to  how  much 
care  the  copy  desk  of  the  Daily  News 
akes  to  put  out  a  good  product  of 
•Jiis  packed-tight  paper.  On  most  of 
the  copy  desks  on  which  he  has 
worked  or  directed,  the  visitor  was 
accustomed  to  the  desk  looking  over 
the  front  page  for  obvious  errors,  per¬ 
haps  reading  the  front  page,  column 
by  column. 

But  this  writer  was  not  prepared 
to  see  the  head  of  the  desk  designate 
one  of  the  more  experienced  men  to 
tee  that  each  page  was  read,  column 
I  by  column,  for  errors,  by  members  of 
ie  staff,  who  checked  and  initialed 
the  pages  given  to  them.  And  that 
was  continued  on  through  successive 
l«iitions.  In  due  tribute  to  the  News 
amposing  room  proof  readers,  the 
^r  will  have  to  admit  that  he, 
personally,  didn’t  find  many  er- 
rait 

But  he  did  find  some  that  otherwise 
I  probably  would  have  gone  on  through 
and  which  would  have  been  laughed 
i  on  many  papers. 

Idea  Tested  and  Proved 
Again,  here  was  the  emphasis  on 
quality  which  made  it,  for.  this  visitor, 

I  a  inspiring  experience  to  sit  on  the 
I  nm  there  for  a  week. 

Also,  in  addition  to  seeing  that  his 
''Wn  wits  got  sharpened  day  by  day, 
w  got  a  good  deal  of  satisfaction  in 
jfsing  an  idea  being  proved  right  be- 
‘Ore  his  eyes  that  it  is  better  to  put 
®phasis  on  a  good  desk  staff  to 
•andle  even  one  news  service  than 
tehave  all  the  news  services  available 
“"d  only  a  mediocre  desk  to  take  what 
in  and  let  it  go  as  is. 

What  about  the  men  on  the  desk? 
jhats  a  question  which  a  number  of 
.w  Workers  have  asked  men  since 
2^g  ijack  home  in  Dixie, 
first  of  all,  as  previously  ex- 
were  a  sharp-witted 


SCOTT 

Printed-Web 
Control 

I  sagging  and 

swaying  of  webs. 

.  ^®®bres  accurate  reg- 
ster  and  uniform  fold- 
other  press  has 
Contr^L^^  P“nted-Web 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


They’d  have  to  be  to  get  by  under 
Bill  Murphy,  whose  innate  kindliness 
doesn’t  dull  his  critical  eye  or  his  own 
ability  to  pitch  in  and  turn  out  a  neat 
head  when  one  of  the  others  gets 
stuck. 

Then  they’re  as  varied  a  crew  as 
you’d  find  anywhere,  with  varied  ex¬ 
perience,  with  plenty  of  wisecracking 
to  keep  things  from  being  dull  when 
the  copy  is  slow.  There  wasn’t  any 
foolishness  when  work  was  to  be  done 
but  there  was  none  of  this  strained 
over-seriousness  that  takes  the  pep 
and  sparkle  out  of  a  staff. 


Mrs.  Roosevelt  Guest  of 
Foreign  Press  Group 

Mrs.  Franklin  D.  Roosevelt,  guest 
of  the  Association  of  Foreign  Press 
Correspondents  at  a  luncheon  held  at 
the  St.  Moritz  Hotel,  New  York, 
Thursday,  was  hailed  by  President 
Robert  C.  H.  Waithman,  London 
News-Chronicle,  as  a  “fellow  journal¬ 
ist.”  She  made  no  formal  speech  but 
devoted  35  minutes  to  answering 
questions. 

She  described  the  problem  of  writ¬ 


ing  her  daily  column  during  constant 
traveling,  adding  that  with  the  help 
of  her  secretary,  to  whom  she  dictates 
straight  to  the  typewriter,  the  actual 
writing  of  the  column  takes  but  15 
minutes. 


CHILD  HEALTH  PAGE 

A  Child  Health  Page  is  appearing 
every  Monday  in  the  New  York 
Journal- American,  edited  by  L.  E. 
Levick,  formerly  science  reporter  on 
the  New  York  Journal. 


SENSATIONAL! 
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NEW 

G-E  MAZDA 

'*'®^lDOeT 


PHOTOFLASH  LAMP 

(Synchro- Press  No.  5) 


(ACTUAL  SIZE) 


ttratwg 


Shot  at  inmh. 


eamf^ra 


EXTRA  CONVENIENCE 
EXTRA  SAFETY 

. . .  good  for  a  full 

80% 

of  your  flash  shots! 


HERE  IS  THE  FLASH  BULB  that  brings 
new  simplicity  to  your  flash  shoot¬ 
ing — the  new  G-E  Mighty  Midget ! 
It  is  good  for  at  least  8  out  of  10 
shots  (excluding  focal-plane). 
It  gives  plenty  of  light  for  close- 
ups.  And  used  in  new  reflectors 
designed  for  the  No.  5,  this  new- 
G-E  Midget  gets  sensational  re¬ 
sults  . . .  matches  negative  densities 
secured  w-ith  larger  flash  bulbs. 

It’s  no  bigger  than  a  golf  ball,  so 


you  can  carry  up  to  30  in  one  coat 
pocket.  No  need  to  run  out  of 
bulbs  on  the  job. 

/!;/</  //.V  Jye-protecteJ  safety  jacket 
and  new’  egg-shaped  bulb  brings 
extra  safety  for  you  and  for  sub¬ 
jects.  Try  it  and  see  for  yourself 
.  .  .  no  resetting  of  your  gun 
necessary  if  you’re  now  in  "sync” 
for  G-E  Synchro-Press  bulbs — 
because  one  setting  gets  good 
pictures  with  every  size. 

A  G-E  PEAK  FOff  EVERY  NEED 


GENERAL  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


Van  Buren  Talks  About 
Illustrators,  Comic  Art 

By  STEPHEN  J.  MONCHAK 


THERE’S  ROOM  for  real  art  in  the 
newspap>er  syndicate  comic  strip 
field  and  within  the  next  few  years 
many  of  Amer¬ 
ica’s  top-notch 
magazine  illus¬ 
trators  will  be 
drawing  for  the 
nation’s  news¬ 
paper  readers. 

“The  only  rea¬ 
son  there  aren’t 
more  of  them 
doing  strips  to- 
<iay  is  that  they 
haven’t  a  story 
idea.  Here’s  a 
chance  for  some 
smart  newspaper 
men  to  cash  in  by  writing  strip  con¬ 
tinuity  for  these  artists.” 

Meet  Raeburn  Van  Buren 
That’s  Raeburn  Van  Buren  talking. 
Up  until  the  summer  of  1937  he  was 
one  of  the  nation’s  leading  magazine 
illustrators  and  his  work  for  more 
than  two  decades  graced  the  pages  of 
the  leading  slick  paper  magazines. 
But  he  tossed  that  work  aside  to  draw 
a  strip.  Why? 


Recently  a  Hollywood  producer  saw 
film  possibilities  in  “Abbie  an’  Slats.” 
His  plan  was  to  star  Bobby  Breen  as 
“Slats.”  The  project  was  dropped 
after  a  few  meetings,  Mr.  Van  Buren 
said,  because  the  child  star  was  “hard 
to  handle.” 

Mr.  Van  Buren  attributes  what¬ 
ever  success  he’s  had  to  the  early 
teachings  of  Harry  Wood,  veteran  art 
editor  of  the  Kansas  City  Star.  Mr. 
Van  Buren  got  his  first  regular  art 
job  on  the  Star. 

Newspapers  Best  Training 

“I  think  a  newspaper  job  under  a 
capable  boss  is  the  best  training  an 
artist  can  find  anywhere,”  he  said. 
He  doesn’t  think  much  of  art  schools. 
They  don’t  teach  the  student  to  de¬ 
pend  on  himself,  he  holds. 

“I  know  students  who  have  been 
going  to  art  school  for  10  years,”  he 
continued,  ‘"niey’ve  no  initiative. 
They  do  the  same  thing  over  and  over 
again.  There’s  nothing  distinctive 
alx>ut  the  work  they  turn  out.” 

Mr.  Van  Buren  first  used  a  drawing 
board  in  the  sports  department  of  the 
old  Kansas  City  Journal,  now  the 
Journal-Post,  as  a  spare  time  em- 


signed  as  feature  cartoonist  with  the 
Buffalo  (N.  Y.)  Evening  News,  will 
take  charge  of  the  feature  and  syndi¬ 
cate  department  of  Newspaper  Fea¬ 
tures  OF  Texas,  newspaper  advertising 
and  news  gathering  organization  with 
offices  in  Houston,  Dallas  and  San 
Antonio,  Alex  Brandau,  executive 
manager,  announced  this  week.  The 
appointment  is  effective  March  25. 
.  .  .  A1  Posen,  creator  of  “Sweeney  & 
Son”  and  “Them  Days  Is  Gone  For¬ 
ever,”  for  the  Chicago  Tribune-New 
York  News  Syndicate,  was  one  of  the 
guest  spieakers  at  an  annual  luncheon 
attended  by  250  school  teachers  and 
principals  at  Pierre’s  in  New  York 
March  16.  He  spmke  on  comic  strips 
in  general.  .  .  .  Ham  (Joe  Palooka) 
Fisher  and  Lank  (Mickey  Finn)  Leon¬ 
ard,  both  McNaught  Syndicate  car¬ 
toonists,  were  guests  of  Jimmie 
Fidler,  McNaught  Hollywood  column¬ 
ist,  at  Fidler’s  stage  show  opiening  at 
Loew’s  State  theater  in  New  York 
last  week. 


with  Mrs.  Boettiger  (Anna  Roosevt 
daughter  of  President  and  H 
Roosevelt)  who  is  associate  editor 
the  Post- Intelligencer. 

W.  R.  Jaeger,  vice-president  a 
general  manager,  the  Waulcej 
(Wis.)  Daily  Freeman. 

P.  C.  Atkinson,  president  and  pc; 
Usher  of  the  Eau  Claire  (Wis.)  Leu 
daughter  of  President  and 
er  and  Telegram.  Marshall  Atkimc 
son  of  P.  C.  Atkinson,  and  editor; 
the  Leader- Telegram  papiers. 

W.  E.  Macfarlane,  business  ma 
ager  of  the  Chicago  Tribune,  wasi 
and  sent  his  regrets. 

Acting  as  hosts  at  the  lunchec 
were  the  following  members  of  Hor.o 
lulu  Star-Bulletin:  Joseph  R.  Fa 
rington,  president  and  general  ir.a 
ager;  Riley  H.  Allen,  editor;  P, ; 
Mcllree,  treasurer,  and  B.  C.  Stearrj 
mechanical  supierintendent,  all  dire 
tors  of  the  Star-BuUetin  and  its  aE 
ated  corporations;  Vem  Hinkle; 
managing  editor;  William  H.  Ewni 
editorial  writer. 

Also  present  were  Hugh  Lytle,  cb 
of  bureau  of  the  Associated  Press  i: 
Hawaii;  Wendel  Burch,  chief  of  b; 
reau  of  the  United  Press  for  Haw£ 
and  Lorrin  P.  Thurston,  preside:! 
and  general  manager  of  the  Hmoh.  t 
Advertiser. 

■ 

W.  F.  Frisk  Succeeds 
Brother  in  Pasadena 


Honolulu  Papers 
Honor  Visiting 
Newspapermen 

Many  Prominent  Executives 
Vacationing  on 
Hawaiian  Islands 


Raeburn  Van  Buren 


“I  felt  I  was  getting  into  a  rut;  I 
needed  a  change,  a  shot  in  the  arm. 
I  wanted  to  do  something  different,” 
he  explains. 

That’s  one  way  of  putting  it.  But 
the  truth  is,  he  told  this  column  in  an 
interview  in  his  comfortable  home  in 
Great  Neck,  Long  Island,  last  week, 
he  wanted  to  prove  to  himself  (and 
to  his  doubting  colleagues)  that  a 
strip  could  tell  its  own  story  primarily 
by  illustrations. 

He  did.  His  “Abbie  an'  Slats”  ap¬ 
pears  in  150  newspapers  from  coast- 
to-coast  daily  and  Sunday  through 
United  Feature  Syndicate  distribu¬ 
tion. 

Hit  Saccast  Formula 

The  formula?  Clever  blending  of 
caricature  with  drama  both  in  story 
and  art,  Mr.  Van  Buren  feels.  His 
girls  are  beauties,  as  are  his  land¬ 
scapes  and  his  authentic  American 
characters  click  with  newspaper 
readers.  Fan  mail  attests  to  that. 

But  there  still  are  some  illustrators 
who  view  strip  art  as  the  illegitimate 
child  of  the  art  family,  Mr.  Van 
Buren,  who  is  a  member  of  long 
standing  of  the  illustrious  American 
Society  of  Illustrators,  agrees. 

“There’s  some  basis  to  that  view, 
of  course,”  he  said,  naming  a  few 
strips  he  said  he  felt  had  “awful  art.” 
He  mentioned  a  few  others  which 
most  people  in  the  business  agree 
sell  because  of  the  sheer  beauty  of 
their  drawing. 

“It’s  like  those  beautifully  drawn 
things  that  we  will  see  more  and  more 
of  when  some  of  the  magazine  illus- 

itors  hit  on  a  story  that’ll  click,” 
he  remarked.  Mr.  Van  Buren  writes 
his  own  continuity. 

Homespun  Theme 

In  his  strip,  as  in  his  illustrations 
before,  Mr.  Van  Buren’s  theme  is  the 
homespun.  Replete  with  blueberry 
pies,  country  lanes  and  the  rural  life, 
it  is  aimed  at  the  good,  average  Amer¬ 
ican  burgher. 

Mr.  Van  Buren  has  stopped  maga¬ 
zine  illustrating  entirely.  The  only 
other  work  coming  from  his  drawing 
board  these  days  is  an  advertising 
comic  strip  called  “Old  Judge  Rob¬ 
bins.”  This  he  does  for  the  R.  J. 
Reynolds  Tobacco  Company.  A  color 
feature,  it  appears  in  many  of  the 
country’s  Sunday  comic  section."!. 


ploye.  He  sold  a  drawing  to  the  old 
Lt/e  humor  magazine  and  then  went 
on  to  New  York  fired  with  ambition. 

He  free-lanced  successfully  there 
but  traded  his  artist’s  smock  for  the 
uniform  when  the  U.  S.  entered  the 
World  War,  serving  with  the  107th 
Regiment  of  the  27th  Division. 

He  married  Fern  Rengo,  a  girl  from 
“back  home,”  after  the  war,  later 
bought  the  home  he  now  owns  in 
Great  Neck  and  is  the  very  proud 
father  of  a  14-year-old  son. 

He  works  in  a  little  studio  in  the 
garage  “seven  days  a  week.”  His 
work  day  is  from  nine  in  the  morning 
to  4:30  p.m.  or  thereabouts.  “By  that 
time,  all  drawn  out,  I  stagger  back 
into  the  house,”  he  remarked. 

He’s  got  two  hobbies,  tennis  and 
fishing. 


“Problem  Parents"  Feature 


A  CHILD  GUIDANCE  feature  in 
which  problem  parents — not  prob¬ 
lem  children — have  the  leading  role 
was  added  by  the  Associated  Press 
Feature  Service  to  its  regular  budget 
this  week,  M.  J.  Wing,  editor,  has  an¬ 
nounced.  The  new  feature,  titled 
“Problem  Parents,”  will  be  released 
weekly  beginning  March  29.  Each 
release  runs  300  words  and  is  illus¬ 
trated  by  a  photograph  depicting  a 
situation  caused  by  a  problem  parent. 

Other  new  AP  Feature  Service  ser¬ 
ies,  according  to  the  editor,  are 
“Planning  A  Garden?” — 10  daily  arti¬ 
cles  illustrated  by  diagrams  and 
sketches;  and  “America’s  Lost  Tribes” 
— a  six-part  weekly  series  describing 
life  among  Maryland’s  “wesorts,” 
Pennsylvania’s  white-topped  Amish. 
Florida’s  Seminoles.  and  other  little- 
known  groups. 


Honolulu,  T.  H.,  March  12  (By 
Mail) — Each  year  this  American  ter¬ 
ritory  in  midpacific,  Hawaii,  is  vis¬ 
ited  by  an  increasing  number  of  top- 
notch  newspapermen  —  publishers, 
editors,  and  other  notables.  In  fact, 
the  newspapermen  of  the  islands  have 
welcomed  a  larger  number  this  year 
than  at  any  other  time — except  per¬ 
haps  when  the  Press  Congress  of  the 
World  held  its  meeting  here  in  1921. 

In  honor  of  visiting  newspapermen, 
the  Honolulu  Star-Bulletin  enter¬ 
tained  at  a  large  informal  luncheon, 
the  party  being  held  at  the  Waialae 
golf  club  on  the  southeastern  out¬ 
skirts  of  the  city  along  the  seashore. 

Among  the  visitors  present  at  the 
luncheon  were: 

Roy  W.  Howard,  president  and  edi¬ 
tor  of  the  New  York  World-Telegram. 

Paul  Patterson,  Cleveland  attorney 
and  controller  of  the  Scripps-Howard 
New'spapers.  He  has  visited  the 
islands  previously. 

James  Wright  Brown,  president  of 
Edtor  &  Publisher. 

E.  T.  Rodgers,  president  and  gen¬ 
eral  manager  of  the  TiffUn  (Ohio)  Ad- 
I'ertiser-Tribune. 

John  Boettiger,  publisher  of  the 
Seattle  Post-Intelligencer.  He  is  here 


Pasadena,  Mar.  18 — W.  F,  Prii 
publisher  of  the  Long  Beach  (Cal' 
Press-Telegram  and  Sun,  has  ju.!l 
been  named  president  of  the  Pasadea 
Star-News  Publishing  Company  suc¬ 
ceeding  his  brother,  Charles  H.  Pnsi 
who  died  earlier  this  month.  Tla 
company  publishes  the  Star-h'ci 
evenings  and  the  Post,  mornings  ard 
Sundays. 

Under  the  reorganization  Char.ts 
W.  Paddock,  son-in-law  of  the  la:e 
publisher,  becomes  vice-president  ari 
general  manager,  while  A.  J.  Hoskr.l 
continues  as  secretary -treasurer  ar.|i 
associate  manager.  Mrs.  Mabel  Prii 
was  elected  a  director  filling  the  va¬ 
cancy  caused  by  her  husband’s  deatr.. 


MEDIA  RECORDS  REPORT 

Media  Records  last  week  issued  a| 
report  on  the  Newspaper  Advertises 
Trend  from  January,  1928.  to  Febra- 
ary,  1940,  covering  52  cities.  Rko'" 
ery  from  depression  lows  is  shown 
charts  comparing  total  linage  for  eacaj 
month  of  the  year  since  1928  and  - 
retail,  general,  automotive,  financia 
total  display,  classified  and  depa' 
ment  store  classifications. 
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FEATURES 

lEBVICB  and  local  rrrr - 

cartoons  reaularlr  at  one  low  coot.  Exclu¬ 
sive  territorial  riithts.  Mllians  Newspaper 
Nervlee,  723  West  177Ui  Street,  New  Xork. 
N.  V. 
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NEA  Garden  Series 

AS  ANOTHER  of  its  “streamlined” 
features  in  the  new  feature  set-up, 
NEA  Service  this  week  released  “New 
Ideas  for  Small  Gardens”  by  Harry 
Pree,  Cleveland  landscafie  consultant. 
Mr.  Pree  draws  upon  his  40  years  of 
experience  as  a  gardener  in  writing 
the  series  of  12  articles.  Each  article  is 
illustrated  with  either  a  half-tone  or 
line  drawing. 


Cartoon  Service 

Rreooler  Editorial  Cart4Mins 
Timm  Bldx.  New  York 


Ib-lin'inn  na.v  by  Day."  Ellls  Srrrltr, 
more.  I’m. _ _ 

SVCCEasrVL  UVINO.  300-wor<lJ2S 
tional  column  for  editorial,  feature, 
pare.  Available  daily  or  weekly. 
by  editors,  acclaimed  by  ifrri*' 

samples  and  rates.  Kellrloos  n*** 

300  Fourth  Ave..  N.  Y.  C. 


_ _  FEATURES _ 

MITIX  RRNNe;  daily  column  of  homely  hu- 
mor.  Brirbt  spot  for  your  editorial  pare. 
Write  for  samples.  Sonthwestem  Newspaper 
Syndirate.  Box  077,  Albuquerque,  New  Mez> 
len. 


NEWS 


cable.  Backrronnd  of  cable  t>e^  J} 
thoritative  writers  from  all  cotw*  y-i 
World-  Spnd  for  namDlec.  Worli* 


Personals 

W.  S.  WARREN,  who  recently  re¬ 


PSYCHOLOUY.  Dr.  Crane's  "Case  Records.” 
Daily,  illustrated.  "6-in-l"  feature,  coverinr 
love  and  marriare  problems,  children,  per¬ 
sonality  improvement,  business  psycholory, 
mental  hyriene.  every  week,  pins  m^  ser- 
viee.  Hopkins  Byndlrate,  Inc.,  Chiraco,  Bell 

Uvodleete.  Ine.,  New  York. _ 

RELiniDI'R.  Our  twelve  timely  relirious 
features  rratis  for  a  month.  Then  a  spedal 
price.  No  contract  required.  A  ^nrrti 
laoe  with  revenue.  International 


Servlee.  Newton.  Mass.  _ rsvt  'I 

7,  , 


H.\RKISIU  Ktl  (Pa.)  «  MsH 

lers  news  »cr»-ii-e  for  fcadc  Joum«  ^ 
patters  and  np»sp.ir><‘rs.  Photo  ^  tW-l 
ports.  Keystone  News  Borres. 
Harrlsbiirr,  Penna. 


revenue. 

licloos  News  Berrlre.  IBIH  Bhaldaa  Bd.,  K. 
Cleveland,  Ohia. 
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MIRK  PHOTOS.  If  you  still 
pictures  with  the  »f^- 

Diiily  News  Blilr.  X'-w 
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newspaper  promotion 
review 


By  T.  S.  mVIN 


e  Sold  Audiences 
;ST  as  the  New  York  Sun’s  an¬ 
nouncement  of  its  third  annual 
•J'.er's  Day  promotion  contest 
;ches  us,  we  get  from  The  Retail 
l-jcutive  a  clipping  from  its  issue  of 
14  of  an  article  on  “Merchandis- 
the  Media  Audience.”  It  is  by 
i-old  D.  Samuels,  advertising  direc- 
r  of  Arnold  Constable  &  Co.,  New 
ork  department  store. 

In  case  the  title  does  not  make  quite 
ear  to  you  what  the  article  is  about, 
urges  store  executives  to  impress 
:pon  their  community’s  newspaper 
blishers  the  necessity  of  creating 
pre-sold  audiences”  for  advertisers 
they  want  to  continue  to  sell  space 
those  advertisers.  The  Sun’s 
other’s  Day  promotion  is  cited  as  an 
‘.standing  example  of  successful 
pre-selling.” 

Mitt  Draw  Line  Somewhere 

We  have  no  quarrel  with  Mr.  Sam- 
trying  to  get  as  much  as  he  can 
his  advertising  dollar,  nor  with  the 
n  for  giving  as  much  as  it  does  in 
at  we  believe  to  be  one  of  the  finest 
rjmotions  of  its  kind  in  the  country, 
ery  advertiser,  as  a  buyer,  tries  to 
;  as  much  as  he  can;  and  every 
swspaper,  as  a  seller,  tries  to  give  as 
rjch  as  it  can  and  still  make  enough 
i  a  profit  to  stay  in  business.  But 
a  Ihie  has  to  be  drawn  somewhere 
:  merchandising  just  as  it  has  to  be 
cswn  in  the  matter  of  free  publicity. 
We  hope  no  one  will  be  offended  if 
«get  down  to  some  simple  funda- 
■-r.tals.  It  seems  to  us  that  Mr. 
^T.uels  is  in  danger  of  overlooking 
-r  true  function  of  the  newspaper,  its 
■  t  chief  reason  for  existence,  which 

-  to  provide  readers  with  the  news 

-  the  (ky.  Because  newspapers  per- 
-nn  this  function  as  no  other  medium 

people  buy  newspapers  by  the 
^ions.  Because  people  buy  news- 
■^pers  with  such  regularity  and  in 
-di  quantity,  advertisers  find  it  prof- 
^ole  to  buy  space  in  newspapers  in 
'hi™  to  tell  readers  their  particular 
‘"■'•d  of  news — the  news  of  merchan- 


Niwtpaper  Provides  Audience 

The  newspaper’s  job  is  to  provide 
,  I'C  audience;  the  advertiser’s  job  is 
’  fflMe  the  most  of  his  opportunity 
^*11  that  audience.  Granted  that  in 
•  w  to  stimulate  extra  or  special  in- 
‘Kt  m  certain  merchandising  events 
seasons  or  features,  it  is  legitimate 
‘  reasonable  to  expect  newspapers 
'  ro-o^rate  with  promotional  or 
■^chandising  advertising  of  their 
“pre-selling”  that  we 
to  read  in  Mr.  Samuel’s  mind 

^  t  sounds  to  us  very 

as  though  Mr.  Samuels  wants 
fo  do  his  selling  job  for 
5  Tie  has  to  do  then  is 

customer — wrap  the 
3For  ‘deliver  it,  collect  for  it. 

i  emphasis,  imagine 

‘Toes  the  complete 
job  for  every  one  of  its 
f  aiti,..*-  different  classifications 

SDapa  there  wouldn’t 

•#resiHo«.^i  Poper  for  news  of  the 
4»ti2!  And  all  ad- 

do  Samuels  would  have 

aT'or  the  I®*'®  ® 

dav’i  ^°®°®T>ers  mentioned  in 

id  Fourth  To  Blank’s  at  Main 

reducing  the  sit- 
Hiere  i*  i  i  ridiculous  extreme. 

legitimate  place  for  mer- 
'%nTsl^  newspaper’s  pro- 

oe  success  of  newspapers 


i  ini 


depends  in  large  measure  upon  the 
advertising  they  carry,  and  the  suc¬ 
cess  of  that  advertising  in  producing 
results.  Merchandising  newspaper 
advertising  to  help  insure  its  suc¬ 
cess  is  a  legitimate  undertaking. 
But  to  talk  about  “pre-selling”  is  to 
put  the  newspaper  into  another  busi¬ 
ness  and  one  which,  conceivably, 
readers  might  come  to  resent  to  the 
injury  both  of  the  newspaper  and  its 
advertisers. 

Perhaps  the  line  we  draw  is  fine. 
But  fine  or  broad,  somewhere  the  de¬ 
cision  must  be  made  as  to  who  is 
selling  what  and  for  whose  profit. 

On  Their  Toes 

RARELY  is  the  timeliness  and  the 

quick  and  easy  availability  of 
newspaper  advertising  so  dramatic¬ 
ally  demonstrated  as  in  the  instance  of 
the  Socony-Vacuum  advertisement 
about  the  Queen  Elizabeth.  The  ad, 
you  recall,  hit  afternoon  newspapers 


the  day  of  the  big  ship’s  arrival  in 
New  York,  and  morning  newspapers 
the  morning  after. 

The  Bureau  of  Advertising  deserves 
a  hand  for  getting  out  an  excellent 
little  folder  in  its  Advertising  Facts 
series  telling  the  story  of  the  ad. 
And  the  Manchester  (N.  H.)  Union- 
Leader  deserves  a  hand  for  running 
an  ad  in  the  same  issue  in  which  the 
Socony-Vacuum  copy  appeared  point¬ 
ing  out  how  this  quick  action  proves 
the  superior  value  of  newspaper  ad¬ 
vertising. 

Look  at  Louisville! 

IF  YOU  keep  up  with  things  journal¬ 
istic,  you’re  aware  that  something 
is  happening  in  Louisville,  something 
important.  The  Courier- Journal  is 
stepping  out,  doing  things,  new  things, 
different  things,  better  things.  A  new 
Courier-Journal  is  in  the  shaping, 
editorially,  under  the  sure  guidance 
of  Editor  Herbert  Agar.  And  the 
pap>er’s  promotion  is  not  going  to  sleep 
on  the  job,  either. 

We  have  at  hand  this  week  a  four- 
page  newsprint  broadside  that  tells 
the  story  of  what  is  happening  around 
the  Courier- Journal  plant  and  in  the 
Courier-Journal  columns  to  make  this 


new  paper.  The  broadside  is  being 
used  as  a  wrapper  for  free  sample 
copies  of  the  paper  to  show  non¬ 
readers  that  they  ought  to  be  readers. 
It’s  a  good  job,  well  laid-out,  well 
written. 

Also  from  the  Courier-Journal 
comes  a  32-page  booklet,  “The  Making 
of  Your  Newspapers,”  which  tells  the 
story  of  how  the  Courier-Journal  and 
the  Louisville  Times  are  produced. 
Included  is  a  chapter  on  Radio  Sta¬ 
tion  WHAS.  The  booklet  is  a  fine  job, 
telling  its  story  clearly  and  well  and 
illustrating  it  with  some  excellent  pic¬ 
tures  of  a  newspaper  shop  at  work. 
It  is  used  for  distribution  to  visitors 
to  the  plant  and  to  those  who  want  to 
know  about  the  papers  but  cannot 
visit  the  plant.  It  is  one  of  the  finest 
jobs  of  its  kind  we  have  seen,  an  ex¬ 
cellent  institutional  promotion. 


TITLE  CHANGED 

After  a  period  of  experimentation 
the  J.  A.  Sharpes,  Sr.  and  Jr.,  have 
discontinued  their  tabloid  Lumberton 
(N.  C.)  Daily  News  and  instead  are 
printing  the  full-size  Robersonian, 
both  as  a  five-day  daily  and  a  tri¬ 
weekly. 
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Yes — you  are  to  be  congratulated,  Kellogg  Company,  on 
creating  for  your  All-Bran  one  of  the  most  conspicuously  con¬ 
sistent  examples  of  small-space  newspaper  advertising.  In 
one  column  three-inch  size,  the  campaigns  have  been  tersely 
interesting,  attractive  as  to  typography,  and  packed  with  real 
selling.  They  prove  what  a  fine  job  can  be  done  in  small  space. 

One  of  the  reasons  for  this  success  is,  of  course,  year- 
through  schedules  ...  an  average  of  once  a  week  for  the  past 
six  years.  It  is  certainly  profitable  in  the  Johnstown  area 
where  All-Bran  leads  the  market. 

Johnstown  and  its  area-market  is  a  typical  American 
community,  prosperously  sustained  by  diversified,  balanced 
income-producing  activities.  It  is  the  kind  of  market  that  will 
“pay-out”  on  long  sustained  campaigns  like  this. 
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EDITOR  &  PUBLISHE? 


Classified  Bonus  Plan 
To  Build  Linage 


By  LOYAL  PHILUPS  and  HOWARD  PARISH 

Parish-Phillips,  Tested  Want  Ad  Selling  Plans 

lTIii>  i'  llio  eiKbth  in  a  srii»-'  of  articlfs  on  classifiid  pri-pareil  by  Mr.  I'lnllip'  ai.d  .Mr.  I’arish.) 


IT  has  been  said  that  there  are  al¬ 
most  as  many  different  bonus  plans 
as  there  are  classified  managers. 
Many  classified  departments  employ 
two  or  three  different  bonus  arrange¬ 
ments  at  the  same  time. 

As  every  classified  manager  knows, 
there  are  many  advantages  of  having 
salesjyeople  on  a  salary-plus-bonus 
basis;  there  are  also  several  problems 
which  must  be  faced  and  solved. 

Man’s  desire  to  be  rewarded  is  prob¬ 
ably  the  greatest  inducement  on  earth. 
Certainly  the  feeling  that  they  will 
be  paid  according  to  their  perform¬ 
ance  rather  than  “regardless”  of  their 
performance  will  spur  most  classified 
salespeople  on  to  greater  efforts. 

Not  Fair  All  Around 
One  of  the  greatest  faults  to  be 
found  with  bonus  plans  lies  in  the 
fact  that  no  one  has  yet  discovered  a 
plan  which  would  always  be  fair  to 
every  member  of  the  staff.  How¬ 
ever,  even  fewer  departments  could 
be  found  where  salespeople  are  paid 
according  to  performance  on  a  strict 
salary  basis. 

Another  bad  effect  which  may  be 
produced  by  any  bonus  or  commis¬ 
sion  plan  is  the  possibility  that  sales¬ 
people  may  eventually  develop  the 
"what’s-in-it-for-me”  attitude.  This 
short-sighted  mental  attitude  on  the 
part  of  the  sales  staff  may  be  detri¬ 
mental  to  sound  planning  and  con¬ 
structive  selling. 

In  formulating  a  bonus  plan  it  is 
well  to  remember  that  classified 
salespeople  are  usually  recently- 
grown-up  boys  and  girls  and  that 
they  are  usually  more  unselfish,  more 
loyal,  more  easily  encouraged  and 
also  more  easily  discouraged  than 
older  salespeople. 

Many  classified  experts  judge  the 
effectiveness  of  a  bonus  plan  by  the 
percentage  of  people  on  the  staff  who 
participate  in  it  over  a  period  of  a 
few  months. 

The  bonus  plan  which  is  outlined 
below  has  been  used  successfully  on 
two  newspapers  where  sales  resist¬ 
ance  is  tough.  The  plan  completely 
eliminates  interdepartmental  argu¬ 
ments  over  accounts  and  it  helps  to 
build  a  healthy  unified  staff  morale. 
What  is  more  important,  it  continu¬ 
ously  encourages  the  staff  to  sell  con¬ 


sistent  daily  advertising.  It  can  be 
worked  only  where  there  is  com¬ 
petition. 

This  plan  is  outlined,  not  as  a  rec¬ 
ommendation  to  you,  but,  rather,  for 
the  purpose  of  giving  the  reasoning 
back  of  it. 

Bonuses  are  paid  monthly  on  the 
basis  of  gains  made  in  field  percent¬ 
age  in  each  classification  in  ad-count. 
(Naturally  the  plan  could  be  based 
on  field  percentage  gains  in  either 
linage  or  ad-count,  or  both.) 

The  field  percentage  quota  to  run 
against,  is  arrived  at  by  taking  the 
preceding  6-month  or  12-month.  When 
special  promotion  programs  are  spon¬ 
sored  on  one  specific  classification,  the 
quota  is  raised  as  sales  resistance  is 
reduced. 

As  an  illustrative  example,  take  the 
Real  Estate  classification;  the  quota  in 
this  classification  is,  let  us  say, 
of  the  field: 

If,  during  the  month  of  July  the 
real  estate  salespeople  should  increase 
their  field  percentage  to  31%,  each 
solicitor  on  this  classification  would 
be  paid  a  bonus  of  5%  of  his  total 
salary  for  the  month  of  July;  for  fur¬ 
ther  increases,  the  salespeople  on  real 
estate  would  be  paid  as  follows; 
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Write  for  illustrated  bulletin 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St.  ' 
(at  East  River),  New  Yotk,  IT .  V 


to  arrive  at  the  correct  field  per¬ 
centage  gain. 

Since  all  the  solicitors  on  real  es¬ 
tate  prosper  or  suffer  alike  as  the 
classification  prospers  or  suffers,  it  is 
obvious  that  the  real  estate  solocitors 
will  get  together  and  make  a  united 
effort  to  produce  a  gain. 

In  the  beginning  a  few  solicitors 
were  inclined  to  break  up  large  block 
ads  into  two  or  three  lines.  These 
short-sighted  solicitors  were  reminded 
that  the  ultimate  purpose  of  the  bonus 
plan  was  increased  linage;  also  that 
their  future  salary  which  greatly  out¬ 
weighed  the  bonus  was  contingent 
upon  the  amount  of  linage  sold. 

Another  problem  which  must  be  an¬ 
ticipated  is  the  inclination  of  some 
solicitors  on  the  larger  classifications 
to  ride  along  and  let  the  other  people 
on  the  same  classification  carry  the 
load.  As  a  rule  the  other  solicitors  will 
either  approach  the  drone  and  try  to 
help  him  or  they  will  complain  to  the 
classified  manager. 

In  connection  with  this  bonus  ar¬ 
rangement  a  large  blackboard  is  used 
and  the  accumulative  field  p>ercentage 
in  each  classification  for  the  month  to 
date  is  posted  each  week.  This  black¬ 
board  is  watched  closely  by  every 
salesperson  and  it  is  probable  that  this 
method  of  keeping  the  staff  informed 
of  each  classification’s  progress  is  one 
of  the  best  features  of  the  plan. 


N.  Y.  Sun  Plans  3rd 
Father's  Day  Contest 


Field  % 

Quota 

C  a  rrit'd 

H.wvs  Horned 

i()% 

i2% 

/'.■%  of  a  monlirs  s.ilary 

.13% 

10%  of  a  month’s  salary 

34% 

15%  of  a  month’s  salary 

35% 

20%  of  a  motith’s  salary 

.10% 

.36% 

25%  of  a  month’s  salary 

In  the  case  of 

a  solicitor  who  works 

Since  1925 


.  .  .  The  Personnel  Bureau  hat 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 


Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


Write  or  wire — 


IHE  PERSONNEL  BUREAU 

James  C.  Kiper.  Director 

35  I.  Wnckor  Orivo,  Chicago,  III. 


MECHANICAL  MEET 


The  annual  two-day  mechanical 
conference  of  the  Pennsylvania  News¬ 
paper  Publishers’  Assn,  will  be  held 
at  the  Penn-Harris  Hotel,  Harrisburg, 
Pa.,  April  8-9.  Howard  J.  Lamade, 
business  manager,  Williamsport  Grit, 
is  chairman  of  the  PNPA  mechanical 
conference. 


The  New  York  Sun  announce! 
March  15  its  third  annual  Father’s  Da; 
advertising  competition,  which  is  opei^^ 
to  any  citizen  except  employes  of  the 
Sun  or  any  other  advertising  medi¬ 
um.  The  competition  is  conducted 
to  obtain  a  campaign  of  five  1,000- 
line  newspaper  advertisements,  meas¬ 
uring  five  columns  by  200  lines,  be?, 
suited  for  use  by  the  Sun  and  par¬ 
ticipating  newspapers  out-of-town,  to 
promote  Father’s  Day. 

This  year  the  Sun  is  suggesting  tha; 
campaigns  should  dramatize  the 
human  qualities  and  other  outstand¬ 
ing  characteristics  of  the  average 
American  father,  in  addition  to  pro¬ 
moting  Father’s  Day  as  an  occasion 
for  remembrance. 

In  continuance  of  its  custom,  the 
Sun  will  publish  the  winning  adver¬ 
tisements  as  its  contribution  to  the 
advancement  of  Father’s  Day.  Also 
as  in  previous  years,  the  Sun  will 
make  the  campaign  available  to  out- 
of-town  newspapers  that  wish  to  join 
in  making  Sunday,  June  16,  a  bigger 
and  better  day  for  Dad.  Last  year 
nearly  100  newspapers  reproduced  the 
Sun’s  campaign,  which  represented  a 
gain  of  25%  over  1938  in  the  num¬ 
ber  of  newspapers  using  this  promo 
tion. 

An  award  of  $500,  to  be  announced 
early  in  May,  will  be  made  for  the 
best  Father’s  Day  campaign.  All  en¬ 
tries  must  be  submitted  in  the  form 
of  copy  and  finished  layout.  It  h 
emphasized  that  paid  advertisement 
in  the  Sun  are  not  eligible  in  the 
competition.  Closing  date  for  the 
competition  is  5  P.M.  Wednesday. 
May  1. 


on  “Real  Estate  For  Sale,”  “Apart¬ 
ments”  and  “Houses  For  Rent,”  the 
gains  or  losses  in  the  three  classifica¬ 
tions  are  added,  then  divided  by  three 


A  nation  wide  non-profll  eerriee  ewp^ 
ported  bj  Siwinn  Delta  Chi,  ProfeasiOD 
al  Jnnrnaliitte  Pratemity 


The  ability  of  the  stereo* 
typer  shows  to  the  best  ad* 
vantase  when  he  uses  Bur¬ 
gess  Ch  rome  Mats.  Insist  on 
them  for  your  shop. 


h|3UR< 

■  II  Chrome 

^MATS 


BURGESS  CELLULOSE  COMPAN] 

Manufaeturers  and  Distributort  of  Burgett  Chrome  and 

FREEPORT  .  .  .  :  ILLINOIS 


Pacific  Coast  Roprosontotiv* 

RALPH  LEBER  CO..  416  Poison  Bldo..  SEATTLE.  WASH 


a  pencil  a  flaming  dart,  that  made  a  Dmlv  Pldlinecl 

typewriter  a  machine  gun,  that  made  t  »  *  T  J 

cheap  copy  paper  sing  or  shout  or  111  JyOKOIHO,  lllCl. 
groan  or  grunt.  Kokomo,  Ind.,  which  had  two  daily 

“Bix  had  the  touch  and  he  could  newspapers  until  the  old  Dispatch  was 
give  the  touch.  He  could  make  other  jj  depression  victim  six  years  ago, 
men  see  what  he  was  trying  to  do.  will  have  two  again. 

He  could  make  men  know  there  is  Joseph  Maloney,  for  nine  years  a 
a  special  glory  in  being  a  newspaper-  f.-gg  lance  correspondent  in  Europe 
man.  He  asked  only  one  thing:  that  ^nd  recently  employed  in  New  York, 
you  tell  him  the  truth  and  that  you  has  organized  the  Maloney  Publish- 
print  the  truth.  If  you  learned  to  jng  Company  and  will  convert  the 
do  that,  and  if  he  came  to  know  you  Kokomo  Telegraph,  now  a  weekly, 
had  learned  to  do  that,  you  got  a  into  a  daily. 

special  badge,  a  very  special  recog-  The  Telegraph  formerly  was  the 
nition.”  Observer.  It  has  been  published  92 

Surviving  are  his  wife,  Mrs.  Martha  years.  Mr.  Maloney  said  that  a  new 
Barnes  Bixby,  whom  he  married  in  press  and  other  equipment  has  been 
1916,  his  brothers,  Joel  and  Tams,  Jr.,  installed  and  daily  publication  will  be- 
of  Muskogee,  Okla.,  and  his  mother,  gin  soon.  The  firm  was  incorporated 


Edson  K.  Bixby/ 
Editor,  Dies  in 
Springfield,  Mo, 


school  and  college  papers. 

He  returned  to  Minnesota  for  a 
time  as  reporter,  feature  writer  and 
sports  editor  of  the  St.  Paul  Eve¬ 
ning  Press,  of  which  his  father  also 
was  general  manager  from  1907  to 
1909.  In  1922,  at  the  death  of  his 
father,  Mr.  Bixby  succeeded  him  as 
editor  of  the  Muskogee  Phoenix.  The 
Springfield  editor  at  the  time  of  his 
death  also  was  vice-president  of  the 
Oklahoma  Press  Publishing  Com¬ 
pany,  publishers  of  the  Muskogee 
Phoenix  and  Times-Democrat. 

In  Springfield  Since  1927 

Late  in  1926,  in  association  with  his 
mother,  Mrs.  Clara  M.  Bixby,  and  his 
two  brothers,  Joel  Bixby  and  Tams 

Bixby,  Jr.,  Mr.  Bixby  bought  the  MEYERS  NOW  MANAGER 

Springfield  Republican  from  E.  E.  E.  g  been  appointed 

McJimsey.  He  became  ite  editor  advertising  manager  of  the  Huntington 
Jan.  1,  1927.  ':^e  Republican  was  ^  Publishing  Company, 

reorganized  as  the  Springfield  Daily  Herald-Dispatch  and  Advertiser,  sue- 
News  and  about  18  months  later  the  ceeding  Ernest  J.  Lester  who  has  been 
News  and  the  Springfield  Leader  granted  an  indefinite  leave  of  absence 
were  combined  under  one  manage-  illness.  Mr.  Meyers  has  been 

ment,  with  Mr.  Bixby  ^  editor  of  assistant  advertising  manager  and  for 
both  papers.  A  few  months  later,  the  niore  than  a  year  acting  advertising 
former  editor  of  the  Leader,  Harry  S.  manager. 

Jewell,  started  the  Press.  In  an¬ 
other  merger  the  Bixbys’  Leader  and  { 

Mr.  Jewell’s  Press  became  the  Leader 
&  Press,  with  Mr.  Jewell  as  president, 

Mr.  Bixby  as  editor,  vice-president  ^ 

and  general  manager,  and  Joel  Bixby  |  1 

as  secretary. 

During  the  war  he  received  a  first  > 
lieutenant's  commission  and  served 
as  commander  of  Battery  A,  First 
Regiment,  F.A.R.D.,  at  Camp  Zach-  | 
ary  Taylor,  Louisville.  After  the  war 
he  became  a  leader  the  Ameri- 
can  Legion  and  was  national  chair  -  | 
man  of  its  Americanism  Committee 
for  I 

He  was  a  director  of  the  American  I 
Society  of  Newspaper  Editors  and 

seldom  missed  a  meeting.  & 

Under  a  three-column  cut  showing  ^  y 

chair  and  desk. 


:3anager 

publishing 

Springfield  ^ 
N'ewspaperr,  V 

Int,  died  March  f 
1?,  in  St.  John’s 

Hospital,  Spring-  V  ^  < 

neld.  after  a 
;ong  illness. 

Mr.  Bixby, 

ui  poor  health  ^^B 

a  heart 

aent  for  several 

rears,  was  Edson  K.  Bixby 
stricken  seri- 

iusly  in  New  Orleans  immediately 
iiter  Christmas  as  he  was  preparing 
•0  leave  with  Mrs.  Bixby  on  a  Carib- 
jean  cruise.  After  spending  several 
reeks  in  a  hospital  he  returned  to  his 
Springfield  home  and  early  this 
TUHith  entered  St.  John’s  Hospital. 
He  suffered  a  cerebral  hemorrhage 
lie  day  before  his  death. 

During  his  illness  “Bix,”  as  he  was 


lewspapermaiT,  Mr.  Bixby  Mr.  Bixby !  . 

E  9  began,  gathering  news  tribute  written  by  Editor  Olds  in 
I  Republican  in  Red  Wing,  '^e  Leader  &  Press  March  18th  said: 
e  he  was  born  April  7  "This  was  his  world  and  these  were 
ther,  the  late  Tams  Bixby!  things.  Here  were  his  pastepot 
lent  Republican  and  friend  scissors,  his  eyeshade  and  his 

McKinley,  who  appointed  Pencils,  his  cigarettes  and  his  matches, 
er  of  the  Dawes  Commis-  ’lis  copy  paper  and  his  typewriter, 
ive  civilized  tribes  in  the  They  are  quite  ordinary  tools.  You 
Jrritory  in  1897.  same  layout  on  hundreds 

by’s  boyhood  was  divided  hundreds  of  newspaper 

Wing.  Washington,  D.  C.,  You  can  steal  or  buy  it.  bar- 

Territory  One  of  his  '‘"S  typewriter,  for  a  dollar  or 
s  was  of  selling  extras  on  -o— and  then  set  yourself  up  as  an 
of  the  national  capital,  ‘’ditor. 

the  sinking  of  the  Maine.  "Bix  Had  the  Touch” 

en  his  father  bought  the  “You  can,  that  is  if  you  have  a 
Okla.)  Phoenix,  Mr.  Bix-  special  something  that  doesn’t  show — 
University  of  Minnesota  at  a  special  magic  that  doesn’t  photo- 
his  second  year  to  be-  graph.  Bix  had  it.  Bix  had  the 
paper’s  managing  editor,  touch — the  special  magic  that  made 


or  New,  A  Plant  Needs  This  Advantage 


IT’S  MY  FAVORITE  BARGAIN 


(  i  XT’S  important  to  stick  to  Certi- 
^  Beds  while  we  are  using  this  old 
equipment,”  argued  the  stereo  fore¬ 
man.  “It  needs  everything  a  dry  mat 
can  give  it.” 


liarjjain,”  says  the  dielioiiary,  “is  an  advantageous  transaetion. 


'And  when  the  new  equipment 


serviei'  is 


comes 


Advantageous  to  you  heeausc  it  saves  time,  steps  and  troulile. 
Stands  guard  over  the  seeurity  of  your  home.  Helps  vou  to 
keep  in  toueh  with  relatives  and  friends. 


“We’ll  still  stick  to  Certifieds  and 
give  the  new  s.uff  a  chance  to  show 
what  it  can  do.” 


corporation,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y. 


36— C  IRCULATION 


EDITOR 


P  U  B  L  I  S  H  EF, 


Gift  Subscriptions 

The  Audit  Bureau  of  Circulations 


Make  Possible  Flexible 
Schedules  in  Bringing 
News  to  Doorstep 
By  GEORGE  A.  BRANDENBURG 


n'  series  of  four  portfolios  on  media  se-  quality  as  well  as  the  quantity  of  the  New  ABC  Rule  on 

X  XilClCS  lection — one  for  each  of  the  four  circulation  before  we  contract  for  q  i  •  •• 

I ,  types  of  publications,  including  news-  linage  for  our  space  buyers.”  Cxltt  OUbSCnptlOnS 

lX©llV©rY  to  papers,  business  papers,  magazines  D.  N.  Slep,  publisher  of  the  Altoona  Audit  Bureau  of  Circulations 

*  and  farm  papers.  Those  for  newspa-  Mirror,  in  an  address,  contrasted  has  announced  a  new  ruling  on  gift 

Outbid©  business  papers  have  been  newspapers  of  fifty  years  ago  with  subscriptions  and  how  such  circX 

completed  and  are  already  in  use.  those  of  today.  tion  will  be  qualified  and  described  in 

Mfrkfi  riAvihlo  Contents  of  the  portfolios  include  a  Despite  all  these  mechanical  im-  Bureau  reports.  The  new  ruL 

1  iQKe  roissiDie  r  lexioie  chart  which  visualizes  the  important  provements  in  every  field  in  which  the  vvhich  was  adopted  at  the  Februan 

Schedules  in  Bringing  information  contained  in  ABC  re-  newspaper  enters,  it  still  renders  the  meeting  of  the  board  of  directors  be- 

News  to  Doorstep  ports;  a  foreword  concerning  media  same  service  to  its  subscribers  and  its  comes  effective  July  1,  1940. 

^  selection  and  what  verified  circulation  community,  declared  Mr.  Slep.  following  is  a  complete  copy 

By  GEORGE  A.  BRANDENBURG  means  in  protecting  advertisers’  in-  Discussions  during  the  sessions  of  the  ruling  wliich  replaces  the  nil’e 

vestments;  a  detailed  outline  cover-  were  led  by  Walter  R.  Rauck,  the  ag  given  in  Chapter  A,  Article  11 

Flexible  schedules  made  possible  by  mg  information  contained  in  each  Pittsburgh  (Pa.)  Press.  “Newspaper  Section  3: 

motor  truck  delivery  are  credited  with  paragraph  of  an  ABC  Publisher’s  Versus  Radio  Advertising;”  William  ,  f.  •  .  ■  i  ni  . 

being  the  greatest  single  advance  in  Statement;  and  for  reference  pur-  H.  Dempsey,  the  Newark  (N.  J.)  Ts  giv-^n'ai’rm.rmal 

the  past  15  years  m  speeding  news  to  poses  an  actual  and  typical  publish-  Star-Ledger,  and  George  T.  Bertsch,  friendship  and  which  does  not  promote  tit 

newspaper  readers  over  widespread  er’s  statement.  the  Sunpapers,  Baltimore,  Md.  business  or  professional  interests  of  the  donor 

territories,  according  to  the  March  The  material  is  also  available  for  Two  scheduled  speakers,  C.  M.  Sny-  “<•>)  To  qualify,  gift  snhscriptiuns  mu>tbt 
issue  of  Autoviobile  Facts,  published  junior  members  of  advertising  depart-  der,  advertising  manager,  Reading  f'”’  "ot  less  than  50  per  cent  of  th 

by  Automobile  Manufacturers  Asso-  ments  and  agencies,  as  well  as  for  (Pa.)  Eagle,  and  James  M.  Shyrock.  ,here„f*"X*d  shal/*be**da'siae(T'^^^ 

ci^ion.  j  ,  .  j  publisher  members  who  desire  this  managing  director.  Audit  Bureau  of  j,„rts  as  ‘Mail  Subscriptions-Individual.’ 

Rural  readers  have  gamed  more,  educational  literature  for  staff  mem-  Circulations,  Chicago,  were  unable  “(c)  Subscriptions  which  are  given  to  pn- 

perhaps,  than  any  group  of  newspaper  bers.  to  be  present  because  of  illness.  mote  the  professional  or  business  interest- « 

subscribers  from  the  use  of  motor  ve-  ■  ■  the  donor  shall  be  classified  as  ‘Term  Snl> 

hides.  A  few  years  ago,  most  daily  NEW  ABC  MEMBERS  -scriptions  in  Bulk’  in  Bureau  reports,  prs 

newsnaners  reached  the  farmer  hv  UClVlCl  f  UllT  jn©C[CtS  ts _  -t  _ i_i.: _  vkM  they  conform  to  the  rules  governing  bid. 


newspapers  reached  the  farmer  by  XVA  X  VAlX  XX^VX\ 

mail  a  day  late.  Today  with  good  j  ,  Ox  X 
roads  and  both  truck  and  passenger  lnt©r“iDtC(t© 
car  delivery,  farmers  get  their  news-  ^  ^ 

papers  the  same  day  of  publication. 

Stresses  Flexibility 

“The  flexibility  of  the  motor  car-  100  Attend  Spring  Meel 

tier  makes  it  ideally  adapted  for  j—  Altoona  Pa 

the  distribution  of  newspapers,”  said 

R.  A.  Cook,  manager  of  the  ANPA  Hear  Ayer  Executive 
traffic  department,  in  Automobile  .  t. 

Facts.  “It  is  generally  recognized  that  Altoona,  Pa.,  March  19  Circu 


The  Audit  Bureau  of  Circulations  sales. 


“(c)  Subscriptions  which  art  given  to  pn, 
mote  the  professional  or  business  interest-  « 
the  donor  shall  be  classified  as  ‘Term  Sub- 
.scriptions  in  Bulk’  in  Bureau  reports,  prt- 
vided  they  conform  to  the  rules  governing  bidi 


announced  this  week  the  following  “Tliis  provision  shall  not  be  interpreted  i- 
Lxl©r~0  lUl©  new  members  in  the  newspaper,  busi-  applying  to  subscription--  covered  by  an  orde 

1  .■  ««  ness  paper  and  magazine  divisions  of  from  an  individual  or  concen 

circulation  Men  in  j.; 

Eagle,  (Sunday) ;  Alexandria  (La.)  yarded  as  gift  subscriptions. 

100  Attend  Spring  Meeting  Daily  Town  Talk;  Richmond  (Va.)  “(j)  in  no  case  where  an  order  (nr  or- 
J  n  Afro-American  (Weekly);  Florence  ders)  from  a  single  donor  covers  mure  tk- 

in  Altoona,  ra.  ...  ^  ^  News;  Charlottesville  (Va.)  lifty  subscriptions  shall  the  subscriptions  k 

Hear  Ayer  Executive  Progress;  Chicago  (Ill.)  Seed  World;  ‘Gift  Subt^riptions’  but  shal  x 

*  Ox  T  1.  /HIT-  1.  \  A  •  lx  II?  be  classified  as  ‘Term  Subscriptions  12 

A.ToevsrA  p  iw  I  f  (Mich.)  Agncultuval  En- 

Altoona,  Pa.,  March  19 — Circulation  gineering;  Junior  Scholastic,  New  ,;„veriiing  bulk  sales.” 


Ihe  distribution  and  circulation  of  newsprint  problems  were  dis-  York;  U.  S.  Camera  Magazine,  New  ■ 

newspapers  is  of  such  importance  that  twenty-third  annual  York.  HAMILTON  IS  84 

a  hiehlv  organized  and  flexible  dis-  spring  convention  of  the  Inter-State  ,  j  t  w  i 

f  ^  orgamzea  ana  nexioie  ^  Circulation  Managers’  association  Charles  A.  Hamilton,  dean  of  Wash- 

tnbution  system  is  required,  -niis  Managers  association  CARRIERS  EXEMPT  ington  correspondents,  observed  his 

oeratiw^s^^Sk*  M  ^f Ic^ that  *the  ^o^e  than  100  circulation  men  from  A  bill  exempting  newspaper  carriers  84th  birthday  March  13.  "^e  vetem 
perative,  so  much  so,  m  fact,  ^at  the  ^g^gp3pgj.g  jp  Pennsvlvania  New  under  18  yecU”s  from  the  unemploy-  correspondent  of  the  Binghamton 

rier  boy  S  noTiirfoJmerby^mSor  -Jersey,  Maryland,  West  Virginia.  Dela-  ment  com^nsation  art  has  been  rati--  (N.  Y.)  Press  is  recuperating  aft^ 
vehic^”  performed  by  motor  District  of  Columbia  ^ed  by  the  South  Carolina  General  several  weeks  of  hospitalization,  the 

A  recent  survey  by  Mr.  Cook  of  attended  the  two-day  sessions.  A.  J.  _ _  result  of  a  fall. _ _ 

100  newspapers  showed  that  these  Holt^nger  of  the  Altoona  Mirror  ■  ■  ■  ^  ^  ^ ^ 

papers  operate  1,127  private  motor  j‘,  i  *  i  .  i  '  ^  — i  '  i 

v'ehicles.  For  instance,  seven  New  The  delegates  chose  Atlantic  City,  ^  ^  \  ^  P  ' 


vehicles.  For  instance,  seven  New  ^^“e  aeiegates  cnose  Atlantic  Uity,  i 
York  City  dailies  use  292  private  meeting  and  elected 

trucks  and  189  contract  trucks.  The  officers  to  serve  until  the  1941 

Des  Moines  Register  and  Tribune,  by  convention: 


using  relay  trucks,  reach  communi¬ 
ties  as  far  distant  as  South  Dakota. 


Fair  Elected  President 

President.  David  Fair,  Harrisburg 


nearly  300  miles  away  from  the  city  (Pa.)  Patriot  and  Evening  News;  first 
of  publication.  In  making  deliveries,  vice-president,  Jere  C.  Healy,  Passaic 
R  &  T  trucks,  totaling  320,  pile  up  a  (N.  J.)  Herald  News;  second  vice¬ 


weekly  total  of  61,000  miles. 


president,  H.  R.  Linden,  Johnstown 


Many  newspapers  utilize  indepen-  (Pa.)  Tribune  and  Democrat;  secre- 
dent  contractors  for  hauling  news-  tary-treasurer,  W.  S.  Zimmerman,  | 
papers;  others  operate  combination  Pottstown  (Pa.)  Mercury. 
delivery  fleets,  with  two  or  more  pa-  At  the  opening  session  Monday,  with 
pers  sharing  the  cost  of  transportation  George  W.  Manning  of  the  Sharon 


Members 


to  outside  areas.  (Pa.)  Herald,  president,  presiding,  the 

group  was  addressed  by  William  N. 
Offers  Scholarships  Hardy,  of  Harrisburg,  secretary-man- 

OFFERING  two  scholarships,  one  at  ager  of  the  Penn^lvania  Newspaper 
Butler  University  and  the  other  at  Publishers’  Association,  on  general , 
Manchester  College,  the  Wabash  newspaper  publishing. 

(Ind.)  Plain  Dealer  claims  the  dis-  John  H.  Kuntz,  circulation  director 
tinction  of  being  the  smallest  daily  ^or  the  Lancaster  (Pa.)  Newspap>ers, , 
to  award  college  scholarships  to  car-  Inc.,  spoke  of  the  results  of  a  survey 
riers.  The  scholarships,  which  will  be  niade  recently  to  discover  “what  the 
good  for  a  year’s  tuition  at  either  publishers  and  circulation  managers  | 
school,  will  be  awarded  on  the  basis  are  doing  to  conserve  white  paper  as  a  , 
of  five  factors;  result  of  the  increased  price  of  news- 

(1)  Promptness  and  efficiency;  (2)  tt  t  j-.  t^-  ! 

delivery  service  to  customers;  (3)  ,  Johnson,  editor,  Direc-  , 

sales  abUity,  including  new  business;  Newspapers  and  Periodicals, 

(4)  general  citizenship,  including  N.  W.  Ayer  &  Son,  Ina.  Pluladelphia. 
leadership;  (5)  scholarship  standing.  Tuesday  on  ^at  (:irculation 

,  .  Should  Contain  to  Meet  the  Space 

In  announcing  the  plan.  Harley  ,  Requirements.” 

Hammon  circulation  manager,  said  Johnson  emphasized  that  “ad- 

the  scholarships  had  been  made  pos-  yertising  that  pays  the  advertiser 
Mble  ^ough  the  generosity  of  the  pg  regardless  of  how  small  the 

Plain  Dealer  publisher,  Joe  H.  Nixon,  advertising  that 

_  does  not  give  a  good  return  to  the  ■ 


Fur  lurty-onc  year^,  circulation 
managers  of  newspapers  —  large 
and  small — have  received  inval¬ 
uable  benefits  from  International 
Circulation  Managers  Association. 

Today,  the  need  for  di.xcussion 
of  problems  and  matters  of  com¬ 
mon  interest  to  circulators,  is 


.*  ■  r:/*' 'J  v  H 

•  tv.'  -  J  '• 


prove  tbe  value 
of  I.C.M.A. 

greater  tlian  ever  before.  Today, 
700  nieniber>  of  tliii-  association 
profit  as  a  result  of  this  exchange 
of  information  and  ideas! 

Let  us  tell  you  in  detail  jufi 
how  l.C.M.A.  can  be  of  value  to 
you  .  ,  .  for  a  surprisingly 
membership  fee. 


New  ABC  Literature 


advertiser  does  not  pay  us  regardless 


NEW  ABC  literature,  prepared  pri-  of  how  large  the  fee  is.” 

marily  for  college  and  university  Circulation  is  measured  by  more  I 
use  in  advertising  courses,  empha-  than  numbers,  Mr.  Johnson  declared, 
sizes  the  importance  of  careful  media  As  important  to  space  buyer  as  num- 
selection  and  points  out  the  valuable  her  is  the  quality  of  circulation.  I 
information  contained  in  ABC  re-  Home  circulation  is  high  quality  cir- 
ports.  ’The  Bureau  is  preparing  a  culation,  he  said.  “We  examine  the 


For  complete  information,  write 
L.  W.  McFetridge.  Secreta^y-T^ea^• 
urer,  “The  World,”  Tulsa,  Okla. 


ACTIVE  OFFICES  IN 

TiiIkh  HlrininKham  ClrTeland  Toronto  Cincinnati  fH"* 
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Robert  W.  Jones. 

Journaliat  and  Lawyer 


OUR  OWN 
WORLD  OF  LETTERS 

By  MARVIN  BERGER 

Member  of  the  New  York  Bar  arid  associated  with  the  New  York  Post 

OF  all  the  professions,  with  the  ex-  that  matter  of  any  form  of  malice. 

ception  of  law  itself,  journalism  Professor  Jones  apparently  con- 
comes  closest  to  daily  contact  with  cedes  that  his  text  lacks  nation  wide 
the  law.  No  other  profession  requires  application,  by  emphasizing  the  law 
of  its  practitioners  so  great  a  famili-  of  his  own  state,  Washington, 
arity  with  the  laws  affecting  the  craft.  Except  for  this  basic  fault,  the  work 
Evidence  of  this,  is  the  inclusion  of  is  an  adequate  foundation  for  a  course 
a  course  in  newspaper  law  in  the  cur-  in  newspaper  law,  for  it  is  to  be  as- 
riculum  of  practically  every  school  of  sumed  that  a  careful  instructor  will 
journalism  and  the  increasing  num-  be  alert  to  note  the  variances  between 
ber  of  publications  dealing  with  the  the  laws  of  his  state  and  the  general 
subject.  principles  stated  by  the  author. 

With  the  announcement  that  it  is  The  author  recognizes  the  growing 
particularly  adapted  to  classroom  importance  of  the  right  of  privacy  by 
use  in  teaching  the  relationship  be-  devoting  a  well-documented  chapter 
tween  law  and  journalism  and  the  to  a  discussion  of  the  doctrine.  It  is 
le^  limitations  imposed  on  members  regrettable  that  he  failed  to  bring 
of  the  profession”  comes  the  publics-  the  text  down  to  date  by  failing  to 
tion  of  the  latest  text  on  newspaper  mention  that  Virginia,  as  well  as  New 
law,  “The  Law  of  Journalism.”  by  York,  has  created  a  statutory  right 

of  privacy  (Sec.  5782  Va.  Code)  and 
that  the  courts  of  still  another  state, 
North  Carolina,  have  recently  recog- 
Mr.  Jones  is  professor  of  journalism  nized  the  doctrine  (Flake  v.  Greens- 
at  the  University  of  Washington.  Be-  boro  News  Co.  212  N.  C.  780,  195  S.  E. 
sides  being  a  member  of  the  Bar,  he  55) .  This  chapter  would  also  have 
appears  to  have  drawn  considerably  on  profited  by  quotation  from  the  opinion 
practical  experience  as  an  Associated  of  Justice  Shientag  in  the  case  of 
Press  special  correspondent,  reporter,  Lahiri  v.  Daily  Mirror,  162  Misc. 
copyreader  and  city  editor.  (N.  y.)  776,  in  which  the  court  dis- 

In  non-technical  language,  supple-  cusses  the  extent  to  which  a  newspa- 
mented  by  footnote  references,  the  au-  per  may  publish  stories  not  strictly 
thor  discusses  freedom  of  the  press,  within  the  definition  of  news  items, 
libel,  contempt  of  court,  privacy,  copy-  without  violating  the  right  of  privacy, 
right,  property  right  in  the  news  and  In  conclusion,  it  may  be  said  that 
the  legal  aspects  of  advertising.  Four  the  “Law  of  Journalism”  will  likely 
appendices  contain  a  model  complaint  prove  of  more  value  in  the  class 
of  the  Federal  Trade  Commission,  the  room  or  in  supplementary  study  in 
standards  of  practice  of  the  American  schools  of  journalism  than  as  a  work 
Association  of  Advertising  Agencies,  or  reference.  In  fairness  to  the  au- 
the  requirements  for  second-class  thor,  it  does  not  appear  that  the  book 
mailing  privileges  and  a  note  on  sta-  was  written  to  fulfill  the  latter  pur- 
tutes  giving  confidential  status  to  com-  pose. 

munications  to  a  reporter.  "77^.  .  r  .  1—1  l,  j  .  u- 

^  *  *  The  Law  t>f  .hmiiuilism  !»>•  K«4K  rt  \> . 

In  its  straight  text  treatment,  the  Jones.  \VavhMif?t(m*  I.aw  Hook  Co.,  \Va«hinv 
work  illustrates  the  trend  away  from 

tne  once  popular  case  method  of  pres-  ■ 

entation,  a  technique  which  although  WINS  SCHOLARSHIP 
of  considerable  value  in  teaching  law  j^ona  Baldwin,  Montclair,  N.  J., 
to  prospective  lawyers,  was  never  student  in  the  Graduate  School  of 
W^arly  well  adapted  for  lay  in-  Journalism,  Columbia  University,  New 
'ruction.  York,  has  been  awarded  the  1940 

While  reasonably  comprehensive  in  scholarship  of  the  Women’s  Press 
scope,  the  work  suffers  from  the  well-  Club  of  New  York  City,  it  has  been 
oigh  inescapable  failing  of  not  being  announced, 
accurate  for  the  country  at  large. 


Newspaper  Names 
Tourist,  Resort  Director 

Minneapolis,  March  20  —  Ed  L. 
Shave,  former  director  of  the  Min¬ 
nesota  state  tourist  bureau  and  for  25 
years  prior  to  that  a  St.  Paul  news¬ 
paperman,  has  just  been  appointed 
tourist  and  resort  director  for  the 
Minneapolis  Star-Journal.  The  new 
department  was  created  to  assist  and 
work  with  the  many  local  and  state 
tourist  agencies. 

Mr.  Shave,  who  will  be  in  charge 
of  an  expanded  tourist  section  in  the 
paper,  will  travel  extensively  through 
the  state  gathering  news  and  pictures 
of  special  interest  to  tourist  visitors 
as  well  as  to  residents  of  the  state. 
Pictures  and  news  he  gathers,  in  ad¬ 
dition  to  appearing  in  the  Star-Jour¬ 
nal  will  be  made  available  by  the 
newspaper  to  press  and  picture  serv¬ 
ices  for  distribution  throughout  the 
nation. 

Appointment  of  Shave  was  de¬ 
scribed  by  David  Silverman,  manag¬ 
ing  editor,  as  a  direct  move  to  elevate 
the  tourist  section  from  a  more  or  less 
routine  matter  and  place  it  in  the 
hands  of  a  recognized  expert. 

The  new  tourist  director,  who  had 
been  sports  editor  of  the  old  St.  Paul 
Daily  News  from  1911,  was  appointed 
to  his  state  post  Aug.  1,  1937.  He  re¬ 
signed  from  that  July  31,  1939. 

During  recent  months  he  had  been 
business  manager  of  the  Minneapolis 
Hockey  club. 

■ 

NEWS  MEN  HONORED 

Sons  of  the  American  Legion  hon¬ 
ored  17  Chicago  Legionnaires  of  the 
press  and  in  the  field  of  aviation  at  a 
meeting  in  Chicago  this  week.  Among 
those  who  received  engraved  staff 
medals  were  Col.  Frank  Knox,  pub¬ 
lisher  of  the  Chicago  Daily  News;  Col. 
Robert  R.  McCormick,  editor  and  pub¬ 
lisher  of  the  Chicago  Tribune;  Gene 
Morgan,  James  Cogan,  A.  L.  Sloan 
and  John  R.  Robinson  of  the  Adver¬ 
tising  Men’s  Post;  Oney  Fred  Sweet, 
Medill-Tribune  Post;  A.  W.  Calder- 
wood,  122d  Field  Artillery  Post;  Jack 
Little,  Hearst  Square  Post;  William  S. 
Bishop,  Oak  Park  Post;  Russell  V. 
Hamm,  Beverly  Hills  Post;  Julius 
Myerson,  Yarmo-DeVere  Post;  Col. 
Roscoe  Turner,  William  Westlake. 
Capt.  B.  B.  Lipsner,  Col.  F.  M.  Ken¬ 
nedy  and  Maurice  Roddy,  Aviation 
Post. 


Faced  with  the  fact  that  each  of  our 
^  states  has  its  own  body  of  statute 
and  case  law,  it  is  difficult  for  a  writer 
to  lay  down  a  principle  of  law  that 
*■>11  be  sound  in  every  jurisdiction. 

Preliminary  Papers 

For  example.  Professor  Jones  states 
a  newspaper's  freedom  from  lia- 
*l>ly  in  civil  suits,  for  fair  and  true 
reports  of  legal  proceedings  is  gen¬ 
erally  effective  only  from  the  time 
*>st  the  judge  enters  a  case  and  does 
»ot  extend  to  the  publication  of  the 
eontents  of  preliminary  papers  filed 
such  proceedings.  Although  this 
’ in  the  majority  of  states, 

I  IS  not  recognized  in  such  important 
wisdictions  as  New  York,  Pennsyl¬ 
vania,  Ohio,  Nevada,  Georgia  and 
exas.  Professor  Jones  lists  only 
Texas  and  Nevada  as  ex- 
Ptions  to  the  general  rule. 

author  says  that  proof 
f.;  nialice  in  the  publication  of 
reports  of  judicial,  legis- 
other  public  and  official  pro- 
‘destroys  the  privilege  other- 
siipL  ^‘^^^^'Panying  the  publication  of 
mon*'  Yet,  New  York,  to 

thp  state,  does  not  qualify 

on  aL  W  making  it  dependent 

sence  of  actual  malice,  or,  for 
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Cline  Electric  Mfg.  Co. 

MAi’n  OFFICE:  211  W  WACKER  D R I V E.  C H I C A G O 


WESTERN  OrriCE 

Crockor  First  Nst'l  Bk.  Bldg. 
Ssn  Francisco.  Calif. 

EASTERN  OFFICE 
220  East  42nd  Street 
New  York  City 


CLINE 


Dolph  Frantz  Heads 
La.-Miss.  AP  Group 

New  Orleans.  La.,  March  18 — Dolph 
Frantz,  editor  of  the  Shreveport 
Journal,  was  elected  president  of  the 
Louisiana-Mississippi  Associated  Press 
Association  at  its  annual  meeting  here 
March  14.  He  suceeds  Andrews  Har¬ 
mon,  editor  of  the  Hattiesburg  Amer¬ 
ican. 

Louis  P.  Cashman,  publisher  of  the 
Vicksburg  Evening  Post  and  Morning 
Herald,  was  chosen  vice-chairman  of 
the  association. 

Members  attending  the  one-day  ses¬ 
sion  heard  a  description  of  the  domes¬ 
tic  and  foreign  operation  of  the  Asso¬ 
ciated  Press  by  Byron  Price,  AP  ex¬ 
ecutive  news  editor,  and  an  exhorta¬ 
tion  by  Major  James  E.  Crown,  editor 
of  the  New  Orleans  States,  to  con¬ 
tinue  fighting  for  clean  government. 

Charles  P.  Nutter,  chief  of  the  New 
Orleans  AP  bureau,  was  commended 
in  a  resolution  for  his  “efficient  work 
in  building  up  the  Louisiana  and  Mis¬ 
sissippi  news  service”  since  he  as¬ 
sumed  his  position  a  year  ago. 

SIGN  NEW  CONTRACT 

The  Boston  Herald-Traveler  Cor¬ 
poration  signed  a  new  contract  this 
week  with  the  Newspaper  Guild  of 
Boston,  replacing  the  contract  which 
expired  last  month.  According  to 
guild  estimates.  Guild  members  will 
receive  a  yearly  w'age  boost  of  $8,(KX). 
A  new  clause  provides  that  72  hours’ 
notice  be  given  before  discharging  an 
employee,  except  for  gross  neglect  of 
duty  or  gross  misconduct.  Another 
new  clause  insertion  provides  that  a 
25-year  employe  may  voluntarily  re¬ 
tire  and  be  assured  of  severance  pay. 
Under  the  new  contract  editorial 
office  boys  are  guaranteed  reportorial 
training. 


If  You  WANT 
What  You  WANT 
When  You  WANT  IT, 

USE 


MORLEY 


MATS 


When  ^pe^•d  is  necessary  and 
aecuracy  i.s  demanded,  trust 
lo  Morley  Mats  for  perfect 
performance.  They  give 
deep,  sharp  impressions 
(|iiirk1y  and  cleanly. 


See  for  yourself  hate  much 
better  performance  Morley 
Mats  gire.  Sample  free 
upon  request. 


MORLEY  BUTTON 

MANUFACTURING  CO. 

PORTSMOUTH.  N.  H. 

N.  Y.  OFTICE.  46  E.  llih  ST. 
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EDITOR  (S  PUBLISHE 


WHAT  OUR 
READERS  SAY 

Bob  Campbell's 
Writing  Style 

March  15. 

To  Editor  &  Publisher:  For  nine 
years  I  read  copy  on  a  man  whose 
final  “30”  was  tapped  out  by  Death 
at  9:15  p.m.,  Wednesday,  March  13; 
and  that  man’s  style  was  so  vivid 
and  so  much  the  man  that  I  wonder 
if  you  would  let  me  say  a  few  words 
about  him. 

Robert  Campbell,  New  York  Daily 
Mirror  rewrite,  was  the  man.  Upon 
reflection  I  feel  that  his  style  was 
perhaps  the  most  vivid  1  ever  en¬ 
countered  in  a  newspaper. 

In  the  first  place  Bob  Campbell  was 
supremely  American — born  in  Bath, 
N.  Y.,  village  and  town  life  and  school 
and  church  and  sports  and  pranks. 
Then  off  to  the  West.  San  Francisco, 
Seattle,  Portland,  Los  Angeles  (before 
the  sun  turned  into  a  spotlight) ;  Santa 
Fe,  Tucson,  Denver,  Butte.  Then 
eastward.  New  Orleans,  St.  Louis. 
Chicago,  Detroit,  Washington,  Phila¬ 
delphia,  New  York.  Big  towns  and 
little.  Home  again  after  a  ten  thou¬ 
sand  mile  circuit. 

All  kinds  of  Americans  he  knew; 
lush  giants  of  the  Coast,  shipping 
kings  and  miners  and  lumbermen; 
Argonauts  and  wastrels. 

But  Bob  Campbell  brought  back  in¬ 
to  New  York  a  knowingness  that 
turned  the  big  town  into  a  little  town 
for  him.  It  was  not  so  much  knowing 
New  York  as  understanding  New 
York:  Wall  Street,  Fifth  Avenue, 
Park  Avenue,  The  Bowery,  the  old 
Waldorf  and  the  new;  the  400  and 
the  society  that  has  come  to  be  called 
Cafe.  To  a  man  with  the  vastness  of 
the  West  in  his  memory  these  were 
things  interesting,  not  astounding. 

When  the  tabloids  came  and  Bob 
Campbell  went  into  them,  they  were 
to  him  a  new  kind  of  newspaper  that 
required  a  new  kind  of  writing.  And. 
to  my  mind,  he  was  supreme  in  de¬ 
velopment  of  this  new  kind  of  writing: 
condensed,  compressed,  compact  and 
complete  because  Mr.  Campbell  was 
instinctively  an  artist  in  that  highest 
essential  of  truly  great  style:  Imagery. 

In  all  the  thousands  upon  thousands 
of  words  of  copy  of  his  I  have  read 
there  was  never  once  the  word  “col¬ 
orful” — he  did  not  need  to  say  a  thing 
was  colorful  because  the  color  was  in 
his  copy:  circus  stories,  parades,  great 
,  masses  of  people — they  came  alive  in 
four  dimensions  and  natural  color 
when  he  wrote  them.  His  imagery 
was  the  imagery  of  great  writing — 
not  forced  simile,  not  far  fetched  met¬ 
aphor.  Into  the  devil’s  brew  of  a  New 
York  story  he  would  drop  “a  Bowery 
tumbleweed” — the  weird  touch  of 
hayseed  on  the  city  slicker’s  coat. 

What  is  harder  to  nurture  than  the 
hardy  annuals  of  newspap>erdom — the 
yearly  grind  of  Christmas  story,  and 
New  Year’s,  and  Thanksgiving?  I 
believe  the  greatest  New  Year’s  story 
any  newspaper  ever  printed  in  New 
York  was  one  of  Bob  Campbell’s — from 
the  ferryboats  to  Mayfair;  Pell  Street 
and  Park  Avenue,  Mott  and  Madison, 
the  whole,  vast  diorama  of  a  metrop¬ 
olis  at  the  precise  moment  of  its  ave 
atque  vale  to  Father  Time — smoke 
trickling  from  a  tumbleweed’s  shat¬ 
tered  flask,  champagne  sipped  from 
a  debutante’s  golden  slipper. 

The  man  had  a  style — was  that 
style!  Vastness  of  the  West  he  knew; 
bigness  of  the  great  city;  littleness  of 
the  little  creatures  crawling  about  in 
both  and  the  heroic  hearts  of  some  of 
them.  A  newspaper  man  from  the 
ground  up,  with  the  yearning  to  know 


first,  tell  first,  Mr.  Campbell  had  a 
great  style  because  he  made  it. 

Charles  Stevens  Partridge. 
Head  of  Night  Copy  Desk,  N.  Y 
Daily  Mirror. 

GHQ  Air  Force 
Press  Relations 

March  16,  1940. 

To  Editor  &  Publisher:  A  careful 
weekly  study  of  your  excellent  pub¬ 
lication  leads  me  to  the  conclusion 
that  many  of  your  subscribers  often 
use  this  effective  medium  to  dissemi¬ 
nate  information  of  mutual  value  to 
each  other.  It  has  occurred  to  me 
that  despite  our  efforts  many  of  your 
readers  may  be  unaware  of  the  fact 
that  there  exists  within  the  GHQ 
Air  Force  an  active  working  Press 
and  Public  Relations  organization, 
one  of  whose  functions  is  to  provide 
news  agencies  throughout  the  United 
States  with  accurate  and  up-to-date 
information  on  military  aviation 
matters. 

The  GHQ  Air  Force,  as  you  un¬ 
doubtedly  know,  is  located  on  seven 
widely  separated  air  bases  and  com¬ 
prises  all  of  the  combat  aviation  with¬ 
in  the  continental  limits  of  the  United 
States.  It  is  commanded  by  Major 
General  Delos  C.  Emmons,  whose 
headquarters  is  located  on  one  of  these 
bases,  Langley  Field,  Virginia,  and  it 
is  divided  into  three  “Wings” —  one  on 
the  West  Coast,  one  on  the  East  Coast, 
and  one  on  the  Gulf  Coast.  The  Pub¬ 
lic  Relations  organization  referred  to 
above,  exactly  parallels  the  military 
organization  and  is  composed  of  the 
following  officers: 

HQ  GHQ  Air  Force:  Langley  Field, 
Va.,  Major  Demas  T.  Craw,  A.  C. 

HQ  1st  Wing:  March  Field,  Cal., 
Major  Lucas  V.  Beau,  Jr.,  A.  C.;  March 
Field,  Cal.,  1st  Lt.  James  C.  Jensen, 
Air  Res.;  Moffett  Field,  Cal.,  1st  Lt. 
Robert  N.  Maupin,  A.  C.;  Hamilton 
Feld,  Cal.,  1st  Lt.  Arthur  V.  Jones. 
Air  Res. 

HQ  2nd  Wing:  Langley  Field,  Va., 
Major  Edgar  E.  Glenn,  A.  C.;  Langley 
Field,  Va.,  Lt.  Richard  T.  Right,  A.  C  : 
Mitchell  Field.  N.  Y.,  Capt.  A.  J.  Ker- 
win  Malone,  A.  C.;  Selfridge  Field. 
Mich.,  Lt.  Thomas  B.  Summers.  Air 
Res. 

HQ  3rd  Wing:  Barksdale  Field,  Ala., 
Capt.  Waldine  W.  Messmore,  A.  C.; 
Barksdale  Field,  Ala.,  1st  Lt.  William 
C.  Mills.  A.  C. 

The  areas  of  responsibility  have 
been  so  defined  that  there  is  now  a 
Public  Relations  officer  within  the 
reach  of  every  United  States  newspa¬ 
per  or  publication  no  matter  how  re¬ 
motely  located,  and  it  will  be  found 
that  each  of  them  is  more  than  anxious 
to  co-operate  with  persons  interested 
in  military  aviation  matters.  When 
the  new  air  bases,  now  under  con¬ 
struction  at  Tacoma,  Wash.,  Tampa. 
Fla.,  and  Chicopee,  Mass.,  are  occu¬ 
pied  there  will  be  an  even  wider  op¬ 
portunity  to  secure  such  information. 

May  I  take  this  opportunity  to  ex¬ 
tend,  on  behalf  of  the  GHQ  Air  Force 
Public  Relations  Officers,  an  earnest 
invitation  to  all  of  the  Fourth  Estate 
to  call  upon  us  for  such  assistance  as 
we  may  provide?  Be  assured  that  this 
assistance,  be  it  in  the  form  of  pic¬ 
tures,  releases,  or  collaboration  in  the 
preparation  of  feature  articles,  will 
be  given  most  cheerfully. 

Very  sincerely  yours. 

Demas  T.  Craw, 

Major,  Air  Corps,  Assistant  G-2, 
Langley  Field,  Va. 

NEW  DAILY  IN  P.  R. 

The  San  Juan  Puerto  Rico  World 
Journal,  a  new  all-English  afternoon 
newspaper,  made  its  appearance 
March  8.  The  paper  is  published  by 
the  publishers  of  El  Mundo  of  the 
same  city. 


"Pathfinder"  to 
Cut  Circulation 
In  Big  Cities 

Pathfinder  magazine  announced 
March  16  that  it  is  voluntarily  re¬ 
ducing  its  metropolitan  city  circula¬ 
tion  in  cities  of  100,000  and  over,  ef¬ 
fective  with  the  April  6  issue,  in  order 
to  become  exclusively  a  small  town 
and  rural  medium. 

According  to  Emil  Hurja,  publisher, 
the  new  circulation  policy  will  mean 
the  sacrifice  of  “some  quarter  million 
dollars  in  advertising  due  to  the 
elimination  of  advertising  now  on 
the  books.”  Nearly  a  third  of  Path¬ 
finder’s  circulation  has  been  in  met¬ 
ropolitan  areas,  according  to  the 
announcement,  and  “it  will  take  sev¬ 
eral  months  to  make  the  reductions 
we  have  in  mind.” 

Circulation  will  be  guaranteed  at 
700,000  weekly.  ’The  present  circula¬ 
tion  guarantee  is  1,000,000.  A  new 
page  rate  of  $1,400  becomes  effective 
April  1. 

The  announcement  said  that  since 
taking  over  the  47-year-old  news 
magazine  last  July  the  new  manage¬ 
ment  has  been  confronted  with  the 
problem  of  defining  its  market  to 
advertisers.  The  duplication  of  cir¬ 
culation  of  several  national  weeklies 
and  the  metropolitan  daily  press  mo¬ 
tivated  the  change  in  circulation  pol¬ 
icy,  it  was  explained,  since  advertisers 
and  agencies  told  the  magazine  that 
they  have  covered  a  good  portion  of 
Pathfinder’s  market  through  certain 
weeklies  and  the  dailies  in  big  cities. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Circulation  Promotion 

Successful  subscription  contests  for  over 
30  yearii.  CHARLES  PARTLOWE  CO., 

Occidental  Building.  Indianapolis. _ 

See  our  ad  on  page  183  in  the  Year  Bonk. 
Hudson  DePriest  &  Associates,  World's 
Record  Circulation  Builders,  246  5th 
Ave.,  X.  Y.  C. 


Miscellaneous 

Tell  your  Promotional  Story  with  Illustra¬ 
tions  1  No  expensive  Cuts,  Type-setting  in 
Laurel  Process.  500  copies  (8)4*11) 
$2.63;  additional  lOO’s  22c.  Quantity 
runs  lower  still.  A  ‘‘natural”  for  Charts. 
Graphs,  Pie-charts,  Reprints.  Color  work 
specialists.  Request  free  instructive  man 
ual.  In  Metropolitan  N.  Y.  area  ask  for 
representative.  Laurel  Process,  480 
Canal  St.,  N.  Y.,  WAlker  5-0526. 


NEWSPAPERS  BOUGHT  AND 


Properties  listed  below  are  offered  cirte 
the  publishers  themselves  or  by  the  « 
reliable  brokers  in  the  field. 


Newspapers  For  Sole 

Exclusive  Evening  Daily  southeastern  ^  ° 

of  50,000.  Take  $100,000  to  si-^  ' 
Buyer  must  qualify.  Sub  rosa  action  * 
Exclusive  County  Daily,  east,  citr  * 
18,000.  Priced  $50,000.  More  diilioiu  ' 
a  lot  of  good  weeklies  available.  Col-,  * 
us  for  quick,  confidential  service.  ' 

WILHELM  &  BRUNNER  ' 

_ 3823 — 22nd  St.,  N.E.,  Washington,  B.  t  ' 

;394-33  Mid-South,  wonderful  County i 
town  of  8.000.  No  competition  from  ijr;-  — 
town.  Both  city  and  paper  fast  ttroiu  En 
About  $20,000  cash  required. 

MURRAY  E.  HILL  &  ASSOCIATK  : 
Newspaper  Brokers — Nashville,  Tennesi  i 
California  Weekly — Ideal  climate  sod  h 
ing  conditions;  good  gross  and  >  _ 

$8,000  rash  balance  terms.  A.  W,  Styw 
944  Fresno.  Berkeley,  Calif. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  merytti 
No  leases  or  trades.  Highest  refennn- 
LEN  FEIGHNER  AGENCY,  Nashville. 
“Newspaper  Evaluation”  pamphlet  in. 
able  to  parties  interested  in  porekn  - 
sale  or  appraisal.  Write  for  copy.  Nm 
paper  Apprai.^al  Corporation.  Brokers lu 
Appraisers,  Times  Building,  Xew  Y« 


NEWSPAPERS  WANTED 

We  Have  Buyers  who  have  proved  tt 
tinaneial  ability,  for  dailies  in  New  Yuri 
Ohio,  Indiana.  Mieliigan,  Illinoij,  Io>i 
and  Florida.  Also  for  weeklies  in  Ik 
East  and  South.  Harwell  A  Fell,  Bins,:, 
ham,  Ala. _ _  _ 

Wanted  to  buy  exclusive  evening  diUytor. 
10. (11)1)  to  20.000.  Siihstantisl  iinor 
down  with  reasonable  |iayments  os  k 
aiice.  Box  420,  Editor  k  Pabliiher. 

Experienced  publisher  wishes  to  buy  dt  ; 
in  city  of  over  10,000.  Can  make  ni 
stantial  cash  down  payment.  Confidt: 
tial.  Box  425,  Editor  &  PublUher. 


Help  Wanted 

In  answering  advertisements  of  the  "K 
IVanted"  nature,  is  is  advisable  to 
copies  of  references  rather  than  the  ohfisei 
Copies  serve  the  purpose  and  avoid  fotii’i 

loss  of  originals. _ 

Attractive  territorial  proposition,  on  fi' 
selling  features,  to  brokers  and  aleti 
who  ean  produce.  Liberal  commisoc 

Box  444.  Editor  &  Publisher. _ 

National  advertising  manager,  Eastern  ne*’ 
paper  over  100,900.  Excellent  oppomK: 
for  man  able  to  do  exceptional  job.  Bti 

482,  Editor  &•  Publisher. _ _ 

Reporter-Editorial — all  ‘round.  Toil: 

single  man ;  weekly  near  New  Tork;  »• 
starting  salary;  permanent;  advante^:^ 
opyiortiinities.  Box  495,  Editor  4 

Usher. _ 

SPECIAL  EDITION  SALESM.4.V 

Must  furnish  excellent  references  from  Jr 

liable  publishers  as  to  ability. 
and  energy.  C.  L.  Leach,  1218  \ieit*‘ 

land  Park,  Norfolk,  Virginia. _ 

Wanted:  a  Managing  Editor  for 

.American  weekly  newspaper  estibli'"'- 
1894.  State  experience,  salary,  P»;I  *-■ 
former  employment.  Box  450.  Ediw 

Piiblislief.  _ _ _ 

Wanted — Advertising  manager,  ci'l  , 
‘20.000;  must  have  at  least  five  y'> 
experience  selling,  making  lajoojs, 
ing  local,  national  and 
tracts.  Don't  come,  write.  J'®”’, 
Mis^olll•iall.  Cape  Giranlean,  Missoot:^ 
Wanted — ^Man  about  46,  general 

experience  to  manage  afternooa  » 
5.000  circulation.  References,  s*  • 
piioto.  Box  405.  Editor  k  Publisbe 


If  Looking  For 

A  JOB 

In  Any  of  Tbeae 

Advertlainq  aJlHiinleil 

Clreulttlon 

Editorial 

Utilize  These  Servless 

iraft  a  four  time  ad 
lualifications  and  send  it  to 
laymcnt.  (Count  five.wor^  »  “J 
me;  40c  per  line,  per  leweh 
lonth,  your  message 
pective  employers.  MW 
een  placed  directly  to  ue 

Ul  out  upo" 

icatk>ii  that  wUl  be  T 
!ceipt  of  ad.  This  will  J.  -puf 
ies  (or  ail  montha.  R  ud 

■cord  available  to  the  P^’^Jjotly 
lecutives  calling  upon 
,r  employees.  Your  (wnfident*  rv 

^cfact  now  to  catch  our  de-iU.. 

r  0  -it  Thuraday. 
ERSONNEL  SERVICE 

Editor  A  PublUher 
1 700  Time*  Bid*' 
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iflST  twenty  five,  University  graduate  eco¬ 
nomics  major,  experienced,  desires  re- 
setrch  position  with  publisher  or  writer. 
462,  Editor  &  Publisher. 
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Situatiom  Wanttd 
AdaunittradTe 

advertising  manager  or 
assistant  to  publisher 

Ir  daily  seeking  reanimation.  Nine  years 
'mull,  metropolitan  markets,  staff  and 
ininagement  positions  progressively.  Ex- 
ifrience:  circulation,  editorial,  promotion, 
Qvertising  sales,  personnel.  Present 
pleaiant  situation  five  years  (one  of  coun¬ 
try’s  outstanding  cosmopolitan  newspa¬ 
pers),  but  prefer  city  of  50,000-200,000 
vhere  there's  a  more  immediate  oppor- 
innity  for  tough  job,  accomplishment 
tnd  growth.  University  honors  graduate. 
ift  28.  Base,  plus  bonus  on  results. 
Box  209  Editor  &  Publisher 


bgisMilng  Graduate,  Mass.  Tech.,  eleven 
'  years’  experience  embracing  mechanical, 
circulation,  editorial,  accounting,  assist- 
ist  to  business  manager,  applying  indus¬ 
trial  management  technique.  Married,  36. 
Box  438.  Editor  &  Publisher. 
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fiiiot  Accountant,  24,  single,  college 
trained,  five  years’  experience  large  Mid- 
vest  Daily  and  Sunday;  now  employed, 
best  references.  Box  310,  Editor  & 
Publisher. 


Octitanding  Executire,  Manager  and  work¬ 
ing  printer-foreman  seeks  position  as 
manager  of  newspaper  and/or  job  dept. 
Box  850,  Glendive,  Montana. _ 


Fctsonable  Editorial  Secretary  —  (woman, 
26),  eight  years’  trade  paper  experience; 
sews  editor  and  assistant  to  managing 
editor.  College  education,  single.  Box 
429.  Editor  &  Publisher. 


Secretary-Stenographer,  extensive  publish¬ 
ing.  printing,  advertising  experience,  for¬ 
mer  newspaperman,  college  graduate.  Box 
430.  Editor  &  Publisher. 


Secretary-Stenographer  (age  27),  Newspa¬ 
per  and  publishing  dictation.  Research; 
reading  knowledge  of  French,  German 
ind  Italian.  College  graduate — majored 
in  Literature.  Box  293,  Editor  &  Pub¬ 
lisher. 


SitHatienf  Wanted 

Advertiainf  (Cont’d) 


Situations  Wanted 
Editorial 

A  fetish  for  words  and  good  English  will 
make  this  young  man  valuable  to  you  for 
editorial  work.  Inexperienced,  but  intel¬ 
ligent.  College  graduate.  Prefer  East. 
Box  468,  Editor  Sc  Publisher. _ 

Able,  alert  reporter;  expert  copyreader; 
makeup  experience;  30;  11  yrs.  in  busi¬ 
ness  ;  seeks  southwest  connection ;  now 
with  large  eastern  daily;  best  references; 
nominal  salary.  Box  452,  Editor  &  Pub¬ 
lisher^ _ 

Able  Editor,  news,  telegraph,  makeup,  city. 
Twenty-two  years’  background.  Metro¬ 
politan  copydesks,  executive  smaller 
papers.  Box  821,  Editor  &  Publisher. 

Able  university  graduate,  22,  political  sci¬ 
ence  and  sociology,  desires  start  report¬ 
ing,  editing,  or  rewriting.  Experience. 
Box  458,  Editor  &  Publisher. _ 

Banker  wants  to  become  newspaperman. 
26,  seven  years  with  New  York  City  bank. 
Can  type,  have  news  sense,  but  no  actual 
experience.  Salary  secondary.  East.  Box 
467.  Editor  &  Publisher. _ 

Capable  Young  Newsman,  23,  looking  for 
regular  job  anywhere.  Advertising  ex¬ 
perience.  College.  Editor  of  Monthly. 
Box  316,  Editor  &  Publisher. _ 

Cartoonist — Illustrator,  single,  age  29;  ten 
years’  experience.  Now  doing  free-lance 
work  for  leading  newspaper,  but  seek 
steady  job — anywhere.  Samples  submit¬ 
ted  will  convince  yon  of  my  ability 
Box  345,  Editor  &  Publisher. _ 

Cartoonist — Sports.  Age  30.  More  than 
three  years’  experience  with  Burris  Jen¬ 
kins,  Jr.,  and  am  at  present  employed  by 
him.  Familiar  with  all  personalities  and 
angles  of  sports  world.  Box  335,  Editor 
&  Publisher. _ 

City  Youth,  28,  new.-iman  down  East,  seeks 
permanent  job  out  West.  Modest  pay. 
Box  387,  Editor  &  Publisher. _ 

Copy  reader  on  metropolitan  daily,  with 
telegraph,  slot,  rewrite  and  street  experi¬ 
ence,  seeks  new  position.  Box  368,  Edi¬ 
tor  &  Publisher. 

Desk  Man  wants  job  in  middle-west.  Also 
radio,  reporting  experience.  University 
of  Minnesota  graduate.  Box  465,  Editor 
&  Publisher. 

Editor-manager  large  weekly,  or  chain  of 
weeklies.  Present  paper  to  be  merged. 
Box  363,  Editor  &  Publisher. _ 

Editor-Reporter,  news  or  sports.  Thorough¬ 
ly  experienced.  Married,  33,  A-1  refer¬ 
ences.  Box  324.  Editor  &  Publisher. 

Editor-Reporter,  24;  two  years  press  asso 
ciation  experience.  College  of  Journal 
ism  graduate.  Western  U.  S.  preferred. 
Box  460,  Editor  &  Publisher. _ 

Editor-Reporter,  30,  experienced  Daily, 
Weekly — now  in  publicity — wants  news- 
work.  Facile  writer.  Salary  secondary. 
Box  287,  Editor  &  Publisher. _ 

Editor-Reporter,  31,  married.  University 
Missouri  graduate.  Ten  years’  experi¬ 
ence.  Box  436,  Editor  &  Publisher. 


Shopalu-  THE  EQUIPMENT  MART  —And  Save 

New  Eqmpment  and  Supplies  —  Used  Machinery  Bargains 

Composing  Room  Equipment  For  Soio  Mochonicoi  Equipment  For  Soie 


Bay  Unotypes,  Intertypea  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

Guaranteed  Reballt  Linotypes  &  Intertypes 
See  HOOD-FALCO  C©RP.  First 

225  Varick  Street  New  York,  N.  Y. 

LINOTYPES — INTERTYPES— LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Linotype  Machines  are  rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company,  203  Lafayette  St., 
New  York  City. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  York  City 

Plane-O-Plate  —  Rotary  precision  shaver, 
shaves  all  types  of  flat  work  including 
stereos,  electros,  base,  etc.,  to  exact  type 
height  for  printing.  Eliminates  irregular 
plate  levels.  Saves  time,  work,  improves 
quality.  Two  sizes,  handles  work  up  to 
full  i)age.  Get  prices,  details.  Write 
MOXOMELT  Co.,  Dept.  1,  Minneapolis, 
Minnesota. 


Photo-Engraving  Equipment  For  Sole 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  FhotoFroducts  Company 

230  W.  41st  Street _ New  York  City 

Fhoto-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


o  Chicago, 

_  438  East  Erie  Street  Illinois. 

WTeMstng  Salesman  27,  six  years  metro¬ 
politan  daily  experience.  College  gradu¬ 
ate.  Seeks  new  experience  and  advance¬ 
ment.  Box  373,  Editor  &  Publisher. 


Utertiaing  Manager  with  exceptional  rec¬ 
ord  of  producing  revenue  by  resourceful 
selling.  Best  references.  Box  451,  Edi- 

lor  4  Publisher. _ 

UTertlaing  Manager,  twelve  years  of  ac¬ 
complishment  on  small-city  daily,  seeks 
opening  this  field  in  eastern  state.  Box 
466.  Editor  &  Publisher. _ 

advertising  salesman 

Tamed  by  the  Chicago  Tribune.  6  years’ 
classified  experience,  desires  change  with 
opportunity  for  advancement.  Enthusias¬ 
tic.  capable.  Now  earning  $45.00  a  week. 

Graduate  June,  1935,  Medill  School  of 
Mmalism,  Northwestern  University. 

Married,  age  35.  Prefer  Chicago  or  Pa- 
ili  k  "Ofthwest.  Former  resident  of 

"nshington.  Promotion,  publicity  Editor-Reporter,  34,  sixteen  years  with 
minded.  Highest  references.  New  York  City,  suburban  papers;  now 

desk  man.  Seek  change  in  East.  Single; 
energetic.  Box  378,  Editor  &  Publisher. 
Editor  with  $15,000  for  working  half  inter¬ 
est  seeks  place  with  exclusive  small  city 
daily.  Give  1939  gross.  Box  370,  Editor 
&  Publisher. _ 

Editorial  Assistant.  Young  woman,  3  years’ 
experience  publishing  oflices.  Copywrit¬ 
ing.  i>roofreading,  make-up.  College 
Graduate.  Comiietent  stenographer.  Box 
330.  Editor  &  Publisher^ _ 

Editorial  Assistant,  32,  writing  reporter, 
rewrite,  features;  Metropolitan  area 
only.  Experienced  magazine  or  news- 
paper.  Box  431.  Editor  &  Publisher. 
Editorship,  Managing  Editorship  daily, 
medium  -  sized  city.  Forceful  writer. 
Formerly  Managing  Editor  Brooklyn  Daily 
Eagle.  Box  322,  Editor  &  Publisher, 

Experienced  young  reporter,  28.  College 
graduate.  Three  years  on  daily,  weekly, 
and  radio.  Rewrites,  head.s,  proofs;  some 
makeup.  Go  anywhere.  References.  Box 
464,  Editor  &  Publisher, _ 

Expert  Chief  Photographer — Artist,  knowl¬ 
edge  engraving;  five  years’  on  Daily. 
Have  car,  camera.  Box  424,  Editor  & 
Publisher. _ 

Fifteen  years  all  departments.  Write,  edit, 
sell.  Energetic,  dependable.  sincere. 
Good  record.  Box  3'74,  Editor  &  Pub- 
lisher. _ _ 

FOREIGN  NEWS 

Needs  skilled  handling  for  beat  effect.  Man 
eight  years  in  Far  tlast.  year  on  news 
magazine,  and  frequent  magazine  con¬ 
tributor,  wants  permanent  connection 
where  unique  background  is  most  useful. 
Far  West  preferred.  Age  30  and  married. 
Box  388.  Editor  &  Publisher. _ 

Girl  Reporter-Feature  Writer;  age  23; 
magazine  and  weekly  experience.  At¬ 
tractive,  aggressive.  Want  daily  news¬ 
paper  job— leg  work,  desk  or  column. 
Metropolitan  area.  Box  432,  Editor  & 
Publisher. 


Mechanical  Equipment  Wanted 


LIQUIDATION  SALE 

One  of  New  York's  largest  printing 
plants  is  withdrawing  from  the  commer¬ 
cial  and  job  printing  field,  making  avail¬ 
able  the  following  equipment  now  being 
sold  at  private  sale,  entire  building  37-41 
Chambers  St.,  New  York  City: 

18  Model  8  linotypes,  all  3-magazine 
machines  with  Margach  feeders. 

254  fonts  of  linotype  matrices. 

28  extra  magazines. 

35  single  and  two-color  Miehle  cylin¬ 
ders  hand-fed  and  automatic. 

6  Style  B  Kellys. 

2  N-o.  2  Kellys. 

6  Seybold  paper  cutters  from  40  to  65 
inches. 

Large  Monotype  department  consisting 
of  casters,  keyboard.s,  material  makers, 
molds,  about  1,000  fonts  composition  and 
display  mats,  latest  faces. 

Dexter,  Cleveland,  Brown  and  Cham¬ 
bers  folding  machines,  all  sizes,  hand  fed 
and  automatic. 

Gold  stamping  outfit. 

65  type  cabinets. 

12  iron  top  imposing  tables. 

5  ruling  machines. 

EXCEPTIONAL  BARGAINS.  TERMS 
ARRANGED  TO  RESPONSIBLE  PAR¬ 
TIES.  OPEN  DAILY  9  TO  5.  LIQUI¬ 
DATION  BY; 

PAYNE  &  WALSH  CORP’N 

82  Beckman  St. _  New  York  City 

All  sizes  cylinder  presses,  Job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 
COMMERCIAL  &  NEIvSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Press  Room  Equipment  For  Sale  _ 

Goss  16-page  straightline  press  with  alter¬ 
nating  current  motor  equipment  and  com¬ 
plete  stereotype  outfit.  7  ft.  iron  top 
makeup  tables ;  4  ft.  all-steel  makeup 

tables  with  galley  slides;  6  ft.  steel  and 
storage  cabinet,  and  other  good  newspaper 
equipment.  .John  Griffiths  Co.,  Inc.,  i4,j 
Nassau  St..  New  York  City. 
EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon.  To- 
Wanda,  Penna. 


Hoe  Super-Speed  Roller-bearing  unit-type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
Standard  22 and  23  9/16"  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  capacities.  R.  HOE  &  Co.. 
Inc.,  910  East  138th  St.,  New  York,  N.  Y. 


Newspaper  Advertising 
?  j  Fifteen  years  manager  Classi- 

p  ..  Display.  Promotes,  plans,  perseveres. 

New  York  or  Boston.  Box  323, 
Milor  &  Publisher. 

H»»e  unearthed  potential  national  account. 

.".'"de-t  jio-ition.  Large  agency 
-^rahle.  Box  376,  Editor  &  Publisher. 

says  E  &  P  Placement  Mgr. 
rnir  .  Solicitor,  28;  Promotion, 

Dozen  years  Metropolitan, 
fi-'iilies.  Outstanding  record. 
.^®Dege.  Now  in  New  York 
y.  Box  454.  Editor  &  Publisher. 


Situations  Wanted 
- Circulation 

*»«»slve  young  Circulation  Executive— 
lion  Pos'Gon  as  Assistant  Circula- 

or  Country  Manager.  Eight 
small  daily  ex- 
°®®-  Sox  305.  Editor  &  Publisher. 

*^^tlon  Manager  seeks  connection  on 
™.l  daily;  ten  years’  experience.  Can 
encM  requirements — excellent  refer- 

lisher  &  Pub- 

Clrcniatii 


,pg(i,?°  ®****^8®r — Unlimited  experience ; 
err  ini  Promotion,  home  deliv- 

Eicellpnt  *  with  enviable  record. 

Box  362  pj*{‘’rences — locate  anywhere. 
662.  Editor  &  Publisher. 

8potiali,l  manager 

rontesu  relations,  organization, 

•oe»  and  promotion,  insnr- 

record  Promotion.  Ten  year 

Married  College  man. 

Pabliihir.  Editor  & 


Situations  Wanted 

Editorial  (Cont’d.) 

Girl  Reporter — Society  Women's  Page.  24; 
two  years’  Sunday  features  New  York 
Times;  New  York  vicinity.  Box  422, 

Editor  &  Publisher. _ _ 

I  cover  everything  on  a  weekly — I  cun  do 
it  for  you.  College  trained.  2.5,  hard 
worker.  Box  421,  Editor  &  Publisher.  _ 
Labor  News  and  Editorial  Man — four  years’ 
experience;  good  education.  Willing  and 
capable  worker.  Box  427,  Editor  &  Pub- 

lislier. _ _ _ _ 

Makeup,  copy-desk,  sports  and  roto.  39,  20 
years’  experience  outstanding  metropoli¬ 
tan  and  small  city  newspapers.  Box  360, 

E<litor  &  Publisher. _ 

News  Photographer — fifteen  years’  police, 
news  and  i)ul)licity  experience — complete 
outfit — ear.  Travel  anywhere.  Box  317, 

Editor  &  Publisher. _ 

News-Telegraph  Editor;  33;  strong  press 
service  background.  Good  references, 
work  anywhere.  Box  319,  Editor  &  Piib- 

lisher. _ _ _ 

Photographer  or  darkroom  man,  27 ;  seven 
years'  experience;  managed  department; 
go  anywhere.  Box  369,  Editor  &  Pub- 

lislier. _ _ _ 

Photographer,  25,  married :  five  years  news, 
publicity,  commercial,  some  reporting — 
1st  Award  1938  Inland  Daily  Press  Asso¬ 
ciation  Contest.  Own  complete  equip- 

ment.  Box  366.  Editor  &  Publisher. _ 

Photographer — 27,  eight  years’  news  and 
commercial  experience.  Own  equipment. 
Seeking  berth  on  news  paper  staff.  Frank 
Ander-mn.  1569  Howard,  Chicago.  Illinois. 
Reporter,  d^k  man,  sports  writer  and  col¬ 
umnist  available.  Experienced  and  com¬ 
petent  to  cover  various  as.signments.  Mar¬ 
ried,  33;  University  background.  Mason. 

Box’  325.  Editor  &  Publisher. _ 

Reporter-Editor,  23,  now  with  weekly  nows 
magazine,  seeks  opportunity  on  daily. 
Exj).  pix,  news,  makeup.  Box  456,  Edi¬ 
tor  &  Publisher^ _  . 

Reporter  for  weekly,  small  daily,  wants  job 
for  ownership  experience.  Metropolitan 
desk,  picture,  beat  experience.  Age  25. 
Anywhere.  Box  443,  Editor  &  Publisher. 
Reporter,  women’s  or  weekly  editor,  fea¬ 
ture  writer,  31.  Kay  Mott,  932  Pine 
Street,  Phila.,  Penna.  _ 


Situations  Wanted 

Editorial  (Cont’d) 


Reporter — general  or  sports,  (age  25).  Ex¬ 
perience  one  year.  Wa.s  member  of 
American  Track  Team  touring  Europe 
1935;  member  of  1936  Olympic  Team. 
University  graduate.  Now  employed.  Box 

377.  Editor  &  Publisher, _ • 

Sport  Editor — 20  years’  experience,  now 
with  Press  As.-sociation,  desires  return 
daily  newspaper  work.  Box  318,  Editor 

&  Publisher. _ 

Sports  Writer,  capable,  well-iiiforined,  now 
editing  weekly,  desires  berth  on  daily 
Age  25.  Box  326,  Editor  &  Publisher 
Sports  Writer,  Deskman,  age  24;  like  Gal 
lico,  but  no  carbon.  Nine  years'  exjn-ri- 
ence.  Big  towner  at  hi-aiT.  Box  150, 
Editor  A  Publisher. 

Situations  Wanted 
Mechanical 


Composing  Room  Foreman — Eighteen  years' 
experience  on  large  daily  newspapers, 
thorough  knowledge  mechanical  produc¬ 
tion,  modern  equipment;  interview  may 
be  arranged.  Box  385,  Editor  &  Pub 
lisher. 

Fastest,  gloved  linotyper  in  country.  “Be¬ 
lieve  It  Or  Not”  said  Ripley,  March  4tb 
— 7,500  ems.  Ben  Unterman.  191  East 
31st  Street,  Paterson,  New  Jersey. 
.MECHANICAL  SUPT.  OR  FOREMAN 
37  years  at  trade.  Age  53.  Union.  Charles 
F.  Kriegh.  90  Oak  St.,  Wilkes-Barre,  Pa. 
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SHOP  TALK  AT  THIRTY 


IF  THERE  is  any  kind  of  news  story 

that  is  all  duty  and  no  pleasure  for 
newspaper  staffs,  it  is  the  tale  of  a 
court  gone  wrong. 

The  Press  Judicial  corruption 

Versus  always  outstinks  be- 

^  trayal  by  legislative 

The  Courts  executive  officers. 

It  is  often  hard  to  de¬ 
tect,  and  generally  harder  to  prove 
than  any  other  misconduct  in  public 
office.  The  public,  which  willingly 
credits  charges  that  a  police  chief 
look  graft,  the  aldermen  sold  a  piece 
of  the  city  hall,  the  mayor  burst  into 
sudden  and  suspicious  affluence,  is 
always  reluctant  to  believe  that  an 
honored  judge  had  dismissed  notori¬ 
ous  criminals  without  good  reason,  or 
that  loans  for  his  private  enterprises 
were  in  any  way  associated  with  the 
litigation  before  him.  The  friends  of 
an  accused  judge  can  find  a  willing 
audience  for  innuendo  that  the  press 
is  in  league  with  his  political  foes  to 
destroy  him. 

That’s  an  inherent  part  of  demo¬ 
cratic  thinking.  It  may  trace  back  to 
the  days  when  the  aroused  commoners 
fought  their  way  clear  of  Jeffries  and 
the  Bloody  Assizes,  and  through  more 
than  a  century  on  both  sides  of  the 
Atlantic  battled  to  make  the  bench  a 
genuine  refuge  of  freedom.  The 
Anglo-Saxon  judicial  process  is  in¬ 
tended  to  protect  the  citizen  in  his  use 
of  life  and  property  against  abuses  by 
his  lawless  fellows;  it  is  also  intended 
to  protect  him  against  abuses  of  power 
by  those  he  elects  to  govern  him.  On 
the  whole,  the  scheme  has  worked 
well. 

The  majority  of  judges,  whether 
elected  for  a  term  or  appointed  for 
life,  have  a  high  sense  of  responsibil¬ 
ity.  They  know  enough  law  for  the 
conduct  of  most  cases  that  they  meet. 
The  vast  majority  are  steeped  in  pre¬ 
cedent.  A  few  rise  to  originality  of 
concept  and  expression  that  keeps  the 
true  spirit  of  the  law  the  while  they 
break  new  ground  for  its  application. 
And  another  few  look  upon  the  bench 
merely  as  a  means  of  making  more 
money  than  they  could  get  in  private 
practice,  ignorant  of  and  indifferent 
to  their  great  place  in  the  scheme  of 
government  of,  for,  and  by  the  people. 
•  *  * 

JUDGES  are  in  the  papers  quite  a  bit. 

Their  ponderous  thinking  affects  the 
lives  of  every  family.  Their  occa¬ 
sional  witty  sallies. 

Judge  Docs  ^i^d  in  the  lower 
o  Favor  courts,  sometimes 

for  Himself  clowning,  is 

tolerated,  even  wel¬ 
comed  by  editors. 
Great  decisions  provide  editorial  fod¬ 
der  for  decades.  Seldom  is  a  judge 
criticized  in  print,  compared  to  the 
number  of  favorable  or  friendly  neu¬ 
tral  comments.  When  a  piece  of  criti¬ 
cism  of  a  judge  gets  into  the  papers, 
experienced  newspapermen  are  fairly 
certain  that  the  facts  have  been 
checked  and  cross-checked.  There  is 
no  surer  road  to  editorial  trouble 
than  a  false  statement  about  a  judge, 
for  the  bench  is  so  jealous  of  its  pre¬ 
rogatives  that  honorable  judges  will 
jump  to  the  defense  of  a  doubtful  col¬ 
league  if  the  specific  charge  against 
him  falls  apart  on  examination. 

So  editors  don’t  hit  the  bench  un¬ 
less  for  good  cause  and  with  their 
facts  in  hand.  No  partisan  of  the 
bench  is  more  zealous  than  a  con¬ 
scientious  newspaper  editor  in  main¬ 
taining  the  reputation  of  the  courts; 
that  very  zeal  is  the  reason,  inex- 


Judge  Docs 
a  Favor 
for  Himself 


By  ARTHUR  ROBB 

plicable  to  the  warped  minds  of  crimi¬ 
nals  on  the  bench,  why  newspapers 
expose  judicial  malfeasance. 

A  case  in  point  is  a  recent  exposure 
by  the  Cedar  Rapids  (la.)  Gazette  of 
some  apparent  judicial  jugglery  in  the 
liquidation  of  state  banks  a  few  years 
ago.  Iowa  was  probably  no  worse  off, 
in  crashing  banks,  than  most  other 
states  dependent  mainly  upon  agri¬ 
culture.  The  rural  banks  were  even 
ahead  of  their  Wall  Street  brethren  in 
promoting  loans  on  assets  that  could 
not  stand  deflation.  When  depression 
came  and  the  farm  market  hit  bottom, 
scores  of  Iowa’s  little  banks  went 
down,  carrying  with  them  the  fortunes 
and  the  life  savings  of  thousands  of 
dep>ositors.  That  was  normal  enough 
six  or  seven  years  ago.  If  we  were 
charitable,  we  called  it  the  natural 
punishment  for  foolishness. 

What  came  afterward  was  not  nor¬ 
mal,  in  the  eyes  of  Verne  Marshall, 
managing  editor  of  the  Gazette.  He 
heard  numerous  complaints,  private 
and  secret,  from  erstwhile  borrowers 
and  depositors  in  these  closed  banks. 

Few  of  these  victims  cared  to  stand 
up  in  public  and  accuse  public  officers 
and  judges  of  failure  to  protect  the 
depositors  and  borrowers.  Their  stor¬ 
ies,  however,  all  pointed  in  that  direc¬ 
tion  and  the  Gazette  began  a  campaign 
for  an  investigation.  Its  editorial 
shouting  went  unheard  during  one  ad¬ 
ministration,  but  several  months  ago 
it  convinced  the  governor  that  a  spe¬ 
cial  audit  should  be  made  of  the  bank¬ 
ing  department  records. 

One  of  the  first  results  was  an  audi¬ 
tor’s  report  on  the  closing  of  several 
banks  in  Cedar  County,  the  Gazette’s 
home  grounds.  The  governor,  inad¬ 
vertently  perhaps,  scooped  the  Gazette 
by  making  his  sensational  report 
available  to  all  over  a  week-end,  but 
the  paper  hopped  all  over  the  story  on 
Monday. 

One  of  the  prize  revelations  was 
that  a  judge  in  a  nearby  town  had 
signed  a  liquidation  order  for  a  bank 
to  which  he  owed  about  $10,000,  as 
stockholder  and  borrower.  His  order 
compromised  his  debt  for  about  $2,000. 
Two  years  later,  in  1937,  he  signed 
another  order  confirming  the  arrange¬ 
ment.  When  the  Gazette  published 
the  story.  His  Honor  declared  that  he 
had  signed  those  orders,  along  with 
many  others  on  closed  banks,  as 
routine,  and  that  he  did  not  know 
that  he  had  benefited  by  his  own  sig¬ 
nature  to  the  tune  of  $8,000.  “Not  in 
a  thousand  years,”  he  told  the  Gazette, 
would  he  have  signed  the  order  if  he 
had  known  its  contents.  The  bank’s 
lawyer  should  have  warned  him. 

Mr.  Marshall  commented  that  the 
Gazette  had  known  this  judge  for  all 
of  his  20-odd  years’  service  in  that 
court;  while  it  had  never  considered 
him  a  judicial  giant,  it  had  never 
thought  him  quite  as  dumb  as  his  ex¬ 
planation  made  him.  The  paper  called 
for  his  resignation. 

If  we  read  the  story  aright,  there  is 
quaking  in  other  boots.  The  audit 
indicated  that  receivers,  trustees,  and 
their  attorneys  had  done  a  handsome 
job  of  looting.  Borrowers  without 
friends  had  been  compelled  to  pay  in 
full,  even  interest  on  their  debts  up 
to  the  time  of  completed  liquidation. 
More  fortunate  borrowers  and  stock¬ 
holders  won  substantial  concessions. 
Their  debts  were  written  off  as  “un¬ 
collectible.” 

The  judge  who  signed  the  order 
reducing  his  own  debts  included  them 
among  the  “uncollectible  assets”  of 
the  bank.  Some  liquidations  which 


paid  depositors  only  a  few  cents  on 
the  dollar  rewarded  attorneys  with 
fees  in  five  figures.  Fortunate  receiv¬ 
ers  and  their  attorneys  came  out  of 
the  smoke  owning  buildings  acquired 
at  “auctions”  for  a  pitiful  fraction  of 
their  original  value.  The  son  of  an 
official,  just  out  of  law  school,  was 
cut  in  for  a  fee  of  more  of  more  than 
$1,700. 

Until  a  few  years  ago  that  sort  of 
finagling  was  believed  an  inherent 
part  of  legal  receiverships  and  bank¬ 
ruptcies.  Many  a  fortune  rests  on  no 
sweeter  a  foundation.  The  wrecked 
homes,  businesses,  and  lives  traceable 
to  ruthless  thievery  of  other  people’s 
money  was  the  hard  luck  of  the  vic¬ 
tims.  It  was  almost  impossible  to  get 
through  the  ring  of  crooked  lawyers 
for  a  long  peek  at  behind  the  scenes. 
Honest  lawyers  looked  the  other  way. 
Prosecutors  saw  no  crime.  The  bench 
wasn’t  concerned,  unless  the  smell  be¬ 
came  too  foul. 

But  there’s  been  a  change.  The 
Cedar  Rapids  Gazette  last  week,  in 
Mr.  Marshall’s  front  page  column, 
made  some  remarks  about  the  turkey 
buzzards  which  pick  the  carcasses  of 
rabbits  run  over  during  the  night  by 
speeding  automobiles.  The  point 
won’t  be  lost  on  lowans. 


WE  DON’T  suppose  Mr.  Marshall  re¬ 
lished  the  job  of  showing  up  a 
group  of  prominent  respected  citizens 

as  carrion  birds  prey- 

Spokesman  ing  on  the  wreckage 
for  tho  economic  disaster. 

„  .  ^  We  read  between  the 

Mute  Masse. 

on  the  judge  a  re¬ 
luctance  to  terminate  in  public  dis¬ 
grace  the  career  of  a  man  who  has 
spent  20  years,  with  however  little 
distinction,  on  the  state  bench.  We’ve 
known  Marshall  for  a  good  many 
years.  This  paper  has  had  frequent 
occasion  to  mention  his  zeal  for  de¬ 
cency  in  public  affairs  and  the  uphill 
fights  he  has  had  to  make  against 
strong  political  machines.  A  few 
years  ago,  his  paper  won  a  Pulitzer 
prize  for  exposing  a  graft-ridden  state 
liquor  administration.  The  paper’s 
facts  were  well  supported  by  confes¬ 
sions,  affidavits,  and  its  own  investi¬ 
gations.  but  politically  dominated 
courts  found  means  of  upsetting  the 
case  almost  100  per  cent — immediately 
after  the  Pulitzer  award  had  been 
made  public.  Marshall  took  plenty 
of  kidding  on  that  one,  both  from  the 
people  in  Iowa  who  wanted  to  see 
him  lose,  and  from  his  newspaper 
friends — but  the  state  liquor  admin¬ 
istration  had  a  quiet  housecleaning  of 
its  own. 

If  the  boys  aren’t  altogether  hon¬ 
est  now,  they’re  a  lot  more  careful 
than  they  used  to  be. 

Two  to  four  years  have  passed  since 
the  Cedar  County  banks  were  “liqui¬ 
dated”  (Stalin  would  have  liked  the 
process)  and  we  don’t  suppose  that 
the  depositors  will  now  recover  much 
from  the  insiders.  The  chaps  who  had 
their  debts  scaled  down  no  doubt  have 
current  assets  well  guarded  against 
judgment,  if  judgment  could  be  ob¬ 
tained  under  the  law.  Receivership 
rings  generally  protect  themselves  by 
observing  legal  forms,  and  although 
there  seem  to  have  been  some  care¬ 
less  lapses  on  this  front  in  Cedar 
County,  proving  them  and  collecting 
money  are  different  problems. 

Important  is  the  fact  that  a  fearful 
and  inarticulate  group  of  people,  vic¬ 
tims  of  an  immoral  swindle,  found  in 


a  local  newspaper  a  fearless  and 
spokesman  against  interests 
plenty  of  social  and  economic 
These  poor  people  could  go  in 
to  state  banldng  officials,  to  the 
lature,  even  to  the  governor, 
dismissal  as  soreheads, 
trouble-makers,  would  be  a  me 
course.  No  court  would  assume 
diction  on  a  matter  which  i 
court  had  determined  and 
firmed. 

But  a  newspaper  could  and  did, 
down  the  barriers  and  compel  j 
revelation  of  facts  that  were  : 
remain  hidden. 


IT  IS  NOT  the  province  of  a  n 
per  to  compile  a  case  that  a 
cutor  would  call  legally  bo 
before  revealing 


It  This  it  considers  ca 

Worthy  Prass  against  the  pubBci 
S.rvlc.7  terest  Thati. 

job  of  police 
prosecuting  . 
neys.  who  can  usually  pick  up,  if 
care  to,  where  the  newspaper 
stop.  What  a  newspapter  does  nui 
ample  verification  for  every  pu 
fact  in  an  exposure  of  officij ' 
doing.  If  it  has  that  authority,  it 
laugh  at  libel  suits  and  contend 
ceedings.  Digging  for  the  vital 
and  for  their  verification  is  an 
ment  for  the  best  newspaper 
that  money  can  buy.  Any  nee 
owner  who  rates  his  editorial 
cheaply,  thinks  he  can  replace 
at  a  dollar  a  dozen,  had  best  stay  i 
from  exposure  stories.  They  art 
for  amateur  or  hack  ne 
people. 

The  fii*st  break  on  the  wrong 
of  Martin  P.  Manton  came  as  the 
suit  of  six  months’  continuous 
by  S.  Burton  Heath,  digger  pir  a 
cellence  for  the  New  York  W( 
Telegravi.  It  forced  Federal  a 
immediately,  followed  quickly  bjf 
resignation  of  the  most  pow~ 
judge  in  the  country  outside  of  Ikj 
nine  on  the  Supreme  Court 
majority  of  its  allegations  stood 
throughout  more  than  a  year’s 
and  appeals. 

'The  Post-Dispatch  of  St 
again  in  the  news  this  week  d 
a  contempt  action  brought  by  a 
against  whom  it  charged  scan 
conduct  on  the  bench,  has  had  ■ 
a  brush  with  crooked  courts.  H* 
John  Rogers  set  the  pace  for  y 
tireless  in  searching  for  fac^ 
in  official  ledgers  or  in  MissWP 
bayous.  His  work  stood  up  wA' 
his  spirit  lives  on  with  that  « 
founding  Joseph  Pulitzer  h*  •  ~ 
paper  which  has  always  I 
public  betrayers,  usually  with 
cess. 

And  yet,  people  ask  us  consta 
what  do  newspapers  do  for  the 
to  justify  the  extraordinary  fr 
they  enjoy?  Any  one  of  the  iteiai 
page  has  mentioned  should  be  ■ 
cient  answer,  and  these  items  ci# 
multiplied  by  hundreds. 
been  only  one  or  two  years 
quarter  century  in  which  tlw 
which  awards  Pulitzer  prizes  for 
lie  service  found  no  no 
worthy  of  its  medal — no  suen 
since  1930.  Every  year  si^ 
has  been  marked  by  increasing  ^ 
petition  for  this  prize.  Uni 
have  read  Editor  &  PublishB 
purpose  during  1939.  the 
potential  contestants  for  the 
medal  will  be  an  all-time 
we  want  only  one  better  a  ^ 
the  question  posed  at  the  start 
paragraph.  That  is  an 
demonstration  by  every 
this  country  that  it  is  aw 
great  privileges  of  the  P 
that  it  is  exercising  them  '  » 
and  worthily. 
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